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ABSTRACT

The objectives of this quantitative research are to study the viewing behavior,
attitude, and viewing behavioral tendency toward the “Thup To Khao” news program
of Bangkok viewers, to study the relationship between the viewing behavior and attitude
toward the program, and to study the relationship between the attitude and viewing
behavioral tendency toward it. The finding reveals that the numbers of male and female
samples are proportionally close, mostly 24-34 years old, with a bachelor’s degree and
a personal monthly income of 15,001-30,000 baht. With regard to the overall behavioral
tendency of the samples toward the “Thup To Khao” news program, it is found that
their viewing has a significantly positive relationship with the overall attitude toward the
program (r = 0.252). The viewing also has a positive relationship with the attitude toward
the program in every aspect in a significant manner, with the highest seen in program
contents (r = 0.273), followed by presentation methods (r = 0.230), news announcers
(r = 0.221) and program production art (r = 0.212). The overall attitude toward the
program has a positive relationship with the viewing behavioral tendency in every aspect
in a significant manner (r = 0.841), with the highest seen in the news announcers
(r = 0.828), followed by program contents (0.819), presentation methods (r = 0.773) and
program production art (r = 0.755). The relationship is very high in every aspect.

Keywords: attitude, viewing behavior toward news programs, “Thup To Khao” program
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fiauduiudiuanuanudluniseuneduiiineas Mint Magazine way n1581uiingans
Mint Magazine (1d3/3) frnuduiusiuaudisnelafifideineas Mint Magazine 5318
audlunssuneduidineans Mint Magazine Sanuduiusiuamuiisnelafidseineans
Mint Magazine Tuvaizfiauaanislsslevififidefineans Mint Magazine Tuniwsaulaid

ANULANASAUAMNNINelantnelinea1s Mint Magazine
AdAg : AnuAanisselesd, n19Unsy, Anuanels, dned1s Mint Magazine
ABSTRACT

The purposes of this survey research were to study the expectation,
exposure, and satisfaction of Mint Magazine’s readers, as well as, to study the
correlations and differences between expectation, exposure, and satisfaction. This study
was quantitative research and survey research. The questionnaires were used as a tool
to collect data. The sample of this study consisted of 300 males and females who were
Mint Magazine’s readers aged between 18-35 years old. The result of this research
revealed that the majority of Mint Magazine’s readers were females aged between 24-
35 years’ old who were private employees with an average monthly income of around
10,001-20,000 and have completed undergraduate studies or equal. The exposure of
readers towards Mint Magazine was two copies per year and, they spent about 10-20
minutes reading the magazine. The column with the highest level of exposure is Mint
Cover, the main column of Mint Magazine, which consisted of photos and interviews of
the cover artists. In addition, the samples had a high level of expectation and
satisfaction, especially on the entertainment aspect. The hypothesis testing revealed
that the expectations on Mint Magazine were related to the exposure in terms of reading
frequency and time. Also, the reading frequency and reading time were wholly related
to the satisfaction on Mint Magazine. Meanwhile, the research also indicated that the

whole expectations were not different from the satisfaction.

Keywords: Expectation, Exposure, Satisfaction, Mint Magazine
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ABSTRACT

This qualitative research investigated factors affecting the survival and music
business organization administration of the Muzik Move label. Data was collected by in-
depth interview and participant observation from the key informant group, ten record
label executives responsible for managing sublabels and performers.

Results were that internal and external factors affecting management of the
Muzik Move label involved technology due to high-tech developments causing altered
consumer behavior, including changes in subject production process and earning
procedures.

External environmental factors affecting Muzik Move label management were
related to international new developments, especially the Novel Coronavirus 2019
(COVID-19) pandemic’s effect on music industry growth and impact on show business
revenue generation, the main income source for Muzik Move. World changes (COVID-19)
also affect political factors in terms of the Thai government's vaccination procurement
plan that failed to control the situation impacting the national music industry
entertainment business economy. Investments play a leading role, but under current
conditions, the entertainment business is also a primary target for cutbacks when
economic crises hit.

In terms of conceptualizing organizational management, planning,

organization, direction and control are essential to music business organization
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management, especially for internal planning of Muzik Move which significantly impacts
management during the COVID-19 pandemic. Showcasing Muzik Move label planning
would support and highlight diverse changes and self-adaptations for surviving each new

development.

Keywords: Platform, Technology, Music business, Muzik Move
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ABSTRACT

The objectives of this independent study, Media Exposure and Satisfaction
of EGAT Learning Center Facebook Fanpage are 1) to investigate media exposure relating
to the Facebook users of “EGAT Learning Center” 2) to describe user satisfaction toward
public relations of “EGAT Learning Center” Facebook page 3) to distinguish demographic
characteristics of media exposure and user satisfaction toward public relation of “EGAT
Learning Center” Facebook page 4) to identify relationship between media exposure
and user satisfaction towards public relations of “EGAT Learning Center” Facebook page.
Research method used is survey research with 278 respondents who were followers of
“EGAT Learning Center” Facebook Fanpage.

The results indicate that followers of “EGAT Learning Center” Facebook
fanpage were highly satisfied when well exposed to public relations media content. A
change in demographics did not make any difference in how the followers exposed to
media, in terms of format of contents, nature of contents and interactive activities.
However, gender demographic of the followers was only one characteristic that did not
differ in user satisfaction toward public relation of the page. Overall, there was a
significantly positive correlation between media exposure and satisfaction toward public

relations works. The positive correlation is at a very high level (r = 0.738).

Keywords: Media Exposure, Facebook Fanpage, Public Relations, Satisfaction, EGAT

Learning Center office
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ABSTRACT

This research aims to study communication strategy for Agile way of working
and opinion on the communication strategy. This is a qualitative research by document
analyzing and in-depth interviewing with 2 target groups which are the executives of
Mirai Team who are in charge of plan setting for communication strategy and Mirai team
members who acknowledged the management communication of Agile way of working.
The findings show that the executives communicate the Agile way of working by using
change communication tactics by mainly communicate through activities and personal
media. The executives also implementing communication strategy with context and
communication environment which is the team culture on communicating the agile way
of working to their team members. The results found that Mirai team members had
positive opinions on the agile concept communication strategy through activities and
personal media while there are different opinions on communication strategy with

context and communication environment.

Keywords: Communication Strategy , Agile way of working
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ABSTRACT

The article "Communication strategy for identifying anchor of “Rueng Lao
Chao Nee” case, Sorayut Suthatsanachinda : From the perspective of the Production
Control" is quality research with the aim of studying the identity anchor of “Rueng Lao
Chao Nee”, and to study the strategy.X, the ship's production manager, research has
found that the signature of this storyline is the first story on the channel. The visuals are
the logo and the color, the graphic, the graphic, the graphic, the text of this story, the
handwritten by your visual artist, the visual artist, the anchor of the program, the right
color for the list, the color for the color, the color for the list, the color for the orange
and the color for the color. Second, a touchable identity. The five senses are to the
taste, smell, sound, and feel that make the presentation of the announcement unique,

which is the key touch of the audience's memorable program. A signature that
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emphasizes the quality of a brand or product is a quality. The brand or storyteller is
that you are a brand of easy-to-understand news, consisting of re-editing and texting,
always communicating with viewers, and one thing that breaks the story from another
is opening the social issue by making observations or questioning. There's another social
assistance program that's a little bit like CSR. By being the one that keeps your fans on
the show for a long time because they can access society the team will be updated all
day long and will gather news items including scripting and rewriting key topics the day
before each release, and use them to generate a critical mass of critical information.
This is why every permission from the owner of the image is required to avoid a copyright
infringement and finally, the post-production process. It is estimated how few news
items are presented each day, the feedback of viewers and society, which is like
measuring ratings or success in presenting news.

Communication Strategies to Build an Announcer for This Morning Show The
main objective is to make the audience understand the news easily. It can be divided
into 1. Message (Message) The news anchor looks at the message or news mainly 2. The
method of communication is telling the news 3. Strategies communication is the use of
spoken language not a euphemism Emphasis on easy-to-understand language A unique
gesture that is memorable. squatting rocking left, rocking right Every news anchor has its
own charm. These will come out automatically during the storytelling. has not

undergone any enhancements.

Keywords : communication strategy, news anchor, “Rueng Lao Chao Nee” program
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