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OPINION, MEDIA EXPOSURE, AND PARTICIPATION
TOWARD WARP GVNG CHANNEL OF
THAI AUDIENCE

RAJCHAPAK PIENGKES*
KALYAKORN WORAKULLATTANEE®

ABSTRACT

This research aims to study the relationship
between opinions, Exposure and participation towards
WARP GVNG channels with quantitative research. The
research is studied by survey with collecting data from 300
of a sample group that had previously been exposed to
content from WARP GVNG channel and living in Thailand,
The research results found that opinion, exposure
behavior and participation of Thai audience towards the

WARP GVNG channel overall is at high level.

% Master’s Students, Faculty of Journalism and Mass Communication,
Thammasat University
5> Associate professor, Faculty of Journalism and Mass Communication,

Thammasat University
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The majority of the sample group were males, aged
31-40 years and mostly viewed content from the WARP
GVNG channel on Monday-Friday (weekdays) than
Saturday-Sunday, with favorite genre of Pop, hip-hop, and
R&B music, respectively. The hypothesis test were found
that the opinion on the content of the WARP GVNG
channel and opinions on the WARP GVNG channel have a
relationship with exposure in positive relation. Therefore,
the opinion on the moderator and opinion on the
production have no relationship with exposure. Exposure
has a relationship with participation through liking.
Comment and share by viewers of the WARP GVNG

channel was positive relation.

Keywords: Opinion, Media exposure, Participation,

Moderator, Content, Production
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Most Streamed Artists in 2020 on YouTube Most Streamed Artists in 2021 on Most Streamed Artists in 2022 on YouTube
Thailand YouTube Thailand Thailand

Rank Artist Streams LY Rank Artist Streams LY Rank Artist Streams
1 Monkaen Kaenkoon 976000000 1 1 Monkaen Kaenkoon 808000000 1 1 Monkaen Kaenkoon 802 000 000
2 Blackpink 749000000 2 2 Blackpink 743000000 3 2 |lislick 686 000 000
3 Youngohm 663000000 5 3 llislick 673000000 4 3 Saran 655 000 000
4  PongsitKamphee 587000000 - 4 Saran 545000000 2 4 Blackpink 502 000 000
5 llislick 579000000 7 5 BTS 508000000 6 5 Pongsit Kamphee 403 000 000
6 Phai Phongsathon 497000000 4 6 Pongsit Kamphee 430 000 000 6 Tilly Birds 381 000 000
7 BTS 492000000 3 7 Youngohm 429 000 000 7 Singto Numchoke 345 000 000
8 lJintara Poonlarp 444000000 - 8 Sprite 416 000 000 8 Joey Phuwasit 337000 000
9 RachYO 357 000 000 - 9 F.Hero 397 000 000 9 TaiOrathai 315 000 000
10 Lumplearn Wongsakorn 355000000 - | 10 Labancon 386 000 000 10 Musketeers 306 000 000
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Media exposure, attitude, behavior, and
behavioral tendency towards event

marketing of The Cloud online magazine

Worranun Chokvareeporn®

Anna Choompolsathien’

ABSTRACT

The survey research is quantitative research
method. In additional, the studies focusing on 280 people
who were got news and Information towards event
marketing of The Cloud online magazine. With regard to
knowledge, the samples have a positive attitude towards
event marketing, to create inspiration in daily life.
Moreover, The samples gave reason for participating in
activity, which was to provide knowledge about new

products, features, and services. The resulted indicated

4 Master’s Students, Faculty of Journalism and Mass Communication,
Thammasat University
5 Associate professor, Faculty of Journalism and Mass Communication,

Thammasat University
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that most of participants had the highest tendency to join
The Cloud’s activity. In additional, the results of the
relationship between hypothesis testing showed that
attitude was significantly related to behavioral tendency
to participate The Cloud’s activity in the future (r=0.606).
The study revealed that the samples have a positive
attitude towards The Cloud’s activity image (r=0.554) and
also operations management (r=0.534), it would be
motivating the samples to engage The Cloud’s activity in
the future. For example, the intention to recommend an
activity to others, follow news about activities organized
by The Cloud online magazine and intention to participate

in activities next time.
Keywords: media exposure, attitude, behavior,

behavioral tendency, Event Marketing, The Cloud online

magazine
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anumsaifiintuiuyana dwalAnnindennadniude
nsfnTamIng Sdsnindenanditmansty
8. Usvaunisaluazddey (Experience and Habit)
Uszaunisalnsideniudaslueds iWunisWaunddens
Fonindudouazdnanslutligtiu eszaunisaluazddelu

AM55UYNIETT @NUISONAIUIAINUYBUE 8TU A LAYT AN
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sremsUsuanladsziavniswensld sufuiadenldde
ginlavdanils fauninesg1dlaegimis uasidonandn
FodlaFemils

Jawwed wususl (1973, u.121-124) IFedureiadiaded
Fushimuslumsidnduans s

1. Jadufuyadnninuar Isinendnyanaisaiuns
AEVANBY NSLATULI warnnsasiny aSunefiuinde uiay
yAnalzdanwuzianizwans19iuaulasias19dningn
\fl099MnNT0UTH AnnLIndeNedanniunndneiy Fedea
soaAlyqn AUAN LazyiAuAR Faladewvaniavdwasionis
fvuagduuuwginssunsdeans tnsamzludunsdaiu
@13 (Selective Process) N131dan$us (Selective Process) Way
n91denansa (Selective Retention) Alunnsnsiueanlumy
Taguszasd WU anuiianela Anudesns Adeu waznisld
Uszlowyl

2. Yadearumnudunus nisdenu 1 udaniivua
ngAnssunsAeansvesyana Tuanmuazngudsranieniu dn
fAuafuazngAnssulunsdasudeuasdnasadedy e
anmudauds nanideenisastneannngy ieriielvigneeusu
Tudsay
3. Jadudruaninwindou Ao winyanad danvae

Uszrnseaneiuiinazasuilamneaieduliuinides 1wy
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wsdn autAnifle (2547) Wenaruieadudelidn nns
Wa suwlasvesszuumaluladaiuisauwvsesnldidu 2
Uszian mmé’ﬂwmzﬁuaamﬂﬁi’fﬁalﬁam'ﬁmmwLﬁaﬁwqu,az
Tsviend dal

1. Aodain (Traditional Media) isnes dofifdsansii
%ﬁﬁﬁdamﬂﬂé’a&ﬁumﬂﬁmuﬁm ldansafadenduniay
daanslaensald nanfe defivhwihiidsansiesmisde am
visaidedldifinagdlnegrmiavindu oni widefins delns
v 9dededng uagdeivimiiideansassegng Ao daitg
nmuazidumdoniu ond delnsiiriuazdon neuns

2. dalval (New Media) munefi ﬁaﬁﬁalﬁﬁﬁqmmaz
gﬂf“’"umsﬁmﬂwﬁa’qamms%’umﬂé’w%amﬁulugﬂLLwﬁuaq 2N
Fos wazdaniu dreanudimdivianaluladvinlide
annsndeansidansmng diunsideusensdidnnsedndves
\sevgsgaulan

AUy 1oV waz 1Bou wuing adeiudelun
\flew (Content) ﬁa@lugﬂuwﬁ% fa lnsanwuz Ay

WemeglusuuuuAdviausenausisdase 5 Usenis (5

Freedoms) Fareluil
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1. 8a5¢91nY 0311 AR 1ULIa1 (Freedom from
Scheduling) 18 aA1uazmnausli uilanaiuisniden
Wasudeyadnansldlunaiifes uaghisiinFesszovnaly
mssusiion

2. 94523V AR TUNTULAY (Freedom from

7

Geological Boundaries) Ffuslananansaidaniutnianslain
lanlunadusiniga viliguslaaauisadensunsedum
doyaldanvmnyslanaunnudesmsvesusiazyaaa

3. 8a3291n793 1A 14YUIA (Freedom to Scale)

¥

Fuilnaanunsauivwiaionmieniorisld Wy nsufu
demlimnzantungudwang wieusuidenlimnga
dmunsweunsluiiuiisng 9

4. 9as¥91nvedfinn1ugUuuy (Freedom from
Formats) il amansagninauslénainuassuuuy Lou
nid3ile ameeanndedinsdwi viendnilomsuiuuinle
v duled aagdesssymnuenuiinagiundisudniy
azidunveslig

5. Basrangatinmanainaiademggaiifuilnaiy
as19unzarunui 8m1L89 (From Marketer-Driven to
Consumer-Initiated, Created and Controlled) AagWmuIN13

walulagRdvariliidivesdelianunsonivaunisunsnszang

= v A = = T a Yy a
sﬂaﬂaalﬂl,ﬁllauaﬂm LLagﬁaasLVll LUUWqQLaaﬂIWE‘\J‘Uiiﬂﬂaqﬁquﬂ
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a¥19as3ALilomlates (User Generated Content) #3ad4sie
Wi suaisiduryauinseuin (Word-Of-Mouth) uu
gamseaulal daaliiianisunsnszaeveileniagis
<
Eelalkp
NUWIAANITIUASUT 0919d Y aunsaasulain s
Wasuansmuanufesnisanansausveniaadeuay alloy
Tudsaulvne Jeasdnadauinaeinuai AU wavAI1Y

Ya v o

wila BsuwAnuazmauifeivaeln §ifevinisAnumsedu
muesadslunsidniutaasiieatunmsmaindeianssy
WerunTinsnzinislddelunisdeansvesfanssuiisalay
nwansesulail The Cloud
wuaRaLREfuTiALAR

F3¥Ns 93530UlU (2535) NE1II TiruARTAUYINENTS
fuAinana Seimuad Wusndniannaiwaziiu “ Aptus”
AU ULE 89 WUIEaN LagATINUATYIBINGYAII
“Attitude” € 9/ 191 “Attitude” ¥191NNIBIATAY Ao
“Aptitudo” %38 “Aptitudin” HAUNNIYIT AIUNTDUNTD
wltiuiiznsviada el viaueRiduanududurecesual
AnuiAnmaninviensau lumsaduayuvdosesuasiiog
Tupudn

LAYR1 WIATTUTINY (2543 : W7 ; 819ty inySuns

ANU9A 2553, U.28-29) NA1I31 LIRARKI BN AUAR UU8E
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ANuMFoNYRINIINTEURIyARaading 1 uioyana lag
AUNTBUAING Y FUANIDDNTINGANTTUNTONITUARIAIY
Anufiusodaiu seurdeliveu Wudenielidiude Wl
W dennudeidudsiiinannsuszdurimisdnlann
A3 MseUsTAUNTlvRUsazuARRSuRalANAINT AN
gouTunsalivausu mmﬁmwawmngma dawndon iilou
AT N1TBUTUIINADIUANYT HUIFTUAIIUAR WAL
n3zUILNMINIINISETes Mdsuulasanaiviosimai
fapeuy (Newcomb. 1973, p. 128) nan3i1 ieuad i
fogluanizyanatu anudululdlumsuanseanngingsu
ansnsandulule 2 dnwae fe (1) Anugveuvieanela uax
(2) anuldveuniennulinela (Kotlet 2000, p.175) w3
weuad Ao nsuszidiurnuianelanseldfianels wiudae
visoliiiumesodaiy AuANUSEnveTUalLAz LY
mMsUfURTfnadonnuAnvesyanafifinadeddadanis §u
HunasnanmsFeuiuszaunsalluefinuiedundon
winAaviauARlazngAnssulirud Agiudls 3 /
wUs fim M1U3 (Knowledge) viriuad (Attitude) ULagngAnssu
n15UJUR (Practice) W30 K-A-P G 9az08 UL vy

AudiusnsiiauiveSuans ieawfeuwlasinuaiou

a

lugngAnssunson1sufUnlunian lae aaus virund waz

q

v ¢

NOANTIUNITUHUR AAudunusiunmensauasn1edon
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noAnsauiinde wastomeifugiunnanana aradile
\RerfuRanssuvdentifisuiiaveu (AdNA niiving, 2556)
TnevimuafiduiinanaseninemnuiuasngAnssunsujus
dosnyaraiarwg fanafodslsfazdfoifoonududy
(151299, 1978) Lyu A9NSTUNFDIN15ULAUAILATNITUSANS
sgifuiinsdearsidundniiolinguitmuneiAnnisazan
AnuuarUszaunisaliiisafududwazn1suingg a1niu
nauvneaisiruadnaanmsldsulszaunsalfifuasdl
Uselowd qudsnasionisuanseenwginssuiinvenguitvine
ATINNUAIUADINITVDIRIANINTTU

wsguda (1971) na1331 weAnssuvesuanadaunLin

v a v v a

11910 FauAR usTinguvesdsay 9de wagnaiiang dady
MiruARdsanuduiusdenginssunisuanseonvasuana bu
YuzLReIil NORANTIUNITUAAIEONTBIYARA NaINaRTIALAR
yesyanameLtuiy esniruafAtesiudsiyanaddn
uazfesnsfiagiusdsusesne (lewdu wagillut, 1977)
§3ens g135aulas (2535, 4.238) N7 AUADIAY
annsoivimuadmilouduld wingAnssunisuanionnaia
uansnaiu wmpafe Masuinnuannsafivingfnssniuld
uagAuAPILALITUNAENS WU mnyarauFIInIin

noAnsULUUlIzdmanauessanianelaluawian aevinlv
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nofnsslaineliAnnanmauinuionsay yanaaeliuan
ngRnssutiy insrrlihaznseiwielsiflifinadwsnisuinian
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71 WAUARTAUFUNUS AUNANTIULUUUKY (Pattern)
uinnimgAnssulanginssunislagianis Wy winyana
AnnsalimnnseimgAnssunuulafidawauindenuiasly
BUAR LINYBITNVBIAINS ViSeFInuetlidiauansaly
1991 o vauzdu yaraazdvlivimgAnssiiu aundiagly
AnduaugiuguazsugInuteiaiuaiunsalunisi
ngRnssumatiule Srzuanmgnssuoonu
NMINUMULIIAAREITUNIRAIRITIRANTIY WUt
MsdaRanssNR annsaaiisanihanduAgitrsAanssy

Ya o =2 3

1A ety ERITERRA oY ANUNTOUUIAMNYINUNITHAIALTS
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AINTTULNTIUANENAUBLIAAVAUARNLRDN1THANNLTINANTTU
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vestinuansoaulal The Cloud lugiugvedTnianssudn
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U
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A" (Brand Personality) wu dnsansesulall The Cloud i
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LEDNIANANTTULNOABUAUDIAIINABINITVDINAA bATINDa
navseloviidmanonutasdainaaudundn 819 Aanssu
Local Economic Forum datasuliiasugialuviosd unau
flanssu Thailand Coffee Fest NlvmnawdnsauAanssulady
nuwnd o ndulaenlulssmelne Wedaaiugsianiwlve
WAz Thailand Rice Fest itnnauladudifivgnineaulng
a' Y @ U v =1 @ 1 ] v al q'=
W oAb NI aslnenaseslduiunftatulan &9

Aanssuniavuadl Wunanssunineanseaulay The Cloud 99

v
' |

Juogrereiiiomnd iumanengryadnamusinsndudives
fnea1s The Cloud mumaLd ol azad1eau d9pu was
danndeulvidat manaadafanssudiunagninmananadile
Uselenliun1sasnenissuivesuusua (Brand) wagn13ass
Y91 (Sales) MINTINTITIANTITAUATUNNNITVIINTBUAUAEY
Fensvananssuldnadnsuinninnisiussmduiusuionis
Tawau anlun153InnITRaIaLBInanssudinasin1sNaITaun
saspludl (nwa AvandiaTsssa, 2551)

1. Aanssufidendn deslidnunraenndosiuyadnnin
YDINTIAUAM

¥ a

2. Fpr0sNINTIUNIARTOVDINTIAUATINBLNIY
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4. feafiven3alalnveansidumiluus iaeuagng

5. Asfidydnwalused191u (Mascot) 1l aafiemay
azaen Wuithaula

6. AadeydernaTuNITINY

7. Foaiilawan Ussanduius sdaiioane vadouuay

PAINITINNINTTH

[ 1

8. A5y Tid o1duans o 7 danudulnginunsau
Aanssulusu

9. msdnRanssuswiuaiasdionsdearsnmsnaindun

Goldblatt (1997) lAla@uanszUIUAITUTIMINTAAIALTS
Aanssu Uszneusie 5 funeu Ae M15398 (Research) N3
28nkUU (Design) N153194HU (Planning) N15Usa1U91U
(Coordination) kazn13Usziiuna (Evaluation) Taatin3vam
AUUINITNITRAIATIRANsINTRANEAYAUNTIdBLaTATS
Uszidluwaunnitgatiesann mnnisuimsfanssuldlinalu
NMFITENINUINT 2EIN1T0aATEEATUNITINUNULAE
ldretioraaiity

wenand Tum wazae (Tum, Norton, & Wright,
2007, pp. 5-8) 1Av1N15a3ULUUTIA0IN1TTIANITAAIALT
fAanssu (Event Operations management model) aanilu 4

JUADU RIl
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Fumeud 1 N153AT1ENTYA (Analysis) Hutunounis
Ainedaninuandouianiglusazueniiisdosiuianssy
tu 9 el flunmsnaunuuegtmuangUszasduesnis
dnAaNTIu

Fupoudt 2 M3nunuegiaziBun (Detailed Planning)
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Fwdansdeusiunsfianssuiiay
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n1sUszidu annsaurllusudganisvineu saudawaun
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2. M3UTEIURAINNITIANUYDIUTENTUUT IS
N13AaAENAANTTUAUGNAT (WUTUA) ITaRAARLLAYITIUS
PoranaInlun1svineu
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13013 ufsenudn Fsdamandidendt manaadedsau
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INAITANYT WU N udIg 1015 uAaInsTUAY
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MEANING OF BEAUTY: A CASE STUDY OF
MISTINE ONLINE ADVERTISING

Jariyawan Radarit?

Ketsaraporn Thongphumprueaksa’

ABSTRACT

The objectives of this qualitative research are to
study the interpretation of beauty, compare the definition
of beauty, and wunderstand changes in beauty
communication that appear in Mistine's advertisements in
each era. This research studies the online advertisements
aired on the YouTube channel between May 13th, 2015
to March 1st, 2023 comprising a total of 9 pieces. The
emphasis of the study revolves around analyzing these
advertisements in line with established guidelines and

theories to elucidate the concept and myth of beauty in

4 Master’s Students, Faculty of Journalism and Mass Communication,
Thammasat University
5 Assistant Professor, Ph.D, Faculty of Journalism and Mass

Communication, Thammasat University
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advertisements. The researcher aims to explore the
interpretation of beauty by conducting a textual analysis
and documenting the findings in a coding sheet. The
findings reveal two sections: 1)A meaning of beauty in
Mistine's advertisements, focusing on four aspects—
theme, storyline, scene, and the physical attributes of the
presenters or main actors. 2) Comparative analysis of
beauty meaning construction across three dimensions:
beauty, social, and cosmetic brand (Mistine). Results were
that the Mistine advertisements exhibit a dual-phase
categorization: the period from 2015 - 2020 predominantly
portrays beauty as a standard, since after 2021 onwards
Mistine's advertisements communicated beauty that either
challenges prevalent myths or presents unconventional

ideals that deviate from societal beauty norms.

Keywords: Constructing meanings, Beauty, Beauty myth,

Online advertising
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YOUTUBE EXPOSE, ATTITUDES TOWARD
INFLUENCERS’ INFORMATION PRESENTATION
FORMATS, AND COSMETIC PRODUCT
PURCHASING BEHAVIOR OF CONSUMERS

Sarunyakorn Monthathian®

Anna Choompolsathien’

ABSTRACT

This research aimed to study YouTube exposure,
attitudes toward influencers’ information presentation
formats, buying behavior, and behavioral trends in
purchasing cosmetic products among consumers. This
quantitative  survey research utilized an online
questionnaire as a tool for data collection from a sample

of 300 female participants aged 18 and over. These

4 Master’s Students, Faculty of Journalism and Mass Communication,
Thammasat University
5 Associate professor, Faculty of Journalism and Mass Communication,

Thammasat University
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participants were exposed to cosmetic product
information presented by influencers and exhibited
cosmetic purchasing behavior. The study results revealed
that the sample group viewed influencers' cosmetic
product information presentations on average 3
times/week, most frequently between 6:01 PM and 9:00
PM. Over the past 6 months, the group moderately
engaged with the cosmetic product information
presentations by all 10 influencers, with Babyjingko
garnering the highest exposure. Regarding attitudes, it was
found that overall, the sample group had a positive
attitude toward the 5 types of cosmetic product
information presentations by influencers on YouTube, with
the highest positivity toward product review videos. In
terms of the purchasing behavior of cosmetic products, it
was found that the sample group purchased facial
cosmetic products on average 2 times/month, with most
purchasing once/month. with the most purchases in the
facial cosmetics category. Regarding behavioral trends in
purchasing cosmetic products, it was found that the
sample group showed a high level of intention to purchase

products after viewing the reviews. Hypothesis testing

129 of 161



Media and Communication Inquiry Vol.6 No.1 (January — June 2024)

results indicated that overall YouTube exposure positively
correlates with attitudes toward influencers' cosmetic
product information presentations at a moderate level (r
= 0.491***). There was no correlation between the overall
attitudes  toward influencers'’ cosmetic  product
information  presentations and cosmetic  product
purchasing behavior (r = 0.081). The overall attitudes
toward influencers' cosmetic product information
presentations had a positive correlation with behavioral
trends in purchasing cosmetic products at a high level (r =
0.622***). The format showing the strongest correlation

was the ‘unboxing new products’ format (r = 0.648)

Keywords: YouTube exposure, consumer attitudes,

purchasing behavior
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Content analysis of stories in The Ghost Radio

program

Rapatsarada Rakmanud*

Banthoon Phankaew’

ABSTRACT

This research article studies narrative content and
narrative structure of The Ghost Radio program. Qualitative
research with content analysis used to select 30 most
viewed stories by purposive sampling on YouTube.com
between 1 April 2023 and 31 March 2024. Results were that
good or bad ghosts appeared in every story of The Ghost
Radio, except for 11.11. Most often apparitions are in non-

human forms usually at night or during the evening. In
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5 Lucture, Ph.D., Faculty of Journalism and Mass Communication,

Thammasat University

165 of 205



Media and Communication Inquiry Vol.6 No.1 (January — June 2024)

addition, gshosts may appear in multiple locations, especially
remote provinces. To cope with hauntings, sacred items and
relicion are most helpful. For narrative structure, diverse
strategies are used to capture audience attention. The
commonest strategy is converging ideas, or bringing different
parts of a tale or concept to conclude with a main theme
and the mountain, of which the first section establishes the
foundation, followed by challenges and rising action before
reaching a conclusion which a path to the top and the

conclusion is unraveled.

Keywords: Storytelling, Ghost, The Ghost Radio, Content

analysis
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New Social Movements and Narrative
Construction through Semiotics in

Video Games

Rungladit Jaturapaisan®

ABSTRACT

This academic article investigates the use of video
games as a medium for narrative construction through
semiotics, with a focus on advancing social issues within
the framework of new social movements. The research
analyzes three video games from distinct genres, including
Detroit: Become Human, Escape Fishstop 3D, and Grand
Theft Auto V (GTA V) online FiveM mode, to examine how
these games utilize semiotic elements to address social
concerns. The analysis is situated within Ludology, a
theoretical perspective in game studies that explores the
interplay between game mechanics and storytelling,

complemented by semiotic analysis and theories of new

3 .
Academic Freelancer
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social movements. The findings indicate that video games
frequently promote community engagement, enabling
players to actively participate in content creation and
communication. As a result, video games emerge as
powerful tools for social expression, employing
communication strategies that draw on real-world social
events and historical contexts. Nevertheless, despite their
perceived autonomy from state control and the creative
liberties granted to players, these communicative
processes remain significantly influenced by game
developers and administrators. Consequently, the reach
of such communication is typically limited to the gaming

community.

Keyword: New Social Movement, Video Games Studies,

Storytelling, Ludology, Semiology

210 of 250



Media and Communication Inquiry Vol.6 No.1 (January - June 2024)

[

AULAZANUFIALY

v

Ao dudetuiiasndnegludssiand ol (New
Media) Afimnuieidesiumeluladadeln wasidudeny
il

WU ¥38 {3uans (Receiver) Tuyusosveanisdeans a1u1n

Y
Ay o swu o 4 .:4' Y a v v ' =
ﬂqiﬂgauwuﬁﬂUmja@LWE]s[fVTLﬂﬂﬂ’]iﬁUEN']Uﬂ']il,au AT

¥

PonUuUUTTUUNM SEunTadudiuiufduiusiufiausnneng

Y

1 YA NUEIN1TARUANDIANUABINITATUAINL UL

dmsuaulanninannis a1nnadr39ves Kules Exploding

=

Topics (Howarth 1., 2024) Tula.¢1.2024 §igjiauialetnusilan

' P2
a a = 1 1

Usgunad 3.32 WuduAU %QLﬂUﬁULa%WLW Yusyrenoliled

'
1 =

Tuthavaneisinuan lnsgfinaedediaunnigais 1.48
viuduau Anduinnndt 2 wihwessuugiaulugianedu q
sty Fenadrfseusiuausnnt dwaliileinuidudnd
unuwlugiuy “Fewdawu” fanunsadnis wasdenlosau
Fuunld Inedatewnuaiunsadwunasenidu 3 nqulng

4
U

2e

£

nauusninueeulal Wunuussinvnidesausiuiuiug
auAudu q 99 ududesdidumesidn 1wy tnuwLI MMO-RPG
(Massively Multiplayer Online Role-Playing Game) 9814

Genshin Impact 7iununInagysie Wusu

211 of 250



Media and Communication Inquiry Vol.6 No.1 (January - June 2024)

a

naufians tnueanlayd Wunudiaulneludaely

q

[V Y
a § & v

Sumedidn Medfamsaduiufidudulsiuedonduionty
Fuag FuUsznnvonnu Wy nuuuaded (Fighting) a8
Street Fighter fifjlauutseanifu 2 fheuazsedifulos nauun
uilyUiaun (Puzzle) Wunuiiunsiesgiudluaaunisal
2814 Little Nightmare 1Judu

naudiany inuiseeulat Wunuiianunsaideniauldis
ooulauazeswlay Wiainuifisuuuunmsiauiueemladusdl
nsidouseuarUFduiusiuiiaudulasideusedumesidale
% LalLd Sandbox 8879 Minecraft Alvlauaisassdas
e 9 Inegldugendmaey awnsaduldneouladuazeewlay
WNNLUINIGLEBN (Choice Matter) 8814 Detroit: Become
Human Aisdudedeaslifidudiiubomiudidonsis 4 lu
wna iduinaufuuuidueesladauiior udfawisadulag
\Fousiodumesiiniogainsudeniifiauduidonls (us

Snwngiiuresdoiflewnuiinnuszanisandu Ao nns
lLiflsuuuuimuslunsaianisiaFeswesiade maidGes
vosialeinuayliismsadrsiunsauiuandeiuresidu
Tay Jerkins H. (81989lu nowsd Fveyrunsal, 2566, 11.555)
fnimnsaefoansymenidtu esuiednuaeiindudo
LuUUgY 2 (Emergence Narrative) Tng3dleinuaziiude

91884 (Simulation) TglduaunsaasiaFessaluLuusig q

212 of 250



Media and Communication Inquiry Vol.6 No.1 (January - June 2024)

o & P a a v &£ '
vaeies lnoanudululivensessninignasiely avey
v oA o A | a ' I v
nelaeulvresdade wu ng wieszuunisiau Wudu 910
anuaEAINa1ITies IalainuTallanyazianiedd Niiau

A131508519855A 5 A NLANAN A URUASE LS
sUsuuraIn s asludAlonuigiauaiunsaddiy
| v a v U fw A at X A ]
9ule Azdianuduiusiussuuvaintony wanantliesed
WEIRIUNIN LEES NI DUNAUNUIVDIAIALATHAD §Ia1U15A
Usngludnwaigvesssuun1snaveany (Quest) A1a5u1e
ysansiaulamunglunule @y 1y Bloodborne 71din1s
s esunsnediudng wazAresurslewmaundudiulng
22 [l Y [ o & M Y & Qy @
mniiauladedivdnguiad vielulaiu lewuunsdiu Ave
danaliisessnngiaususlunuuanstsiueenly (lensd

a (%

Fwunsal, 2566) dnwgaananiidudeivandmiuionis

1 k4

wseunsldssuudyne Nfiaulzdasinisufduiusiu

1

SEUUYDILNN %308 9019 9 arelutny LW 9as19n155U3

Y

AIUNUNY

213 of 250



Media and Communication Inquiry Vol.6 No.1 (January - June 2024)

2N 1

ANNSEENSe9dNSAURIA Black Lives Matter Tuidtawny
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