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THE INFLUENCE OF JOB SATISFACTION ON
ORGANIZATIONAL COMMITMENT AMONG
GENERATION Z EMPLOYEES

Wannasiri Nateudom*® and Kanyarat Hongvoranant5

ABSTRACT

This research had the objectives to: 1) study how different
personal factors of Generation Z influenced their exposure to information
from influencers on TikTok, and 2) examine how various influencer-related
factors on TikTok were associated with Generation Z consumers’ decisions
to purchase cosmetics. This was a quantitative study using a questionnaire
distributed to 400 Generation Z consumers aged between 15 and 29 years
(born between 1995 - 2009) who had purchased cosmetics after watching
influencer videos on TikTok at least three times during the years 2023 -
2024. The data were analyzed using descriptive statistics and inferential
statistics for hypothesis testing.

The results showed that most respondents were females, sinele,
held a bachelor’s degree, worked as government officials or state enterprise
employees, and had an average monthly income of 20,001 - 25,000 THB.
They accessed TikTok 2 - 5 times per day. Overall, the respondents rated

¢ Master Student, Faculty of Communication Arts, Dhurakij Pundit University

® Assistant Professor, Ph.D., Communication Arts, Dhurakij Pundit University
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the impacts of TikTok influencers as high (= 4.02). When considering specific
factors, the average scores were: 1) attitude towards influencers (= 4.06),
2) influencer image (= 4.02), and 3) trust in influencers (= 3.99). Regarding
cosmetic purchasing decisions via TikTok, the overall rating was also high
(= 4.08), with sub-factors ranked as follows: 1) information search (= 4.14),
2) purchase decision (= 4.09), and 3) evaluation of alternatives (= 4.01).

The hypothesis testing revealed that: 1) different personal factors
of Generation Z, including marital status, occupation, and frequency of
TikTok usage, resulted in different levels of exposure to information from
influencers on TikTok. 2) Influencer-related factors, namely, attitudes, trust,
and image, were positively correlated at a low level with Generation Z

consumers’ decisions to purchase cosmetics.

Keywords: Influencer, Cosmetic Purchasing Decision, TikTok, Generation Z
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OTT Policy Communication of the NBTC

: Coalition Dynamics and Regulatory Strategies

Thatthep Chantharamethikun

ABSTRACT

This article critically examines the dynamics of policy
communication by Thailand’s  National Broadcasting and
Telecommunications Commission (NBTC) toward Over-the-Top (OTT)
services through the lens of the Advocacy Coalition Framework (ACF).
It seeks to explain the power relations among four major coalitions
including traditional media industries, digital platforms, civil society,
and state regulators while emphasizing the persistence of policy core
beliefs that constrain shifts in discourse and policy options despite
the rapid transformation of the digital landscape.

Findings from policy documents and related literature
indicate that NBTC gradually shifted its discourse from “study and
monitoring” toward “fair competition/industry development,” while
consistently upholding consumer protection as a central principle.
This trajectory aligns with policy-oriented learning, where secondary
beliefs are adjusted in response to focusing events (e.g., COVID-19

pandemic), mediated through strategic framing and NBTC’s role as a

® National Broadcasting and Telecommunication Commission
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policy broker. Key regulatory strategies include tiered regulation, co-
/self-regulation models, regulatory sandboxes, and joint standard-
setting, alongside proposals for investment in an “evidence
infrastructure”(databases, indicators, and policy research) to support
cross-coalition learning.

The article also highlights the limitations of the original ACF
in addressing transnational contexts blurred boundaries, asymmetric
power, speed of change, and quasi-actors and proposes a multi-level
ACF that integrates the Multi-Level Perspective (MLP), platform
governance to enhance the explanatory and design capacities of

policy communication in the contemporary digital environment.

Keywords: Policy Communication, Advocacy Coalition Framework

(ACF), NBTC, Over-the-Top (OTT), Digital Media Governance
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(secondary beliefs) Ingszuuarudowmavimiifiduusetuindou
ndnlunmssmdulauaznsdeansdeuleuns (Sabatier, 1998: Weible &
Jenkins-Smith, 2016)

wursudl 1 geamnssudedadiu Useneudierusenouns
Tnsviminafiuiu gudnmens wavauiauindwdulnsvied nguid
AudBuNUNANLE9En (deep core beliefs) 1MIANATIRAAANTTY
TutszimafenisAavessy uazaudendnidsuleune (policy core
beliefsyinsualsduitlaunadu OTT drumBazvianeszuuiinede
Ing Fawdnsunnesnismiudy wu msdsdvameideu nsiiund
e uaznsmunuion Seasfeutefunuresmenuditnny
nanv. (2560) i szyusenaduvesUsznounisd insonizoan
luaugauazn139aius1elaain OTT kars18IUVBIUIAINTA)
UMINYNRY (2563) ssq’j’];‘Tﬂszﬂa‘umﬂmﬁﬂﬂﬁﬁﬁmﬂuﬂq’mﬁLLam
Anuinngaaasionisgadeseldtagguuusudunannisudedud
liwindien wieneneanmsgyideseldanadyaddia (VAT) uaz
A#RulaiRyanaves Netflix wag YouTube 594071 447 a1uuivsiel
Fanareidundngiinunsaunildlunswdnduulouisanuvinien
N19N5usTU (level playing field)

aa o v 1Y

WTINd 2: wnaavlesuddviauazUsznaunisuinnssy

ASOUARNTIUTEYN OTT T1uwd an1sndnlne wazauiAugsiania

= ~ U a = . d’ =
WINLVIYAAINULTDLLAUNARNLYIAN (deep core beliefs) L3DULFTAINNNG
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\msvghanaruinngsy wazfiamnudendnideulouts (policy core
beliefs) Mmsiiuguaiitiunnznaneiluguassadenisamuuaznis
Wiulavasasugianidsia (uiaainsaluyminendy, 2563) Janeuiiiuly
\inn1smAuauLes (self-regulation) Tagiiulvsgiiunumiiisativayu
nsudstuiidusssy luldaunulagnss 918911099 WIANT0]
W Anende (2563) tauslviiuasuanszuuniseysn (licensing) i
szuu udeUsznauianis (notification/report) Litagslalsiunanmlasy
AmAidngszuuiiugualasatasle deaonadeaiunisdnwinsdl
AsUszinely :18911Y099IaINTAIMINEIEE (2563) Aundegis
avsworndnsuarans s ARl uuImaAeITU Jsaenndosiu
n3AnwRe Gorwa (2019) AtlsituduTdmunanve fumeneundndy
Tumanisifusuies ileansnaizuasnwianudaveulunissiiy
ORI

wuswd 3: AnsAdvauazuszundeny Usenauday NGO
Fn3uns uwasinieredldidn nduildanundeunundniedn (deep
core beliefs) dninairfsdeyauaziasninlunisuanseanaeiala
vawszsUlng wazaudendnidaulouie (policy core beliefs) 31
nsiu OTT deslinaneaduaiesdielunsduveslness neseau

VDITHIANTUNINGNTY (2563) WUIINAYTEVIFIALUAAIAINAIIR

'
d

somnulidniauveeuungiwaigienaludnisaivauiionvse

<

A15IITALES ATNNIIAIUAALIY NI5A 9E15VILUATINT T T ung

Senfedlisglduuimng self- uay co-regulation AugiuNITATIaNUY

o«

Uaonaden1eidvaidunsesiuiinalaliavidndniuywevu ¥

q

ADAAABINUINUIIBUBY MacKinnon (2012) wag Tusikov (2020) gueuy
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J1eaRnInIaUssrdianiunuindiAglunisnsasasunisiieunasy
wagafrausnaduiielinszuunisulouiedailusdauazduasos
FvSuyweyuRIIa

Lu9aT 4 mirsauszuazdindugua suldun nany,
N3ENTNATIAY wagnsnuduiiietes Sellnnandounundnidedn
(deep core beliefs) luisaanrusuiinreuvesiglunisduasesiulag
wagfnuiAvaUisuSenas1sy uazdanudendnideulaune
(policy core beliefs) fisjsadiangaseninsduaiuuinnssuiunis
AuAsINaUselevdas TienuIINIAYTEIFIANLAAIAINT A
mmlai%’mLf\]wuaasuaumé’mw%’gﬁawﬁﬂﬂgjmimvﬁmﬁamﬁami
$rfauadnmmanuAaiiy msfemsvesuaiuiiatiunisdendes

Tsglduuimng self- uay co-regulation mugiunisasraiunuaensie

o«

o (%

maRdviaiiduasesfusinalagliaziadviuyvevuu denndosiuny
v99 Kilbler (2001) uandlsiifiuinusiusinisdeansidedoyave sy
v duduniweinisdeseadsdnaseninmunsiusa 4 anegly
auiugosvosuleulglanizn1u (policy subsystem) Tag 3189 1UUDe
PNAINTANMINGIEE (2563) el dninatu navy. imddidu
mhsnunanslumsdsvaunsdsiuldngmnend dvans waziidem
Sy L‘ﬁlaLLfﬂ%‘ﬂm%ﬁF"I’J’]M%’]%jau%Bﬁﬁﬂuwﬁ’ﬁUQLLa uay
wausliiujungvanedolneniumdn Technological Neutrality uay
Horizontal Regulation vt 85095 Un sWaeuTInvewnaluladd oly
aUNAN

audpudadadouiglunsdl OTT veslngusngiiudaiianlu

Usziiuniseantuayyn lngluisiuananssudonaiuaivayuegia
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wdedu insgivinnesmssanaadunalalunisadianisudeduii
Wieniugiausinand aseiudia unannesufdviauasiaseYednsaida
ndufnfuegaguuss InelivawainazlugUassaronsamuiaziln
Fodlisglagruaiuindu @rdnau nane., 2560; 2566) Anudaund
Fananvilof name. lienadeansideuleniemedesdiidunans nus
Fodld madenrunsenulovisegisiinagns wu nsldiFdn “nsdu
nzLlou (registration)” U “miaaﬂ%wfyﬂm (licensing)” Wioanuse
fuanaegIfauarnAUszndany deagiioudsil Weible wazany
(2011) ¥4 nrsdeansly subsystem ulpuredldiduisanismenns
Toya wsifio NAlNNSHTEATITIUNIMALNITAT AUV USTIUVBILLY
33
Tassa¥rsannudauaznalnnisnsesdeyalunisdeasuleuns OTT
VB NENY.

ﬁﬂﬁywqwﬁ Advocacy Coalition Framework (ACF) 8§ u1g11
wwrswnuleuieindsduindsuainszuuainande (belief systerm)
Fefinanludnedu Tneszuuidvhaifivadunseudrsdadegaunisal
uaznalnnsesteya (information filter) AifinasansAaumanguids
Usgdndrasumnsiuudaziie luvesUseinansdlve nguddsznaunis
Tnsifenainasiounnud eunundnidedn (deep core beliefs) lu
ununiglunisuntesgmanvnssululseina vasiinguavsadviada
wsnmlunsiiisdeyadugiuvesUssdulaediva (Sabatier, 1998;
MacKinnon, 2012) daumnuidendnidsulouie (policy core beliefs)
‘Ui?ﬂJ;]1Uﬂ311J%’ﬂLLé’Qi%M’jNﬂijmgaﬁgﬂLauﬁuaﬂj’l OTT vhateaaudu

o

sysuvensudstuiunguunasvesuAdiafinesinsiiudusndu
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guasIArBLATYENAaT19assA (F1na1u nan., 2560; Gorwa, 2019)
yauzinmT 8504 (secondary beliefs) dsagluszdusazidon 1ty
dannEniosunuumsameidou ansauiudeuldiiumsiFous
sulsun (Sabatier & Jenkins-Smith, 1999) usna7nil s1ues Weible
waz Sabatier (2009) Tinsidenldnwuazmsiansey (framing) ¥4

o

didvwlevedladuissasosdoniamailn vinuaduisnissnw

=y '

aunaiBansidesszninaszuuannande (belief system) fiuanias lng
fegeiiiiutafevinfiues namv. Afnidenlddosdnans Wy “daaiu
nsud Ui 1 usssu” ununislddinn “arunu” uie “Untdeq
Husznaunsiulseina”

athalsAAng i) Advocacy Coalition Framework (ACF) wo43
nsiasunladuszfuaudondniBeulouns (policy core beliefs)
Fosenduussnafulasdnguidssinsiazauagnsonum Taeialy
lalounduil smenssw (Sabatier, 1988) nsdl OTT Ineaysioutaiau
esandaund 2557 nane. 1nanimenssulunsdsunseums
doan391n “msfnwinazdnnin’ Tug “nmsdaaiunisudstuilifu

[ [

53507 Uar “N13a319aUnaTENINANUAen BRAZUIANTIL” N9
Wasuulandudesridldasiounulduseansam widunasn
Tassadradeanunassndnwalveswuisui dafuluannudendn
(Jenkins-Smith, Nohrstedt, Weible, & Sabatier, 2014) AMUa191 NS
Wasuwasananannsaesungldtheandadendn Téud (1) fuyuay
YDILUITIY ﬁlﬁamum%’w&mﬂﬁwmumﬂﬂuﬁmﬁaa%am’msuauaiiu
Selddrefiavoesnduriowdsuing, (2) Sndnuwalidean vy deviwi

AMNUANUSAALALNANI9UB989ANT YNAARYI N AlUN1SUSURL Lag
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(3) nalnnasdusduiies (self-reinforcing mechanism) 7l duWus fu
Us1nn13ad confirmation bias (Nickerson, 1998) na1fie wiIgIugn
EonAnudoyaludnuusinengiaud oidn dearutdaded
Fananeduguassadidysonisiudsuutasssuuaiude (belief
system) lumsaeansulovesananlusyerdu
wiaudewnundnidadn (deep core beliefs) WazALTe
wdniBauleuny (policy core beliefs) atUasuutadldsn wangui
Advocacy Coalition Framework (ACF) 4 7101515 sug 19 aulsuns
(policy-oriented learning) ausaviliaaiud eses (secondary
beliefs) Ufuiasuldidefanunsaiuiondngiulmivsing (Sabatier
& Jenkins-Smith, 1999) Tunseailneg n1sunsszuinves COVID-19 vl
Furuld OTT 1ine1ns1 15 Srudunin 25 dueu wazyadmain

o o

Yy18FnNoU 500% Anelunaieawitel (@119nau nane., 2566)

v
£ 1Y

Usingnsaliiadnausananulinuulsiudes “Ususivaziden” 19
wiuluuedd Wy msanidsadesnseanlueynndsdes 9 1ndoug
nsmTels esnisasmeidounaznismduuuulasedy nsudndu
wmsmsduasesguilaadaldiunissonsuindulugiug “Auiinans”
39n15Us¥IUsTuoY wazn1sil uuandna e sz ulu 9 LYU
algorithmic accountability wagaulusslafsunanosu (Tusikov,
2020) vuzifgaiu N15UudeeAIra nany. 91nnTsitunisAIuAullg
nsnafansaduayusruuidnada ”au,axmwgﬁwmﬁa%’mﬁyam
(Creator Economy) fiagiieunisuiiunseudeansiinovausisieusinasiu

#1n817 Henry, Ingold war Nohrstedt (2014) 158nn151UE sunUas

v
[ 1

Snwarilan cross-coalition learning Faiinduidonauszlogusnlazy
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vdngrudaszdneilienaufiaslddsdulfiAnnsBouiuas nmsusu
sEnineuwasan Tnefiaunaradsuleuis (policy broker) viuntini
UszAuUszAInuTaLdeinunTias I sazazuIdETulauie

nsdsundaslevieneldngul ACF ffatudeszuy
ulauregae (policy subsystem) WTUTINTTUNANIBUBA (external
shocks) w3 ausanszunna1elu (intemal shocks) A vinareaugaves
SYUUAIULT BLA Y (belief system) (Sabatier & Weible, 2007) 3ngn
COVID-19 5211197 2563-2564 fardumanisalisadn (focusing event)
Ataauiign vilnisuslandeseulatnaisiduainudnduunni
maden waztarulimnuuisidewausunNud Ay vanannasy
Aavia (digital platforms) (@119n91U NawY., 2566) VauzLABIAY NTOU
NOUUNYTEAUAINABLNNYVUIEUINITAINE (Digital Services Act: DSA)
vasannmglstlaasisusanadulilnedesiiansanuinsnisidugua
uwanwosuvuinlug (very large online platforms) (Tusikov, 2020)
maduvesuisnnaluladselngselmidwfivanuainraisaes
wuuaesgsianaghlringunasiiiduiuy one-size-fits-all regulation
lamramaulang

uananil usanadudalovisaelulssmaaingnsaans
\sugnanIvia (digital economy strategy) ﬁé?uﬂﬂﬁlwmﬂu@uéﬂma
Adva (Digital Hub) veeniinia Fedsduld nanvy. YSuunumaing
AIuA (controller) iﬂqﬁ'ﬁua% (enabler) (@117n914 NENY., 2566)
YuglRgIiu Nusnsdinsmsyninslsemanieldnsaussanisnisalan
(World Trade Organization: WTO) AgnfaAa1ua@1unsalunisean

wnsnsienagniinuinluguassanienisdn (trade barrer) Y93y
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wanilfiuhnsAsuwameseyssuu OTT nedldAstufissn
nsstesesnelunundn widgnisadilasusnszunainienisuan
LLazmaiuﬁﬁﬂﬁmiL'%EJﬂJE”LLﬁ:ﬂﬁﬂ%”Uéﬁ (learning and adaptation)
Anduiandnlunnazund (Jenkins-Smith et al, 2014; Weible &
Jenkins-Smith, 2016)
n3nensuaznagnsveualunisieansulous OTT ves nany,
\fenandensouveamgquf ACF anudnfaveuursulale
Juogfumnugniesesauniaiialoveifivsoguien urdiduegi
n1sAsoUATELAEMSITNINeInsIGeenunaiifeg seusu (Weible &
Sabatier, 2005) w%’wEJ’1ﬂimﬁwﬁawLﬂuéwmf\mwﬂgwm ulsE
yAaINT ANus doyaanizau anuveusssaluaendeny vsoudus

Y = va

gannsidfafdounadndula dregraudu lunsdllne nane. 19
gruanangrusluniseennguaziuilua udngruieduazdaly
AsaUARNUINT OTT lnemss s fifUsznaunisinsvimiduiuedy
nalamsnguang iy msflesfeaienmstumios tiesnwinausslov
voanu lusndunis uwanvlosu OTT druvdnseuasosminens
men1sdusmaadmiunisdevduagnisdoasulovis Snviadsd
51uteyarf 195 1urunndt narerfusiuiagsninng (epistemic
authority) Tun1sesurevsenesesulouis (Gorwa, 2019) d@uLA38918

N5AINA WIIUUTEUIUTING LAAIUITOTEAUNTIFIAULALAS 19T

P2\

ARAUNIIAATITUNIUNITTUSIAUY social media TuyiuaLAgINU

HUsEneuMsdenafuudldrmnssumAdeunisinusssuiioEsy

v o

ANUYBUSTTUVBIVBLS8NSDY BardiAseAuAS Y 18dUNUSAUSTNavaY

o«

2 a s ] v ! ' v § vaa ‘:4'
iJ'WuTlJL‘U‘L!L‘NﬂﬁE!VIﬁ Q%LVUVL@'J"ILLU’JTJNWN 9 ENI‘U'JﬁﬂWS‘Vl‘Mﬁ’WﬂMa’]EJ
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Wu n15ideniaiidsuleuied auldiuSeu (venue shopping:
Baumgartner & Jones, 1993) n1sudstunelangau (framing contest)
Wiotthanudlavesdnslidenadasfussuunnuidevewmy waznns
a$1ausinsTul (coalition building) Lilevenesiuraseses fegsdi
wiulddade n13fifUsznaunisd edafuneeudafadiadon
(creators) Wunduwuisin Tnswiuusaifudesmnulididus ssuves
Aneuwnuiiuwaslasy OTT fwun
dmduuurswdedufuuasdatvayunishiuguadiduna
(Coalition of Traditional Media & Strict Regulation Advocates) ﬂEj@JfT
UsznaumeUsgnaufanisinsiedsnglng 1oy ¥es 3 Y09 7 TruelD

' v v

MONOMAX %81 One Wag Workpoint #fiszuuanandondnin 3ieq
vihmthiiduasesinannelulsemaannisudaduiilivindondy OTT
A998 wurandldninernsmsernalunansfia daue srunaids
01U (institutional access) i l#3uainanuduius fumissausgly
suzgFuluayan Tuauds feyaifasedny (empirical evidence) 7
dzviaun1sanadresselalavanuazdiuiiwainvesanilnsvieal
(IBINTNUNINGIFY, 2563) UeNNTF197FE ALY USTTUNIS
nguane (legal legitimacy) Lt el3onfesnnuLdusssumenisutsdy
(level playing ﬁeLd)”Imaéiylﬁt,ﬁu’iwjﬂa'uiuﬂszmm’fauwﬂ%mﬁa
Tuaygn 118 wazderiuduioni OTT Afusznounissreils)
Fossuinrey wiouilirmnssumteumeiaussaiterauauide
Tuidafassan uuduisnidenldnagnsnisutsdudansou (framing
contest) Lt 09 1n15¥ U ved Al uDsTgm OTT lugusfosie

guamnssudelveninninisdswitunanalulad uazdeini
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nagwsideniideulouns (venue shopping) iiteugen1sreseskIu
maneTeIne ity nany. $gan uagnsensrended aaonaunsais
wursalmifudadaion (creators) neldnseuailiifussanves
AmeuknuLil o i eTausssuuarensuniats s luauny
wluny

Tudndunils wunamuwanrosu OTT sefulan dasradem
dasy wagy aduayuuinnssy (Coalition of Global OTT, Content
Creators & Innovation Advocates) 8188 Nunanaluladuaydeya
(technological & epistemic authority) L0 unswensuan laeld
suteyarldvunlnguazseuudyniussivglunsiinsgvingingsu
fuslan eadimnudilauazsunadauslunisdesesulouns
(Gorwa, 2019) ﬂfjuﬁﬁm%’wmﬂi‘vnqmiL’iuﬁi’wmuummaﬁm%’vmiﬁauﬁ
waznsdeasidalous vaziRedfuflésu auveusssuanguilna
(consumer legitimacy) Huarufeslusunainvansveuieviuay
aunmnsliuing davfonirfedafsluarsndnilne nagnsudn
yoauwTmiiiensimennureusssuvessglumsniunu nondndu
WA self-regulation Way co-regulation L SWULSméﬂLLaz parental

v

control YBILNANNBIULEY (W1AINTAIUMINGIFY, 2563) Wi oUTIILY

'
v a

MMNTIIES MIaATYEAINazLTRNTSY iload eI
WunngduneuszuuiAsygiaaiasinvesUseina uagldnagns
glocalization a%ﬁﬂLﬁammwﬂmw'%as'mmémﬁu;:ia§1ﬂﬁaa§u Wiouans
Tudunannesuaanfiledgnsnumeiausssy uwiiduiusingms

wiswgnaTNenyuseanavnIsudelusene
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yaziienty mhonuiiuguases nave. it iludnway
yasauna1aiaileuns (policy broker) AingngnuinuaunaseminuLn
frufdnauselovidaudaiu lnows nany. tesazidu actor n1elu
subsystern {831 WAnduFesimingussAuuszassnuiuasen
SENINNT DU UNNSAS19AULI91e (Sabatier & Weible, 2007)
n¥nensudndl navy. Ilunsdeanndeulounee srunamangvane
(legal mandate) 7 11910025190 el R oA NSTAATIAG U waz
n3gsiaAusEnaufanis sauds ssRAusIBauleue (policy
knowledge) 91N AT8839 AN TIIMIINGIEE (2563) Tivae
a¥19gunnudefodsivinng nanv. desddunagninanssyiv
W n1sldauunaasdluniiugua (regulatory sandbox) Wienaaou
wmamiuguawinnssuluanmuwindeudanguy 15 wuiAanIs

¥ o '

uLUULUSTY (tiered regulation) uusuldiugiausinsvinng uagnis
14 sUnuumsmiiuguanuies (coregulation) uazn1sidusiu (self-
. ' 1% a wva a = ' 1
regulation) H1unisas1auulfiineasesssuvsenalnanulusdaniu
ganea3fiy wenaNUGme1euasne WImMsgIuTI (standard setting) #
Walenalivnaiadiudiundaiusiu wazdsulassasnassuvayyin
nnsvelusygmdunstunzifounioudsusznouiians ieadn

¥ o w

wsagslaliunanesusisnmidngseuumiulavaingla anuneiey
Fananaztieuliiiiuin nsdeansdeulouisves nany. Sldidudesnis
LmaLLwieﬁayjaM'§aﬂWiSﬁyLLaﬂﬂ§ﬂwL%amaﬁﬂ uatdu nszUIUNTasIa
ANNYOUTTTULTIEAIUU (institutional legitimation) HAUNISHANNATY
v9981119uT e (hard power) Lagd1unagou (soft power) lunislna

LNABANTALEILTILATIAT19VDIUUITINE 9 (Ingold & Varone, 2012)
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natadn aeldszuuivnauleuiefiiasivade nave. desrniiy
unumlugiuzdiuvasmnudaudadedassasslinaradunnudangy
Wauleuy N1UN15Eea598 19l T LT wazeAunang 1Bl gIn1sIie

S59ANNUTRNeURInUluT YY)

unag
A58V Advocacy Coalition Framework (ACF) 484 Sabatier
way Jenkins-Smith (1993) Flifiunainnisdearsuloute OTT veslney

yiAnannI1INIsuerInduiiesansinduladanaida vinuaAanis

—9

a d' <

Ugnzidennugoszrinaiinsiungnsiulu policy core beliefs sunsa

o 6 a o o <

wipivimideuazimaluladfidnassiuniusinii winiuanudoves
fsznounsinaaiRufunas nguiad nmadvandusisseg|dogadn
win nany. Sededddinainimmssulunsdeudesdainns “Fnw
wazAnAIN” gn1siiu “Asugaduiitiusssu” @inau nENY., 2560;

2566) anwuen15:Ua 8uwlatd Ul 8991 @nAa 9N UTDAUNUVBS

'
= '

Jenkins-Smith, Nohrstedt, Weible Wag Sabatier (2014) 132y policy
core beliefs fauudaussgeuazivdouldonn uudazgnivgndae
A01UN158513 950 % sdananen1sUSUTEAY secondary beliefs faiau
Tuta9n1552U1A09 COVID-19 Avilinisdearsulovisves nany.
\AeuINMEITIL “nsmuRN” ludn1sduasu creator economy lny
F18159m21018 ondni3 esnnsAuasesuslnaliograndeoauvy su
A40AAADINULUIAA cross-coalition learning U84 Henry, Ingold Wag

Nohrstedt (2014)
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o814l3fA nsdllneldmeliiiudosidaues ACF dafud
99NLUVLLT 0D U subsystemn n18lusgv1f (Sabatier & Weible,
2007) Anadunnannesudugifives OTTIudagdueate Netflix,
YouTube wag TikTok vibin1sfiens coalition auduwuagaantulal
919ayieuAINIsslAog19ATUNIU Hlaunsluussimanalesedad
unumdeuiuislugiusautuasiusinsfuunanrosuATa vued
mnuiivesmsiUasunlandgsiauazimaluladiviimenseuna 10-
15 9 §9 ACF T unnnsgrunsiinsgs nandndenis ACF a8une
“naln” voensiasundasldd windullaunsanafiamsvesloune

¥oghadouanlugandvadiduiumags doiaueddlhiduiennn

Fuduveansiiaun ACF wuumanesesy (multi-level ACF) fiysannis

QQ ¥

Pud walulad waziasugianisilaadinmieiu

Tuauuifn N13e818 ACF WAt unsuwAuasiouAIw
Fudoudusznsiidesfinnsan Ussnisusnde voulunding i (blured
boundaries) 984 subsystem %qgﬂﬁmumim&mgmmwmammé’ww
wSouu (van Dijck, Poell, & de Waal, 2018) Usznsfidesie shunai
laianna (asymmetric power) szuitsunanlesudsmnafiauisaneu

9

Freonannanld Uiz ls exit option ilsuiin Usznisiaiude
AM3L597M91981 (speed of change) ¥l uuUTIaBIsAIUAY
weluladlyiAntuneluliid imenseunisufudmemsswes ACF
wazUszmsiiare unumvsamaluladuaziuslanlugiug quasi-actors
Avhaususaneifuuagndinisssaudenuuuinieoveddsia Ay

Fudauid a1 n19ld ACF sndudeadeulesiunseu platform

Page 55 of 67



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

governance e ¢ networked public sphere Wi 905 UNENIIA B8
Beulevieluszuudt actor Wildifisanudvionsdns
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Immersive Graphics: Public Benefit or a Downfall

for Thai Media
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Rattanun tesana'?, and Nicha yimpensook"

ABSTRACT

This academic article aims to examine the application of immersive
graphic technology as a tool for news presentation in mainstream mass
media. While the integration of new technologies has been widely adopted
to enhance audience understanding and engagement compared to
traditional news reporting, the use of highly realistic or repetitive
visualizations raises concerns regarding potential violations of the rights of
individuals involved, including deceased persons who can no longer protect
their own rights. To explore these issues, this research focuses on Thairath
TV, one of the pioneering television stations in Thailand that has
implemented immersive graphic technology and has received professional

recognition for its innovative work. Ten news clips were purposively selected
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from the “Immersive Graphic” playlist on the YouTube channel THAIRATH
TV Originals based on their high viewership. These clips were analyzed to
identify the ways in which the use of immersive graphics in news reporting
may conflict with the nine ethical and professional standards set forth by
the National Press Council of Thailand, with audience comments on the
selected clips incorporated to enrich the analysis.

The findings reveal that most of Thairath TV’s news clips employing
immersive graphics tend to violate professional ethics in journalism. The
results indicate that producers, supervisors, and other stakeholders in the
communication industry tend to prioritize spectacle and audience appeal
over the dissemination of substantive knowledge, often overlooking the
broader public interest and the actual value delivered to audiences.
Although immersive graphics can enhance the effectiveness of news
storytelling, they also pose a double-edged sword: when driven primarily by
viewership and engagement metrics, they risk compromising journalistic
integrity and public accountability. Accordingly, this article proposes
recommendations for regulating the use of immersive graphics, particularly
in cases where such practices may infringe upon individual rights, freedoms,
reputations, or privacy. Beyond the responsibility of media producers,
regulatory agencies must also consider the implementation of legal
mechanisms to ensure that the use of immersive graphic technology aligns
with ethical and professional standards in future Thai news reporting.
Keywords: Immersive Graphic, Media Ethics and Professional Conduct, Public

Interest, Media Regulation
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Content Analysis of Good-Mood Minimalist Cartoon

Wilawan Chaisawat® and Banthoon Phankaew’

ABSTRACT
The study of Content Analysis of Good-Mood Minimalist
was qualitative research. The purposes of this study were to
examine the social issues reflected through the content and to
analyze the presentation strategies utilized content analysis. A
sample was selected from 3 participants nominated for the 13th
Thailand Social Awards in Best Creator Performance on Social
Media. were Nud Ped, Khiew Tam and Bear Girlfriend, selected
through Purposive Random Sampling. Data were collected from the
top five most-liked posts of each month, totaling 60 posts per
account and 180 posts in total. The analysis focused specifically on
content published through Facebook and Instagram only. during
January 1st to December 31st in 2024.
The findings reveal that good-mood minimalist cartoons
most prominently address health-related issues, followed by
economic, environmental, and political themes. The narratives

reflect diverse perspectives, portraying conflicts between humans,

* Master’s Student, Faculty of Journalism and Mass Communication Thammasat University
° Assistant Professor, Ph.D., Faculty of Journalism and Mass Communication Thammasat

University
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internal struggles, and tensions with society. Both main and
supporting characters play significant roles through interior and
exterior dialogues. Settings are commonly depicted in artificial and
natural environments. In terms of presentation style, Nud Ped and
Bear Girlfriend emphasize humor, whereas Khiew Tam focuses on
social satire. A semiotic analysis based on Peirce’s triadic model
indicates that icons were the most frequently employed sign type.
Symbols and Index appeared less often but were especially evident
in Khiew Tam. Popular culture elements such as sports, animation,
music, consumption, memes, and festivals were largely conveyed
through icons. These icons allowed meanings to be communicated
directly through images and texts. Satirical strategies were most
often employed to critique everyday life situations. Other forms
included broader social satire, Public Relations Cartoon and
Commercial Cartoon. Political cartoons appeared least frequently
but provided subtle critiques tied to specific socio-political contexts

and time periods.

Keywords: Minimalist Cartoon, Social Issue, Content Analysis,

Presentation Strategies, Social Media
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Mythologies in Advertisements of Online Gambling Website

Suarawadee oappamatho® and Banthoon Phankaew’

ABSTRACT
This qualitative research, titled “Mythologies in
Advertisements of Online Gambling Website” investigates how the
persuasive communication strategies employed in online gambling
advertisements and the myths embedded within those
advertisements. The study employs textual analysis as its primary
methodology, using purposive sampling to select content that
clearly exhibits persuasive intent. Data were collected from the 10
most accessed Thai-language online gambling websites through the
Google search engine and analyzed based on both textual and
visual communication elements. The study focuses on extracting
persuasive messages and textual representations related to online
gambling and is divided into two main parts an analysis of the
textual content itself and an analysis of the accompanying modes

of communication within the content.
The findings reveal that the persuasive communication of

online gambling websites is not merely informative regarding

* Master’s Student, Faculty of Journalism and Mass Communication Thammasat University
° Assistant Professor, Ph.D., Faculty of Journalism and Mass Communication Thammasat

University
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services offered but strategically constructed to reshape users’
perception frameworks. Through the deployment of various signs
and symbols at both denotative and connotative levels, these
communications form a new kind of myth, a system of meaning
that normalizes online gambling within society. Despite the
illegality of gambling in Thailand, these websites have managed to
sustain and expand their presence through subtle, persuasive
advertising tactics. The study identifies dominant myths that
reframe online gambling as a socially acceptable activity,
particularly influencing those in emotionally or economically
vulnerable conditions. Youth are especially susceptible to entering
the cycle of gambling without awareness, which poses a risk of
developing Gambling Disorder recognized as a psychiatric condition
akin to substance addiction. This phenomenon contributes to
broader societal problems in Thailand, including informal debt,

stress, violence, criminal activity, and mental health issues.

Keywords: Persuasion, Online Gambling, Textual Analysis,

Online Gambling Advertisements, Myth
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Reflections of Thai Women’s Roles in the Television

Drama ‘Neung Nai Roi’

Nuttrawadee treesorn® and Kantira Chayawong’

ABSTRACT

This research aims to analyze and compare the roles of
Thai women as portrayed in the television drama Nueng Nai
Roi(One in a Hundred) with the roles of Thai women in Thai society
during the years 1950-1959, as well as to study the struggles of the
character “Anong” from the drama in challenging the social norm
of cohabitation before marriage, in comparison with the conceptual
reflections embodied in the character. This is a qualitative study
conducted through in-depth interviews with six key informants,
including representatives from the mass media, media experts, and
experts in social sciences and culture, along with an analysis of the
drama’s narrative and the character “Anong.”

The findings reveal that (1) the analysis and comparison of
women’s roles in Nueng Nai Roi and those in the post-World War
Il period show both similarities and differences: women at that time

remained stigmatized by family-centered moral values, while

¢ Master’s Student, Faculty of Journalism and Mass Communication Thammasat University
° Assistant Professor, Ph.D., Faculty of Journalism and Mass Communication Thammasat

University
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Anong represented a minority of women who raised questions
about life choices and moral correctness, framing morality as an
individual matter and demonstrating that women could take on
social roles and make their own life decisions free from external
control; (2) Anong’s actions were perceived by society as defiance,
but from the perspective of those close to her, they were a form
of negotiation that enabled her to justify her choices and
demonstrate that cohabitation before marriage could be validated
through responsibility and accountability; and (3) when comparing
the prevailing beliefs about cohabitation and women’s roles in
contemporary society, Nueng Nai Roi reproduces social imagery
from a transitional era, depicting both groups that continued to
adhere to traditional norms—whether out of personal interest or
conviction—and groups that embraced change. Anong emerges as
a symbolic figure of women who question moral values imposed
by society, suggesting that such norms ought to change-not through

rebellion, but through reasoned consideration of what is truly right.

Keywords: Nueng Nai Roi, premarital cohabitation, Morality,

Women’s Roles, Thai Television Drama
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Media Exposure, Attitudes, and Purchasing Behavior of
Female Consumers Toward Online Channels for

Auspicious Jewelry

Nutnichar udomporm® and Anna Choompolsathien’

ABSTRACT

This study aimed (1) to investigate media exposure, attitude,
and online purchase behavior toward lucky gemstone jewelry among
female consumers, (2) to examine the relationship between media
exposure and attitude, and (3) to examine the relationship between
attitude and purchase behavior. Data were collected via an online
questionnaire in August 2024 from 300 female consumers aged 18
years and above who had previously purchased lucky gemstone
jewelry online. Descriptive statistics and Pearson’s correlation were
employed for data analysis. The findings showed that Line Official
and Shopee were the most frequented platforms, followed by
Instagram and Facebook. Bracelets and pendants were the most
purchased items, while RAVIPA, AURORA, and Harmenstone were the
top brands bought regularly. Media exposure correlated positively
and strongly with overall attitude (r = 0.524, p < 0.01) and

moderately to strongly with attitude toward product, price, place,

¢ Master’s Student, Faculty of Journalism and Mass Communication Thammasat University

® Associate Professor, Faculty of Journalism and Mass Communication Thammasat University
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and promotion (r = 0.434-0.465, p < 0.01). Attitude dimensions, in
turn, showed moderate positive correlations with purchase behavior
(r = 0.311-0.465, p < 0.01). In conclusion, online media significantly
shapes positive attitudes that drive purchasing of lucky gemstone
jewelry. Marketers should craft content that highlights auspicious
value on preferred platforms and fine-tune the marketing mix to align

with the spiritual beliefs and needs of digital-age female consumers.

Keywords: Media Exposure, Attitude, Purchase Behavior, Online Marketing,

Lucky Gemstone Jewelry
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Route) FslHimgrauaznsinszidoyaidadn du “idumaseuuen”
(Peripheral Route) flandenmdnual uusud u3erildvdnamedans
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dedrydnualegaad aalseausyuduang ﬁ@’u?lmﬁm%%’u?{aﬁ
donndeatuaudoninigIuuarAufsInsiEs U N Nyl
ueIULIARREIRUNgAnTTLLUTLAR

ngfnssuguilnadunszuiunsiauniiyanaldluninden
¥0 19 uarUseliuAuduasuints Ssnsounquiausinisiuiausionis
nsfumdaya nsUsziliumaden madadulade wasnisUssiduna
NaIN15UTLAA (Hoyer et al,, 2017; Kardes et al, 2011; afines aﬂaw“?q,
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WaNaN1InsINg wAgalasudninannusegdla onsuel waranimuandeu
nedanNsausa (Kardes et al, 2011) lnstanzlugand ”aﬁﬁﬁ’ayjauaz
nsdeasiudeseulatiudiunineiidin malnsudeyaniude
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waziiiomesulatiluanisraunsainisldaud dndunumddalu
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WU ANNFeINsEuduuemsansidIngunsdenueaulatl (Voss et
al., 2003; Wilcox & Stephen, 2013) mﬂmwmwﬁﬂ%ﬂﬁmaﬁ’uuﬂﬂa
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TueSethederneaulatiannsnannisauauauesuaziiiungingsunis
§ofl TuLad oudase1sunl (Wilcox & Stephen, 2013) na7lasazy
wwAanginssuduilnaluuiundendviedliisiudn nmsdaauladolals
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wuIAANEINUEIUYTZAUNINITAANA (4Ps)
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n13Aa1a (Promotion) i uta3 sadedrdgylunisadrsnmauas
MOUANBIAINABINTTYBIUIINA (Goi, 2009; Dominici, 2009) Product
wmaﬁamiaaﬂLLUULLaxﬁwLauaﬁué’wﬁmﬂwﬁﬁy’umwaLLazmﬁmiﬁuaq
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4 vaa a
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wAnssun13d e nslanizduainuidnuazniadoulesdruyana
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Marketing) wazAnuidondniyandinauiumaluladfdva
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[ a

WednuATesUseaudyudlusnadwanavinunfve uilan (H1) &

o

o v
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aa v a
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Tunsfnwadsd §3sodonlduumadodasnadda
mnzaufunsinuagieesinnuduiusserinsiuusiianansaimue
wardunaldegretnau Inaldsuuuunsideddmanunisifivioya
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Y 5
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fvuavuanguiiegsiseliniunainiadeu 6% laetnwiey 278
AU WagfMLATILILAIDE199397 300 AU LileTBITUANLgBN
Yoyafionaliauysal msdennguiaed 19§38 nsuuulidsmnuniazidy
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Response Sampling) #1un1sAnnsasmeuliaenndesiunuaudives
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uwanvasy Aady seaun1sUniude
Instagram 3.54 Uag
Line official 3.63 Usy
Lazada 3.32 Jrunang
Shopee 3.59 Uag
Line shopping 3.51 Uag
57U 3.44 Uy

ViruaRdalrIasUsERuSyudingna

Han1sATwaseuliuIuslnamamddivirunflagsou
sewnsesseausaudunaludauan Tnefdnadesiii 4 fruwii
3.49 Fseglusziudeuin Wefiarsansediu wuin susien Sasuuu
\Augean (X = 3.50) sesaande snun1sdaasunismann (X = 3.50),
Fuan gl X = 3.50) uay Fundase (X = 3.44) auddu

Tuguseniu fuslaalinrudidgifuarudud Tasams
AuAAUUsEleniflisy (X = 3.75) daudunsduaiunisnan
Iisunmsuszfiudannludedimazanudaiuangdu (X = 3.70)
wagnsléfideideddunsTusiun (X = 3.58) fuaeuitiunuinnisdn
Nedufuazlsvaumsainisteruunanrlesueeulaldfunisusuiu
Tuszaumeuded (X = 3.59 uag 3.57 aua1sv) egrelsinim luau
nandwel udarlasuAuadidauanlnesiy unuisUssiiu 1

[ a voooA

nsldTandyutui viensusuusianuade eglusyauliunans

(X = 3.21 wag 3.40) aznouliiiudannuwanaalusesunINLL 93Ty

VIHUILNAADTNALLBLALTINNINUAZAMAINNAIILTD

Page 228 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

AN319% 2 AldeviAuARAeLATIUTEAUSudlLsAalULsaz A

FruUNAUAR Anade (X) sedumslndude
FUNARS U 3.44 WBauan
fUIIAT 3.54 WBauan
Frudonui 3.50 WWauan
FUNITENESUNITAAIN 3.50 LU

37U 3.49 LIU9N

WHRANIIUN1TTBLATDIUTAUIYUAINIAANIUYDIN9RRUlAY
HaNSIATIwTRY I ang AnsTuves ustaaAeatun1sTe

w3 osUseAud ualutnar1uYemeaulal nuitlaesineylusedu

(fALadgsiu = 3.97) agvioudsmuionvesguilaalungy

"Yaupy"

nandunt Nlunuaudlunisde aurainranevesUssLae yudl

ANMUTYUADLUTUR LATAUAILINITTaT I UBUIAR tnelisneazLdun

¥
° a ]

M15°99 3 aguusziudAgieatunginssunisde Taun mnudlunns

Foudnsin Ussamdyudl 909men1sae winnalunste wusuaniey

o

v ¥ v v ¥y v
o

F9 WarAMUAIUNTTRTIHUYBIN9RRU LAY

2
)
Do
D
=
o)
=
2D
=
=)

B - A1euargen /
Usenu S1UATLIYA L
ALRAY
AN lunsTe asoadaile, 7, wu 1y v o oa
a . 4% . 4 d70870U0 (4.08)
1AT9UTEAU Uz UDVgn
o ada Moonstone, Black Onyx L4 e
Ussnnagyuiiniey v R ARAY 4.07 WNAU
Iosupnudiegs

Page 229 of 242




Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

' Y
ATeUazgeEn /

Uszihiu waziden oS
Aady
. P Instagram \Jugaana
YBIN1IN5%0 . 61.0%
wan
A Y &
% Walluveswiey Wu
wnalun1se . 44.2%
WRNATAN
in RAVIPA lasuauiley
wusUANTEY 43.1%
gaan

wniige: 2 Bu
(63.0%)

uIuNYalusaud Tnewadsde 2.24 Ju/Au

vo & PO . ARGy 4.17
auasladeluowian | addaderusoulassly s
(@alagan)

9INA13197 3 WUILAS sl szAuN aunsaauldlaludin
Uszdniu Wy afeedeiionasd lasuanudeugs Ndanuiaiiediu
WAUDIS Y 18U Moonstone taz Black Onyx @4L931%8La3 WA

< a

UINWarlyAa1n NUoNSNanen1588n% g 19TALIN UBNIINT

Instagram tSuunaavesuiifuslaadenliogedn Jeonvaenndeaiu

U

=

NsAAIALUUNMNENYaLaYIIIINALENENaeeulal dumanaluns
& T Y « A y & 9 -
#o wud “Weiluresviyy” war “lonativy” Wumsmandn vauei
wusue RAVIPA lasuanulinglannniign tnsluseudisuun faou
WUUERUNNTBRAY 2.24 Fu wazdaundladetiiutesmisesulanly

seiugs Fbiudawwnliunsdulnvemainilegeseiies

Page 230 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

HAaN15ItATIEv sEauaI U alavess uslnalunisde

w3 esUseAud yudlusaaniiuteinisesulatdlueuian wuiiuilaad

o

WwauszAdungAnssunsyegiluseaugs lnedanadesiuiiiu

4.08 Feagluszau “Adlaun” avvieudwwiliuniseeusuLazadm

v
oA

fulavesjuslnalugeanvesuladlunisyendnsineingudl

q

[ = '

= o < L o
M13199 4 asuszauanundlalunisyeiniesuseaudyuninnacni

o

1 '3
Ypanneeaulal
o anade (X) | seduaiu
Usziau s
fela
worutemseaulatsoly 4.17 #alasnn
a ' a o o YY) =
RnmurasineItuAIoIUTEAUS Ll .
4.05 Aalaynn
1908
sruuzhligaudeniudemsenulal 4.02 Adlasn
ALafesIN 4.08 Aelaun

1nM5197 4 wudfuslaadianuniiavddunginssunis
Fod-lusedugs Insfldiado ity 4.08 9nezuudi 5.00 Feay
Tusedu “dilasnn” wasiilofinsanmedenuin 4o “avderudamis
ooulatsioly” fdadvggavindu 4.17 sesaaude “n1sAnniy

v v

P nIiuAIesUTEAUSNalNaa” (4.05) wag “nsuuzilindu

U

Foruran1seaulal” (4.02) HAGINAIALOUDIANUANA bULTS
neAnIINTeULnAraYenIaRdia Srudasraunsalileuinilasu
1NNISTDATINBU TD % BNITUBNABLUUUINABUINLATANSY BN

Tusunan

Page 231 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

v
|

nsnaaevaNNAgIulunwiITeiusenaume 2 auufgiunan

Tngldnsiasnegviduseansandunusiiesau (Pearson’s r) Wienaasu

v 1Y

AMUFUWUS T2 U196 UTAY 9 LA BT 89AUNANTIUNITYO

o

in3sUszaudgudlisaariutewseaulal fadl

M13°99 5 agunansageUaNLAgIungIiuaNNATLSTEnI9IuYS

9 9
- v 4 sTARU p-
GHEEL Y Fudinagau r " .

auduus | value
H1: nsWasuded NANS N 0.434 Yunans 0.000
ANUFURUSAUAUART] 3101 0.465 Uunang 0.000
polAsasUszAUS YNl anud 0450 |  Uwunan 0.000
usPaNTUYeIN1eaUlAY daasu 0441 |  Urunans 0.000

AAAA
H2: ViduARine NANS N 0.434 Yunans 0.001
A 0sUTEAUSNdlLsAall 317 0.465 Urunang 0.001
ANHFLTUSTUNGAnTTH anuil 0450 | U1unans 0.001

AsPeruYeInseaulall dqasy
0.311 UJuUnNag 0.001

AIAAN

NanIVAdeY auuAgIud 1 wui nsdndudedanuduiug
Tuszduuunansiuimuafaewns sssedudyudusnanudemig
ooularflunniid uazilofiansansaumndnu wuanuduiuslusefugs
(r = 0.524) Fadlviifiut Beffuslnadinfudesnniinla iruafideuansde
wAnfusTBaiunnTumudy Tuduresaunigiud 2 wut faund

noLn30UsTAUs YudlusnatinuduiusluszauUIunasiunginssu

Page 232 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

nmsteruvemsesuladlunniu Tasamiza1usian (r= 0.465) uag

d01udl (r = 0.450) FeflenduuszAnsaeiianiungy uandliiiuinvinuad

o

adendndnadwlduazilugnginssunsded

a3UNan1339Y
Mnnsideisesnsilinfude Vauad LLa%WﬂﬁﬂiiNﬂﬁ%@
i3 eaUseausudusnarutomsesuladlunguiuilaamands
$1uru 300 Au nudlaesauduslaaiiszdunindaiudeluszdugs
Tnsanzdemseeulatuardodinuseulatdsdunumddglunis
nszfuarmaulanarariudesiudendnfasisyudna il fuilnad
viruaAidsuinsoiaissUsziudnailundvesmnude arwasay

warAuduendnual Ineflingfnssunisdestluseiu “Goves” uasdl

[ °

wualdudegrureanisesuladlusuianlusedugs dwsunanis

[

pgevaNNAgIuNUIT nMslasudedinnuduiusidauinlussauyiu

a v W

nanfuvimuaivesfuilan uagvinuafdidauduiusluseauganuy

o o

ngAnssuMsTerutonsesulavetdlitudfynisain aeviouliiiiu

£

ada

madasudeyarudessulauiiunumdfglunisasieinuainauay
ilugmsdndulatedlundniusifiaenadesivanuowasaiu

Aoin1svasiuslaaluusunvesdnuswady

aAUsIBNANISIAY

v v ¢

HANIINAFRUANNAFIUA 1 wud1 Mslasudelinuduiug

[

Wauanluseavdiunansiurinuaives{uslnareinIosseaud yudl

o

wmarugansesula Tunnd laun wiindaet 5101 @a1uf wagns

Page 233 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

@

AUFSUNITHANN LALHAANSVIMUATUedAYN9aD R donmdpenuay

7

Y99 ARYY WEIENYal wazAe (2567) Niseydn Malasudelagianis

¥ a ]

rudedsnueauladd fildvsnanisdessulerl uaziiianngliads dama
somssuiuazanudeturesiuslag wasilugnisinauladeondn s
\nTesUsEAulaiuag Wudeadu Afiaan dndnsallns wagame (2566)
finuinsdndudeyarnasiiudodsnuesulaiidnsnaienisandd
wusuduazaseiauailudean mufenwdslade nadwsiisasviou
unumvesnsidasudelumsneguiimuaiivesiuilan Tasianzluid
VBIMIAUFTUNTAAA (r = 0.441)

ludmgul KanInadenndaIiuLLIAn Selective Exposure
Theory (Lazarsfeld et al., 1948; Stroud, 2014) ﬁ'aﬁmadwjfﬁimﬁ
wualdudnsudoyaiiaenndesiuauidonazadonfuveanuios
%‘qa%mEJ"Léﬁwﬂ&juﬁﬁimLWﬂw@aﬁL‘Tiaiuwé’ammﬂuaqﬁzgufﬁ%%"qﬁum
LLazﬁmmm’J’agaL%ammﬁmﬁuﬁué’wmﬁwﬁ dswaliAnnisnenduay
s utaunaii frondnfuelo1sneiies uenand nunseuves
Elaboration Likelihood Model (ELM) (Petty & Brinol, 2011) msdeans
\B9onsul 1Wu MIdFesnuiaarionisiusesangidviwalulan
goulat] envhuifiduduniaseunen (Peripheral Route) fidaeadns
Wruafgaunlaudifusineaslilavssiliuaunimidsnienmvedue
Fremmualasnss aenndpatuauLes Luu (2021) 71541 lewanuude
Finuoouladiidnovensndnualiasnmdnwaluusudldnseiueude
dauyana Tnadensiudiasnginssunstevesuslnalusedugs

o

AUNAFIUN 2 HANITITENUIN VIAUARKBLATDIUTEAUDYNA

o

wnafinnuduiusiunginssunisderugemiseaulatluszauiu

Page 234 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

v

nanafiegs lnglamzlulifdunauazaniui nadnsilaennqesiv

<

afw LFeadnual wagamy (2567) inuiirusAniduuindedud ety
aafinadenistediuaznisuuziiee Wuiieafu Afan Ansnsallng
LazAM (2566) Tiduduinimunidainannisiuideyaseulayl
Svswasiomssinaulatelundududunidunanaionsydiu uarlndifes
funaves Luu (2021) uay SARTEN S0U3 uazamy (2564) it Jade
sumsameeulatiuaznsuimsiinevlandiamzyanaiinasderiaun
wagngRnsTUNSTeT it e edniau

dofiasanlunseudmgu nadwsiaziounnaaves Socal
Learning Theory (Bandura & Hall, 2018) %aa%ma’imqﬁmamﬁuﬁm
vsdArnnMIFnauasdsuLuuLUeE il Tunseensuludany
wu fiTeidsavideriianinaludessulat Weduslaawiuinnisanld
indesuseRusyudinagnienlestunmdnuaiwisausiule Tvaain
wiorud s fdeuAnmssuiruaiiliuninuasinduladesuiteving
ngAnsTULazINENEalty uenani nsindsunuinvesiruaRfIy

v @ a

AN lakaEANU NN VRINEAS M luIUYEY 038R ARl Wazdn

[ '

WUT YuLNG (2566) Ganong131 JUILnANTUIAMAIMIIRT 10004

U9

dufn dnflaudnrouusuduazianmainssuded lusyezen:
na1lAyIIY waﬂﬁ’?'«j"aluﬂsiaaﬁyaﬂ’uauuﬂiauLLu’aﬁﬂﬁuaﬂ

muﬁﬁaaﬁuﬁﬁmuammL%MI&NLLUUQﬂI@iﬁde nsindude Vinuad

wazwgAnssuNTe Tnelanelunaadudidnnudedssmiteno

Foaneeulauiiliauisansiaaeuamn e nlalaenss naln

o w1 o acal

sananidedrdgsenisianudilaisnanugeidwsnagnuuadli

o

aa o

Juduf wavgnuenedmiiuszuudendvialudsulnegaiagiu

Page 235 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

daiauauug
n933uluns iy wluanignguiiesg 1 unemdgaluningiy

= =

Fennsfimiveluewandiasinlungudmaneanizanndeiu wu ngu
Fogu fevhau vionguendnamz ieliidnlangAnssudsdnuas
AMNINENLUUNAENENININAIATInTAUUTUNYB U Az ngulFoE e
Usednsam uenainil arsfinisAnuideidsgainimdiadin Wy n1s
funwalifednnionisaunuingy Wedumusegls anmide uay

'
| a

Afdeudnyanatiogilomdinmsdadulatoirdonsedudyudusan G
foyandsdnivaniiaztiatuayumsaiiedomsnisnanafinavswas

nsfnaulavesfuslnaegauviage Snffedsaasfinnsannisdnuily
sUkuunsAlRNnw (Case Study) wasiuvieuusudiiuszauniudise
Tun1svisdudussani doataunSou nagnsnisld §idvewanisde
savlatl nMseenuuuiiomesulatuuunaniloduogns Instagram waz
nsadeindedevesdud deandulsslovidodusznaunisee

aulunsussyndlduazsesannisgsnalaednedbu

Page 236 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

S78N1591999
e lng

U a 2

Afann @vsnsailng, nuasy nsviml, way Vsdns aeuvinisg. (2566).
madnsudeyarniasuasnginssumsiadulade
\dosUseduwdu. 2158589 IneImsIvenas I3, 3(4),
147-166.

I5USugn duue uay aiggn Wesami. (2567). maldniude
Usenduiug nsfuinmanual uazvimupiisiansuyausenu
VOUNBATNT. 2I5AITUNITHINIATNIIN, 11(7), 90-97.

YU Jai309. (2555). msuszananmlun sy IeauA a5
andunulaeldinaianisusnaeutoyanisddnmseingly
anavnssuegiiiley. [NsAuai1daszUSyaumdudinl.
wInedeigeslivl,

QAN Fuaed uazgwasI 5sudled. (2567). anuidedidenase
ngRnssumsdenteiniesusyiusyudiaduea. Procedia
of Multidisciplinary Research, 2(5), 1-11.

gruAssgia. (2567). iwsiviile “Gen 7 Ine” afrihdoutudna
gnseuAy 1 lullde. §1ulAseEna. JuAuain
https://www.thansettakij.com/business/marketing/605308

uffaos avui. (2558). wodnssurusTnatevieulunsanmamiunssie
msuslnavuulneg. [MsauaidasyUSygumUudal.

UINeaeLdedlng.

Page 237 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

adasnid Aavieyia, wagsnes Tadhwya. (2558). yadnamguslng Aaw
iFolomarsuaswodnssunisieiniossyuiuuina.
PANIAUNING .

unea AuVisHa. (2552). AniTauasnginssunisdonio
inSeseAusNinTAUTIRARvasUsy wuluTin
nyummunuAs. [neridnusUSyarumdudial. aninendy
NIV,

UTAUNS A3I13UNS, unea BunsTuns, uassuyn yuleuyw.
(2021). MsBEALUULATTRULASBSUTE UL UNIAARMAN
wumanslne. 27591539I015uTnssudemsainy, 9(2), 100~
111.

Tie nuAsw. (2567). Msliasude Mssud vimuad uazwgAngsuns
vieaiorinsesurestinvioadisnsiind. 29577539
Useensl um e deuasngaunm, 3(1), 1-16.

WITUUNT Junsane, Syasnu Aswauglaf, uag 21579a00 Usened.
(2566). wqaﬂssmLLazﬁﬂuﬂﬁﬁ’]ummﬁaiuﬂwivd’]?gaLﬂ%‘lmiw
Uszunnilaiussnavenauimdgungannumung.
56753913 INEIaLaUANE, 9(2), 196-204.

snuoudin adssraun. (2564). winnudenazeuainsiluing
ssradiAdasUseRuLar Sl 295975 w95 g UsiiAY, 2(3),
50-61.

ifle \endnwel. (2565). usagale n1s1Tnsude uazwginssunis
vilnaduRumsasUssauasunIsvesguSinamAT e

AngnfinusUSyrumdndial, Pnansalunning de.

Page 238 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

g01WuS FUnIA3, 15500 WTRUNT, waz a333I BEERY. (2017).
FVBNAYDWIAUAR NMIARDIMUNGUSNBY uagMITuTaussouy
whmusiearsdlalumadssgnieususiognadeluans
glgdﬂiiﬁfai;u. Journal of Nursing Science, 35(4), 49-60.

a3gin dnds uaz Innus uine. (2566). viruadLayUszaunnsalves
fuslamaeisdunelumnsanmmunsiidsadentsto
NARAuIILarUINsFUA e ULTeseaulaY. 175875
msides MSUTMIT uazn)vag, 15(2), 228-243.

BAATEN SOUAT, WAlST 39144, Uay 9303 BunuATa. (2564). Jady
dulssaunisnanaoeulay (6Ps) fidwasonsnaulate
insesUsEiuRuveauslnauutesamedn (Facebook) Tu
NTUNNUVUAT. 2ITFITUY AT SUALAIAUAITNT
U ImenagiaieeIaig, 5(2), 99-110.

YU o

Dooddot.com. (2558). inladiuduilya: uvianuidniuiiudiaiunis
wsuduriiuaTesfitdaussand Jufidl Dooddot.
https://www.dooddot.com/gemstones-bracelet-trend/

The Business Plus. (2566, 12 nsng1AL). ‘yig’ gsnafinaneniy
e ademeldunnndy 50 uwdesy. The Business Plus.

https://www.thebusinessplus.com/horoscope/
MAUsEne

Bandura, A., & Hall, P. (2018). Albert bandura and social learning
theory. Learning theories for early years, 78, 35-36.

Page 239 of 242


https://www.thebusinessplus.com/horoscope/

Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

Crystal and Jewelry. (2019). Tiger’s eye: Meaning, properties, and
powers. Retrieved from
https://meanings.crystalsandjewelry.com/tigers-eye/

Energy Muse. (2019). Tiger’s eye stone. Retrieved from
https://www.energymuse.com/tiger-s-eye-stone.html

Festinger, L. (1957). A theory of cognitive dissonance. Stanford
University Press.

Freedman, P., & Goldstein, K. (1999). Measuring media exposure
and the effects of negative campaign ads. American
Journal of Political Science, 43(4), 1189-1208.

Goi, C. L. (2009). A review of marketing mix: 4Ps or more.
International journal of marketing studies, 1(1), 2-15.

He, S. X,, & Bond, S. D. (2013). Word-of-mouth and the forecasting
of consumption enjoyment. Journal of Consumer
Psychology, 23(4), 464-482.

Hoyer, W. D., Maclnnis, D. J., Pieters, R., Chan, E., & Northey, G. (2017).
Consumer behaviour: Asia-Pacific edition. Cengage AU.

Kardes, F. R, Cline, T. W., & Cronley, M. L. (2011). Consumer
behavior: Science and practice. South-Western Cengage
Learning.

Kotler, B. P. (1984). Risk of predation and the structure of desert
rodent communities. Ecology, 65(3), 689-701.

Kotler, P., & Armstrong, G. (2011). Principles of marketing (14th
ed.). Upper Saddle River, NJ: Pearson Prentice Hall.

Page 240 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.).
Pearson Education.

Lazarsfeld, P. F., Berelson, B., & Gaudet, H. (1948). The people’s
choice: How the voter makes up his mind in a
presidential election. New York: Columbia University
Press.

Luu, T. M. N. (2021). The impact of social network advertisements
on consumers’ purchasing of jewelry products in
Vietnam. VNU Journal of Economics and Business, 1(1),
1-15.

Petty, R. E., & Brifiol, P. (2011). The elaboration likelihood model.
Handbook of theories of social psychology, 1, 224-245.

Rostami, M., & Mir, T. (2024). The influence of religious beliefs on
Turkmen jewelry arrays. History of Persian Art in the
Islamic Period, 1(1), 69-91.

Stroud, N. J. (2014). Selective Exposure Theories. In K. Kenski & K.
H. Jamieson (Eds.), The Oxford Handbook of Political
Communication (pp. 531-548). Oxford University Press.

Tucker, C. E. (2014). Social networks, personalized advertising, and
privacy controls. Journal of Marketing Research, 51(5),
546-562.

Voss, K. E., Spangenberg, E. R., & Grohmann, B. (2003). Measuring
the hedonic and utilitarian dimensions of consumer

attitude. Journal of marketing research, 40(3), 310-320.

Page 241 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

Wilcox, K., & Stephen, A. T. (2013). Are close friends the enemy?
Online social networks, self-control, and consumer
behavior. Journal of Consumer Research, 40(1), 90-103.

Wu, Y. (2021). Application of Traditional Pattern in Korean Jewelry
Design. International Journal of Frontiers in Sociology,
3(9).

Zhang, B., Zhang, Y., & Zhou, P. (2021). Consumer attitude towards
sustainability of fast fashion products in the UK.
Sustainability, 13(4), 1646.

Page 242 of 242



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

answavansiUaiuiedennuaznissuinmaneal

a0

wssauszrvundnawulldulunisidennensesaly’

glyna wiamsunse’
unAnge

n53dgaTIllingUszasAiiadnyinadasudedinuuaznis

uinmdnuainssausyrvuniseuuliilunsdendinsadeluve sl

Y
avizidenss agldseideuisiTerdaUsunaiiewuuasunil Nqusiiegs

e fidvsidenaslunsunnuviuns Usuama uazanedamin 91uu

'
o A

400 Ay Fawansidenuin nqudegsiinisdafudodiauainnsse
Uszawuegluszsuuiunans Tnewlsdnlasunnudemnniign sesasn
fio finfion wagBuamunsy ludunwaneal ngusegiedudimssn
Usznwuinmdnwallussiuinn seeumsdaaiadszrsUlneuazana
Hunssansilosiviuaste st Jadeitdmaddsewunliunmsidonnssa
Uszvrvusgrsfidedng loun nnanvalanunisduasulssansdlng
KAZANUNIUANEYDINTIA

AdALy: nsaeansniies, Aodiau, Mwdnwainssanisiles,

NIFAUTEV VY, WUIUUNISLEDNG

Y v

! JunSuunainu 25 dquieu 2568/ Juiineuiuunany 27 Sunau 2568

2 dnAnwnseauliyanln ANYSENSANERSLAEDANTIIATY UNTINYIAUEITUAERS

Page 243 of 263



Media and Communication Inquiry Vol.7 No.2 (July-December 2025)

The Impact of Social Media Exposure and Party Image
Perception on Voter Intentions: A Case Study of the

People’s Party in the Upcoming General Election

Natchapon Kaewpringproed®

ABSTRACT
This research aims to examine the influence of social
media exposure and the perceptions of the People’s Party’s image
on eligible voters’ tendencies in the next general election. This
study employed a quantitative methodology using a structured
guestionnaire. The sample consisted of 400 eligible voters from
Bangkok, its metropolitan area, and other provinces. The findings
reveal that the participants' overall exposure to the People’s Party
through social media was moderate, with Facebook being the most
frequently accessed platform, followed by TikTok and Instagram. In
terms of image perception, the People’s Party was generally
perceived positively—especially regarding its support for democracy
and its portrayal as a modern political entity. The most influential
factors associated with voting intention were the party’s democratic

orientation and modern political image.
Keywords: Political Communication, Social Media, Political Party

Image, People’s Party, Voting Tendency
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