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"food security" and lack of public communication

Rattikan Jenjad2

ABSTRACT

This article aims to study the meaning, knowledge, and
understanding of food security in various dimensions, as well as
the knowledge of food security from documents related to
research and texts. The study found that the development of
"Food security" has changed through the world context and was
divided into 3 periods as follows: 1) the 1970s, food security and
production processes, the importance of food production has
been emphasized to ensure that food is sufficient for consumers,
2) the 1980s, food security and access, expanding the scope of
access to food from the macro level to the individual level, and
3) in the 1990s, food security and food safety. In this decade, food
security also extends to nutritional value, safety, and nutritional
balance.

Currently, the Food and Agriculture Organization of the
United Nations (FAO) has four components that make up the
definition of "food security": 1) Food Availability, 2) Food Access,

2 Asst. Prof. Faculty of Mass Communication Technology, Rajamangala University

of Technology Thanyaburi
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3) Food Utilization, and 4) Food Stability. These criteria of food
security may not be sufficient to conclude whether the situation
in Thailand, because there are still many limitations such as
environmental conditions. imbalance between producer and
consumer.

The literature review also found that The study of food
security spans a wide range of fields, including political science, law,
government, economics, and environmental management. Most of
them focused on the producer and consumer sectors but lacked a

communication dimension to their understanding of food security.

Keywords: Food security, Development of food security, Food

security communication
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“Food security, at the individual, household, national,
regional and global levels (is achieved when all people at all
time have physical and economic access to sufficient, safe and
nutritious foods to meet their dietary needs and food preferences
for an active healthy life.” (Food and Agricultural Organization of
the United Nations, 1996)
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The transformation of Thai television dramas to a moral

drama in the TikTok platform

Nahathai Jaidee® And Rattanawadee Setthajit4

ABSTRACT

In this article, the author is interested in the
phenomenon of Thai television dramas transitioning to moral
dramas on the TikTok platform. Currently, Thai television dramas
have been broadcasted in the social media platform to serve the
changing lifestyles of people. From the early days of television,
where dramas were broadcasted through TV screens and
underwent a complex production process before being aired,
they have now evolved into the digital era. Short moral dramas
have emerged on platforms like TikTok, featuring a simplified
production process that fits the short-form content format of the
app. These dramas encompass both visual and auditory elements
and offer revenue-generating opportunities for users. Moral
dramas have gained significant popularity on TikTok. However, the

nature of moral dramas on TikTok differs from those in the past.

® College of Social Communication Innovation to study the knowledge in the
subject of MCI552 MEDIA STRATEGIES AND COMMUNICATION MANAGEME

* College of Social Communication Innovation
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These differences include formats, content, performances, actors,
accompanying music, and the ease of production and access.
Traditional moral dramas like "Fah Mee Taa" program have
transformed into moral dramas on TikTok, which present content
in a unique way. These TikTok moral dramas are combined with
elements of entertainment and education as the concept of
"edutainment." Additionally, technolosical advancements have
played a role in the development of these dramas. Furthermore,
the author argues that moral dramas will likely continue to adapt
with various technologies, but the essence of conveying
meaningful ideas to society will persist. The impact of TikTok on
television drama viewership in Thai society is evident, as the way
people consume television dramas has shifted from traditional TV

to short-form content on the TikTok platform.

Keywords : Tik Tok , Moral drama , Digital age , Moral drama

production
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MEDIA EXPOSURE, BRAND EQUITY AND CONSUMPTION
BEHAVIOR TOWARD BRAND KAMU TEA

Thunyaphat Charoensup’ and Kalyakorn Worrakullattanee®

ABSTRACT

The objective of the research on “Media Exposure,
Awareness of Logo and Trend of Consumption Behavior of
Beverages of KAMU TEA Brand” is to study on media exposure,
awareness of logo and trend of consumption behavior of
beverages of KAMU TEA Brand. This research work is quantitative
research work whereby the survey is conducted and online
guestionnaire is used as a tool to collected data from the samples
the total number is 300. The findings from the study show that
most of the samples are the female whose age range is 18-25
years, having bachelor’s degree, working as employee of private
company/worker, and having personal monthly incomes that fall
in the range of 10,001 - 20,000 baht. Concerning media exposure,
it has been found out that most samples are exposed of offline
media (with mean of 3.60) more than online media (with mean of

2.73). The offline media the the samples are most exposed of are

® Master’s Student, Program in Corporate Communication Management, Faculty of
Journalism and Mass Communication, Thammasat University
¢ Associate Professor Faculty of Journalism and Mass Communication, Thammasat

University
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media at point of purchase such as banners to promote beverages
of KAMU TEA brand at the shop, which have been exposed of the
the high level (with the mean of 3.83). Concerning brand
awareness, the awareness of beverages of KAMU TEA brand is in
high level (with mean of 3.70). The trend of consumption behavior
is in the highly intended level (with the mean of 3.63). The results
from the testing of research hypotheses are that the overall
media exposure and the exposure of offline media and the
exposure of online media are correlated to the awareness of logo
of consumers in the positive direction and in moderate level (r =
0.474***). The overall brand awareness is correlated to the trend
of consumption behavior of beverages of KAMU TEA brand, in the

positive direction and in very high level (r = .822%**).

Keywords : KAMU TEA, Media Exposure, Brand Equity,

Consumption Behavior, Consumer Behavior Trend
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The Study of the storytelling and elements of The Last of

Us game

Wichapon Ratanasuwan’ and Nantaporn Wongchestha®

ABSTRACT

The purpose of this research were to study the storytelling
and to study the elements of The Last of Us game. This is a
qualitative research, study and textual analysis based on the
concept of storytelling and the concept of game elements from
playing The Last of Us game by researcher on PlayStation,
recorded data in an analysis of the narrative and game elements
that were reviewed for accuracy by experts. The results showed
that the Last of Us has a logical and purposeful chronological
narrative, theme of the story is a combination of love, surrealism,
power and morality. There are 3 conflicts in storytelling: 1)
interpersonal conflict, 2) internal conflict, and 3) external conflict.
The character has 2 characteristics. There are five main locations
that actually exist. Conversations are realistic and help guide the

story. using the perspective of a first-person character as a

® Master’s Student, Program in Media and Content Administration, Faculty of
Journalism and Mass Communication, Thammasat University
¢ Assistant Professor, Ph.D., Faculty of Journalism and Mass Communication,

Thammasat University
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narrator. Symbols are also used to convey meaning in both words
and symbols. The results of the analysis of game elements found
that, there is a control bar on the screen, convenient for players.
with beautiful graphics that can attract players. The game's design
follows the storyline, where players can choose weapons to fight
the infected and the bad guys. It shows the status of the weapon
and the character's health bar. There are 5 difficulty levels: Easy,
Normal, Hard, Survivor and Containment. Players can control the
character and start the game or stop the game. In addition, the
game has a clear goal, making the game more interesting and

addictive.

Keywords: Storytelling, Elements of Game, The Last of Us Game
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Information Exposure and Purchasing Behavior Toward

Chinese Fashion Clothing from E-Commerce Platform

Boonyisa Pongthong” and Pornthip Sampattavanija’

ABSTRACT

The research “Information Exposure and Purchasing
Behavior Toward Chinese Fashion Clothing from E-Commerce
Platform” aimed to study the demographic characteristic,
information exposure to Chinese fashion clothing, and purchasing
behavior from the E-commerce platform. This quantitative used a
questionnaire to collect data from 300 consumers aged over 18
years old who bought Chinese fashion clothing from the E-
Commerce platform, i.e., Shopee, Lazada, and SHEIN. Research
results demonstrated that most samples were females aged 18-
24-year-old. Most of them were students and had bachelor’s
degrees. Their income was under 10,000 THB per month. Most
samples received the information from Shopee via its application.
The average monthly frequency of exposure was nine days.
Further, most of them spent 15-30 minutes at a time exposed to

the information. The content that the sample group was exposed

® Master’s Student, Faculty of Journalism and Mass Communication, Thammasat
University
¢ Associate Professor, Faculty of Journalism and Mass Communication, Thammasat

University
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to frequently and mostly was the promotions (e.g., sale items,
coupons, and special offers). In addition, regarding the purchasing
behavior toward Chinese fashion clothing from the E-Commerce
platform, the sample group has a frequency range of purchasing
Chinese fashion clothing from E-Commerce platforms 1-2 times
per month. Most reasons for buying Chinese fashion clothing from
the E-Commerce platform were the variety of choices.
Furthermore, females had more frequency and in terms of
frequency (day per month) and a duration range for information
exposure via the E-Commerce platform than males. And
purchasers aged 18-24 years old, who were students and earned
under 10,000 THB per month and bought Chinese fashion clothing
via the E-Commerce platform, spent more time exposed to
information about Chinese fashion clothing via the E-Commerce
platform than purchasers aged 25-34 years old, who were
employees in the private company and business owners, and
earned more 10,001THB per month. From the correlation test, it
was found that purchasers who bought Chinese fashion clothing
via the E-Commerce platform and were frequently exposed to
the information had a high frequency range of purchasing Chinese

fashion clothing via the E-Commerce platform.

Keywords: Information exposure, Purchasing behavior, Chinese

fashion clothing, E-commerce platform
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Acquisition of information, Worshiping Behavior, and

Participation in Activities to Support K-Pop Artists’ Fanclub

Wanida Jirasakulwanich® and Kalyakorn Worakullattanee”

ABSTRACT

This research on “Acquisition of information, Worshiping
Behavior, and Participation in Activities to Support K-Pop Artists’
Fanclub” aimed at studying demographic characteristics of the
Fanclub, acquisition of information through the fanbase account of
K-Pop artists and their worshiping behavior, to find if they related
to the participation in activities organized by the fanbase account
via online and offline to support their favorite artists or not. This
quantitative research collected data through an online survey in
June 2022 from K-Pop artists' fans who have a membership with at
least one fanbase account and are aged 18 and over. A total of 300
samples were qualified and participated. Based on the studly, it was
found that the demographic characteristics of the Fanclub,
acquisition of information, and their worshiping behavior related to

the participation in activities organized by the fanbase account

® Master’s Student, Faculty of Journalism and Mass Communication, Thammasat
University
¢ Associate Professor, Faculty of Journalism and Mass Communication, Thammasat

University
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online and offline to support their favorite artists. Most were
female, aged 25-44 years old. They receive information through
the fanbase Twitter the most (Y = 4.75), and the bond with the
artists of worshiping behavior was very agreeable (X = 4.11).
Moreover, online participation in activities organized by the
fanbase accounted for the most frequent ( X =4.01) According
to the study, the discovery demonstrated that the Fanclub
who had the worshipping behavior with the curiosity for
entertainment were more frequent to receive information (r =
432***) while the Fanclub who had the worshipping behavior with
a bond to the artists were more frequent to participate in online
activities to support their favorites (r = 489**%). And the
Fanclub, who crazily worship the artists, participate in offline

activities more frequently (r = 486**%).

Keywords: K-Pop Artists’ Fanclub, Fanbase Account, Worshipping
Behavior, Artist Support
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