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GUIDELINES FOR DEOVELOPING SOCIA MEDIA LITERACY
ACTIVITIES FOR GENARATION Z OF THE ANTI-FAKE NEWS
CENTER

wachira suwanwong* and Nitida Saengsingkaew’

ABSTRACT

This research studied guidelines for developing social
media literacy activities at the Anti-Fake News Center
Thailand. The objective was to study knowledge content of
participants in social media literacy activities and related
recommendations from executives and policy practitioners.
Quialitative research was done with data gathered from 12 to
30 June 2023 by in-depth interviews, documents, and
observations of target groups of nine samples, with three
samples each from Wat Phrasrimahadhat Secondary
Demonstration School, Phranakhon Rajabhat University;
Kanlayanee Sri Thammarat School; and Anti-Fake News

Center executives and operators.

% Master’s Student, Program in corporate communication management,
Faculty of Journalism and Mass Communication, Thammasat University
5 Associate Professor , Ph.D. Faculty of Journalism and Mass

Communication, Thammasat University
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Results were that samples received knowledge content
from activities combining media literacy knowledge with
social media skills in daily life, divided into three content
types, related to 1) disinformation 2) media literacy skills and
3) knowledge application content through case studies.
Samples comments indicated that creative media use may
become a motivating mechanism for digital citizenship in
communities applying media literacy skills to extend results
to families, schools and society, especially older citizens.
Executives and policy practitioners suggested developing
activities to create a network for organizing media literacy
activities to extend knowledge in all aspects, by encouraging
youths to participate in the government sector to effectively

manage the problem of disinformation.

Keywords: Disinformation, Fake news, Media literacy, Content

Knowledge
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ADVERTISEMENT ON YOUTUBE: ATTITUDES AND
AVOIDANCE BEHAVIOR

Sutee Sonti* and Monaiphol Ronavej’

ABSTRACT

The objectives of the research are to study
consumers’ attitude toward advertising and advertising
avoidance behavior on YouTube, to study the difference
between their demographic profile and attitude toward
advertising and advertising avoidance behavior on YouTube,
and to study the relationship between such attitude and
advertising avoidance behavior. The study was conducted
using a survey quantitative research design. The population
consists of 305 YouTube users, aged between 18 and 60
years, selected by volunteer sampling. Data, collected during
1-30 June 2021 by online questionnaire on social media, are
analyzed using descriptive and inferential statistics. The finding

shows that the samples’ attitude toward advertising on YouTube

* Master’s Student, Program in Content Administration, Faculty of Journalism and
Mass Communication, Thammasat University
® Assistant Professor, Ph.D., Faculty of Journalism and Mass Communication,

Thammasat University
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is at a moderate level, with the highest score found in in-feed
video ads and lowest in non-skippable in-stream ads. The
samples’ advertising avoidance behavior on YouTube is also
at a moderate level, with the highest score found in non-
skippable in-stream ads and lowest in in-feed video ads. The
testing of the hypothesis reveals that the consumers’
demographic profile, i.e. sex, age and personal monthly
income, significantly accounts for their attitude toward
advertising and advertising avoidance behavior on YouTube.
In addition, it is found that their attitude toward advertising
on YouTube is negatively related to their advertising
avoidance behavior on YouTube in a significant manner or
those with a positive attitude toward advertising on YouTube
show a lower rate of advertising avoidance behavior than
those with a negative attitude toward it. The form of
advertising on YouTube with the highest relationship is non-
skippable in-stream ads, followed by skippable in-stream, in-

feed video, and masthead ads respectively.

Keywords: advertising media, advertising on YouTube,

attitude toward advertising, advertising avoidance behavior
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RELATIONSHIP BETWEEN ATTITUDE AND BEHAVIOR
TOWARD BUYING DIGITAL LOTTERY ON “PAOTANG”
G-WALLET APP

Neeranara Suklangkan' and Monaiphol Ronavej”

ABSTRACT

The objectives of the research are to 1.) study
consumers attitude toward digital lottery 2.) digital lottery
buying behavior on “G-Wallet” app, 3.) the difference
between the demographic profile and their attitude toward
digital lottery 4.) the relationship between their attitude
toward digital lottery and digital lottery buying behavior on
“G-Wallet” app. The research adopts a survey research
method. The population consists of 400 consumers, at least
20 years old, who have bought digital lottery on “G-Wallet”,
selected by volunteer sampling. The finding reveals that on

average the consumers show a positive attitude toward digital

! Master's Student, Faculty of Journalism and Mass Communication, Thammasat
University
2 Assistant Professor. Faculty of Journalism and Mass Communication, Thammasat

University
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lottery, with the highest score found in its price, followed by
distribution channel, product, and marketing promotion
respectively. With regard to their digital lottery buying behavior on
G-Wallet app, it is found that they buy about 6.42 lottery tickets
per draw. The testing of the hypothesis shows that consumers
of different sex will have a significantly different attitude
toward the digital lottery price and marketing promotion,
while showing no significant difference in their attitude toward
the product and distribution channel. Consumers with age
difference will have a significantly different attitude toward its
distribution channel, while showing no significant difference in
their attitude toward the product, price, and marketing
promotion. It is found that consumers with different personal
incomes will have a significantly different attitude toward the
digital lottery with regard to its price, while showing no
significant difference in their attitude toward the product,
distribution channel, and marketing promotion. In addition,
the attitude toward digital lottery with regard to marketing
promotion is positively related to the buying behavior on G-
Wallet app in a significant manner, with the relationship at a

low level. On the other hand, their attitude toward the
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product, price and distribution channel is not significantly

related to their buying behavior on G-Wallet app.

Keywords: communication management/ digital lottery/ “G-

Wallet” app /marketing mix / consumer behavior
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RELATIONSHIP BETWEEN EXPOSURE TO ONLINE MEDIA
OF BANK OF THAILAND AND CONSUMERS’
AWARENESS OF FINANCIAL FRAUD

Natrada Sripairoj* and Monaiphol Ronavej’

ABSTRACT

The objectives of the research are to study consumers’
exposure on online media of the Bank of Thailand (BOT) on
financial fraud and their awareness of the issue, to compare
the difference between the demographic profile and their
exposure to the BOT online media on the issue, and to study
the relationship between their exposure to the BOT online
media and awareness of the issue. The research adopts a
survey research method. The population consists of 300
consumers aged 18 years and above who consumed online
media of Bank of Thailand about financial risks within last one
year, selected by volunteer sampling. The finding reveals that

on average the samples have a moderate exposure to the BOT

* Supply Officer, Bank of Thailand
® Assistant Professor. Faculty of Journalism and Mass Communication, Thammasat

University

115



MCI Vol.5 No.3 (September-December 2023)

online media on financial fraud, with the highest score found in
Facebook, followed by Welbsite, Line official, Instagram, YouTube,
Twitter and TikTok respectively. The duration of each exposure
to the BOT online media by the majority of the samples is not
more than 5 minutes. In addition, it is found that on average
the samples have the highest awareness of the financial
fraud, with the highest score found in deception scam,
followed by various forms of online scam, mobile phone
scam, informal financing business scam, online banking scam,
and electronic card scam respectively. The testing of the
hypothesis reveals that consumers with difference in age,
highest education level, and monthly personal income show
no significant difference in their exposure to BOT online
media on financial fraud. However, the exposure to BOT
online media on the subject has no significantly relationship
with the awareness of financial fraud. The exposure to BOT
online media has a significantly positive relationship with the
awareness of financial fraud in terms of electronic card scam

and online banking scam.

Keywords: media exposure / online media / financial fraud /

Bank of Thailand
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COMMUNICATION STRATEGIES FOR COMMUNITY-BASED
TOURISM AFTER COVID-19

Supacha Roekrueangrit* and Rattanawadee Setthajit®

ABSTRACT

After the outbreak of COVID-19, tourists became more
interested in community-based tourism. Community-based
tourism communication strategies are therefore very
important to citizens and communities today. The author
therefore uses community tourism communication strategies
after COVID-19 as a guideline for creating understanding,
generating income, and creating efficient operations. Creating a
communication model so that people in the community
understand the success of the community. as follows: 1)
Proactive communication strategy 2) Public relations strategy
3) Cross-media storytelling strategy in the digital age 4)

Communication strategy using information technology in

% College of Social Communication Innovation to study the knowledge in the
subject of MCI552 MEDIA STRATEGIES AND COMMUNICATION MANAGEMENT

> Profressor of College of Social Communication Innovation
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combination with social media 5) Integrated marketing
communications 6) Community tourism management strategy
Community tourism communication strategies after the
COVID-19 era mentioned above Use it as a guideline and
apply it to community tourism communications. any period

of time efficiently and sustainably.

Keywords: communication strategies, community-based

tourism, after COVID-19
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SHARENTING: THE PROBLEM TO WHOM; KIDS, FAMILY, OR
THE WHOLE SOCIETY?

Varuth Pongsapipatt’

Abstract

This Article focuses on the Sharenting in Thailand
which is the new wave of problem came with the worldwide
using of social media. Parents construct the identity of
themselves and the identity of their children, whether they
are willing or not. This behavior might create risks to their
child in various dimensions in terms of risks from crime
identity, medical, and psychological that may lead their
child to problems in near future.

In Thailand, some research shows the involvement
of Sharenting behavior with the Thai social concept of
children’s right depend on the parents while Thai law
hanged. Thai parents sharing their kids photographs, videos,
and information of their child with positive thought and

many didn’t reconsider about their child’s risk. However,

® Freelance Photography
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some show us a debated and dilemma between pleasure,
life, and management about raising children.

Studies show this issue relates to the whole part of
society. Social workers, government officers, civil society,
and parents should be involved to reconsidered about roles
and responsibilities to managing and protecting children

from risk of various problems in social media.

Keywords: Sharenting, social media, child rights, privacy
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