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ABSTRACT

This study aims to analyze the strategy to manage
the organizational communication of True Corporation Public
Co., Ltd. during the risk incidents due to the outbreak of
COVID-19 pandemic. It can be categorized as a qualitative
research where in-depth interview is applied. The data is
obtained from the personnel who relate to the organizational
communication. The study reveals that organizational
communication is decided by the objectives, which affect
formality, modes, and the directions of communication. The
flow of news consists of 4 directions. Various communication
channels are used to reach all employees as the role of
organizational communication is to be the medium to
connect the employees with the company. It is the significant
tool to allow all of the employees to consider the goal of
cooperation, which will lead the organization to
achievement. The communicational strategy is to highlight
the importance of the senders. In terms of risk
communication, the organization has a guideline based on 8
components: (1) the environment to control the risk from the
outbreak of COVID-19 pandemic; (2) determination of
objectives to set measures and guidelines of working for
employees; (3) Identification of incidents through ontinuously

communicates policies and guidelines; (4) risk assessment by
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continuously following the news. A special task force has
been formed to deal with the risks that arise; (6) risk response;
(6) control activities; (7) information and communication
through the True Connect application; and (8) follow-up and

evaluation.

Keywords: Organizational Communication, Risk
Communication, COVID-19
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ABSTRACT

Research on This “KPOP Fan and Political Expression
Behavior” aims to study attitudes towards politics in the year 2020
that behaviors and trends in political expressions. During the
political period of 2020, it can be seen that the fan club of Korean
artists is another important driving force in many political
activities, whether it is collaborating to raise funds to support
activities. The joint campaign does not support the creation of
artist birthday banners at train stations or Using the Fan base
account for distributing messages related to politics. It shows that
the attitudes and behaviors of KPOP Fan are interesting. In this
research, a research model was used Survey Research collects
data from a sample of 300 people, which is a KPOP Fan in
Thailand. who had participated in political activities during the
year 2020 by distributing questionnaires on social media to
collect data during May - June 2021

The study found that KPOP Fan had a high attitude
towards politics in 2020, especially on equality. Their most open
source for political news is Twitter through FreeYouth account
(@FreeYOUTHth), an account that has been the mainstay of
several political events and Trusted by the new generation. The
fan club of Korean artists with a high attitude towards politics in
every aspect will have an effect on the frequent opening of
political expressions. Their most frequent form of political

expression is sharing political news through their own online
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channels. In addition, the main media area of the fan club, such
as Fan base account, is also used to share news to reach a wider
audience. However, there was no significant relationship between
attitudes towards politics and tendency of political expressions in
this research. This may be considered due to the epidemic
situation of COVID-19 causing uncertainty in the activity plan.
causing no tendency to political behavior in the future However,
research shows that K-pop fan groups have a high level of
participation in future political activities, especially in support of

new elections.
Keywords: KPOP Fan , Political Expression Behavior
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ABSTRACT

A Study ofcrisis communication through mobile
media of Bangkok Mass Transit System Public Company
Limited or BTS in the COVID -19 pandemic is conducted
during three waves of COVID - 19, namely, March - June
December 2020 - February 2021, and March - May ,2020
The study focuses on the crisis communication through .2021
transit media such as public relation screens, posters, and
announcement in cars. Content and objectives that the
company wants to communicate with passengers are also
studied. The analysis is done using the concept of crisis

,communicationtransit  media, and message design
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The author surveys plans of public relation through
media inside cars in each wave of the pandemic. The authors
analyzes content based on documents and communications
that the company gathers during the pandemic and in-depth
Interview of four administrators and staff who take care of the
company image.

The results present that BTS applies approaches
during other pandemics such as SARS and avian influenza to
plan the communication and monitor the situation intensely
and continuously.

For the first wave or before the COVID -19 pandemic
in Thailand, the corporate communication department
monitored the situation since the pandemic in Wuhan, China.
With the cooperation of the Ministry of Health, the company
published preventative measures through posters and
announcement. Objectives were to inform passengers for
important messages such as wearing masks and hand
sanitizing. The company used this approach to communicate
and plan the communication for the further pandemic.

During the COVID -19 pandemic, the number of cases
was increasing. The corporate communication department
applied preventative measures in cars such as temperature

screening (lower than 37.5°C), face masks, and social
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distancing. Moreover, the company also provided videos to
encourage passengers during the pandemic.

After the crisis, the number was decreasing. The
government eased measures after issuing the emergency
decree to control traveling during the past four months. The
company adjusted the communication by focusing on
preventative measures such as face masks and creating image
and confidence in traveling using videos. The messages were
about internal and external cleaning of cars. Social distancing
measures were lifted to reduce the crowed.

During the second and third waves, the content and
frequency of communications were not much different.
However, the emphasis was performed through videos such
as school opening measures, face masks, temperature
screening, and hand sanitizing. The frequency of
communicate was 20 — 30 times/day and the length was 30
seconds along with other advertisements.

BTS had prepared public relation media for each
wave focusing on the accordance of situations to ensure that
passengers would understand messages for the highest
safety. However, messages might be interrupted by other
advertisements so some passengers might not see them.
However, other media has been used such as announcement

and posters to make sure that passengers would know
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information precisely and continuously. This is to allow

passengers traveling with confidence.

Keyword: crisis communicate, BTS, COVID -19 pandemic,

transit media, posters, announcement
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“To prevent the spread of COVID-19 and for public
health safety, passengers are required to wear face masks
before entering the BTS Skytrain system. Please keep your
mask on throughout your journey, maintain a safe distance
while standing or sitting and avoid talking. To reduce
overcrowding, when necessary, please wait for the next train.
Alcohol-based hand sanitizer has been provided for
passenger at use at all stations. Anyone found to have a body
temperature higher than 37.5°C, will not be permitted to
enter the BTS SkyTrain system.”
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- “Tiveadledlagansiusaauninineunde
wazmfurinanuazernevaneunazudslduinisdvieaie
WusnisueanegedinAuaze1nilonnaniil veuruey”

-“Due to current health concerns, BTS
requests all passengers to use hand sanitizer sprays provided
at all station and to wear face masks while traveling in the
BTS SkyTrain system. Thank you.”
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“To prevent the spread of COVID-19
passengers are required to wear face masks before entering

the BTS Skytrain system. Please keep your mask on

throughout your journey and refrain from talking or directly

-70-



Media and Communication Inquiry Vol.4 No.2 (May-August 2022)

facing other passengers. Thank you”
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ABSTRACT

The objectives of the research are 1) to study on
perceived credibility of personal media, " Peck Palitchoke
Ayanaputra,” in relation to communication to persuade target
group to select products and services of AlS; 2) to study on
the correlation between perceived credibility of Peck
Palitchoke Ayanaputra and exposure to information from
Peck Palitchoke Ayanaputra of the target group; and 3) to
study on the correlation between exposure to information
from Peck Palitchoke Ayanaputra and opinions towards
persuasive communication of target group that is using
products and services of AIS. This research project is a
quantitative research work in which a survey is conducted.
The findings from the research show that the majority of the
samples are females whose age range is 21-30 years, with the
highest education being bachelor's degrees and monthly
income of 15,001-30,000 baht, working as employees of
private companies. The results of the hypothesis test on the
correlation between the perceived credibility of personal

media and persuasive communication show that the samples
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have the overall perception towards the credibility of Peck
Palitchoke Ayonbutra in the communication to persuade
target group to use AIS products and services is in the highest
level. This means that the more credible communicating
personal medium is communicated the more opportunities
to communicate to persuade the samples to use products
and services there are,. In addition, concerning the correlation
between the exposure to information from personal media
through various media and the persuasive communication, it
has been found out that the samples’ exposure to
information about AIS from Peck Palitchoke Ayonbutra
through the media has the positively moderate correlation
with persuasive communication for products and services in
the overview. This means that not all media persuasive
communication techniques will influence the samples’
selection of products and services. From the results of the
study, the activity media category has the highest correlation
value, and the mass media category has the lowest

correlation compared with media of other types.

Keywords: Personal Media / Source/ Persuasive

Communication/ Celebrity
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ABSTRACT

The research objective was to study the online
advertising process on Nang Fang Mook's Facebook. This
research  was conducted by qualitative research
methodology. Document analysis and in-depth interview with
the owner and the administrator of the Facebook page were
used to complete this research. The research results
indicated that the online advertising process on Nang Fang
Mook's Facebook consisted of 7 steps which were; (1)

Advertising rate card clarification included advertising
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previews, advertising budget, advertising type, and advertising
period (date and time). (2) Advertising client briefs included
product details, advertisement material and content,
information about the product or brand’s image, and contract
signing. (3) Advertising brief included a creative brief as well
as client discussion about revision and approval. (4) The
production of advertisements was divided into three stages:
pre- production, production, and post- production. ( 5)
Advertising approval, which allows the client to modify the
advertisement in accordance with the contract's terms and
conditions. (6) The advertisement's page posting included the
date and time the advertisement was scheduled to start. (7)
Advertising evaluation was divided into two categories:
engagement evaluation (like, shares, comments) and period

evaluation (weekly assessment).

Keywords: advertising process, online advertising, online

media, social networking, facebook fan page
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ABSTRACT

This article explores the historical context of
communication about Thai cuisine. The literature on gastronomy
communication is examined to comprehend food communication
shift.  The study is divided into four periods of food
communication history: 1) Rattanakosin era - the first part of
prehistory: the study revealed that communication during this
period was predominantly by word- of- mouth, including
communication via Siamese poetical media such as Nirat poetry,
Kap, Klong, klon, and Sepha Performance; 2) The era of food and
nationalism when communication shifted from word-of-mouth to
the creation of cookbooks to demonstrate modernity to the
Western world; 3) the Siamese Revolution, which transformed
food communication through cookbooks into a form of mass
communication, and 4) the transition from analog to digital food
communication, which switched the role of the communication
receiver to that of the sender because technology allowed
people to create their food content. As a result, this study
summarised the history of Thai gastronomy communication and
a gap in Thai academic research surrounding food communication
that may be explored in the future.

Keyword : Food Communication, Food on Media
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