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The Factors Affecting the Efficiency of Communication in Project
Management: A Case Study of Federation of Accounting Professions Under
the Royal Patronage of His Majesty the King
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Abstract

This research aimed to investigate the factors impacting communication efficiency in
project management and to compare opinions on these factors at the Federation of Accounting
Professions under the royal patronage of his Majesty the King. Data was collected from 76
personnel using questionnaires, and descriptive statistics were utilized, frequency distribution,
percentage, mean, standard deviation, as well as hypothesis testing with independent sample T-
test and one-way discriminative analysis of variance (F-test). The study found that overall,
Communication was deemed crucial in all aspects of the project, with the communication channel
receiving the highest average score, followed by the content of the message, messenger, receiver,
and disturbance in transmission. In addition, it was found that the personal characteristics factors
in terms of gender, age, position level, work experience were different. Affecting the efficiency of
communication in the project is no different. Except in terms of education that affect

communication efficiency in project management differs significantly at the 0.05 level.

Keywords: Project Management, Communication Efficiency, Federation of Accounting

Professions Under the Royal Patronage of His Majesty the King
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2. ngUsaeAn153E (Objectives)
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3. AIINUNIUITIUNTTU (Literature Review)
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2) msfndadessanansdiuuy (Upward Communication) Lﬁuﬂwsﬁamimﬂqﬂmﬂﬂﬂ
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3) lngld35n1suazaeanidla (By What Means, in What Channel) §dsi1n1sdednianslog
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3.5 msu’%msn'ls?iaa']waﬂﬂsqmi (Project Communications Management)
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Usgnaumenisiiansanassielull
Who needs information?

What information does each stakeholder need?
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Why should information be shared with stakeholders?
What is the best way to provide information?
When and how often is information needed?

Who has the information needed?
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5. 15115238 (Research Methodology)
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NANTSILASIZY WUIN Jadefdanareuszansainlunisusnisnisdsanstulasanisved
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nmsfnuludiniidunmsiiasgideyalaeunsmaruunneiaLas e uaunigIu

Uadudruyanalunsasiuiu duasenudaviuieiuiadendmaionisuimsiasinisiiunneng
fuvselil uaniseavideananisemaluil
M13197 3 wan1svadeUANdNTUSIznIladednwuzduyAnaTiuanATulnadoALAALAY
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Wnenutadendmananudnsalunisusnsiasenig

Jadeddanananinudnsalunisususlasenis

Andnn o w. o v frudlovn  dudemne  dudssuniulu
unna ﬂ’ml’daﬂfﬁi ﬂﬂugi‘ﬂfﬁi S miﬁ'ams nﬂsﬁaaqs AN
LT F 0.531 0.151 0.000 0.102 7.139 0.270
Sig. 0.468 0.699 0.998 0.751 0.009 0.605
T-test -0.826 0.151 0.011 -0.762 1.712 0.259
Sig (2-tailed) 0.205 0.440 0.495 0.224 0.045% 0.398
21 F 0.788 0.993 1.803 1.118 3.155 2.221
Sig. 0.537 0.417 0.138 0.355 0.019 0.075
T-test 0.461 0.460 0.334 2.052 1.184 0.645
Sig (2-tailed) 0.764 0.765 0.854 0.096 0.325 0.632
Jeiuns F 0.720 1.924 2.845 3.475 1.054 5.107
Anw Sig. 0.490 0.153 0.065 0.036 0.354 0.008*
T-test 0.673 0.293 1.388 1.954 0.368 0.113
Sig (2-tailed) 0.514 0.747 0.256 0.149 0.693 0.893
RIS F 0.444 0.118 0.693 1.505 0.201 1.982
U Sig. 0.507 0.733 0.408 0.224 0.655 0.163
T-test -1.560 -0.370 -1.617 0.845 -1.542 -1.200
Sig (2-tailed) 0.061 0.356 0.055 0.200 0.063 0.117
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nnTed Sig. 0.730 0.270 0.874 0.581 0.061 0.186
U T-test 0.951 1.555 0.492 0.651 0.693 0.964
Sig (2-tailed) 0.421 0.208 0.689 0.585 0.559 0.415
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test MdlAn T wiriu 0.259 Tagitdlen Sig. (2-tailed) Wiy 0.398 Fau1Andn 0.05 JswauiuauuRgy
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test WU 1.646 @1 Sig winu 0.186 wanslsifiuinda1uinnin 0.05 FaflArAuuUsusiuyinny
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8. UBLEUBIUZN1539Y (Research Suggestions)
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