ISSN: 2697-5084 (Print)
ISSN: 2697-5173 (Online)

Media and Communication
Inquiry

Vol.5 No.1 January - April 2023




Media and Communication Inquiry

I 5 aTURt 1 1HeuNNTIAL - BB 2566
ISSN (Print) 2697-5084 : ISSN (Online) 2697-5173

NBIUIIUITNITUINNS
JRIANENSITENALNT ITNaFYFINY
593FNANTINTY A3.5903 W ma
FOIANANIINTY AT UUTIA AL
FBIFNANTINTE AT.UNN Fegasnd

59IFNANTINTTINYAE ATLYUNTNTIA

HYIemans19158 As.anSanual nisdumsTsy

HYemans13158 A5.d0n5 AMasiuyna

Y 9

NY8AER$19158 75.8578 835ABAY

]

BBANENTI9158 ATITNGG WILEN

e e

[

PFAns19158 AT UM

e

NBIUTIAUTASIAN
HYIuAIEan319158 As.Au Besaanna

RINENAUSEINNBIUTTUIEAS

Q%?Uﬂ’]ﬂ@i?ﬂ’ﬁg ﬂi.Lﬂﬂi’]WiWﬁN%jNWi}ﬂ‘U’]

YUY ALY YNFNINUNAT FUAN

weanfsanual F3A3NA WeaINadle

YNFNVANTY WIYAS

a6

v

Fua3sed

WAl Auseiess



MCI Vol.5 No.1 (January-April 2023)

¥
AYLLAOAN

Msansivinisaduil Wusarsidnausnanuivinig

UszLnnunauIfe(Research Article) hazunainuivnis (Academic

'
a

Article) FsiaszdrAgiiieidesiudenionisdeansluuiunas ¢ lay

@

fingusrasdioduniimannislituonsdininms uastindnu
Mnan1funsfnusing 9 ladlenaldmeunsnanuivinisvesnuiesy
a5y Suazihlugmisenszdumanivesdeuaznsdeansliidosd
AnugAduuda uazauisaurluusegndldii euselovlsaguay
233 wardsnulasialy Tneddmuanislunisesninsarslag 3 atu
N 4 Lo

Ul 1 Weunns AN — Wwwey

atiufl 2 ifeunguniay - Asay

atuil 3 Wourugnou - Sunau

unAuN NS 097t AU lAHuAsUSEIuAmAINAN

g

wmmmqsﬁ UNAMUAZENUDY 2 AU LABNDIUTIAINITILTNAITUN

q

e

€

a o

AVSInnAinsmnuaiv wisgauardaaiuiilou wasdladdiula

[

o

dudeiudidou Tudnwaeissosslidde-uuanauasdainvosdn
#newils (Double-blinded Review System) H{auladsunaranilofifisi
arunsad ald fuadud Wuwa1oTUsunsy Microsoft Word 1u
MNNTEAYIUIN Ad WUUSNES TH Sarabun New w1 16 Point Ay
g1aUszI 12-15 i1 neldguuuunissnadaues APAT" lagdanis

https://s007.tci-thaijo.org/index.php/MCl %3 8RAR @B UATLLANLAL

N98Lua mcijournal jctu@gmail.com NSIMTANA 02-613-2733


https://so07.tci-thaijo.org/index.php/MCI

MCI Vol.5 No.1 (January-April 2023)

aflsnesussaBnisuaninsansilnedandnaiusssuvesnis
Aifit (Publication Ethics) nanide filausesdamanuilsidnasngdy
finnsénedaiigniios uagliineAuriviemsunsunney diugnsnand
AewlsziuaunInunaNunglandnnIsLazvaNan1IvIN1ToLIa
a%19a55¢ TaeUsiAannend wasdswaUssiunIussesiianines
UFIUIBN15AITUA TUUEREIRUUTINEN1TEARINTITFRUANN N
yosunANI NS segaiiouty Taeddsfsnnniweesuneudy

AN LB NSNS NAUTE YU AUA51SUBUBE1LN D3

LRAUBY AIEINTASANERSLATEDAITUIATY  UNINYIRUSITUAEARNS

NUND : LS RUNLMINY 1S UFITUANERNS

irugvsedefniiuluunanuiifinilunsasivinmsnsatuiiduvewieuwsiay
uiloviruzrsedofniuyainoIusTanNsNIsUT0BIANLINTANSANENTLAY

FOANSNIAUULN NGNS UETTUAERNS



MCI Vol.5 No.1 (January-April 2023)

a135U8y

aeldnmnssy “Sausnerediumd” : 91uNYaULs YR
gasmnssuU3n1sfasnssuitanisthuwealugnylne
WSNG Tnwuun

nsvauiuwmalulaglseduan vasgnAglduinig
AUGUINITaNAMININTANY vaegIfasuIAg

nuAan IsTmuledu wasiisens loswus
waRnssunmsdniudesaulay waznsyuraumsinaulede
nanfusiomnsiasulnslulefin 989 Generation Y

[ 6

Asen Ungidand uaeiaens 2snadggil

Ex]

] °

AUAINKI LAZAUNIND LANUADLNIFIUNIUNEAT
JmInguns vasursIunteuludmInguns
g0NT S9U UATKOUW UWALADES

= s s =
A15ANEIANNAIANIIUTE 8B ULALAMUNIND 1RV
Uszwvu Alasudrasiiuwaadn SPRC nsalwmanisal
¥ v oo a o ¢ a a a ¢a o W
U13iu572 ¥a9usEn anns Ulnsidey Shuiide 370a (Wuivw)
glywn Me1a uasUsglniia yiiniadey
nsWlasudie A viAuAR wazwgRnssun1suslnAamns
nWY(Plant-based Food) vaenguieringy

F91050] W9 UAZLAULY YUNALADNYS

1-32

33-56

57-78

79-100

101-125

126-142



MCI Vol.5 No.1 (January-April 2023)

A18TA2NTTU “ITaUTINVIRUIUWA”: DI1UIAYDULSY

YBIAEIMNTINUINIARENTsUNan st umaludenulng

NSANG DN U
UNAnga

melddnunuieniiunequineusiingiusniane UdRnisves
é’nﬂmaﬁwuﬁiimﬁLﬁm%ﬂuqmé’aqmammﬁm (Post-Industrial Society) wans
Tifumstuodusevinandunmsmawmdfussuunuisy Seeusunali
wndidugiunumddgylunsuuasuudluseuus “Feusanet e’ 1
NAUNGUTIAGIUANA IAgNSATIUARUATIBS NNEMIEIVAHATBTINE MRS
il nzdudemdrine wiemisindusastilinedimeadlse
vionngiaunAmsadanviideddsunsinumemaluladuazanudnmsumme
Tnefinalrmessgialsuemeduasughauavaunmedisad waumoussaliiu
nsguumaAsurusamelasumg Feusemeduinaidaly “Fousiannu
55501R” (Naturalistic Bodly) witfiu “Sousramnsdany” (Sodial Body) Tiuslsilage
ATNENYBINVNTTUN RN WNEkazInemansuasIndined deslv

UfuRnsvesdsnumas Sansssuldissusananmliiulfinisiudn
wazfausssui fnadenisfvuamnssudeuseredamasinty usds
agveuliliuufuRnismediunaves “aardunienisunnd” meldssuunu
Joudiasranug miuess wazdgniligaunisaliisafusisniesinu “amnssy
Fousreneduine” Fainannisinnssueig 9 indsvsUszanui auindu

ATUVNEUDATBUT NI WETA LA LT AMAATEENa Feunnaaiulunu

1Y,

AIVINTOATY



Tsmennasguazionsu ogdlsinm madngnszuumstummdosdlenuidesiian
Futusameuazaala UfonsmemsumeSeasasena “Vnda” (Trust) Toun
Pedame faemadus Hemmdemnudemamoaummdiannsoadmadnsan
MKReRe wavannselivesing 4 lumsudtymitotndetuld Tnedeansi
memsneznedeu Jadunsadiassuunisssy (Abstract Systems) vl
ginnegluszuusiananiasilsluinuyanudeameunmed Fadufesin
11N (Frontstage) ﬁgmmmﬂﬁ,ﬁuwﬁﬁu

fdfy: Mediume mnssuFeusne Aasnssuiontsduine

AUV



The Transman Bodily Discourse: Hidden Power of the Gender

Reassignment Health Service Industry in Thai Society

Pornthip Nippanon”

Abstract

In a capitalist society governed by heterosexual norms, social
and cultural practices occurring in the post-industrial era reveal
cooperation between medical institutions and capitalism, empowering
physicians to participate in modifying and repairing transman (female-to-
male transgender) bodies to achieve such standards. Valuing the body for
scientific reasons emphasizing biological gender exposes transmen to
diseases and psychiatric disorders requiring treatment with technology and
medical knowledge. Government mechanisms, including economic and
well-being policies, help legitimize the medical transition process.
Therefore, the transman body social rather than naturalistic, embedded in
scientific discourse and neoliberal consciousness values.

Social and cultural practices illuminate dimensions shaping the
transman bodily discourse while reflecting the power of capitalist medical
institution practices instilling body-related knowledge, truth and ideology
through the transman bodily discourse. This derives from uniting different

discourses until the meaning of the transman body is related to the

2 .
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economic dimension, varying according to public and private hospital.

Starting the transeender process carries physical and psychological risks.
Surgery constructs trust for transmen by emphasizing medical knowledge
and expertise that produces positive surgical results through problem-
solving skills in visual and written language communication. Abstract
systems thereby created build confidence in medical expertise, which has

hitherto only been glimpsed at superficially.

Keywords: Transman, Bodily Discourse, Gender Reassignment Surgery,

Transgender, Transsexuality
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ACCEPTANCE OF VOICEBOT TECHNOLOGY IN BANKING
BUSINESS OF CUSTOMERS CONTACT CENTER

Kantisa Veeravatanayothin® and Peerayut Orapharf1

ABSTRACT

This research examines the customer acceptance of
voicebot technology from the Contact Center of Banking Business.
This Qualitative Research which was conducted from a sample of 16
persons, who had used credit card call center service, by In-depth
Interview in order to obtain information that makes them aware of
the key factors that contribute to the comprehensive and behavior
of choosing to use the Voice bot technology of the users of the credit
card contact center of the banking business

The results showed that Factors affecting the acceptance of
Voice bot technology among credit card contact center users of
banking businesses found that external factors are only the first step
of recognition. which comes from past experiences or
recommendations of others In the perception of ease of use The

system is quite well laid out and easy to use by recognizing the

® Master’s Student, Program in Corporate Communication Management, Faculty of
Journalism and Mass Communication, Thammasat University
¢ Associate Professor, Faculty of Journalism and Mass Communication, Thammasat

University
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benefits of using technology. which when the service user has solved
the problem shorten the waiting time and add more convenience The
User Attitudes section is the final assessment by Voice Bot
technology, The attitude arises from the perception of ease of use
and the benefits that will be gained from using it. And The Intention
to Use and The behavior to use Voice bot technology found that
users are compared to the technology as a representative of the
service provider. The basic usage is simple and convenient and fast.
The main problem is pronunciation. and the use of language that
makes the system understand Should be developed to increase the

capacity to meet the needs of service users.

Keywords:  Technology Acceptance, Behavior to Use Voice Bot

Technology, Banking Business
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o v

AT AR wasngRnsIunedIRY Suavihundnisaiiaainnisiuives
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walulagiivsglevivieldanuite avdwalvigldfiavinuadndsneseuuiy wag
ldgnisiinanusdlanagldmalulad

vala
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4910 nsfuiusslevifagldsuanmslinu fauedfifdentsldamn nsddla
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2. n153u309Au918v09n151991U (Perceived Ease of Use)
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3. n1535u3 deuselovivaanisldany (Perceived Usefulness)
wu1 fliteyavandiulvgiiianunsendnisseloninaelasu lndnlngy
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a 6

oy awé’ﬂdaﬂmﬂﬁﬁﬂuﬂaﬁﬁmﬂﬂizaumizﬁmﬂ%ﬁmsﬂmmﬂIuIaEJaaw

uan LUEN?]’WF]MWJ'IEJTJ@L?’J Uannne LLavumaaa anunsanaulandiuTiniis

= o

3U$L‘Llﬁ§]‘\]U‘L«! SUHS9E 1506 1UIBANNALAINIUNITTUUTNNS Iﬂﬂm%‘l@ iaa

¥
=1

panteasuely fell

a7



“9InUsraumsalilliniuasy seesueninlinisltuinisdaaimsa
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2. ngAnssun1sI¥91uase (Actual Use) 1udsnsuansoanunils
vouldufi dvimunadidsvandemalulad 4sazaiunsadagliiinady
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52U kazUselevuiilasuanmealulad vinliAnvirund waziianginssunistd

UMD LALAAIANUARTA LA UUNA LN 190

AnsanUsIEHe
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gousunalulad (TAM) gnAndulag Fred Davis (1986) unldasradudauuslu
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nMdeuaziuiumslinseidildnanisinuineAusenadiil

1. Yaduneuen wudn Ussaun1sainsldau wasnginssunedeny
fidwilinsensulumalulathesduenintum denmausidvgliuinig
Ivhanudnauauds waznsihnuveanalulagieeduendiediies ¥3oan
Jaduwanden vilvdlduinisasiusiateuseloniuazanudglunisldiemn
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Online media exposure behavior and the decision-making

process for Generation Y's Probiotics

Kiriya Paphaphutiwat’ and Kalayakorn Worakullattanee®

ABSTRACT

The study aims to study the online media exposure behavior and
the decision-making process for Generation Y's Probiotics supplements.
Quantitative Research was used by survey research by collecting data at
a specific time (Cross Sectional Study) using an online questionnaire, a
sample used in a Generation Y study that purchased 300 Probiotics as a
tool to collect data. The results showed that Generation Y, which used to
buy Probiotics, was open to owned media online media. At the most
frequent level (4.22) and there is a decision-making process to buy
Probiotics, the most important level of information seeking (4.36). The
relationship between generation Y’s overall online media exposure
behavior and the decision-making process for Probiotics was found to
correlate with two aspects of the purchasing decision-making process: the
data-seeking side (r = 0.156) and the purchasing decision-making side (r =

0.135). When categorizing online media, it was found that the relationship

® Master’s Student, Program in Mass Communication Administration, Faculty of
Journalism and Mass Communication Thammasat University
¢ Associate Professor, Faculty of Journalism and Mass Communication, Thammasat

University
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between Generation Y's paid media behavior and the decision-making
process for Probiotics was associated with the knowledge-seeking
purchasing decision-making process (r = 0.128) for the relationship
between Generation Y’s owned media behavior and the purchasing
decision-making process. It was found to be associated with data pursuit
(r = 0.170), purchasing decisions (r = 0.155) and post-purchase behavior (r
=0.121).

Keyword: Exposure Behavior, Online Media, Decision-making process,

Probiotic Supplement, Generation Y
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Generation Y Aunszuiunsindulad endnsasionuisiasulwsluledn

(Probiotics)
o wFnssumsdasudesoulai
nszUuMIinauladen

Paid Media Owned Media NINTW

n3iuitannudents -0.039 -0.025 -0.035
(0.499) (0.662) (0.545)

nswaamdeya 0.128* 0.170** 0.156**
(0.026) (0.003) (0.007)
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v noAnssunaidndudessulad
nszvIunsinauladion

Paid Media Owned Media AN

msUsziliunaniaiden 0.101 0.111 0.112
(0.080) (0.055) (0.052)

nsdadulade 0.104 0.155** 0.135*
(0.072) (0.007) (0.020)

wqaﬂﬁmmwﬁams%’a 0.042 0.121* 0.082
(0.474) (0.037) (0.158)

*Sig. < 0.05, **Sig. < 0.01, ***Sig. < 0.001

an1sAnyInuImgAnssunisdniudessulaves Generation Y
waznsvuaumsiadulateemaaiulnslulefin (Probiotics) Tuduntsuaen
doya (r = 0.156) waznsdndulade (r = 0.135) danudasiusiulusedusih
donnaeeiu Atkin, K. (1973) 819lungyaun wiamm, 2545 finandensuann
Yoyainnisidnsudenszduliiyanaumendoyaiavla uaziiniwsivindiu
anzundon Judasurnmaieiduniesierislunisdaduls uaz iy
AINS AIUAR WazAINEINNTA TunsuA Teynianeg eﬁ’ﬂfuqﬂﬂaﬁqﬁ
Snqustaslunisieanavu lemeuaussanudenis Wy deanssivmnsal
anun1saliald Adendnasiifianudidn dmiunaiFoud iedosnns
Auuzii lunsufuaauliigndes uazrensdnduls Fslunsdvesnsiladu
devaulatinansasiomsiaialnsluledn (Probiotics) Yragidunusiosnns
nauteyadudriiauls iteraslunsdnduladold uenanidiaenadosiy
ATeves aigned qug uazwsiing dulianzady (2561) inuimdsndilad
nsuarsteyaudiaznudn ngAnssunsidasudnasifeadundndus
aunmilanuduiudrensdnauladendnfasiqunin lnengusoeeidingg

Wasudesouladssdnisngdnssulunisdnduladondndusiguain lne
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52 ' '
a o 3 d P N a o I3 d N

NANAUNAVNINNGOUNTEA AD NANAUNFVAINAYIAU §INNT TOIAINAD

9 9 9

NARAUNFVN WA LINUBIMTHESY LAY mamﬁm%qﬁumwﬁmﬁum AIUAIRU

q
v

weFnssunsdinauladeiienfusdnfasiguninesdauduiusdenu s
woAnssumadaiuinasidanuduiusfunginssunisuenseti sty
HARSTIAYN NG
dmsuanuduiusseninanginssunisilniudeeaulay (Paid
Media) 799 Generation Y wagnszurumsiadulade wuindanuduiusiy
Frunsuarsmdoya Taedadudszdns anduius W1dy 0128 wagd
awduiusiuluseduin Jeaenadosiudnunzves Paid Media Mludefidos
T T od on ufl Alawan il eliidrdeduslng uagadrssenuisain
nautimngldinndu mngnninisaianisduianig aunsnasieya uas
arwenueld vinlidegelsiuslnainly wazdinsldanwiiAndedeasiude
YoIUUTUAIY (3T 29daBamany (2549, 1.44-50)) T3 Paid Media wiiial
anuuraulaliuslaauarmdeyaannudndusiemsiasulnsluledn
(Probiotics) d@ulug) wusuaswsasNlunainaziin1syinlawun Paid Media

-:4' & oA

~ a o v & Yo Yy a Py ~ °
WiatiunsTusdunidn wasidududenlvduilan idewiniinisivun

Paaan fvuansdeans deyalddaau uaziduavnlinginssumadniu
do00ulatl 983 Generation Y (Paid Media) fonszurunisdnaulade (n13
wensndeya) ewnsiadulnsluledn (Probiotics) fimnuduiusauluszdud
dufuanuduiussenitmginssunindasuieseulad (Own
media) 794 Generation Y wagnszurunsdadulade wuindanuduiusiy

i3 v a

AunskEsndeya aunsiedulade waznginssunienainste tnglusiu

U

N o

nswaneteya Trduussavsanduiug wiriu 0.170 waslianuduiusiulu

szAUR FedanndesiuliiAnn1sualdaya (Information Search) Ay

ABANIONNIEAULINNOUALEINANITaNBUANRIANUABINTBYINaRUTINATY
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Fudunsifiensuauesnuions vdsinduanudesnisazgnaniiliidie
AUDIAMNADINTNENAS Tneneenuuasmdeyarii el uilanmdeya
NANAUN NeulUSauisuiuwusUAluRann (Kotler, P. (2012) 819lu@sa55eu
/@350t uavany,2501) Fatfu Owned media LHudaammanlunisasdoya
nsdeansfuuilaaldainane viliduilaaduuarmndeyaldazain
5157 (B39 2avasamand (2549, 1.44-50)) dmdudnunisinaulade wuin
fauduiusiulussduiuuiu InefledudssavSanduiug winfu 0.155 3
aonndasfuuurAnnisindulade (Purchase Decision) aMnn1sUszifiuna
madenlutunoudl 3 fuilneasdesinaulatondnsusifiveusnniian lasld
Hadusing qiiind useninenisUssdiune wagnisiadulade luiiga usinou

v a

mmauiasﬁya@ﬁinmzﬁwﬁqﬁﬂﬁaﬁﬂ (Kotler, P. (2012) ®19lu@375584 1@3
$917,2501) a1y Owned Media 1 utean19n158 eansudnlunisadne
Mwanwal 5’m5&;3’U%Iﬂﬂamwsaf§fmﬁu1ﬁa Inglufiimunyiaian TuOwned
Media (#34t 1wasnmans (2549, 1.44-50)) dM3UAUNGRNITUNIBWAINT
o wuidieuduiudiulusssusuiu Tnefiadussavsanduiug whfy
0.121 %qaamﬁmﬁuLLmﬁquﬁﬂﬁmmwé’ﬂmiéﬁya (Post Purchase Feeling)
n¥ndeussnaandinantasiud fuslnaeivsraunisaiieatuaumels
vielsifanela (Kotler, P. (2012) $1lu@sassas 1a3¥m 2501) fatiu Owed
Media Fadudaamsiilyiffusinndeanslvinssanusionisvesmginssunievds
nstevewiuslan Tnsanunsanduuniedn uievansenu Owned media uax
ansaassanuianelaliiuguilan Wanwdnwal 15U3N13 AABRIUUINTS

NAINI5UNY
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Jaauauu

nMsideiFes “ngfnssumsdinfudossulat uasnsruaunisdndula
Foudnfusionmsiasulnslulefin (Probiotics) v84 Generation Y” §3demy
Usziiudinaulauazdelausuugsineg 9nnguiieganaznsinsizideya
Tneiifoiauouuy il

La1nsansAnymuingeld vee Generation Y Afselddusiase

a 4

Woulaiifin 20,001-45,000 v 1WasuAsseulatuniian iy g3fai
Aendestunansusionmsiasuinsluledin (Probiotics) AasAasIANERS0e]
onsaislnsluledn (Probiotics livanzaniugunnvesdud uazidsgsla
Tudeinsmannvesdudinniy

2. mamsAnwnuANuduRusseninensdnsuisesulal Owed
Media ¢ Paid Media fiunswaismdeyaomsiasulnsiuledin (Probiotics)
fed gafafiieatostunandusienmaiaduinglulefin (Probiotics) sauiulud
n13d0an3 %11 Owed Media ua Paid Media itolvinguitimanelddoyaves
uanfaiesiasulnslulefin (Probiotics) aihiaue AsImIUAINRBINTS

3. nan1sAneINUANFLTUS ST snsilnsudseaulal Owed

Media fun1sdnduladeomisiasulnsluledn (Probiotics) Aeuu g0

'
a v o a

Wedesiundndueiemisiasulnsluledn (Probiotics) A3iin13nTedunis
Faduladolunsilusludunainisnain uaztemienisde nsdiseiiui
WaNUENY UAZAZAINTING?

4. wan1sAnwmuadLTussEninnsilaudeseula Owed
Media ﬁ’quﬁmsumEJMé’m’]is?j'yaa']mﬁl,a%uiwﬂuiaaﬂ (Probiotics) ffatu
gaRefiiedesundnsiasiomsieulnsluledn (Probiotics) msasnanimdi
wolalwiiugulam siwude Owed Media lWunmdnwal AaunIn uaznIsUIANS

AIWANNITR AaeAIunaIN1sVIY Weliguslnaiinauiianel
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JalduauuLamsun159inIensInall
1. Tunsfinwasall 18msiiudeyaainuuuaeuanuiiistegnaiien
2199 MNaN1ITEL A AuAaIseaauIINANLTLASe fatly Wielvnside

Ya o o

Aswaly dA11ugnaes Asudiuanysel 11NTU {I98U8Lauan139ITLT

U

N

AMAIN nToAITITATTAvouAT 0alloluN1TITEEY 9 LYU AT Fun N3
dunwel iivelladeyaidadnuniu

2. nsfnwuies ngAnssunisilasvdesaulal waznszuiunis
Andulageandndngionmsiasulnslulesin (Probiotics) ¥ Generation Y lu
a3 98 1uns@nwiianis Generation Y ity Tun1sideassnalumasdl
nsfinwilu Generation Z sausie esnnunguiilienuaulaludeseulal
I ! 1
WUYBINIman

a

3 msiinsfnusaniuideifanunm (Qualitative Research) Lte
Anwdeyanvazidenvesiuilnandndmusienmsiasulnsluledin (Probiotics)
uazifielfidudoyavesnisvhmanaindeaslinsngudmaneuindu

4. A158in19Ane Earned Media ﬁlaﬁlﬁu'ﬁmﬁamiﬁwﬁmﬁm%
psiasuInsluledn (Probiotics) LﬁaLﬂu%a;&amaﬂm'ﬁﬁﬂmimmmﬁamﬂmu

29N1N9TU
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INNquRa813T 1LY 300 AY Aifengiaus 18 B3ulY wazdumaaulugn
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naufegsdrlngifunaris 91y 51-60 U duszaunisainsidununsns
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donadtinauinuasmiagams luseduaniian (4.36) Inedaufimela
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Expectation’s and Satisfaction of Chumphon durian farmers
towards the Chumphon Provincial Agricultural Extension

Office Page

Sudaporn Yungsuk® and Anna Choompolsathien®

ABSTRACT

The purpose of this research was to study page exposure,
expectations, satisfaction, and the trend of exposure of the Chumphon
Provincial Agricultural Extension Office Page. Survey research was done
with data collected by questionnaire from 300 durian famers above the
age of 18 from Chumphon Province who followed the office page. Results
found that most samples were male, aged from 51 to 60, with over a
decade of experience in durian farming, who followed news on the
Chumphon Provincial Agricultural Extension Office Page four days per week
with the highest level of general knowledge news. Samples had highest
expectation for the page news (mean = 4.35) with highest expectation in
making decisions to develop durian cultivation production and quality.
Sample satisfaction of level with the Chumphon Provincial Agricultural

Extension Office Page news was at the highest level (mean = 4.36) in

® Master’s Student, Program in Corporate Communication Management, Faculty of
Journalism and Mass Communication, Thammasat University
% Associate Professor, Faculty of Journalism and Mass Communication, Thammasat

University
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making decision to resolve the pest infestation on durian trees. Hypothesis
testing revealed that overall sample expectations were unrelated to
exposure to the page. Exposure to the page was related to overall sample
satisfaction, and overall sample satisfaction was related to the trend of

exposure of the Chumphon Provincial Agricultural Extension Office Page.
Keywords: Durian farmers, Page Exposure, Expectation, Satisfaction,

Trend of Exposure Page, Chumphon Provincial Agricultural Extension Office

Page
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AUIaTANEIAY

o

“yi3en” (Durian) waliffdonidumuny luaerindusviui
warld] (King of fruits) vedlve sniluiiifedindemes ndeufusamiisidnuas
wzialimieutunaliisu q venaniidainauduendnual Fedhefind
ndumen trefdiindumiiu nissudaldindulinadudiuitvunlng Tuanm
p1madoud uazdrslinidouaunsadvln uaslnandnlddlugumgd
fumnzaudszanm 10-96 ssaneaidoa wwdesdisnunyiuudulsivdosndy
2,000 fiadiunsnat) wazn13NsLAEFIVRHUADIRDNAIY AuTunITIDUANS
vesfu e (pH) Uszanw 5.5-6.5 FsdaldiniFoudunalsiidnoglungu
Tropical fruits n3enguralifluandoutu (nosulovisairsnmuduudons

o o

3R, 2563) 91nnsanw oy wudn Taingunsidunilsunamdniiddey

o

vosszmAlngludududl 2 sesaunaindmiadums foldinduumdanmszugn
NiEouiddy vesnald

Tuaniunisaivesd wa. 2564 Savdaguws Sfuiiugnyidou 246,580
15 Aranisaiin avdnandnlisinia 346,541 fu R Ui A i Hanaawdn
207,376 19 Wfisuan® wa. 2563 Sovay 9.8 waza i NARARITaINGNAT
wniiga ludaadounsngipuiafouusiey nanziasygianIsinynTves
g Turadlasunail 19 2564 wudh Snsvereda Fovas 1.4 Tagluanyiied
nsveedaannds fevar 3.6 Sopdsudunidufeifnandadiudu Tnedy
wnds fovaz 20.17 WesteniFeudunalddiduanudesnisvesnaaits

Aely wazaalsend Tnganiznannlulsenadu Tudn 5 Y1nantin Swuiluu

1 =

goen3 1Nvald wagliviu asmunsundundy Jedinaviiviteuiisnnias
FulumsydlaliinemsnsugnuiSewiingnndu saeatisszesian 5 Uik
(nsuUsEYdUNUS, 2564) BNTianTeuares “NSeuniIes” MseaNuluuYeInIs

Sulsemuniseu AdivTunnIuegiwieliies Juiliseulisnaniivgau
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WaYNI5A99aN NhHsIANR tasaniznnsdseantudalseimedudunaindissn
Tngjfian siuduszneunis@misen) Nelidmiaguns duldindunainiiddiy
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Y o A

\leanndidsiutonFouilvajiigaueanield Saiilvivas 5 Yikumn vau
susnUgniFoutuinnty Setlagduandeyalud we. 2565 Usmniidwa
Wingatu wud sauiivgnnSeuludmiagams S91uam 60,363 Au uwn
Wuf vnsineAs 286,359 15 USUNuNaKER 276,836 Ay ‘mamuﬁﬁmmgm
GAP $1uam 8,857 A vwauiivhmainuas 70,17115 (Fdnnuudansznang
\nwRsuazavngal, 2565) Safiutuaind wa. 2564 egadiulddn uazniwew
yoen1sdsoanyFeululsemalnefifvlnduegsdeidesauiounguniay

w.p. 2564 asvatfseieugdn Wudseifinisalf 934.9 d1uneaaisy

'
a o

Y8 95.3% (YoY) dawaliSeunataiduduiinunsiasugivdseaniidfey
drduil 2 funlduavlmihadalmisgwededuouiaatramin Tiiuuss
atvayudidgainnisneuiuresfuilanvidu (audide ndnslng, 2564)
agtlsimu anudesnisuslannseulunainiudmdndulisanisouas
oghaeriior Fauussgdlavilfsmamuiunugnyidoudintunnd wasmaiu
wenidadiarudesnisndeududiuunn 3dedanufaiuin mndunm
anusesnsvesfuilnadisaudsdunniils snauduiudemanyFouly
fgunnmssrsnasgTuRi wnnvity mszdssmedu Iauddyi
wwsgunaliianlve Jeaenndesiuiivssmaiusyyin nsdseenyiSeuainlve
. mdlsadnuas @idou) Fesnnsgiundninas uazisnisiialuns
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EXPECTATION AND SATISFACTION TOWARD INFORMATION
ON SPRC FACEBOOK FANPAGE DURING OIL SPILL ACCIDENT
OF STAR PETROLEUM REFINING PUBLIC COMPANY LIMITED

Natcha Kam-art® and Prapaipit Muthitacharoen®

ABSTRACT

The objective of the research is to study expectation and
satisfaction toward information on SPRC Facebook Fanpage during oil spill
incident of Star Petroleum Refining Public Company Limited. This is a
quantitative research with a survey approach. Data are collected through
online questionnaires from 220 servicer users, who follow Facebook
Fanpage of Star Petroleum Refining Public Company Limited. The results
showed that most of samples are female between 25-35 years old,
graduated in Bachelor’s degree, most occupations are private employees,
and most of them live in Rayong Province. Most of the sample group had
a high level of overall expectation to have greater understanding in terms
of the situation and the progress of the oil spill incident. For the overall
media exposure behavior, it was at a moderate level. It has been informed

of progress in the payment of compensation to those most affected.

® Master’s Student, Program in Corporate Communication Management, Faculty of
Journalism and Mass Communication, Thammasat University
¢ Associate Professor, Faculty of Journalism and Mass Communication, Thammasat

University
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Overall satisfaction was at a high level, most of the samples are satisfied
with the oil spill information and news are useful. For the trend of media
exposure behavior, in overall were at a high level. Most of the samples
tend to follow the news through the SPRC Facebook Fan page to receive
information about the oil spill incident and the corporate activities.

The hypothesis testing revealed that the expectation was
correlated with the media exposure behavior of the SPRC Facebook
Fanpage. The media exposure behavior was correlated with the
satisfaction of the SPRC Facebook Fanpage. And the satisfaction was
correlated with the trend of media exposure behavior of the SPRC
Facebook Fanpage in the event of the oil spill incident of Star Petroleum

Refining Public Company Limited.

Keywords: Expectation, Satisfaction, Media Exposure Behavior, Facebook

Fanpage SPRC, Oil Spill Incident
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Media Exposure, Knowledge, Attitude and Plant Based Food

Consumption Behavior of the Workable-Aged Persons
Thitaporn Paepuang3 and Anna Choompo[sathien4

ABSTRACT

This research aims to study media exposure, knowledge,
attitude and lant-based food consumption behavior of the workable-aged
persons. This research is survey research, with samples of 300 individuals
who had plant-based food eaters in workable-aged. The finding shows
that the majority of the samples are female in the age range of 26-
35 years, with a bachelor’s degree, who were private employees / public
organization / independent organization under the constitution with
monthly income more than 50,000 baht. The hypothesis test results that
the media exposure on plant-based food was positively related to
knowledge of plant-based food consumption of working age group,
knowledge of plant-based food consumption was positively related to
attitudes towards plant-based food consumption of working age group,
attitudes towards plant-based food consumption was positively related to

plant-based food consumption behavior of working age group and trend

® Master’s Student, Program in Corporate Communication Management, Faculty of
Journalism and Mass Communication Thammasat University
% Associate Professor, Faculty of Journalism and Mass Communication, Thammasat

University
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of consumption behavior of working age group in a statistically significant

way.

Keywords: Media Exposure, Knowledge, Attitude, Consumption Behavior,

Plant Based Food
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(Standard Deviation) 1l 885 un8d oy alA safudnwaEnsUsEIINTYRINGY
fegns maidasude awd viauad wdAnssunisuilan way uunlimgingsy
nsuslan
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