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A Review of the Relationships between Corporate
Communication, Organizational Communication, Public

Relations, and Marketing Communication

Pajaree Pulintawaragoon®

ABSTRACT

This article aims to expand upon the perspective
presented in Mazzei's (2013) article "An interdisciplinary approach
to new understandings of corporate communication," which
portrayed relationships between disciplines as equal, showing both
commonalities and differences among fields that provide valuable
information for academic curriculum development and research
frameworks. However, after reviewing the definitions, scope, and
relationships between corporate communication, organizational
communication, public relations, and marketing communication, it
was found that these four communication fields have different
levels of coverage in communication work or management
capabilities, which differs from explaining their relationships on the
same plane in the context of academic disciplines in educational
institutions. The findings indicate that corporate communication

has goals and operational scope that encompass all other forms of

® Assistant Professor, Faculty of Humanities and Social Sciences, Burapha University
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communication, while marketing communication is another field
that holds significant importance in business organizations.
Therefore, while this article ultimately presents corporate
communication as having a more dominant role than other forms
of communication, it simultaneously maintains an open
perspective allowing all forms of communication to elevate their
organizational importance by suggesting that consideration be given

primarily to organizational goals, missions, and stakeholder groups.

Keyword: Corporate Communication, Organizational

Communication, Public Relations, Marketing Communication
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THE INFLUENCE OF JOB SATISFACTION ON
ORGANIZATIONAL COMMITMENT AMONG
GENERATION Z EMPLOYEES

Kamonsorn Chuensiwa'®, Kulsinee Sawaddee'’,
Anuntida Meewutelz, Pattarin Piengpimls,
Ploynapat Boonadulyarat', Sirinya Suwannapakls,

Aacharaporn Ngamsinchamras'® and Nattawat Deephan17

ABSTRACT
This study aimed to investigate job satisfaction and
organisational commitment among Generation Z employees,
focusing on the relationship between demographic characteristics
and job satisfaction, as well as the impact of job satisfaction on
organisational commitment. Using a quantitative approach, data were

collected via an online questionnaire from 283 full-time employees

1% Master’s Student, Faculty of Journalism and Mass Communication, Thammasat University
! Master’s Student, Faculty of Journalism and Mass Communication, Thammasat University
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16 Master’s Student, Faculty of Journalism and Mass Communication, Thammasat University

" Master’s Student, Faculty of Journalism and Mass Communication, Thammasat University
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aged 18-27, working in private companies, government agencies,
state enterprises, and non-profit organisations.

The findings revealed that overall job satisfaction was high,
while organisational commitment was moderate. No significant
differences in job satisfaction were found based on gender or type of
organisation. However, personal monthly income had a significant
impact on job satisfaction (p < .001). Notably, the nature of work,
compensation, and opportunities for advancement positively
influenced organisational commitment, accounting for 53.5% of its

variance, with the nature of work being the strongest predictor.

Keywords: Generation Z, Job Satisfaction, Organizational
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MEDIA EXPOSURE, ATTITUDE AND PURCHASING BEHAVIORS OF
FANS TOWARDS MARK TUAN’S PRODUCTS

Phitchapha Kantapitchayathom4

Monaiphol Ronavej5

ABSTRACT

This research aims to study media exposure, attitudes, and
purchasing behaviors of Mark Tuan’s fans regarding his products, as
well as the relationship between media exposure to Mark Tuan’s
products and attitudes toward the products. Additionally, it examines
the relationship between attitudes and purchasing behaviors of Mark
Tuan’s fans. This is a quantitative research study employing a survey
methodology with closed-ended questionnaires as the primary data
collection tool. Data were collected through online questionnaires
hosted on Google Forms and distributed via social media platforms,
including the Facebook group "MARK TUAN THE OTHER SIDE." The
sample consisted of 307 participants aged 18 to 60 who had been
exposed to media and purchased Mark Tuan’s products.

The findings revealed that most respondents were female, with

a monthly personal income ranging from 40,001 to 50,000 Baht. They

* Master’s Student, Faculty of Journalism and Mass Communication, Thammasat University
° Assistant Professor, Ph.D., Faculty of Journalism and Mass Communication, Thammasat

University
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were highly exposed to online media related to Mark Tuan’s products,
with Instagram being the most frequently accessed platform. The
overall attitude toward the products was highly positive, particularly
regarding the product’s appeal and marketing promotions using
renowned presenters.

Regarding purchasing behaviors, concert tickets were the most
frequently purchased product, and there was a strong tendency to
purchase new products by Mark Tuan in the future. Hypothesis testing
showed that online media exposure was positively correlated with
attitudes toward Mark Tuan’s products across all four dimensions and
overall, with statistical significance. Moreover, attitudes toward Mark
Tuan’s products were positively correlated with purchasing behaviors
across various aspects, including music works, official goods, concert

tickets, and overall behaviors, with statistical significance.

Keywords: Media exposure, attitudes, behaviors, behavioral

tendencies, Mark Tuan

Page 60 of 73



Media and Communication Inquiry Vol.7 No.1 (January - June 2025)

s

AUaTANNEIAY

o

nszud K-POP Atind uaunatsiduusingnisaiszaulantala

Antulaetade uidunainan uwunagvduesisunanmualdiiyaiu
nstuUsEmAunsUSUWAsusULUUM SR sEa Tay wonan
NI UgAAIMNTIUNITNAALET SUradeduasiunisdeeaniudivmie
Tausssu tngldsunnu saudioanaiaenyuiasseyvy vivliniva
Traunsasiusianingaesusialul 1997 Taduse anudisavesns
#990nFUAIMIITAIUSITN WU 91915 AUAT NINBUAT azATINViAY
2550030 M3vivaiien Aethuiis saanmsdasnssuauay Ifasviou
Tifudanuanunsalunisld Soft Power wos inwiald edswadisly
AU TUSTIULALATYENREUMIANE YNl GDP vasuseinalul 2023
fyarnga 9 2.24 drua1wieu (1.72 Suduneaaiiansy) uazilvuin
wiswghalvifudusu 4 vesedouazdudu 14 vedlan

K-POP lasunsadumalaninaunidaunziunn uge e1suoun
U wazaun3didnvseind nauwa uiulendnualuuunIng sunaleun
Duuwauniilansuisluduyhuesiifay nmdnuaifiasau ua
uiudausauasdudou dwalit k-POP IHSueudenluialanauin
\Ju “dusy” w3e Korean Wave finansunidu Soft Power d1dgyvas
NNE LS mmaﬁL%ﬂﬂfﬁmmmsaﬁuaqumaﬁgma HUYUIETUA99
1% Korea Culture and Content Agency (KOCCA) ﬁIQLLaLLaSa'&La%J
qmaﬂﬁﬂﬁimaumuﬁ“uaﬂmmﬁ ey Korea Tourism Organization
(KTO) fhitannminenssunsvieadior iiledgani aulaaindnanid
luuszinelne K-POP lasunnuiivuagrauin Ineanizlunquisgu

FaleSUBNENaaIN M131 UNTBI WAL TRIUGTIULNAG FUATUAS) TIUNGY

Page 61 of 73



Media and Communication Inquiry Vol.7 No.1 (January — June 2025)

AuAs wazn1slSeun ) Anuiluildwane NHANTIUNITUILNALAY
wiswgia TaefinsldnesuounnlududmeTansssy Wy Sadumas
durn oouiTya wazUnsnouldsn

Mark Tuan 8fnaan®nie GOT7 meldre JYP Entertainment (Ju
FregrsvesAalu K-POP AldFunsafuayuainunuaduagaunien
WUUNE ORIV LA ES 1L UTUA L WAV DIA LD ILas UsEau-
audiSaegsnndalunaamasseiuaing nauve Y Wy Saty
as Trsroudsn wazdufeaniidea ldsuauienannurunduiily
IneuaginsUsyine

fhenmsduasunisnanaiiudeseulatuasAanssufivy 1wy
Meet and Greet Lazn153Akand nmaregaiaylulssinelng Mark
Tuan I3 enlosfuunuaduuazasnsUszaunisalsmfiiinnnnudng
Aendnsueiegadailes K-POP Sansenedninalunialandaens
NALHATUIEI TS TILeY Lesugiafiiuuds axvieufvdnenmues
Soft Power fiasspnudnsalusedvanavennivald Usenelnede
Duviddunandidyues k-POP ilesaninguuruadusiuuuini
w¥ou atvayuiislufunisdondadmsiuasnadisnianssusigeg
AU NSVe9 K-POP Tuusewndalngli iisswndswalufeimusssy ue
fadamalBaAsugniaeg1aay NMsdneewdsn NMsUadidud wagnis
WsTuvwandasisng 9 andatu K-PoP lulneintuegseiiiosuny
e Sauandliiiufannuddy maammﬂﬁsiaqmmmm K-POP

#1935 Mark Tuan Mé’amﬂﬁyuqmé’iyagﬁu JYP Entertainment
wlisududumeoinlnllupusfaluie Tneseomamomuies

Tuansgoisn wiounsaiamanuinaulandaufenIsves uluady

Page 62 of 73



Media and Communication Inquiry Vol.7 No.1 (January - June 2025)

ﬁy’ﬂuLLawaﬂﬂizmﬂ HAUNANAEIVBNT 19U One in a Million ¢35y
nsReususgeAan wily q alan wazdeenadlnanfasusuly
wangUsemanelunatsusiagg

AuA1v93 Mark Tuan gnuuseanidu 3 nuandn laun masu
wasiismieruunanlouanduianng g dudeenfideadisiviie
Hruiuleduaglununowdsn wastnsneudsad oanuuuuiiie
AEUANBIAIY FeanTsreluAduUifansiuaunssdannIsEh
Fauuvesdaluiinaniunduveu Tudunisnain Mark Tuan uax
fualdldnagnsdaaiunisviedivainnats 1wy nsiduuusud
wonunamesliiuwusutwiluUssnalve n1sdaRanssu Meet and
Greet wagnsidnsaulasanisang o eadenwdnual Alnddntuuniu
AU woneInd n1sdaiingsAntsAivey 1y Siam Center x Mark Tuan
Present Captured Moments @stiiauanmgieiiliaeidaumeiilnn
fou fagaiumnuiuiutasigaunuadulitidusanedidlndda
nIzlanIUten K-POP wazdninavosfalu K-POP 8819 Mark Tuan
Igfa¥rausingnsal Aaevieufiondsves Soft Power nwid dslalifesud
dawaroTamsssunaziAsgRalneiity uideinld whiisinenimues

gaamnssuduiisuseavanafiansaweulesaunilandinieiu

'
a

HuAuduvey TudmusssuuasAaluiininiwisn nsaduayued

v A

soLiasanunuad vzl undsd AR Yredued ou n1stAulnves

o

qmmwmimﬁiuamﬂm

Page 63 of 73



Media and Communication Inquiry Vol.7 No.1 (January — June 2025)

o

NQUsZEAYaINITIY
LieAnwin1slaiude iruaf weinssy waswunldunginssy

NstonansugIved Mark Tuan Tunguurundy

o a

2 W BILATIERANUAUNUS TEMI19N15 T AT UE 99 b0 839 B9AU

o & o '

NANAN Mark Tuan wagyAUARNLIY AFULRDHNANNUIIRINET

3N BANTIVANUFTUNUS SNV AUAR TN AR DHARA U9 Mark

Tuan LazngAnssuN1sTeRaniu vodnuady

ad a o
0/N1339Y

n15338dlY5ULUU N153981% U300 (Quantitative Research)
1aeld35015 18981993 (Survey Research) waztdun1s@nwiuuuiiv
oyarrsnailanamis (Cross-Sectional Study) LtesIusia Togann
naufegdlutiaaiirinun Measdenisnside
1. Ysznsidmuneuazngudiagig

nauogsuriuAdurlneves Mark Tuan fiflongsening 18-
60 T Faneilinsudouartonaning vee Mark Tuan lnglianunsassy
Srunuszrnsidmanediuiueuld

yameg1aldgnsAuinues nls g1 (Taro Yamane) lay
Amunaauaataedeuliiiu Sevas 6 (0.06) uazsriuAIT ey
$ouay 95 Idnguinoshdlaitionndh 278 au vl duuangusaogalii
300 AY

nsgussegne wuuldldaanuiasidu (Non-Probability Sampling)
aemaila N3 Hondegslagldauaiagla (Volunteer Sampling) TngAn

nsesameENteny 18-60 U wagineteniniasive Mark Tuan

q

Page 64 of 73



Media and Communication Inquiry Vol.7 No.1 (January - June 2025)

2. wiaaflafldlunmaitussusudoeya

wuudeuay (Questionnaire) Fautseanithy 5 du fai:

il 1: MouiAafudnuuenisUsseng wu e ey s1eld
\dedeifou

gl 2 donuiAeiunisdiaiudeves Mark Tuan Tuuuaeuny
1w 51dUUTEN A1 (Rating Scale)

dudl 3 Ao eaduiauadi drendnsuel Mark Tuan 14
11M51dU Likert Scale

dauil 4: Aaniieatungiinssunisd endnsasl Mark Tuan
(Fadaumas, Audn Official Goods, TnsAeAsH)

dauit 5: fani safususldunginssunisd endndaaily
aUAN
3. maiusauTiudaya

LAUTIUTINN UL UUdeUn1ueaulatuy Google Forms Tng
weunsluaTavenguuwny aduNY Facebook lungs "MARK TUAN
THE OTHER SIDE" sgvinaifouiiugnguiienana w.a.2567
4. NM13ATIVFBUAUNINYBLATDITD

AL B3R59 (Validity): n519a0ulage191587 US nwuay
NITUNITADUNITAUAIDATY

Auidedieldl (Reliability): nmasdlduuuasuamiungusioeig
30 AU warwANduUsEANS wean1veIATOUUY (Cronbach’s Alpha

Coefficient)

Page 65 of 73



Media and Communication Inquiry Vol.7 No.1 (January — June 2025)

Fdendmuaiesnuuuniieiiudeyaieriunslasuie
NAUAR NOANTTN WAz WUITUNGANITUNIITONAN AT VO IUNUARY

Mark Tuan 8gediUseann nuazwiug1anlugianiain v

nsiessideyanieana

o v
a v Al

ndeilldadnlunsiasgiideya 2 Ussianudn deil:
1. afiAdanssaiun (Descriptive Statistics) Tdlumsiauedoya
dnwazluveangusegis Ingld:
N3ouag (Percentage): dMTUNITUAINUIITDLATIUTEYINT
1w el 01y Teléiads
Aade (Mean): dmiumslnseinislniude Viruad uas
anﬂiiuﬂﬁ%@mﬁmﬁmeﬁ
2. afiAvlisounu (Inferential Statistics) lelun1smaasy
auNAgIUNNITIe lneld:
Aduvsravsavduiusueuiiosdu (Pearson Correlation)

Wi D3LASIERANUAUNUSTENINa U bawn Aslasudenuriauai

waEViAUARNUNEANIIUNTYD

NaN15IBUATDAUTIINA
N193LATIvRnssanulontasngAnssun1susiaanan e
Mark Tuan Tunguunuagu ¥milve Aaluniud Mark Tuan lasuaiu
Jouegsgslunguuriuaduanine Tnsamzlungumadsdadidndu
14 93.2% wesnguiiet1e seldledsvosunundudiulngjogludas

30,001-50,000 UM @¥NoUDIANenNWlLN1STUINeRALNTFUANTU

\ = sadaa a a v A I3
N3N UNTITINAR ‘Uaﬂmﬂaaaaulauwmawﬁwa ﬂ"liL‘U@iUﬁ@a@‘lﬂau

Page 66 of 73



Media and Communication Inquiry Vol.7 No.1 (January - June 2025)

Wiganundndael Mark Tuan agluszaugegn 1ae Instagram 1Uu
Yoannlasu anudeunniige (Anade 4.67) auuaie Facebook

(4.50) waz X (Twitter) (4.36) Audnsadl Fldiuinwnanasuwanisl

dl

unumdnAglumsiinfauasdoansiunguunuagu

'
o a a o (4 o

ViruaRvewluasUNLsonan e  nquuruatulviAuARNAse

a o I

nandaailunndf lnedufildfuazuuugegafe anuiaulaves
wAnfuI war Msduaiunmann Ferufaslindiwunesiideides
AzuuusTusImasioulmAuiinisuesin ndndueidnududiuas
NAINNA1EAUNITTATINYIBEE T DUTIAIIUALAINAUIEINNTTLY
Foanseaulail

=

NOANTINNITTD : wluAdUTngAnTINN1ITaNAn A TuszAy

acs

gean lnglanizn1s¥e Unsreudsn dudududunils sesaunfe

a

Official Goods g NANIULNANLUUA

o

e n1sUasuunanrosunas
favia 1 YouTube, Spotify ag Joox ﬁﬁﬁm%waﬁawqﬁmmmieﬁya
LU

wlimgdnsnluswian : wiunduiuuliuiflunsaduayu

a o

nanfausives Mark Tuan egeseiiios Ineddlaiiosdendnsnsingg lu
DU LLasLLusﬁ’mamﬁ’m%ﬂlﬁLmQﬁ'u AxVioulmNANARDLUTUA
n1safusiena s dasudsesulaiisrfundnsdos Mark
Tuan 4 peouladfiunumddey Tun1sd eansuazasiennuduius
sewinfatiuiuurundy namidenuinguiedudniudoooula
Tusedugs (Aedes 4.42) Tag Instagram le3uauiiongean (A1ade
4.67) 599893178 Facebook (4.50) way X (Twitter, 4.36) agvioulviiiiu

Trunanvesuina 1l i udeamamanlunisineuns ey anas

Page 67 of 73



Media and Communication Inquiry Vol.7 No.1 (January — June 2025)

UszrrdunusnisiaeniasudedonndenuiluiAnues Klapper (1960)
nd1191n158UATUIIE3 (Selective Exposure) Fuagiuauaulauay

AINALAINVBIN SUATT Instagram T 471387 Reels YL UAY

=

Wraulanagnisifationt du TikTok wilazagludiduinggn wadl

(%

wldunsAUledif saugaau MJuIRledunasn1sas1ansewaiu

q

Challenge uay Duo saunsafsganauunuadulaetied Uszdvsam

ada a o ¢

AUARNLSDNANAUTMYDY Mark Tuan ﬂ&jmﬁaaﬂwﬁﬁﬂuﬂﬁ%a

'
' a

UINABRNARAUNUNNTR (ANRRETIN 4.62) InELRNIEAUNAN AU LAY

q

mMsdaadunisnann (Aade 4.67) nansaeives Mark Tuan Wi N1y
wiae Official Goods wazUinsAauldsa tasuaudonanuluaay
LﬁaqmnqmmwmaamammwaqLLazﬂﬁzaumiajﬁuaU’Lﬁ U AOUASAT
Walusensuansfiindunauladiusiadanudueiimnzandy
AN wazdn1sinuasiailinainuanoui eneuauesindd of

WANANNAUYDILIUATY dRAARDINUKULIAANYDY Aaker (1991) 758U

a

AuAMTgNUTansasAUYeiularAUANAT LA u3lna

Y

¢l

AIULDININITINTINUIY NISDANAR T ugiNUE e UlauT

'
1o

ALAINWATATUNIUY L¥U N5FIPoaaUlal NM5T152RU9NY waznNISInaIN
5057 Trewfinanufiswelaliiuuruedy wazaduayunistod
AIUNNSALASUNITAAN NsUSETduNUSHudeNeaulatlay

aanlay 57ufan15TANINTSURLAY 19U NSNUULLINUASU NISUBUENS

o o A

Ay vsan1sTrnnudususunauan udadeddaiadanseuanay

ANNIATT AL UASY
NOANIIUNITONENTUI Mark Tuan VaIUNUASU NOANTIUNIS

¥

Fovoslupiuaglusyivgeanlungunindumn Tnsnowdsn (4.73) au

Page 68 of 73



Media and Communication Inquiry Vol.7 No.1 (January - June 2025)

8 Official Goods (4.51) Lag NAIUNALUUAITA (4.15) wandlliiu

IunupdulimuddyiuniswuvzAadunaynsifvasandunii

'
@

WNegpanuRaly nan15338fidanmaaanukulAnued Anderson (1997)
a ' < o A Y o a ' ac =
szynnsiuunuaduiieitesiunanssy 1wy nsluppULESAvS oY

v

finfis FevreiaduairsnnuyniuiuAaliy anismaaevaNLAigy

. aruduusseniiansidasudsesuladfuiiruaiiidede
HARAMe nan1TITenuidauduiusidauinlusgauas (r=0.503) lng
LLWamWaiwummauwuﬁmama YouTube Fauansliidiuinnsdngu

o o

Fovaularifiunumddalunisasaimunfianendnsouel
- anuduiusszinaauaRtungAnssuniste Vieuadiinse
nanSoef i anuduiuslussduainfungAnssunisd o (1=0.503)
Tnoiawgdu wanfas 1191 wezmsaduasunsnan nadnsiaziou
fepudAgreIn1sasiannuianels wasauANAlRIuLHIAGY
675@Lﬂuﬁa%’wﬁﬂiumsmsﬁquanﬁumi%a
nsindudoosulatiivarnvansuazitunanin doiaiuaiig
VeunRATinrenansaves Mark Tuan Sedwadengfnssunisdeves
wiluadu nagndnianisnataiiiunisdearsiiudeseulal sendeu
19U Instagram tag YouTube $2u840159AAANTTUAUATUNITUIY 9
YIELEINAT19IAUFUNUS T282871952 1IN NUATULATWUTUA Mark
Tuan I¥egedsfu nan1sdnuidliidiuin wauediis d ondndusives
Mark Tuan LﬂumLLUiammmmmamawqmﬂiimmwyamaumuﬂé’u
TnglawgdusnuaznsanaiunmInata Sty M3nenagnsnInain

TuauAnAdTyaLtium

Page 69 of 73



Media and Communication Inquiry Vol.7 No.1 (January — June 2025)

1.A15MUUATIATVIN A LAZADUlaNgAL AN AU ILNUARY
2.M3dRa3UNTNEHIUAINTTUAR QALY LU N1TnUUzLY
AdukaTAS NS asNunaula

Sm'iﬂ’wmsdaamamié}"@ﬁfmﬂ’mﬁaxmmmsmamqumn

'
a

893U 115a519ANUT T ukar AU AN el lUNAR A gl av Y e dwES Y

ANUANAVDNUATURBWUTUA Mark Tuan Tuszezes

daluauuy

Forausuuziiddnyitel i ludoyadmiunsusuuguasian
NAYNSNNTNATIA

1. Rarsannguitmanedidumands anuan1sidenuiiuiy
Aavaulra Junands (93.2%) nsasiomuardeansinugomai
Wuauaynawiu nswareldney waznisuusludeyasgeaineassa
ameulandnguitmunedléd vonainid nisafreRanssufinszdunis
vendelunguunundy Wy Aanssuussudinvdonss Wemiiauls

p1atEEsNNTTUTkazNNsHduTla

v
o v A

2. Ysusmimungaudungusnelaiidmdsweas nqudiegis

dilnaifiseldiads 30,001-50,000 UwaulURe 58.5% Faaziiouds

o

v o
[ v

Ma®ena faty N13AMUATIANFUAIAITIAINAINYTIANY ATEUARY

naumNeINfneINITAUA1IIAIGY Liloavay LagduA1IIATERNEN

4 a'g]/
deldnfaldietu

3. fiuanudAnludeseulay Tnsiane Instagram Instagram
Huuwanve suildsuanuiongean (diads 4.67) Weanuunisuys

Amanguar Ialendlamnings Jsarsidunisinadidenifdaiy

Page 70 of 73



Media and Communication Inquiry Vol.7 No.1 (January - June 2025)

adaNenarfign 1w Mmlawmaanunas n138UnafanTsy wazaou
WMUANHLENaNwaluee Mark Tuan N15LENLaS Reels kay Stories €49

a1 ' =

annsaadrensiaausiniiiuiule dau Tik Tok Famdsldsuauiey
AN LABUIWUATIAS 194556 WU n15v3RTe Challenge w3 Duo 7i
nszlunueduTdiusn warusuidenlimngautusssunivous
azlwannosu

4. Wanwansaeifinannatsuwasnoulandurundu nansoue
489 Mark Tuan A35LTUAINNAINNAIELAZNITODNWUUTIAI8Y 11
Official Goods 7 HiAanMLazUNazan N5USULUA suuTTY S ausailef
aenndasiumsud3nlan (Green Product) Wy 1i¥anfidesaansls
vidoslaida iteiiunraniaullunangelvl

5.a¥1anagnsdaaiunisnaind duszaninm nmsdafanssy
fAy 1wy NsnuUzuuAdy (Meet & Greet) Wion1sueudvfauiidu
fodlaagdiglaiuassrudunusuarANUANATWNUASU N1V
SfULUTUAENS 9 warn1sdaRanssueaulalfiniunsidiusa 1wy

15USENINNIBNANTTUNNSITR L 0aS19NTEwaLaY LANNSTEIY

SINVDINUAGU

Foruanuzdmiunminiseatedely
1. Anwdadniiadn msiansannsidednunim 1wy ns
dun1walng u (Focus Group) n5an15dun1waitd9dn (Indepth
Interview) tieidlaysmosuazanuAniureauiuaduluidedn siuds

Uadeniinasia AMUANAKATNGANIIUNITHD

Page 71 of 73



Media and Communication Inquiry Vol.7 No.1 (January — June 2025)

v
a ]

2. Anwduusduiionadnasiengfinssunisde ArsRaIsus
wlslvie wu anuitanelalunmnindudi vinavesdeladea 3o
Arugnity Tuseduonsund vielilédeyafinseunquisiu

3. d1579A11uReInTslunatakazkudldulusuinn AlsdAnel
waltinsiAsuuUaesnuAdy Wy nsanaudealunisTdusiuds
ozt uarudenlunisd edudwuuiivansedudeeulatinig
Usuiasuguuuvaudidrduaadesnmsiiasuluas eiinlenta
Tunsudstulupann

v o

4. Winynuendsyrdnuazdadimiie asAinwiauAndiy

31nia DNA Management #3eandvingduan itei3euiisudaya

FENINYUUBIVDIUNUATY

Page 72 of 73



Media and Communication Inquiry Vol.7 No.1 (January - June 2025)

379N1581989
Green, A. (2022). Understanding trends in K-pop fan engagement.,
form http://www.kpopresearchhub.com/articles/fan-
engagement
Brown, K. (2023). The impact of social media on consumer habits.
Journal of Marketing Research, 15(3), 123-134.
Smith, J. (2024). Consumer behavior in online media (2nd ed.).

Bangkok: ABC Publishing.

Page 73 of 73



Media and Communication Inquiry Vol.7 No.1 (January — June 2025)

ngAnssun1sUnsudessulalineadiunisvieaiiendwmin
AYNTEINT WAZWOANTIUNITVIDUNEITINIAEYNTAIAT VDY

v o d 1
finviaaev2lne

unAnge

ns@nwFesmgAnssunaidaiudessulatifsafunisvieadien
Fmtnaynsains uazngAnssunisviond eadaninaynsaias ves
tnvieadiivlne dinguszasd 4 Uszans ldud iiednwmginssu
nadafudossuladifsadunsvieadisrdminaynsans Lilodnw
noAnssunseaiisrdminaynsans vesinvieaisarnlne iile
AnwANNUANAITaId NEUEIUTEYINT Aunginssunisidaiude
ooulatiifsafunisvioufierdminagmsaas wastiteAnwianudusius
sgninangAnssunsdasvdessulatifsafunisieuiisndnia
aunsanns AungAnssunsvieniisrdminaynsans vesinvieadien
¥13lng

nsnuniidumsisedasina Wnedanmsidouuunisdna
wazliuvvasunuidueiosislunisiiuteya lasfiuszmnsmsdnm
fun dnvieadisrsmlnedifongdoud 18 D8uld uazinoidumaan

vosigluunasiosnerfminaynsains asuad w.e. 2566 - Yagdu

Lo Ay

TunFuuna 16 fiquigu 2568/Tuineuiuunainu 25 dguigy 2568

2 dnAnwnseauliynnly, AMENTENSANERSLAERANTIIATY UNTINYIAUEITUAERS

Page 74 of 110



Media and Communication Inquiry Vol.7 No.1 (January - June 2025)

ag1atos 1 Ase Inglinsudwiuiiuiueu fAnwdsldideninisiu

£

Jaya 270 91¢

nan1sAnwINUI Wnvieuiervalnedfidnuaenisussung
wandnedu fngAnssunisidedudessulaifsafunisvieniondmin
aynsanasldunnsinstu warwginssunmadedudessulatiAeadunis
viouisrdminaymsanas Lifanuduiussunginssunisvioniien

Jwinayvsanas vesinvieuiginilvy

AdnARy: wRnssun1slasudesaulal nsvieuiien woRnssunsvieaiien

Page 75 of 110



Media and Communication Inquiry Vol.7 No.1 (January — June 2025)

ONLINE MEDIA EXPOSURE BEHAVIOR RELATED TO TOURISM IN
SAMUT SAKHON PROVINCE AND TOURISM BEHAVIOR IN
SAMUT SAKHON PROVINCE OF THAI TOURISTS

Sirada Tangittiporn’

ABSTRACT

The study on the behavior of receiving online media about
tourism in Samut Sakhon Province and the behavior of Thai
tourists in Samut Sakhon Province has 4 objectives: to study the
behavior of receiving online media about tourism in Samut Sakhon
Province, to study the behavior of Thai tourists in Samut Sakhon
Province, to study the differences in demographic characteristics
and the behavior of receiving online media about tourism in
Samut Sakhon Province, and to study the relationship between
the behavior of receiving online media about tourism in Samut
Sakhon Province and the behavior of Thai tourists in Samut Sakhon
Province.

This study is a quantitative research study using a survey
research design. A questionnaire served as the data collection
instrument. The study population is Thai tourists aged 18 years
and over who have traveled to tourist attractions in Samut Sakhon

Province from 2023 to the present at least once, with an unknown

* Master’s Student, Faculty of Journalism and Mass Communication, Thammasat University
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number. Therefore, the researcher selected 270 people to collect
data.

The results of the study found that Thai tourists with
different demographic characteristics have similar behavior in
receiving online media about tourism in Samut Sakhon Province.
And the behavior of receiving online media about tourism in
Samut Sakhon Province is not related to the behavior of Thai

tourists in Samut Sakhon Province.

Keywords: Online media exposure behavior, tourism, travel

behavior
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THE REPRESENTATION OF MUSLIM VILLAINS
IN THAI CINEMA

Nadia lhaetee® and Banthoon Phankaew’

ABSTRACT

This qualitative research titled “The Representation of
Muslim Villains in Thai Films” investigates the narrative strategies
employed in Thai cinema to portray Muslim characters as villains.
It also explores whether Edward Said’s concept of Orientalism—
which reflects the Western ideological construction of the East as
inferior—has influenced Thai filmmakers to adopt a similar
perception toward Muslim Thais. The study uses textual analysis as
its primary method, focusing on three Thai films produced between
2015 and 2024 : Khun Phan (2015), The Djinn’s Cursed (2023), and
The Cursed Land (2024).

Findings reveal that the narrative construction of Muslim
villains often emphasizes their differences from the protagonists

through elements such as costumes, names, and associations with

¢ Master’s Student, Faculty of Journalism and Mass Communication, Thammasat
University
®Assistant Professor, Ph.D., Faculty of Journalism and Mass Communication, Thammasat

University
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black magic. Additionally, the Muslim antagonists are typically
portrayed as individuals burdened by traumatic pasts, which foster
hatred and ultimately lead them into villainous roles. However, the
study found that Orientalism thought does not overtly influence
the representation of Muslim characters in Thai films. Unlike many
Western films that reproduce negative stereotypes of Muslims,
some Thai films offer Muslim characters roles as helpers or
problem-solvers, challenging the binary of good versus evil. This
suggests that Thai cinema may adopt a more flexible narrative
approach compared to the rigid stereotyping often found in

Western media portrayals of Muslims.

Keywords: Film Narrative, Orientalism, Thai Films
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(5.1) ANUTALEITENINUY I IUSTINYA
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(6.1) D9AUTENBUAIURIN

(6.2) DIAUTENDUATULAILATLI
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1Usgnouasie (Construct) Thnaneiluanuasamsdeny uanudu

a

Snadsenihduiios “faun” (Text) Aised3uasiduneiuainunung

=

%387 Stuart Hall 138131 N1508AWE (Decoding) lnaAUNLNYLAY
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wu9AnEaIATLY (Otherness)
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MARKETING MIX FACTORS AFFECTING PURCHASING DECISIONS
VIA THE 7-ELEVEN THAILAND
APPLICATION OF PEOPLE IN BANGKOK

Witthawin pattharatrinnaphan® and Kantira Chayawong’

ABSTRACT

This research aimed to 1) study the differences of personal
factors that are related to the decision to buy products through the
7-Eleven Thailand application of people in Bangkok and 2) study the
relationship of marketing mix factors that influence the decision to buy
products through the 7-Eleven Thailand application. Quantitative
research methodology was used, using an online questionnaire as a
tool to collect data from a sample group of 400 people in Bangkok
who have used the 7-Eleven Thailand application. The results of the
research found that personal factors, including gender, age, education
level, occupation, and income, were different. There was no
statistically significant effect on the decision to purchase products via

the 7-Eleven Thailand application at the 0.05 level, while the 6

¢ Master’s Student, Faculty of Journalism and Mass Communication, Thammasat
University
® Assistant Professor, Ph.D., Faculty of Journalism and Mass Communication, Thammasat

University
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marketing mix factors for e-commerce (6Ps) including product (r =
0.718), price (r = 0.592), distribution channel (r = 0.749), promotion (r =
0.692), personal service (r = 0.667), and privacy (r = 0.676) had a positive
relationship with the decision to purchase products via the 7-Eleven
Thailand application at the 0.05 level, with the distribution channel
factor having the highest relationship. The results of the study indicated
that the overall experience on the online platform is an important

factor driving the purchase decision.

Keywords: Marketing Mix, Purchase Decision, Application 7-Eleven
Thailand
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93999 Inefiuaundindy 7-Eleven Thailand \Huiladdaylunagnsnis

4

NauKa1uUsTaUnNIsaiseuniInesuaeenlatuareaulad (Offline-to-

a =

Online: 020) M5l 4ean1an158 eansA IVl ead1aUfdusius iu

v Al

Fuilaeludnuadldnaodugnsmansadqildsuanuaulalud
FwIM13 (WNITIU AUALTNG uazasen Ialdow, 2563) Tugaiuseine
Ineddnsnisdnddumesidnguazianssunsdevetesulaiiodu

-

Aanssuiilesunnuieuetisunsvany Tnganglunnsunnumuasy
3873015950 woundiadu 7-Eleven Thailand 3snanaduniesdled
poulanddinTinauileslnatg19asm
arwdfavosnagnsiiasouriunndulnveslfnuara
Jouluendne aghlsfnny wisdeudidadeSuaivaou uidng
fi984919M19203 (Research Gap) Tunisvinandlasgradndadn
Hedvduszaumansnannusaziuii I8vsnadonsinduledeves
fuslnauuuwansiesutiogndlsuasanntiosifiodls wiihamideiniuan
slddrsafiiveansdeansnmsnanauazimuaivesfuslnalunmsau
(dgyuu Inddlnstisua, 2563; Aang wnvza3auly, 2562) uwedevin
AsANTiIATEReRUsEnaUTesduUsE AN ISAAIAd IS UNNS
nelvddLannsefind (E-commerce Marketing Mix) egnaiduszuulu
UsunveLeUNAIATuduarnInd edutwesinedid g

UnIAa

o [
[ a v v A= a

faty N53deasedidlianudAyed1eddunisgntesinamig

FIN1579N817 Lneyefnwianudunusvesdadeduussaunis
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nseaindnsuniswidadSiinnsedind wazdadudiuynrasionis

v a

sinauladedudHiuuoundiady 7-Eleven Thailand vasuszmuluin
nyamamuas Weaisesdnusliiuiiifanuauls saudainns
panm anansnuluuszgndldluniswannnagnsnisieans msuiuuss
#endunisldanu waznisasausgaunisalifld (User Experience) Tt
ANUNTONOUANBIAINABINITVBINUTINALULARTYIA I oE 1M TIqaUay
UsyAvBagean yunaanmrnsudeiuiivimausuusatulutiagty
Usyiin3dey

1. Yadvauymmaunndnaiuaziinisdnauladodudwiuey
WAAdu 7-Eleven Thailand uansineiunselal aeels

2. thidvduszaumnsmanedianuduiusiunsdadulate

AUANIULBUNALATY 7-Eleven Thailand v5al aendls

ngUseaeAvan1side
1. ilefnwanuuansswestadvdiuyanaidanuduiuise
msimauladodudnuLeUnalady 7-Fleven Thailand v83Usvanay
lulansannumuas
2. lednwmuduiuseslatudiulssaumenisnanndisine

nsindulagadumniuLeUndiadu 7-Eleven Thailand

AUNRFIUNTTIAY
1. Yadgdruyanaunnansiuaziinsdndulagedudsiiuuey

WaLmdu 7-Eleven Thailand wansn9iu
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2. Jadgdiuuszauneanisnanadanudunusnunisendulade

FuPN1ukaUNaLATY 7-Eleven Thailand

Uselewifinnainazlésu

1. vrlnsudadaseiifiauduiusdenisanduladodudniu
woUwaLATU 7-Eleven Thailand Gumﬂizﬁmﬁuuslmsumzqmw:umum

2. awmaaa%ﬁaﬂisiwﬂﬁm%’uQ’ﬁau%ﬁﬂﬂﬁiaﬂammﬁ%ﬁlu 9
FAEUTENOUNNT W3BTinN1TAIAlUNN TN UNAENSTRIL LB UNELA
U LLamNLqumqmmamﬁmmzawiamméfaqmwm;ﬁu?‘[mmm
893y

3. ansatnamsAnwindislunisuiuussteunniasiidung

Dunqunsislunisbiuinisueundiadu 7-Eleven Thailand

LUIAAKAZUIRETNEIVDS

AsENEITEASTITIANUNMIWITIUNTSUN LN BT R BE3 19N TBU

wwIRRATOURARY IneUsznaumewnAnLasgufawmelull

4

1. wuIRALasNgElNeNUANYMLYILYINTAENT

wuafadefuredinuanyusYeUsE¥Ing W Lna 81y

[

As@Enw wazsele FadunusidfuitnnisnaialsluniswlsdIu

17
v

AA1M LU BIINANEULNWANFNNNWUMANTAINARBANUADINT ANTEY

wazngAnssunisuilaaildwmiloudu (A31550 1a330 uazAz, 2546,

g19alu qilan 0393ng, 2559)

Page 154 of 174



Media and Communication Inquiry Vol.7 No.1 (January - June 2025)

2. wuRnuazngueatun1saessNIsAaN
nsdeansnisanfenszuiunisiiesdnsidinsienian e
doasifsarvaudazuinsludanguitine Tneffnguazasdiiie
as19n155u§ Tiuthila wavadeauduiusia Satmuaiduiiaviwa
siamsﬁmﬁu%??amaa@uﬁm (Kotler, 2003)
3. wwIRauazngufieatungAnssudusinn
nqufdAnniinssuiunsuasnginssuiiyanauansooniuns
fum st msld waenisUsdunaduduazuinis ileneuauas
AufBsnseInues InengAnssuaniilasusvsnanntadenely
wardadunieuan (@315500 LaSTnil uazae, 2546, 819l gelan
A59303, 2559)
4. wunAALATNEA LA BIR U IUUTLANNIINITAAIANITNIE T E
Siannsedind (6Ps)
\unsveneumAndiulszanmnanismanauuua iy (4ps) 1o
\fuuunves E-commerce Tngiiindn 2 Jads Ao mslivinnsdau
uana (Personalization) kazn 153 nwiAa1uLd udrud (Privacy)
nangLdunisnain 6Ps Mfudnuaz Online Marketing 9guANH19a7N
NM3YINNTRATIRLUU Offline Marketing Lﬁ@iﬁamWimwﬂaq‘mémimmm
soulaulaagansauagu (Kotler & Keller, 2000)
5. wurAnuaznnueatuaulinea (Trust)
amilinsalusiunesulateruidesiuvesiuslnainaslsl
finnandsslunisigsnssy Juilideddyiiaddunnamuinietio

voe5y Anulasaievaunalulad wazanulusddalunsdanisteya
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Fedanalnemssronisinduladonazaufnivesgndn (McKnight et

al,, 2002)

6. uurRAuaTNuiisatunsTUIUNsFaulate
unAnillfesuedunouiifuilnadesiiudeudadulatodud

Fausznaudae 5 duneundn léun manseviindetam makumdeya

nsUszdiumaden msdndulade LLazwqaﬂﬁwﬁﬁmi% n15viAY

dnlaluusazduneutaeliinnisnainaunsonenagndiielduiin

Huslnalaegneliusednsaim (Kotler, 2003)

7. 1wAdeiiieades

g
v

Junyy Ansdnade (2561) taviin1sAnyideses “UJadend

v ¥ ¥
a a ' o

dndnarennusslateldon191nUseinad usudesiseaulat” wuin
Haduiitisvinadenudtledoléun nwdnvalsymaunasiudadud
mi%’uimwm?{m, ¥8aN19n159n99UNe, ANtI9le, s1AwarnIs
duasunITnaNn Larn1siusNg

U513 waf3 (2549) levinmsAinwideises “nagné uaznns
doansmsnaavessuimsnansine $1dn Gmvu) funisiuiianssu
miﬁlamimﬁmmmaqqﬂﬁw " qud A5 lasuY1a1sn1sa edns
ﬂ’1immmﬁmmé’mﬁuéﬁ’umﬁuiﬁammmiﬁamimwmm

A¥agn nysunsalned (2566) levinsAnuideises “Jadudi
dﬂwa@iamiﬁmﬁﬂaLﬁaﬂ%amaagﬂmmmuiswma’jsuéﬁLﬁﬂmaﬁﬂa‘
Yo uTlan” wudn Jader1usian dewmed vty wagn1sduasy
nMsnaneiiavEnaLdsuInsenisindulade

Wans yurmes (2564) Idvnisdnwideides “msdadulade

Fveuilnn nsdiAnw uTEm tnleduasdsy gamelaledi 31in”
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wui1 winnuwelagnszuIunsMaIaulieuddnyiidsaaligndn
Aamsinauledes

#21 yaynn (2562) levinnns@nwiideises “dadedisinasions
Foduladodudfruavninde 7-11 Y9I NALULYAN TN NUIUAT”
WU dnvasmalszannsianinisinauladeduiiuarainde 7-11
Tuiangannumues lduwanaaiu dudaduarulszauniniseain i
nason1siadulad odud1duazaand e 7-11 voagnAlulun
NJANNUNIUAT

aw Viuazadeu (2564) levhnsAinunideites “Yadeiifinasents
Fenldnsdndwuuinaedvesiuazainde 7-Eleven vaaguilaaly
wanganIazUTuume” wuhiadedunisseniumaluladidsnwa
son1sanaulaldioundintu 7-Delivery ddvsnanenisanduladenld
nsdndsuuuInaieavesiuazninde 7-Eleven vasuilnaluian
nsamiazUIuama uazdadufunsiuienuidesdifinasenisdaaule

o o

THuaunaiat 7-Delivery ddviswasanisanaulasgeiitod g

5n15798
M53915 09 “Yadvdrudszaunienisnainiisiansnanonis
#aauladodudruLaUnaLAT 7-Eleven Thailand veUsvanauluin
nyswmavnuAs” 1Wuns3dedal3una (Quantitative Research) ngld

JULUUNTITEL891599 (Survey Research) d51eazidendsaluil

1. Uszvns uwagnquiiedna
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Usz11n3 AD U'ﬁsm%uﬂ"alﬂslumngqmwumumﬁmﬁaauﬁw
N1uLeUN&IATY T-Eleven Thailand 1 a9 nlaianunsnszysiuau
Uszrnsiuduould Sadmnnvunnguiiedislaslignsues Taro
Yamane fisgduanuidesiu 95% wazaunainndsuiiseusuld 5%
Ifuuangudiegne 385 au uaziiletestuaunainindeu §adsld
fvuavunnguiaeg e 400 au Taeld3snsidendietnauuuiaizas
(Purposive Sampling) A1UA A UN1TLABNAIDE1IAIUAIUAEAIN
(Convenience Sampling)

2. #uUsildlun1side Uszneudie 1) duusdase 1dud Jade
diuynna wazadediudszaun1ainisnain (6Ps) 2) dauusnu laun
nssindulagedurukeUnandu 7-Eleven Thailand

3, insodiefldluniside

w3 osileildAonuuas Ui ad19t iy Google Forms uts
sanilu 4 dumdn ldun 1) anudanses 2) deyadiuyaea 3) Yade
fudulTzaNNI9N1TRaIn (6Ps) 91uu 23 U8 laelduinsinuuu
Uszanaudn (Rating Scale) 5 s¥Auaes Likert wazdu 4) fanuiiodn
sedunsenduladedudrunoundntu 1y 4 9o Tneldumsin
WUUUSZUNAT 5 SERUULABIiUY

2

{idensanaeunmmIUUABUNNIABNTNTI9ADUANLTIDIN S
Failom TaglFernsdfivinmnsaseunnugniesiaraumanyay
vouilom mﬂfuﬁﬂLLUUaauamwmaaﬂ%ﬁmduﬁaasm 30 AU WAy
Aaszsidiandesiudeaduuszansuearnuesnseuuia Falden
5¥M314 0.729-0.926 g9 AMSILIATFIU kaARsI AT BeTaTAdnw

= = Y& v a vy
u’]L“UE]@E]LLaga']iJ"liaisﬁLﬂusﬂagﬂaf\]iﬂlﬂ
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4. maiusiuswdeya §Ideldmeunsdsiuuuasunuesuladl
Wud odeauesulau 19U Facebook, Line wag Instagram 1U &4
nquidmnefiondeegluwnngammuniues Tneiudeyasenineiui

16 wouaAu 89 15 fguney 2568

va o

5. Myeseideya fadeldlusunsuadiilunsinszvideys

Y Y

a

wiseanidu 2 du ldun adfdanssam 1Waanud Sevas Aol
wazdrudonuunasgulunmsinsgideyariluvesnduiiesna ua
adfigsoyuu 19 t-Test wag One-Way ANOVA NAGBUAIINLANG
veetadudruyana 59Ul Pearson’s Correlation MAMUFUWUS

seprnaladeaIulsTaNN1INISAaNAnUNSHnaulateduA

WNan1539e

ASUNLEUBNANITILATIEVVLANN IR USEAIATDINITINE 1A

Y 9

¥ o

wusnsdiawesenidu 2 daumdn lawn nslasizideyaidanssaun

KAYNTNAFDUANLRFIUNTIVY

d [

1. Yaduauypra NMsiaszvideyanefudnume

U

U NIManIvefnauLuUAoUNINTINIY 400 AY kandlun15eN 1

M990 1 UARITILILAE SRYALYRITRLAdIUYARAYRINGUTIBE

fiauus 3189015 U (AU) fovay

WA il 260 65.0
N 140 35.0

21y Weend1 30 Y 149 37.25
31-40 U 222 55.50

oust 41 IulY 29 7.25
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fianus 3185 U (AU) fouaz
ssaunsdnen  sndSaeed 14 3.5
Useyns 295 738
ganinUSeygyes 91 22.7
TN dniFew/dnAnw 19 4.8
any/miTna 241 60.3
UsELenvu
91319/ 3FIavna a5 11.2
g3fedwi/eindasy 95 23.7
melfdedaidion snidewiiu 17 4.3
15,000 U
15,001 - 30,000 um 137 34.3
30,001 - 55,000 um 137 34.3
55,001 umaly 109 27.1

91397 1 wuth ngudegdulng)dumans (65.0%) &
918581319 31-40 U (55.5%) Hlsgdumsfinwasanmousaans (73.8%)
Usznauondmdugniryminnuuinenu (60.3%) wazielsiade
soiauaglugie 15,001-55,000 U (68.5%)

2. Uad8d1uUseaunian1snas (6Ps) N153LASIENTEAUAINY

a < ' v 1 v =
AniufaUadudiuUsyaun1anIsnann 6 U Lansluas199 2
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A13197 2 uanaafeuardilosuuningiuvesladediuyssay

$14NNTAAN

Uadudruuszaunienisnann (6Ps) X S.D. FTAUAIY
ARy
1. unstruinisdiuyana 399 0.959 N
(Personalization)
2. sumssnwnanudududi 398 0977 110
(Privacy)
3. snurdnsiad (Product) 379 1.154 10
4. PUFDINNNITINTAUY 3.64 1.165 110
(Place)
5. UNITAUEIUNITNATN 339 1.160 Uunan
(Promotion)
6. 91U (Price) 326  1.139 Uunang
AINTIY 3.68 1.092 41N

NPT 2 WU nguegslissdumuAniudetadediu
Uszauvmanmsnanalaesamegluseduinn (<3.68) Ineadefifuilaali
Awdndyanniigade drunnsliuinisdauyana (3.99) uazdunis
fnwrarmdudaua (3.98) mudiu Fsasvieulisiuinguslaals
Ay iunsivessdarefidaiaunaznsuntesteyadiudniy
81970 vauzfidadesunsdaaiunisnatnuazsusaeglusedu
Uunang

3. sdnAulatodudrinuueundiady 7-Eleven Thailand M3
Remesiazdumadndulatedudiiuneundiadu 7-Eleven Thailand

LARIluANS19N 4.3
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A13197 3 uanARiekardiulesuunIngg YN sandulatedun

- STAUAIS
$18MS x S.D.
fndula
1. vnflyppadunuiedudny vin 426 0818  wnilan
anansausnuugiile
2. Wevhugenisiedudezindauey 4.19 0817 11N
naadus [Wudusuusn
3, yhuduifzuusihdusuusoUndie 417  0.854 110
Fus Wituilewvdonudn
4. ynuflunltufiasnduandedudiu 4.16  0.958 11N
wounAndun Snaddlusuian
2N 419  0.861 N

1NANTIN 3 WU seRumsindulateduddiuueunandy
Tnevweglusyaunn (x=4.19) WneUsziuiilinzuuuaivasaafiondny

v

#lalunsuugtiuense (Advocacy) (x=4.26) FaUstasauianelaly
syiugauazuuliiiudaunsdumaidunssuondedsifuuusud
NINAFIUANNAFIUATIY

aunfgudl 1 Jededuypeaunndrsiuasinisingulede
AuAruLaUNAATY 7-Eleven Thailand uansinefiu n1svageu
amﬁgwmﬁmﬂ%wLﬁEmm’mmeshwawma?iaﬂﬁéfmﬁuh%aigwm

nauUsEEINTIuaneeiy uwanslunisei 4
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M19197 4 asUnanIsNAARUANLLANA19YRINSRRAUlaTR T UNA1Y

Uaduduynna
Uadedau s o A1 NAN1S
annn i AEDn
yARa Sig. NAgay
LA t-Test t=-0727 239 ladumnsineiu
21Y One-Way . D
F=0931 395 laumnsinediu
ANOVA
FTAUNSANY One-Way L
F=1095 351 lalumnsinediu
ANOVA
DTN One-Way . D
F=1137 340 laumnsinedu
ANOVA
sldiadese One-Way .
. F=1467 223 liusnsneiuy
LABUY ANOVA

a1

NA13199 4 WU A1 Sig. vaamInaaeuynladudiuyanaian

aad a

wnnissRutedfameadaf 0.05 Fmneanuinfiasauufgiud
nanIfe Usmﬁauiummnqqmwmmumﬁﬁmﬁ 818 SEAUNISANYY DTN
wagseldunnanety fnasdadulad edud s uneundiady 7-Eleven
Thailand laupnanaiu

suufgiudl 2 Yadedauuszaumanisaanasinuduiusiu
msdndulededudnrunoundiady 7-Eleven Thailand nsiiAs s
AIud U US Yo LW oS du (Pearson’s Correlation) 1t 8NA@8 U
auduussE s dudiuUsraumsnisnaiafunisinauladedud

WaERIlUMIS19N 5
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Y o ¢

A15199 5 wamaaduUseansandunussenieladediuuseaunia

nsnaalazn1sdndulade

Uadedruuszaunig AduUszans  vudndny AU
Asnann (6Ps) ANdUNUS () (Sig)  AuFuWuS
AuTeIn NI LY 49w .000 gaun
(Place)
Anuwdnsia (Product) T18% .000 gasn
AUNTALETLNIINATA 692%% .000 6N

(Promotion)

sunssnwanududiun 6767 .000 g
(Privacy)

AuUNslvINITdINYAAS 667 .000 a
(Personalization)

Aus1A1 (Price) 592%x 000 GR

7
aaa

e Ag N Naanszay 0.001

1NA15199% 5 NU31 Jadedrudseaunianisnannyie 6 Ay i

AnudNiusIgavaIndunsandulatiedudieseiiieddgynisaifan szau

0.001%* (p < .001) Famnearwindeduilaafisziuaufniuiiiiude

v
o

Uadeladadends avdwmalvisziunsdnduladogstunulaie Auluds
)

4 a dl v v H L o 1 a1
gausuanuAgIui 2 lngdaduaruremienisindiviig (Place) den

s = < o I

ANMUFUNUSAINER (r = .749) G990y

U 9 U

TusgAumuduiusgeunn waned
Hutladeiimuduitusiunsindulatomniign sosunda fusdndos
(r=.718) %aﬁmmé’mﬁuﬂuizﬁuqﬂmmﬂiuﬁ’u dUAUNTENETINIIAAR
(r = .692), #runssnwianududiuda (r = .676), aun1shiusnisau

UARA (r = .667) Uagrusan (r = .592) dudlanuduiuseglusedugs
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d3UNaN1339Y

a a

153981599 “UT8dIuUsEaunI9an1sAaIni danswananng

v
U a

andulagedummuLeUNEIAtY 7-Eleven Thailand vesUseunauluiun
NIWVNUUAT” au150asURanN1TITela Ingdayaeanssaun wud
nauimegsdlng Jumene To1gszning 31-40 U aumsdnensziv
Sy wis Uszneuendngninyminauuidmenvy uazdineldiadese

Wau 15,001-55,000 U Tus1uanuAaiugatadediulseaunia

n1sean (6Ps) Taesamegluseduinn (x=3.68) lasadediguslanli

Y

o

anudfyasgareiunsliuinisdiuyanatariunssneauu
dui druszrumsdnauladeduasuieundndulagsidegluseiu

11N (x=4.19) Inedanudslalunisuugiiuenseogaan

a

dmsunanisneaevanufgiu asuladn Uiasanufgiui 1

a

Uadediuyana (e, 81y seAun1sAne) 01din 51ele) lulidnsnasie

°

nsAnaulageduauIuLeUNaLATY 7-Eleven Thailand agneditiudnAty

Meadi uwigeusuauugiu 2 Jadediudszaunianisnain (6Ps) yn

a o

ArulianuduiusitsuaniunisinauladedudiegslitdrAgniead

=3)

s

lagUadenudeanian1sindiming (Place) ianuduiiusgesa (r =
749) MUIAILAUNARS I (1 = .718) WATAUNITALETUNITAAN (r
= .692) AUEGU

afUsewan1sIdenudadudruynna Juldun e one seAy
nsfiny 018w waseld ldisvsnaronisiaduladodudsuuey

o a A )

WaLAdu 7-Eleven Thailand egnafidedAgnisadd deiduuszipud
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Yraulanazaiusasiuselain msldnuleundindunneuausdnny

faaniseuanuazmnauisludinusedriu (Convenience) tonanedu

o

ngRnssuNlAsUNIsEauTULaz AR VI InUR AU sluLYn

NIENNEMIUATOEIUNI a1 AUANITEUWUIeUsEInsAans
wuuAaa wimuuAnues Assas w@3id (2538) Yadeduyaaa
dingniddunasiddglunisuddiunann winansITeRseiT s
131 suntadlunszuaiunisdadulad evesfuslnalugad §4a
Tnglameiududmdeusnsiidanuieitesdudinuszdriugauasd
sl FeaonndosiuLuIAnYes Stankevich (2017, §1dsly
Aagm wusunsalnad, 2566) vyt dmsunsteiiistwiufaing

w3e.duildy (Routine or Habitual Purchase) §u3lanafiuwilduiiazan

Qe

JuneulumsAumdeyauarUseiliumaien vilvinszuiunisandula

v 2 '
a = A v o =

Wadwiovazdululaednlud® dadu unufitadediuyaaaszidu
Fafmuangfngsy “AnuazaIn” war “Anuduing” iuoundiadu
wouliisnanadutafeduindouiiddynt nadnstfatuayunuise
¥93 @21 Yy (2562) Idvinnsfinwnideides “dedeiifinarenis

v a a v v

Faduladodudniuazainde 7-11 vesgnéluluansinnamiuns”
WU anwaen1aUIEaInsenans taun we 91 @nunIwaNsd seAu
nsfinw 01dn wermeldindedeieuiiuanmeiuiinsdadulatedudn
Suavante 7-11 luwsngammamuas lauansaiy venanidens
aglounmseanauideves aiguuu Inddlnsdsua (2563) Juasfnw
nquguslaaaiueisdull (Gen M) uaznuindinisdadulaidendedudn

310 7-Eleven agsiaiiies nan193delutagduenausdimmgAinssunis
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pousuiildveneaniauasudanndnlugnguuszeinsdug auling
AsLANAsTTaUTEIInguSnsaly
Tudrurasladesudinysvauninisnain wuingudieenedl
sefumuAniusietadelnesamegluseivinn lnedladedlidade
gegnAe AunsliuImMsdIuyana (Personalization) WagsunIsne
anududauda (Privacy) S ududiuvesvesuuifndiulszaunis
n3naIAd1M¥u E-commerce w4 Kotler & Keller (2000) n15#dade
aosuiidinnuddnygean vsiinduslnagalndldlddonisiome
Fufn uafeans “uims” way “Uszaunisal” fisAnduususidlauas
1dla Augludunisasianulinnga (Trust) auuuiAnves McKnight

| o

(2005) ITouadIUMVRININNATUaBANY Tunenauiu Jadeiile

U

= N (%

' A v . & ¥ a A oA 1Y)
ALadedesiiande Ausan (Price) o1adunsieguslaanidenlduey
walndu 7-Eleven Thailand WunguitlinauAiiuauazmnauisuas
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AGENDA SETTING AND TRANSMEDIA STORYTELLING
OF THE HONE KRASAE FACEBOOK PAGE:
A CASE STUDY OF ‘THE ICON’

Panisa phetlar ¢ and Banthoon Phankaew ’

ABSTRACT

This qualitative research, titled “Agenda Setting and Transmedia
Storytelling of the Hone Krasae Page: A Case Study of The lcon”,
investigates how the Facebook page “Hone Krasae” sets the news
agenda and engages in transmedia storytelling in conjunction with its
television program. Using content analysis of 406 Facebook posts and
10 television episodes from October 1-31, 2024.

Findings show that the page primarily presented content
through images with concise headlines and inverted pyramid writing.
During the pre-arrest period, the page emphasized importance and
prominence, focusing on key individuals and institutional responses.
After the arrest, it shifted toward updates, investigations, and new

angles, using causal and solution-based frames. Strategies such as
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University
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repeated reporting, headline modification, and hashtag use were
employed to sustain audience attention. The transmedia storytelling
between the page and the TV program was mutually reinforcing. While
the page sparked and framed the issues, the program expanded on
them in greater depth. Together, they exhibited spreadability,

drillability, continuity, and multiplicity.

Keywords: Agenda Setting, Transmedia Storytelling, Hone Krasae,
The ICON, Content Analysis
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