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Media Exposure, Attitudes, and Cybersecurity Behavior
of Employees at PTT Public Company Limited

Kanokporn panichsombat” and Kantira Chayawong”

ABSTRACT

The research titled “Media Exposure, Attitudes, and
Cybersecurity Behavior of Employees of PTT Public Company
Limited” aimed to study employees’ media exposure, attitudes,
and behavior regarding cybersecurity. The study also examined
differences in internal organizational media exposure classified
by demographic characteristics, as well as the relationship
between internal organizational media exposure and attitudes,
and the relationship between attitudes and cybersecurity
behavior. This study employed a quantitative survey research
design. Data were collected through an online questionnaire
from 361 employees of PTT Public Company Limited.

The findings revealed that the overall level of employees’
exposure to internal organizational media related to
cybersecurity was at a high level, with a mean score of 4.06.
Activity-based media had the highest mean score, followed by

print media, personal media, and digital media, respectively. In

* Master’s Student, Faculty of Joumalism and Mass Communication, Thammasat University

® Assistant Professor, Ph.D,, Faculty of Joumalism and Mass Communication, Thammasat University
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terms of attitudes, the overall level was at a very high level, with
a mean score of 4.56. Similarly, cybersecurity behavior was also
reported at a very high level, with a mean score of 4.73.

The hypothesis testing results showed that employees
with different genders, ages, educational levels, lengths of
employment, and work locations had significantly different levels
of exposure to internal organizational media at the 0.05
significance level. In addition, internal organizational media
exposure had a low positive relationship with attitudes at a
statistically significant level, with a correlation coefficient of
0.278. Attitudes were also positively related to cybersecurity
behaviors, with a correlation coefficient of 0.612. The results
indicate that internal organizational communication, particularly
activity-based media and the appropriate use of multiple types
of media, plays an important role in promoting employees’

attitudes and behavior regarding cybersecurity.

Keywords: Media exposure, Attitudes, Behavior, Cybersecurity
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The Construction of Salaried Workers’ Meanings

through Office-Worker Pages

Sirada Veerametheewong" and

Ketsaraporn Thongphumprueaksa’

ABSTRACT

The research titled “The Construction of Meaning of Salarymen
through Office Worker-Themed Social Media Pages” is a qualitative
study that aims to examine how the meaning of salarymen is
constructed through office worker-themed social media pages, using a
textual analysis approach. The study analyzed text and image posts
with the highest levels of interaction (including reactions, comments,
and shares) each week from three social media pages with the highest
post interaction rates, ranked in the top three, over a 12-month period
(1 July 2024 - 30 June 2025). The criteria for data analysis include
themes, issues related to salarymen, characters, conflicts and
solutions, tone of voice, use of images, and perspectives on the issues

concerning salarymen.
The research results revealed that office worker- themed
social media pages presented stories and issues through four main

themes, namely the office as a battlefield; money is work, work is

* Master’s Student, Faculty of Joumalism and Mass Communication Thammasat University

® Assistant Professor, Ph.D,, Faculty of Joumalism and Mass Communication Thammasat University
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money; work- life balance; and work as a duty rather than a personal
preference. The pages commonly communicated issues related to
income, welfare and benefits, job satisfaction, personal lifestyle, job
security, the work environment, workplace relationships, and
achievement and recognition. Regarding presentation style, the pages
presented stories through a variety of characters, including humans,
animals, and objects, combined with tones of humor, satire,
complaint, or anger. In addition, the pages presented conflicts among
office workers at multiple levels, including intrapersonal conflicts,
interpersonal conflicts between characters, and conflicts with the
environment. However, the pages rarely offered solutions to problems.

Instead, they employed diverse forms of visual commmunication,
including drawings, caricatures, photographs, and graphics. Furthermore,
the study revealed that perspectives on salaryman-related issues were
often supportive and negotiative, emphasizing the importance placed on
quality of work life and the adaptation of salarymen within the modem

capitalist system.

Keywords: construction of meaning, salarymen, office workers,

Facebook pages, and textual analysis
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Content Communication via Facebook and Chatbots
Affecting Hotel Service Selection in Khao Yai, Nakhon

Ratchasima Province

Thanapat Panyadilok® and Kanyarat Hongworranun®

ABSTRACT

This research had the objectives to: 1) examine how
different demographic factors affected hotel service selection in
Khao Yai area, Nakhon Ratchasima Province, 2) investigate the
impact of diverse Facebook content communication on hotel
selection in Khao Yai area, Nakhon Ratchasima Province, and 3)
explore how varying chatbot content communication influenced
hotel selection in Khao Yai area, Nakhon Ratchasima Province. A
quantitative research methodology was employed, utilizing
questionnaires to collect data from 400 service users aged 20 and
above. The sample group consisted of individuals who had
encountered hotel media on Facebook and utilized chatbots for
reservations in the Khao Yai area between 2023 and 2025.

The research findings revealed that 1) demographic
factors, specifically age, educational level, and current domicile,

significantly affected hotel service selection at a statistical

* Master’s Student of Faculty of Communication Arts, Dhurakij Pundit University
® Assistant Professor, Ph.D,, Thesis supervisor Communication Arts, Dhurakij Pundit University
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significance level of 0.05. Gen Y and Gen Z groups prioritized speed
and value, relying heavily on photos and videos for decision-
making. Individuals with a bachelor's degree or higher possessed
advanced information retrieval and analysis skills (e.g., reviews and
hotel standards), leading to higher booking confidence.
Additionally, residents of the Northeastern region showed high
booking rates due to route familiarity and the cost-and-time
efficiency of short-distance travel. 2) Variations in Facebook
content communication, including information provision, visual
elements, and design, significantly impacted hotel selection.
Useful information fostered trust, while realistic imagery and
verifiable reviews, combined with user-friendly design, facilitated
easier data processing and led to final booking decisions. 3)
Variations in chatbot content communication, specifically regarding
information quality and service quality, significantly influenced
hotel selection. Clear, concise, and accurate information, along
with personalized responses that ensured privacy and 24/7

availability, effectively stimulated booking decisions.

Keywords: Content Communication, Facebook Media, Chatbots,

Khao Yai Hotels, Nakhon Ratchasima
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Attitudes, Motivation, Behavior, and Horror

Game Addiction

Tanarat Lertrikitsilapa® and Monaiphol Ronave;’

ABSTRACT

This research aimed to examine: (1) the influence of
attitudes toward horror games on horror game-playing behavior;
(2) the influence of motivation for playing horror games on horror
game-playing behavior; and (3) the influence of horror game-
playing behavior on horror game addiction. A quantitative
research approach was employed, with data collected through an
online questionnaire administered to 400 gamers aged 18 years
and older who actively played horror games.

The findings revealed that the majority of respondents
were male, aged between 25 and 34 years, and had an average
monthly personal income ranging from 15,001 to 30,000 Thai
Baht. The results of the hypothesis testing revealed that: (1)
attitudes toward horror games consisted of four dimensions,

namely product/service, price, distribution channels, and

¢ Student, Doctor of Philosophy, Faculty of Journalism and Mass Communication,
Thammasat University.
® Assistant Professor, Ph.D., Faculty of Journalism and Mass Communication,

Thammasat University.
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marketing promotion. The respondents placed the greatest
importance on product/service and price. Gamers with more
positive attitudes toward these dimensions were likely to exhibit
higher levels of horror game-playing behavior. (2) Motivation for
playing horror games consisted of three dimensions: existence
needs, relatedness needs, and growth needs. The respondents
placed the highest importance on existence needs and growth
needs. Higher levels of motivation in these dimensions
significantly contributed to increased horror game-playing
behavior. (3) Horror game-playing behavior significantly and
positively influenced horror game addiction. Specifically, the
amount of time spent playing different types of horror games was
positively associated with the level of horror game addiction. The
more frequently gamers engaged in horror game play, the higher

their tendency toward horror game addiction.

Keywords: Horror Games, Game Addiction, Gamers
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Parasocial Interaction, Parasocial Relationship and

Mental Health Dynamics Fandom Contexts

Jantarawan Thrakulphiw’

ABSTRACT

This article reviews the dynamics of communication within Korean
artist fandoms through the concepts of Parasocial Interaction and Parasocial
Relationship. The review shows that these relationships extend beyond one-
way communication, serving as psychological mechanisms that promote
emotional healing, enhance self-worth, and inspire individuals. Artists function
as quasi-friends, fostering feelings of closeness, belonging, and emotional
support, These feelings are subsequently expressed through supportive
behaviors toward artists, such as purchasing merchandise and participating in
fan activities.

However, these relationships may also create unrealistic
expectations and social comparison, potentially resulting in negative
psychological outcomes. Therefore, this article highlights fandom as more
than a communication phenomenon, emphasizing its role in creating
meaning and emotional healing. The findings also shighlight opportunities for
future research on virtual spaces as sustainable sources of psycholosical
support in contemporary society.Keywords: Parasocial Interaction, Parasocial

Relationship, Mental Health, Fandom, Artists

Keywords: Parasocial Relationship, K+pop Fandom, Mental Health

® Lecturer, Faculty of Mass Communication, Chiang Mai University
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Chiang Rai : Cultural Communication Space and the
Negotiation of Lanna Identity in the Context of

Globalization
Wainitra Taphowtong’

ABSTRACT

This article examines Chiang Rai as a space of cultural
communication in which Lanna identity is not fixed or static, but
continuously communicated, reproduced, and negotiated within the
dynamics of globalization and creative city development. Drawing on the
concepts of cultural capital and symbolic capital, the study analyzes how
cultural actors in Chiang Rai accumulate, transform, and mobilize resources
to construct legitimacy and visibility in both local and global contexts. The
notion of the “third space” is further employed to explain the processes of
hybridity and meaning-making that emerge when local cultural identities
encounter centralized state power and transnational cultural flows.

Based on a synthesis of documentary sources and cultural
analysis, the article proposes a four-period framework of cultural
communication and identity negotiation in Chiang Rai, categorized according
to key communicators, communicative spaces, and modes of negotiation.
The first period is characterized by community-based and oral

communication, in which temples and local communities functioned as

® Lecturer, Faculty of Communication Arts, Kasem Bundit University
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repositories of cultural knowledge and custodians of traditional practices.
The second period marks a shift toward individual artistic expression, where
artists utilized architectural and artistic spaces as primary media for
articulating renewed interpretations of Lanna identity. The third period
highlights the expansion of communication through artist networks and
shared cultural spaces, enabling broader public engagement and the
integration of art into cultural tourism. The fourth period represents cross-
border cultural communication, in which Chiang Rai has been positioned on
the intemational stage through contemporary art events and its recognition
within the global creative city framework.

The findings suggest that Chiang Rai’s development as a creative
city is not merely an outcome of cultural branding, but a complex process
of communicative negotiation involving the redefinition of Lanna identity,
the allocation of symbolic authority among cultural actors, and the
transformation of cultural capital into symbolic capital at both urban and
international levels. This study underscores the importance of designing
inclusive and reflexive cultural communication ecosystems that support

participatory, balanced, and sustainable creative city development.

Keywords: Chiang Rai, cultural commmunication, Lanna identity, creative

city, cultural capital; symbolic capital, third space, globalization
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msiesesisananguandliiiunsdsuamessiunalunisdoans
nsuasumaiaussINansugIsUg R U as1sasuasafiaina
naonun1sRosUvesiuiilualunisdesesseninsauusiesdui
arunduaina SuasthluganudnlafiandsdsduReafuaududeu

YaIn1sNAILILLpsEs s sAluUS UNdaru lnesuae

nsaULLIARLAINMYINTUU YA
nsfnuiiaunsveadesselugiugd ui n13d oanaide
fauszsn Sudusesordunseuuunfniiansaeiuieis nsnagukay
NsuUasA A1 TAINETIN ANFUN U 1w1alunsAUR
AATING WaznTEUIUNIReTesSRANwalBsiungliuIuNvedlanA
ol unanuiFadenldnseuuunfondn 2 Usens Wud wuaRanunig
TAUsTIULAZEIUNATIRYanwalues Pierre Bourdieu LATULIRANUTT
a3l (Third Space) 84 Homi K. Bhabha it eviranudlaindndnual
Fruuludesognieats wangn uazsososugdoars Aufl woy
Fomnmsdeasiiudsuntadusgndlslunsiaztaaim
1 NFBULUIAANAN
1.1 nun1eTausssunazs1uradedyanual (Cultural
Capital & Symbolic Power)
wwIRnueslues Yinwe aSu1edn “nu” Tladineg el
MaAsygia MnuinNiminensdedinuuay Tausssufiannsoasa
wuasgy LLaxﬁmﬂsﬁ’Lﬁaﬁmuﬂsi"]Lmu'asuaqﬂaLﬁ]ﬂu%‘aﬂa;uiuﬁuﬁww

e Tnglanenunsiausssuniunuimddglunisndngiaiig
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UANANLAYAINUYBUSIIUTIBUNA (Bourdieu, 1986) UNITAIUGTTH
awnsausnglatu 3 aniw lawn
1. uneTausssunilsegludryananiayuvu(Embodied

a

Cultural Capital) 1y w3 punde finweilile gidaan
Vioshu warsadeumaimusssy
2. umednusssuTuzuing (Objectified Cultural Capital) 19y
ady anrilnenssy mauday deiuiiRauy
3. nuniedmusssuluguanndy (nstitutionalized Cultural
Capital) 191 N155U58991N3g BIANT YiTOLITININTRILSITUOE
Wunenns
Tuusumveadesse wnRniteesuelidiuin sadnvaidiuun
Llsdufsasanmetausssudidsotuunlaesnlud® mnuduna
yoanszUIUMIanumeTausssiananmwilslugdnaniwmids /iy
msdeansluusunmedsnuiiuandneiu é‘iu’qLwimidmwaml,wgsumgﬂu
yuru Taudensilisadnual “wondiuld” diuaudaus Wud
a5150g Lazn1ssusesluseAvana
wonnil Bourdieu §a¥lvisiuie s1unadsdaydnual (symbolic
power) & munefanauamnsalunisimuan e A2NMLNY LAz
anuseuvhiivhludsaueeusu (legitimacy) At TmuessuuegURuY
wilegunuudu Srunadsnansinvhauegauuiowiunsieas ns
SRRERY LLazmivTﬂﬁ@LﬂuL?m “Uni” (Bourdieu, 1986) NSaUAAT 34
wingzaneged dunisiiasizidn lasisunslunisdeanssndnual
Suuluusaryn wazdndnualuuulagnvililaasiunsegnanneuly

ATTUIUNSHAIULIID9E519855A
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1.2 NudifisuuaznisaaunaIuneSausssa (Third Space

& Hybridity)

dievhanudlarnufianieawaznisaesessenineninundu
wosiutuanuiuaina unanuidlduwafa fuiiiia (Thid Space)
9 Homi K. Bhabha Faiauedn fausssuilldseglunsougmssdiu
g1 “Gadu-astelval” wie “Yeidu-lan” mnumiAsduluiiuiissuing
nae T AulUR 811598589 NISLEEULUU (mimicry) waEN1SHANKEY
(hybridity) (Bhabha, 2004)

WRAAURRELTIses U1 Mt auesnanvald il
viunidflesairvassd Slinsinwanuuianivesiausssusaiy vie
msgeusuusonszualaniimilaeduds mausifunszuiunsadig

AUl DE TE1I19N15571595 1N aE NSUSUR e dedNS iU

Y

¥ 1Y
N A

Tanneuen fuitsaduiiiuiivedlenalunisadassd wasiiuiives
audaundadsunalunsiomanudu G’ luwuuildsunis
YUY

n15l4uuaAnvas Bhabha muegiu Bourdieu vinlsunanuil
ansouediute Tassadisennalunisdeas uas wainvosnisdeses
Fsrumane Saduiiladdguesnminsziidssmelugugtuiing
FoasiBemusss

2 Inauain1sUUd 4 gAvesNsaRaNsIAZNNSHeTeISAANYal

INNFOULLIARFINGTT UNAMUESIUNTAINNNS Ve LTS
gonlu 4 ya ngldinasivdn 3 Usenis laun

1. Q’%‘amwﬁn 1ﬂiLi‘]u;}’ﬁwuwwﬁﬂumiﬁamiﬁmﬁﬂwaﬁ

2. Ydaamen1siedns iuiuazguLuuNsdeansily
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3. sUuuumssesesdnaneal N155159 NANKAIY W30N1S
afaanumingln

nsuvsgaludnuasdfldoguunsusanandadumns
UsziRmandifisegnafier mnusdidunisdsuulandadasaiiaes
msdeasuazsunalumsimunaumnemeiausssy Seaelii
fapnureiiiesuazanuliisoiiomeimsainendnuaifuun luiun
vadlanAdnlognetniau

3. Wannmsvaadesnelugusiuiinsdomadeiaussy

nshanudiladessslugusiuiinsdeoandeamusss
Fndussinrsansndnuaidunlugiue “nssuauns” Sldnadwsi
ngails Sadnuaidind1ignaing nanen wagdosesuideas vos
Mensdeans wazuFunidssrnaiuandaiuluuiazdaanat n1sus
wanseanidu 4 galuunarud Tedldysdnddumanisainig
UseiRmansiviniu mousfunisiiesest madsuulasmedasaig
nsdeasuarnisulasmumainnsssy Sednadensimunnuming
yosmudu “@ruun” TuudumesdinulveuazlanfAdny

Tnevks 4 gatl azazvieumaindournuanmsdomsiiilvedluysmu
lgmdersinuyara  fiufifsasnse  uasnfissdlan wdoutunis
WasugUvemumelanssIinanmiiiegliitin lugvudsdydnual
Alssumssonsulussdiuumnmni (Bourdieu,1986; Bhabha, 2004)

gafl 1: ASTREsUUUYNTULAYYUIgE (W.A. 2475-2520)

3 q

' o

“MNINGYNYY : N15FRENTIRANBAIEIUUIKIUNTNTTN YUUIgE uaz

NUIAUTITUAUAN”
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Tuthasuduvesimumsmatausssusiuats Smindosed
sUuuUMsAeansiBaimusssud Daloseg fuiauasquuusiosduidy
guénana Tnofinsasd uazaan (aitflefud) vimdiduideas
vén AuinsiaUzuar Tnusssugnaneventy inssu mnude way

unmsiaduuuain Jednevensuszuuyvhgs (oral tradition) Bl
sndneglulasiaiedenuinunInIsULALIETUUIATOIA dndnual
Fruurlug e Tersseglugiug “anuidiidin” dgndunentiu
Uszaun1salnssldadinusedniu innndwiunsiieuslussuy (wseag
Warauia, 2561; drinnudauinusssusiuady, 2564)

usfn1sid suntasnisunases wa. 2475 azilugnisde
seilaudunasuuvadelvil wagnsveemMNIsUNTAs NN ALAZNIS
W lususzma uilussduviosfiuindsnsimifidugudnaises
yumy vadunsatd an1idnenssy uazndityandrsiutiu (naeeg
Suafauna, 2561)in3siildduitoiuieaun windadundsninudms
Sausssy (Juilui wimumeTaussalusuuiiysaee (2550)
Fond1 uneTamsssnluanmiduduegludayana (embodied
cultural capital) eﬁaﬂ'aﬁ"gmﬂmsﬂﬁﬁﬁfﬁ (habitus) ¥89w19U 11l

s

FnUszaniu muduiusuuy “Ia-tre-yuwu” Fadusingiuvesnis
Srseemanuwalanuulugafisruasgdlididsegiadagda (Bourdiey,
1986)

wuzifeniu galdudugasudurenisneds Aauzduady

¥ '
A

voudesneluszaulaanneldusunidenulnesudanuilvanigsu
ANUNT0A5NAIAULAT AN DNNTTAIUSTINLANINTY FegedAgfe

o w a s a2 @ a a o . a a0 a
198 WINUHUUNT KIFVU "YNLUUﬁaUULsﬂﬁNiqFJ?U‘U‘ﬂLUﬂVW]'NWuﬂaUS
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ilamssdn uasdafiufiuansranuludmin lnodomuesnmivisy
nmssuldnnsenauludnisatenentingau gliviadnediay wagld
BUUNEUW (social landscape) nuiavzdvhnididudenanduns
Tufinuardeasuszaunisalvesyuvu inuaenvesdatuiiduadiy
YU (NYIUT FUNEU wagANY, 2563; $IUNT 8ITIUNYUFY, 2559;

NIUAY NN, 2563)

AN 1 9158 NSUUTUNS vSedanTU karnININNEUN AU INTIN

YDIPUUNLTLI58

1311 : https/Avebfacebookcomyiprofie phplid=615538537968798sk=photos

Tuaael w.a. 2504-2515 \Jugpvessglvednissiugudsiung
meldnisusmsvesnounaagud suzdes wazseunanueu ANAYIS
FuuHuT AL AsssAaiedatuil 1-3 faduulovieniswaun
gAamNIIui onaununsid denalilontanianisfnen way
TnssadrsfiugrunisfiaUsnszgnieglunsammmiuas szuunsfin
Aauzluuny Tuan (Academic Art) Twumxfuﬁ@uéamaaﬁﬁwﬁmmﬁa

Aaunswazlsassunnzadng ¥nlievudieas1enaon1sWauNinyy
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Raurdeundeuineiingidlodny (Mmyau dundu uazany, 2563) M3
indeudefananagiiounszuaunslunmsuaam “yumsiansssu”
(Cultural Capital) uaz “viunisan1du” (Institutionalized Capital) #1yl
wnAnveysAle (2550) FeRatusuynidn enii dse 2dgue, ntad
ftl wavladuty lagannwy (wadnl Usemunes wazay, 2550)
AevazaukIuIEUUNSAnYILarMsTuseInanduRaUs seRuUseine
roufltvinduanduidsddglunisiasunlasivimdmafatzua
WannAavsswadeveadesglugadnly

o

Tnwasu ganisdeasuuvguvulazyviigelinssngiudfy
Tifudsenelugueiniindessdeiausss Meluifvemsssedn
Snwaliutanazguvy madafuilddaduadysulduansoon n1s
\deudnenioaranu uasmamunduIna s TausssivesmuLes
Tuviesdiu Tasaadadanaalugnmsivasusinugsuuvunisdeansid
anudutiaen indets uazanamndedulugaseun

geil 2 ms?iamsshuﬁuﬁ?Iaﬂmaz{]amnqﬂﬂa (w.A. 2521-2540)
"3ndngiiu anguvugdaen : msudamuiausTInwaznIsaig
NufiRauzguunsmaiie”

qﬂﬁul,f]uﬁ;mL‘Uﬁlauéwﬁz:ymﬂmiﬁaam%ﬁmuﬁﬁmﬁEiqcéhagﬂu
“Ja-yuww” lugnmstuindeulns “Aatiutiaanyana” finduiugiu

WioureuAN3 Yoides uazUszaunsalangudnaislulssinauas

v '
=t a o 1A Y Y

AaUszme anugvesfalulugalfdliladndnedn “dasrsudads”

Y Y
v

winudutudu “gaeasdndnualduu” dunsaieiundadziany
sudalasufvuainaieuen wagvinlidndnvalviesdiugn “ueudiu” lu

¥ .
Nunasnseus g
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U3unnaifies Saussau wazn1sseduaudulne

g 2 10ur0UA susudWyrensd eanidaTansssaly
Fsmallng melduiunmadomdavnnisal 6 ganau wa. 2519 idguas
amﬁuﬁaﬂzwmmuﬁuﬁmﬁﬂué’mmhumma "mssonurudulng’
(Revival of Thainess) Ingldulenetmusssuiunalneduasaennim uez
nsdadduanA Rl tiumnuUIEaUssndilenauauasie
gAUMIAINRA AU wagnszimngnsd wulddaannseiuaasnss
Smulnduns 200 U w.e. 2525 (NuaIsse qaﬂwﬁﬁa, 2560) Saunauleung
duafumsvieaiion W "Tvieadierlny ne. 2530 (Visit Thaland Year
1987) Aferiausssugiaenidugemne (nuaassas yajinduin, 2560;
NEYAWT FUNAU Waany, 2563) Tuusunvesdmindessns manausu
Wlsnedainamusnggusssurunsinem “lnfausifimvate as lsusidh
v Faudnadausnlud we. 2527 Aansauilideddalunmsduduamen
AautamussauduunuazauanvatemenARus i i Usednly
amm%’guazmﬁﬁmw (Thailand Biennale, Chiang Rai 2023, 2566;
MEYIUN AUNGU UazAady, 2563)

msUnngiavesRatiutiann lugusunum “giemssnanunl”

'
' a A t% a

MelAlATIFS19BIUNIIMNTAIUGTTUAINGTT RAUUNDIDUT LIS

Suvduunumann “dadiaufade” g “ddeansdndnvalduun”
HuN1sTINAvenguAatusuundn wWu nau “9 aanlisesg” wse
“aanlmedn” ilavadad dvll waviedude lagniin Jsladauaning

NuATIEAR a audTausTsuwissemelng nsunnaviuas Tul we.

v
e @

2532 winn1salivudunisuszniandswesdalugssiiamisaidn
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dnwalviesdudngiuiinseeusuvesquinatsguiaigliegiaiu
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sUssaw wazafiuiliRaudessonaeduifunuvlunisdens
AN TausTIIlusEAUTIR (Meyaw Fundu uazane, 2563)

nanduthuvesdaluuaznisadeiuiinazianeau

Tutnsd wa. 2530 Wuthaasughanesayisudunansensia 1A
tnavauAausuasiuuansnuensudinty dwalidavzdudyadmig
WATWENa (WIS WidA1e uasiindann Junsuauvan, 2556) Aatudedse
vaneauTsiadula “ndudn” eadeiiuiiAaUsvesmuios iy T
voniad fvll, neefuun vasenanyal TuRywy, wazdenAaingeu ves
wante lasaiiand (Meyaun duniiu warany, 2563; wseA3Iuafauia,

2561)

i ; https//web facebook comvthawanduchaneefanpage/? rdc=1& rdr#
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= 1Y) ¢ a 2 J a « a by oA Y
AN 3 dUANW ‘{juﬁl‘l.liy ﬂam\ﬂi\ﬁjuﬂulﬂq MNDYRAULLAY ﬂaﬂulﬂ

asn9assananutuesin

i : https://tbc2023.thailandbiennale.org/artists/somluk-
pantiboon/

nsudasuniedasssa: annuilsitgnuluguing

v 9 v q

113 “naudu” Alddesnisiedeudnedugiu mndunisdne

&

“AuUdNITaaNs” NNUNFIUNANNTUFITYII18 KIUN15A39 WU

a v Y 1

AaUzn133 MIMINANWENNU FoanTANUVIY UAsAIARYL AIRENs

Y

'
o o A Y o . = a

dARYAD “UUAN” BUTUNDATIAINATNUANENAITTY 2510 wazADE 9

o

v '
A a

rogulluiufifauzansfiniusiumany Jagmemaun uagnsinuans
WRAATISIANYAlBE1UTUTY YINAIITUIHIUNTOUN UVBIYTALLD
nsruILNTHagiaunITuUamuIN Nueiasssuiiduduogluia
uAAa (embodied cultural capital LUg n un1eTmusssuluguing
(objectified cultural capital) H11AWM Uszisnnsss wazandnenssaids
vimiiidy “do” maTausssuesnadugusssu Bourdieu,1986)
udsundaddsnusensuiluiatulutdingmasugiad
gia w.al. 2500 1 olnduds Tasefisianl a19 “Tasesqu” Fevu
g Tngliftemaudszanaaniguaniedidvnina ielvannsa

asvassrnudalzlaegndaszauanuisual (§Aasan sudgyins
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2565) Tauvisil lsiesaiiounisasramsAadsuads mndaudums
Uszmalandiumnsgaunisalifes “od maun uazwszumndnie”
W wirAadfideasiuguunaniing uagilisndnualdungn
gnszaukazinulndluagniasisae (Mgyaun qUnau uazane,
2563; 591t A3a3lufana, 2566) seuninsewudwandliiunainnig
wUas yudaydnwal (symbolic capital) Wdeufunuasugia iunns

= o

Aegainrieaiisuarnisadenmdndaiud Janateduussduniale
dfgueaLInieniienieialy uardwmarenisimugivimiides
Weanelugadaly 1wy n1sidsugduuvanidnenssuludeuasve

YR @EUnuAaUinusssusNaty, 2564; wawns Juuseiv, 2566)

ﬂl a g a a o € a a 1 a $Y a 6 a
AR 4 aute lagniinan Aaluwrend arvviaudal (A9nIY)

7 -

i ; https://web.facebook.com/photo.php?fbid=538336407649785

&set=a.2145599166941048&id=100044202920820& rdc=1& rdr#
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NuNNEINLazN15851981UU13UEN (Neo-Lanna)

¥
4 aa

Uiﬁﬂgmszﬁﬁtﬁm‘ﬁuﬁwmﬁ AUNTOIATISTNIULUIAR “ AU
an3” (third space) 193 Bhabha (2004) fivesindndnuallilvdned
mﬂLLG\'Qﬂa%ﬁﬂmimumiwammu (hybridity) S¥Wineviosdunas
ana fegrdauionisaisanidnenssudiuuilval (Neo-Lanna)
wanuadesaAnfuauLLuulam AT wu Yasesu Tadum,
Snseudoutu Yaduntu unulaneduuuuiiy viensesnuuuiaUsd

doflarsrurluaunussTuunugUIM INLUUALFL

A 5 Inseadeiu viseindultu eenuuulag wns1 NULI Yise

d@anun AauviasdurILTease

i : https://www.chiangraifocus.com/1472/

Aatuluguziresesdunamediausssu

Tudsgrmnanetausssy Aadulugaildasdaunuinluns
JeNUANUMINELAYAINLTBUSS TR IS AN waITe Y H1un1sad iU
vosnwadlindufi veusuluauiufalziasauinasisas n136oseq
Fanaazounatasznindamatmivazioduion Fuwilidesse

v ° =

flarsseglugnuedgnimuadiissewdsr vindanunsauiuuazasng
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Anuminglysivesdndnvalduunlaegadionuna (Faun sseunyuan,
2559)

Tnwas lugaibildgniundeulnsspvioulousesradussuy
witluraves “nsndutu” vesdalugivuddydnuelas nquAalu
wariinanedu “§Aearsvdn” (hero artists) Aldnuitdsansn sums
adrefiuiifaUsiangiiiinddumsdoas uasseseq Sndnuaifiuw
Tmllunuuiisgnieadiviosiulinevilfineu fufimadfsnaradu
Fuuuuii deungnaaiguazatadiuiig 9 Unludesengnisiaun
ety fufinans wargnsmanduilesadisassdlugadaly

gail 3: nsfemainueiatisAaluuazituiinans (w.e. 2541-
2562) anilangaatuniedeau: masdaesatieRaluuaziui
Na9YaaL¥8eI1Y”

mendimsveeivesiuiidaUrduyeadlugei 2 Foeeldim

Y

g Yaananii lasead1ensd oannid e Tansssans uua suk uainms
FundeulasRaduilunn lWgmmhauludnuuey “wieris” uas “fui
nane” Adtimanglunsadrndsesoadedsnu waraudsiuresssuy
Aaugluseiudios maAsuriudainanagiieumautamuneTausssy
wazyumMedsrnnseiuyralugseiuamiu duilvisndnuald Gy
gndoanslugiuy “ninensvnadsan” mnndinmsuanseenidataian
(Bourdieu, P. 1986)

nasmnguuaznsifenfesiuiiansnsue (w.a. 2541-2547)

nszvUMITIINguYesdaludseneBuunngoiiadugUsim
lugesunaIssy 2540 1NN15IRENITIANISIRAUNTEALTAluMaI9Y

.7, 2546 wazn1swedeulnsensosnunvedadlul w.e. 2547 39
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Ulgnseaneden “anenfaludess” sgradummshudifeiu
winnsalvadlasieunisuduanusvesdaluangaduassdu lgdd
unummedseuiianansonuiuardomstumessludaleusld wian
weneulumsdndvedatvessgasddlivszaunadisalurasaiu (us
NI WEINENFTUGS, 2564; N1YAW AUNGU UasAnE, 2563) enaieAoulng
Fuldinduaaudues “madloswesiiuil” (politics of space) FaRatiuflly
iisaFendesaniuiinisnienin vindadunsdesesdnilunisieny
AsvnevesAaUzsdnual warnndusunuvesdeduiiufiasise

nsnszanefivasuiidays wazusngnisal “Watufalu
(W.A. 2549-2554)

Fadus o iauniuiidueulinaeduiiufiasisuslne
n9¥atiu agile uwariuilumuauvesauiieldlunisuansnufays
nszvIuNsRInaIne AR IviAinsfadsludnuae “n1snseatedy”
Tumusnnesg o vesInindesse wnRniseurldsunsensyauds
ulsuesnlasims “Uathufiaudose” fehliuiifaduldsss
ogflugruziiuidnuyana mnnaneduasdusznounilwesgiviaidies

a

waznalnnsiauLAsYERaasassAluseAudawin (Myaul dundu
[

waTAMY, 2563; NTUAY Aingnes, 2563) AavslugaliFaininidu

“Henanamnedenn” (social mediator) MiAeulesAaly yuyu wazdun

a 1Y ) ' & | v ~ a 1o o '
LEJauL%qmaﬁﬂuaﬂqﬁLUuEUﬁiim a\ﬁmaiuﬂqﬁaaaquWQﬂaﬂglﬂJf\mﬂ@Iaf]

Y

aada

wWigsluiuUaveasunalas’ mnunsnduidgyusu 3083n uagnis
Ufdunusludinusedniu wiounseneunuinvesdaluaindasneu
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TddFoansuariiujduiusiuassaeuluimnisg
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i + httpsy//pubhtml5.com/paaj/pppz/tu@aiiu/

Ifave wazn1saarlunlumaddnnativadeny

aldgulslassaiiendAglugail inndulul wa. 2555 Lie

o

WwANTY laganianl dounuiiednns “nemufaludessiy” uas

Urlugnisness “da@ads” (Art Bridge Chiang Rai) @eviuiindiviadu
a

Nudnuansuals uazesnnTiamiaiediny (social enterprise) 7

e

UImsdnnisededeBulaelifiaissudssananndy (nunns lypasana,
2565) Mssinduvestialylllmduisanisiiuiuinisnignin mn
<, X A A o v ) a A
Junsanvuinuiing1s aviliumsiausssuvesfiatiuaunsaudas
grunsdenunasuddydnvalluszaudiedldeginduszuy

favzsulddennuaznissusaadaulaue (W.A. 2560-2562)

L% S 1 a a a ‘dg/ o 1 U

WannsveunIetiedalludesselugail dilugniseensuly
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Literature Review on Effective Commmunication Strategy
and Credibility in Health Commmunication on TikTok

in Thailand using the Heuristic-Systematic Model

. . 3
Arin Phummarin

ABSTRACT

This article aims to review and synthesize the literature on
effective  communication strategies and credibility in health
communication on TikTok in Thailand, using the Heuristic—
Systematic Model (HSM) as the primary theoretical framework.
TikTok has increasingly become an important source of health
information, particularly among younger generations; however, it
has simultaneously emerged as a platform where misinformation
and unregulated content are widely disseminated. This study
examines how TikTok's short-form, entertainment-oriented
environment encourages heuristic processing, whereby users rely
on cognitive shortcuts, such as source credibility cues, rather than
engaging in systematic processing or in-depth evaluation of
information. The article further seeks to explain the effects of

heuristic cues (e.g., expert status and production quality) on

% Student, Doctor of Philosophy, Faculty of Journalism and Mass Communication,

Thammasat University.

Page 213 of 248



Media and Communication Inquiry Vol.8 No.1 (January-June2026

perceived credibility and proposes that the most effective
communication approach is a hybrid communication strategy that
leverages strong heuristic cues to stimulate systematic processing,
based on the Sufficiency Principle. The findings of this analysis are
expected to provide valuable insights for scholars and public
health practitioners in Thailand by offering practical guidance for
designing credible and effective health communication strategies

on TikTok.

Keywords: health communication, TikTok, credibility, heuristic-

systematic model, Thailand
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v

TikTok Uszifiuuaznovaussetoyaguamluaninndouiflody
ag14ls lngtamzaielinizdeyarimurunazainudesnisiunis
uilnadeiiienrmduiiia Fadrdansnernsmatyavesgliuagyils
Flefuunlduf snnnisuszananauuudalainunnnitnislasnses
Aunmieyauaznslinssnemanaddnuuudanusin HsM Jadu
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nsIvdeuns ol @enndesiunang1udainemanslussduas
(Rando-Cueto et al,, 2023; Sattora et al,, 2024) TuuSunlng 113
#11u e-commerce § 1M unsldunannesud odsnuooulaidy
Feanslunistuslunndndnsigunmitlildsiuniseysiviegnia
$1mine Insendesuuuuiflodusazdiussorefidunadniiiuae
wSeufumsldFatimedeny wu venlafuazroumudiduan e
asunmdnualvesnnuileuwayanuyniede (Suryapaiboonwattana

o

et al,, 2025) Usngmsalwanivilidunusseninedeyaauniniiiivan

gusessuiudeyadomdvdnonadudunsensndouludmsugld
il
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uenanAudnyurvouiennd lassairimanaluladves
TikTok Losftfududfyvasanmiedenidmuayssaunisaing
$ufvesld unanvlesugnosnuuuliiduifleduuuuidousiaiiosiis
a1sualuazanuauleeg1eninse dwalidlddowndyiuaizdeya
vhurtulunanduduuarilenasiinlunisininseadedn (Kikpatrick
& Lawrie, 2024; Wang & Chen, 2023) uanannii n1sdmseaion
UMt “For You Page (FYP)” GstulndsusiedanasiindiSouian
woAnssunsivssvesly Suluuliuiieztouinlefiaenndaafiu
arwaulauaranudoiind q wnndnsdalaniaiguumesd
yanvans (Sattora et al, 2024) Wlofldlasuidomil “nadla” oeha
saios wanngeudniianuiinuiidsrtuussiduguamdy
iipaneud FelsitAn “desinsvosmuilinle” Aesndndulinaion
ToyariuAnvioTouifisuuvasdu meldiaudvosuusians HSM
nalnves FYP Faflnalaensemeandnnisaiiuiisans msigdudisan
Fosinszninszduanusiuladagiufuseduanuiulaidesnisas
agiiey 9 vlvdldfiwuilduaseglulnunnsussianauuudisann
unniflazivasulugnisussanananuudamuainildnnumeisn
#4191 (Chen & Chaiken, 1999; Trumbo, 2002)

Tavagu anmuwandewmes TikTok Tugturunanwesuinlodud
Fuindeusnedanediiy wasndilufefideniauazmmdsiudeya
avnn ﬁﬂﬁéﬂﬁi’fﬁmﬁawmwﬁmmQ{‘JzyzyﬂumiﬂisLﬁummmﬁaﬁa
vostoyastrmdnidsdlild vundeatu suiteluuiunlnedd
melddeulunsusenns Q%Jumiw%mzamw%’wmﬂimqﬂaujzg’n,ﬁa

g nsuszananadednts mndeaiugneeniuulimngauiu
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sULUULNaAND TULaZUS UMY TMUS T (Seangsawang et al., 2024,

U

= o ¢ ]

S3vdunsenuum, 2566) drudnluvesunanuiassendldiuudiaes
A1sUsERlaNauuud s afn-Famuuinlun1seSuneunuIneeenis
ﬂixuaamaﬁgﬂamlmmasmaﬁuamﬁﬁami@mwuu TikTok ﬁﬂiﬂﬂg
Tusddeagraduszuu (Chaiken, 1980; Chen & Chaiken, 1999)
UNUINYDIKUUT18095 23 A n-TaiauuRnuasnavaenisa oans
gunmuu TikTok ﬁﬂiﬂng“lumu%ﬁ'a
N3UsEeNAlELUUTNA0INTUSTUIANAL UUB IS aRN-Tainuudn
(HSM) Auassaunssufidnsenisdoansgunimuy TikTok aelviiiiu
amdidaauvesnalnnisituinleluanwwndesinledulduinnin
Msuewmiunsey “iWomn” wie “uwanvedy” Wedfmes lnoanng
at198 ¢ N15iATIEYduN1IN1sUsEINanatay adedluin —8dTasn
LasBanuuRn—almiuinlasiadises TikTok Wesonisldauma
Fovnadgnduansudu Iuﬁumxﬁ'mmwmmﬂumiﬂszﬁ’ums
‘UismamaL%ﬁﬂéfmmﬁ’aﬁ'aulmLawwﬁﬂmmgﬂaLLaxmmmmm
Yo9KY (Chaiken, 1980; Chen & Chaiken, 1999; Liu et al., 2022)
Us8n1343n 255n350R ety TikTokqu’%quumw%d’] 718
Tawddryiu “Ananidedevesuvdadoya” (source credibility)
Lﬂuﬁasﬁﬁﬁﬁaﬁﬂwé’ﬂiumﬁmﬁu%dwzL%aLLaxﬂﬁﬂ’ﬁmwﬁaga
qmmwﬁ%ahi (Jenkins et al., 2020, National Academy of Medicine,
2021; Walton, 2024) 1u3deansuseimanuing vuiiuualdulvniy
Tndauazufiinuduuzihangdsuiiduyaainsmsnisunmg

30 “vue” mmmsﬂwﬂﬂamwuam Aty (Kirkpatrick & Lawrie,

2024; Hong et al., 2024) Tutaafeaiu n1sAnwINILATIZALL 0NN
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TikTok Man1sunndnuInimlearnyaainsauguansindlanuveedu
LﬂfamLﬂ?jamiﬁﬂmuaﬂﬁ%ayjaL%qﬁﬂmﬂmf’] (Andrikopoulou et al.,
2025) vl g unuaud HSM azwiulddn fduadunnundermey
(expertise) wazaail9la (trustworthiness) vhuthilduga3adn
fitegudenisemstlygilidenaansoussiiununmdeyaldesig
590157 lagldddudesnsiaeulaseasmssnzvesteldud et
azdealuynnsdl (Chaiken et al,, 1989; Jenkins et al., 2020)
atalsfinny Tuuunwes TikTok faganuyLd edewani

a %

fladinegiisanaauUAnwiasweddwens wign “vinlinduns

o 3

wans” (performed) HUFYQYLLTININLAZNITINDIAUIZNOUAIN LYY

= v

M3aden Yardn visen1saneviluiiunfigadienddn naenau
nsldAndn “nue” vise “MD” luderly (Kirkpatrick & Lawrie, 2024)
Tuvue N IgT1uInEInLenLesUNUINN NI TLINE a1 ula 91n

a

dyyzmaniifegninundundngiuvesnnundemneylaednludd n1s
Fuasziassanssudiiudl nsuansnuundedoludnwue
AanamaunsagnasnidsuwuulnemsadvinaildlafinuaudRnig
AnTwsinugunn Jsfuuldumeunsdoyaiiagindi (Andrikopoulou
et al.,, 2025; Muenster et al,, 2024) ¥l “F%¥1U1825aRnvpIAINY
<) o o ” ) ! o w ! . .
JudWervy” naredugeanisdidglunisunsnszany infodemic
q' & 1Y) o P a
wiunazlunalndnnsesnaunindeyanuiadalilugaulouvie
U52n15918049 1550UNTTUTIUIUNINLUUNUINUBIFIT U
demn (social proof cues) LU Fuaugfan1y I1urun1snalan uas
TIUIUNITHYS TugIugdITafniuy “A1unszua” (bandwagon) w30

“QUNIUANINEIAL” (perceived consensus) (Jenkins et al., 2020;
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Rauschnabel et al., 2019) faumanilvivminidudyauanuden

'
a

Agldannsasulaluiuf nedduyumadgyidiann Wenuaniy
algorithm w83 TikTok Aifiwunlumdndudomdsldsuujiuiusgad
gt For You Page vunsilvig) Teyaguamilldsumnuiendsiilonia
gnuaedn “azgndes” ladlinswansyvesdeliuds uimsendngu
ymadseuiidonsouiomidy nsUszananauuudsaindsifisain
Tusgauiianan widsgniaduusdlaelassaisunanrleuiilvissiaun
dlemitasunsiidiniuildgddaslifdfnmuammadanis Wang
& Chen, 2023; Sattora et al,, 2024) ﬂﬁwﬂgﬂﬁzﬁfaamﬂﬁmﬁ’mmﬁ%’8
IneiwuingwssdvsnamenrwAnsugunmiinldnagnsisgani
aularudeviilaiAsndedaensstuningiumsineimans wu ns

unUszinuguaidiuanudenslasaaniniolynans (gnsnay

¥
] a

Ty wag 301w Tugaily, 2565)

<2

msdamszissanssudaneliiiu “Ufnssmivesernninieiio”
(credibility paradox) 11111 938 Ll auewkuauduemgul HSM nanafe
Uszmsusn L Tuwildud aoid of ouna sdoyaii waniunsusdndu

9 o

HB 8y U UN VS o L Bnneyn1an1sunng (Kirkpatrick & Lawrie,

U

2024; Hong et al, 2024) U5zn157 aos 1l ounasdayag ninndlugiug
‘DI’ ud ldnduiunliuiazanvounsnsedeuteiianisag
wazodensUszananauuudsai niuman (Kirkpatrick & Lawrie, 2024)
Usemsfian gnssdvnaiililifigandimemsumme widermaflunis
dynzrosmududifony wu meamdenaddomsmeriluani
pénelsmmeIua annsaddaiuiienulindaduldessivssansam

(Andrikopoulou et al., 2025; Muenster et al., 2024) 71 gl nsau HSM
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anunsaliluaedsiiuinmsUssnaraiuudSa nddudemnuami
i fidunedaideutne “Uaendy” lumsussiiunanmuestoya ndu
naed uuna sn il avesend wazaud 1lai neg 100 usyuuly
anmundoudedidatihernideeauniogn “uan” uay “vindn” 1§
e TesunuilSaenadasiuaiselueiniia 1L defiouu TikTok
Qnad et uk umsHanausE sl A st ud saenadasty
Tausssuunaavlesuiunsiansd yaraand ucﬁ’r‘ﬁl gagylunsauiu
mﬂﬂﬂwmﬁﬁquqmauﬁamﬁm%mﬁmashalﬁm (Rosenholm, 2022)
wenant assaunssud@lidiuindadungsannllldvihanuetng
LENYNIARINNNTUTELNANALUUTAWLNRAN uianunse “Oalou” visen1nu
AAN19V0INSUTTUIANALT 8 nla A28 Lae Maheswaran Way Chaiken
(1991) LauaLLmﬁm?aqmiﬂ'ﬁsmawamuﬁLm@‘ﬂﬂumiﬂﬂﬂan
(defense-motivated systernatic processing) 4 8518171 Lﬁ'asi Juans

a

AUl UILAS S ERNMULAD WU “SUTBvIRALL” YiSD “ASLaLnasAY

De

=]

IflauAnnunniaindefio” mathglmansuszinanauuudainuin
Tumevdsarliidunans mnusgrlfiiedndenuasnudeyaludnuas
fiudummudoiu mavsegndlduunfni fu TkTok dreesunglén
vhlglinRnmuEnsdvinasnu “qunmmaden” Jufndrnamdngiu
dimenmansludnuazuntowmnuded wihssdyiuloyaldudid
A UATNG IDINUNA 18010 UUNVE NTTUANE NA A3 (Maheswaran &
Chaiken, 1991; Trumbo, 2002)

Tuusunlng muﬁ%’m?‘imﬁuL‘ﬁamqmmwﬁmﬁmima@’mqﬁw%wa
vu TikTok Flsituth Filefidusyansnmiinlilassadumadndos

(narrative structure) waziiAINUeIUTEUI 60-119 U9 Tag13nI1
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v

Flereanuduiiailiegnsdniau Fsedunseiuun, 2566) vadl
AAAUAINAINIINNITANYINGUAIDE 1R NI NFULALUBLTTUNBUAL
Flulsvinalnaiioagaied 39a5lasunsBudusienuideiugiy

4

nowasidudaiaueadauifluinine Gszdunseuun, 2566) e

v
v A o a

DIUHULAUE HSM VoAUNUAINEI@11N5aRANLAIN AITTnE5aRN

WU JUkuun1suantinges (talking head) wagn15119dad deansly

U

o v

51z “f37 vmihidu “Uszg” lunsisnuavlonazadisaany
Pndladudu vaziianuenuarlasadienionatae dafiudls
WinnTsUsEananawuudamuuAnuINnIUNAluan neInaeNvesisle
du Geaonndoatundnnasnraniiomeidin dedldiFunsendnds
89319909ANUTUS 03 AnINANNTAY “laifisane” winlwazeey
awlunmLLagmmwmmumq{]igzgmméﬁu (Chen & Chaiken, 1999;
Seangsawang et al., 2024)

Vineriign 25sunsaufinaunsou HSM fun1s@nen TikTok &
it “susuumsdugsswiunaseyatulen” fuaeg oo
Wunman1sidutnala Wi uldeues Hong et al. (2024) wuin @ wsu
Faasialy widsdoyaiiduumddmanonuddadmeinssusuns
Lﬁ'mms%’uﬁmﬂmhL%aﬁa%at,méaﬁi’fanda (source credibility) Vauzitdnsu
Funiifisziuenmilindadessuumsunmeden waseyaiidu “eu”

v

59 “D1anaAs” NaullUszans nmunnIn IngaImarIuNSINLNSSUS

Y
¥

ANUANNTATRIMWDY (selfefficacy) MIUsEy el HSM AudaAunuil
e uelidn dtindRainlllaiinaluiiemadeiunedumnngs u
FNUTWAUNTOUANULTBLAN (prior attitudes) wazUszaumsaldinves

Hyuwsarngueg 190218 8A8 0U NMTPONKUUNAYNISN1H BN UNNUY
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TikTok 3388 usishaluseivu “msiu g’ (audience segmentation)
alldidiesnsssy “FRhEsainiianan” wuldldtumnau

nanlasagy msdaesehssunssneldngey HSM Fliidiu
31 anznsuszaianateyauu TikTok Ll wieiadwsves
“amuanladu” vide “wovmunniAuly” winfu widundanaainns
Ufduiussenineiafungasainuanefif Tassadraunanlesud
Fuindoushesdaneiiiu uazussgsla-mnuanunsavessFuans ey
mannvanegs Tududnluvesunard defunuiBmauidanariay
gndunsziisiesenilunseunagndiBeysannsdmsuduiiRnuiu
@515 ULz Y AN sLImEInglunisoenuuunisd oans
gun1nuu TikTok Tiaenadasiunalnmsussananateyavoerldly
TanAnunduas

WUINIINITATINUANAY NS N158 8157 AUsednSarwd mSu

eDe

U URANUAUAIS1TUEULAZYAAIN TN NN TUNNE
nsdeAsIzisTanssuMeldinsau HSM Fliiiuinnagns
n1sdeansguainuu TikTok lie13dnineginis “idenunanlosudn

v

faweg” Wity mnusdeseonuuuliiaenadesiunalnnisUszanana
YoyaveslidsliuBoslunenisussnanauuudiiainlagsssua
wivazeafuiaunsagnnszdulidignsuszatanauuudanunin
ﬂ’]&JIGﬁ?hﬂﬂJﬁﬂ%mmﬁM (Chen & Chaiken, 1999; Kirkpatrick &
Lawrie, 2024; Seangsawang et al., 2024) Tudaud uneusaaus
nseuNagNsLay s sdmiuguiiRnuiuassuguwaryaains
msnsunnglne Inedanagnsoenidumuszdundn liun nagndi

fandunsgisafniiesediusien nagnsigadilundunsdanuud

q
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nuilgsegafien uaznagnduuuysansildidundisandy
“Useg” dlugnisussananaluuganuasin
nagnsuuImedzaineg1uie iuguuuuiinuldialuly
dlevnauninuu TikTok vluuiunlveuassnsUssma Tassndsng
Tudnvurifleduiiondeddihanunindeio wu nsiiunmdude

yaaInInunIsinng luganndesnuiyateniudu q viensly

JaANUAIFINLSaUY widnaY wiu “Suludaindu” vSe “vufu

Y <

ownswiinil” gaudsesnagvsiifeannsoaonadestuiidonsiando
vou{ 19 TikTok LA uazimounslaluraniradedunusii (high
scalability) ehdlsfinnu Wodiasgyiru HSM agnuinagnssanann
Yansed unsUszatananuudlsainiieseg10nen viAuafwae
ngfnssuiiing uisiuuluraeiosnmuazdiiosonisgnitiugn
Tnedonnuiudstuiy Inslamzogsdaslofdansimeunideyatiia
ausaideuwuuitiiauidedewieniuld (Andrikopoulou et
al,, 2025; Muenster et al., 2024) ﬂaqméﬂismmﬁyﬁammsLﬁmiu
g1ur “nsvgnuidannuaseuiindosiu” wnndegldifuwnundn
Guaqﬂ']iLUﬁ"ammaawqﬁmsuqmmwiuizaxsm (Maheswaran &
Chaiken, 1991)

Tumsnssfudiu nagnsuumadamuudnegaies G
Usinglusvuuuidleusssnedainnmsiiidemuiumuanialy
Fredmimaia uiwulifinisoonuuuiidihaasainltaonadoaty
Fausssuunanosy ndudyiuanuvihmednussnmmis audnw
nanetutiiduindonudinlitiig “suusn” sesnsiagaaany

aulaluni For You Page {lddnideurrunieluldfiuni iesann
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sdwvunsuauelinaunfuduauaianiweunanasuuay
Aeamn1seadygaaiuludmiuusunnsldeuase (Uchicago
Medicine, 2024; Wang & Chen, 2023) LLﬁﬂaqma‘umf‘jﬁwﬁ%alﬁm%'w
A1uANgNd 03veleya wivinluaiusaasiusegdlanas
ArmannsnlunsUsznanaliAnduldfouidu ndudesiioy “hign
Uszaianaias” 91nLNLeses HSM nagnsdamuufnagiafeidudu
nagnRdumarluanimundesunanrlosuiiduindousie algorithm
warAnuuialundn

mndediavesisaesiuamisdieiu nsou HsM Flfiduanu

3 <)

L TUVBINAYNSUUUYIUINTT (heuristic-to-systematic strategy) 7
Tdshahgsaindu “Uszg” (cateway) iiefwundrgnisuszanana
WA NUNUN VY ABY NN1TADOUANBINUAY NAYNSUUUYIUINITI
° & 1 o 3 = Y v o
anunsaduunesniduedrafesanutunoudenlesiu laun (1) Usey

§23afin (heuristic sateway) 713jshsaduaulanazasnaninulinigda

A (S32dunsoruudl, 2566; Hong et al, 2024) (2) AaNI¥H ULUUT
WLNEAN (systematic trigger) ﬁaammum%ﬁaﬁ%ﬁ& “999779U0IAY
Weane” Tagnssedanuviimenanudeiin q inules wiewdus
%@Qaﬁﬂ'Eﬂﬁlﬁﬂﬂ??ﬂiﬂﬁ@ﬂﬂﬁ@ﬂ%’]ﬂﬂﬁg@’] (cognitive dissonance) ¥
Tiausaninanuiifuvesnuliifisanednsioly (Chen & Chaiken,
1999; Trumbo, 2002) kag (3) VaAULUUTALALUAN (systematic
message) Tinausdeliudinunngaselasiaiisidaau lnwnd

Whisla wardenadasiuUluuilomtigaudiindussansninly
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vSunlne wu nsldnnsiansefifidu-nats-auuarainuendifle
Tugaeusennnl 60-119 U7 (553 3UNTOIUUY, 2566; Seangsawang
et al,, 2024; Maheswaran & Chaiken, 1991)
nsaunagnsuuuy st sadalonalifufofnudiu
asnsaguanansaseniuutom iz auiung uvudidam
TnslaneszuunsunmngLane1eiu 91UiT89e9 Hong et al. (2024)

' o Y% a

wansliiiug dmsuduunfissiuanulindaluwwndas unastoyad

Y

= L4

WUk nngusaunainsnIanIsknngazdmanonnusladnsaunig

q

' a

naasansnddnsunsiiunisiuiauund efevesuvasdoya
vaugfidmsugaudifiannalindadii undseyaiidu “ieousiu
Uszaunisal” nie “eranadns’ Addnwazadiofiuasndud
Usgdn§arnuinnd lneias uasen1ssug AuansnvednuLes
(self-efficacy) MIBONLUUNGE TS AN 9 3 93! (audience-contingent
strategy) neldinseu HSM Faiauslildunndviefidormnapdu “Uszq
§73adn” dwsugsuinfensusrunadeantu luvasilddaenser
fluszaunisalaidlugiusunastonadmiunguiliiliinlaszuy
nsuwng Lieanvesinsdiuanulindauazdeusigelaninnis
gaususNlUdNIsEyfnuLan1sase selfefficacy (Hong et al,,
2024; Walton, 2024)

dofinrsunluuiumileveasisuguuesing nagnsuuy
YINTAL HSM Seaanadesiuuuiliunnusiuiioseninamienu
Ssuazunanesudedsnuoaulatl fisjswnsyfunisdoasauniwliion
vunaln algorithm wagdausssuunannasy msasiueiedny “Gmse

avsnamuaunIn” (health influencers) MNANHATUELYEIVIYNINTS
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wnndiuasiawmesfidilaniwives TikTok anunsauedlddndunisin
NIMSNINTERaRnuazdaLufneg19lsr UL naMAe unnduas
anfuguamviiiiidugiuenuidededfivin Tuvueiiaiie
e dunsiuunanesutIsoonLUUN5IAS BelarFULUUNNS
Unauelid1iuussing uves TikTok (Macdonald & Narayanan,
2023; Triffin, 2024) 745 nsinausHyAaINININITUNNE Ii1la
pdnMsHugILTes HM wagnseonuuutonuniuduse “Uszpan
Fafn-finszAu-Ternudawmuuin” svtisanlyvinisiddmimaien
mmﬁui’dLLazmiL‘hLaumﬁwﬂugmwuﬁhjaammﬁmﬁwwamﬂa%m
Fadutesitaiusnglusudnuvimatsdu (Uchicago Medicine,
2024, Kirkpatrick & Lawrie, 2024)

Tagagu nseunagnsnsdoasquaInuL TIKTok MuWLIMNg
HsM Flsiausludnddividiuin mslddssleninnunanesuile
Fuoghailszansnmandudes “Aailmnud” lundonfuns “Aaids
wnanesu” UjiRvuduassugulionudentaiieessninans
fammedaniatlyaregraien “3eMsiauatayadivin1seena
e mnusdseenuuudumanstduialaiisuduannsldstg
§13afnfsgauavasneninulinga neussaey 9 Dedtuildiaans
Uszsnanauuudamuudniifinunmangludesifadiunaiuagain
aulavesiwanvasy TikTok nsaudInanazgndasIzigolusuuuy

Y Y

a3 dielfidweiesdiadaujuRdmsudimunulevisuazindn

Wevngunmluusunlvesiely

wwnsdaaszitagylalunsed 1
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a
M99 1

nagmsnIsaeaIsgun UL TikTok Tutszmalemiuuuang HSM

s wWviane wanms HSM AadouUL TikTok (USuM
3 Yaena 98N yadlne)
Usvanawa yns
ms Fagaemu | dhiiBsaRn Ti5Uiu "talking head" G
Ussanawa | aulaviud (Putndede SYIUNTOW, 2566) fTU
GNTGEH wazasg AENRIGRRHG) Hdengiinsiaaeuls
ahn AN (Hong et al,, 2024) 3o
Tinala WiouTidnaals (Hong et
‘*ﬁuﬁﬂu al,, 2026) ¥ mmanm
Fidaau (vu wusudile
o llyuAdenm
(Kirkpatrick & Lawrie,
2024)
manseu | asw WANMIPAY 14 "ger (hook) sy
wuuds uwsepdlali | il (Chen doriwemug (Wu 'ansg
LALRAN ARG & Chaiken, visalaiin [wqaﬂsiuﬁﬁﬁu
Sute 1999) ity o)
TAuds
ms GEQN ANNTNUBITE UiaueiFeadiisl
Ussanaea | viriuAf TAuds 1AS9a5 19 ANsed 60-119
wWuuTd way (Maheswaran & 319 Gseumsonuusd,
LSRN eI Chaiken, 1991) 2566) sjaiudselend wae
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Wuma wWviane waNM3s HSM na35uY TikTok (USun
ms Yaana wan vailne)
Usanana yns
Psfundlu uay msteaiy Gseduns
SYEYE AAENINTA DTN, 2566) NANIGE

(Liu et al,, 2022) Fwimededliesue

(UChicago Medicine,
2024)
nagns §a5an- (Mssmfiuvas wwdlnefiunidetio @3
wuuysan | g-oauu hasnuean) afin) fasno e
ms fn Wefin (nszd) uway

a a s
asueivenmansmelu 2
Sy ~ Ao =
WNAWNTWNNVAIUY ([T

LALIFIN)

'
v a

feitagulumsnedl 1 awnsaagunagnsnsdeansquninuy
TikTok AauuIne HSM léiegnagadd Ussnsusn nagmsuuamada
Safneg1afandldiadinde q Wy n1sneiaddsanslugiue
Hlamgy mslddnudianumiesenladidundngruvesanuien

diofagaaruaulanarainenalindauuuseiu nagnstivmng s
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Wellness Care as a Commodity of Hope: A Critique of

Wellness Communication in the Digital Health Era

3
Isara upadee

ABSTRACT

This academic article aims to examine the discursive
construction of wellness care in the digital health era. It analyzes
how wellness is communicated as a marker of a good life, a
controllable body, youthfulness, and a disciplined self. It also
examines the roles of communicators and communication
actors, including influencers, business brands, digital platforms,
lifestyle media, and related institutions, in producing and defining
wellness care as a commodity of hope. This article employs a
critical analytical approach by synthesizing concepts of discourse,
risk society, digital health, holistic health, and anti-aging discourse
in order to explain the relationship between wellness
communication and market logic in digital society.

The central argument of this article is that wellness care
is not merely a form of health practice or a contemporary
lifestyle trend. Rather, it is a discourse that produces meanings

about the body, life, youthfulness, discipline, and the value of

® Student, Doctor of Philosophy, Faculty of Journalism and Mass Communication,

Thammasat University.
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the individual in digital society. This discourse operates through
language, images, narratives, promises of life transformation, and
personal role models. In doing so, it transforms consumers’ risks,
fears, and insecurities, such as aging, obesity, stress, poor sleep,
or bodily imbalance, into desires for the consumption of
wellness-related products, services, activities, and lifestyles.

This article therefore argues that wellness care in the
digital health era does not merely sell health. Instead, it sells
the hope that life can become better, the body can be
controlled, and the self can become more valuable through
continuous self-investment. However, such hope is not neutral.
It is tied to market logic, which turns self-care into something
that must be purchased, performed, and continuously

maintained.

Keywords: Wellness Care, Commodity of Hope, Wellness

Communication, Digital Health, Anti-Aging
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