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The Impact of Social Media Exposure and Party Image
Perception on Voter Intentions: A Case Study of the

People’s Party in the Upcoming General Election

Natchapon Kaewpringproed®

ABSTRACT
This research aims to examine the influence of social
media exposure and the perceptions of the People’s Party’s image
on eligible voters’ tendencies in the next general election. This
study employed a quantitative methodology using a structured
guestionnaire. The sample consisted of 400 eligible voters from
Bangkok, its metropolitan area, and other provinces. The findings
reveal that the participants' overall exposure to the People’s Party
through social media was moderate, with Facebook being the most
frequently accessed platform, followed by TikTok and Instagram. In
terms of image perception, the People’s Party was generally
perceived positively—especially regarding its support for democracy
and its portrayal as a modern political entity. The most influential
factors associated with voting intention were the party’s democratic

orientation and modern political image.
Keywords: Political Communication, Social Media, Political Party

Image, People’s Party, Voting Tendency
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