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Abstract

The research objectives aimed to 1) describe types and patterns of products and
service 2) analyze the potential production of products and service 3) examine cost of
products and service of community enterprises in Ontai Sub-District for sustainable
development. The sample collecting data were from 1) 400 customers or tourists about
potential of production 2) 34 community enterprises or 80% of population about cost of
production.

The result about type and pattern of products and service of community enterprises in
Ontai Sub-District was organized in term of creativity industry village by theirs” owns cultural
capital in handicraft products and a creativity ideas of community enterprises in production
of goods and service. The result indicated that their products had been the most satisfaction
by customers. For an analyzing potential of production, the driving of development was
from a net-work of community enterprises that created more incomes related to tourism
sectors, and a creativity in local enterprises’ brand name. An analyzing cost of production,
community enterprises conducted their lands and homes for investment. Total cost of
investment divided by 35% of material equipment, 35% of labor cost in sewing, and 30% of
labor cost in embroidering with the mark-up price to 35-60% of theirs’ cost. This result
related to others’ researches in problem and barrier of community enterprises’
management. The ways to solve problems were managing modern knowledge, developing
production knowledge in order to produce and create sustainable incomes to community
enterprises.

Keywords: Production, Cost of Production, Community Enterprise and Sustainable

development
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darauauugdmiuiinaddelulduselev
mMstnenensdauiiidmmeiiiovlfusznounisiinnululdduiugsie
iesnruiavesifUsznounsisazsne danuuandnaiu ilmAnnsSeuiiuandaiu uaznisdn
Aanssudnevenssdnind msiludnuaznsilnufoinns WeliiszneunisiAinnisGeusodis
soiile
Forausuuzdmiunsiduaialy
daymilunisdanisvey nseenluiada msitaueniisuaInAssiiRedes
dielimuuziungUszneumiaviayuey wasiduduuuudmsumsduiualuguudusely

REFERENCES

Boontham, N., Dumronggitticule, S. and Boonrahong, C. (2015). SMART Village: A model for
Sustainable Community Development. Journal of Community Development and Life
Quality, 3(3), 249-259.

Chemsripong, S. (2015). Business Economics. Phitsanulok: Rattanasuwan Printing.

Division of Community Enterprises Promotion, Community Development Department. (2018).
OTOP DATA. Retrieved from http//www.cep.cdd.go.th/

Editor, Technology Promotion Association (Thailand-Japan). (2018). Creative: An Example of
Creative Industry Village in Creative Economy. Retrieved from
https://www.tpa.or.th/publisher/pdfFileDownloadS/QM224p45-48.pdf

Kattiyawara, K. (2015). A Knowledge Transfer of Business Planning for Development of
Handicraft Community Enterprise, Pong Yang Khok Community, Hang Chat District,
Lampang Province. Journal of Community Development and Life Quality, 3(3), 261-
269.

Office of the National Economic and Social Development Council. (2017). The Twelfth
National Economic and Social Development Plan (2017-2021). Retrieved from
https://www.nesdb.go.th/download/plan12.pdf/

Ontai Municipal. (2017). General information and Condition. Retrieved from
http://www.ontai.go.th

Phuangprayoung, K. (2018). Roles of Creative Economy and Innovative Behavior for
Community Enterprise Development in Thailand. Journal of Development Studies
Thammasat University, 1(1), 220-249.

Sattrapruek, S. and Bunchusuwan, P. (2015). Good Governance for Community Enterprise
Management and Development. Journal of Community Development and Life Quality,
3(3), 271-283.

Journal for Strategy and Enterprise Competitiveness | Vol. 1 No. 1 January — April 2022
NIANINAYNTUALALAINNTANNITHIITUDIANST | TN 1 aduf 1 un1Ax - wwiey 2565


http://www.ontai.go.th/

31

Seisen, P., and Tangkittipaporn, J. (2015). Pollution Management in Wood Manufacturing
Community in Don Mun Sub-district, Sung Men District, Phrae Province. Journal of
Community Development and Life Quality, 3(3), 285-297.

Srisompan, O., Jaroenrat, T., and Tippayanart, N. (2014). Production Structure and Marketing
of Thai Jasmine Rice. Bangkok: The Thailand Research Fund.

Teerasorn, S. (2009). Technics of Research Writing. Bangkok: Chulalongkorn University Printing
House.

Wikipedia. (2018). One Tampon One Product. Retrieved from http:// th.vvikipedia.org/vviki/ﬁﬁq
fua vitlawdnsnu/

Yamane, T. (1973). Statistics: An introduction analysis. Harper & Row.

Joyannsia
J9IANEANTI19138 il LEANIANTIIA (Assoc. Prof. Philai Lertpongpiroon)
ANYINGINITIANTT UNINIFT1VHLTe Ny
(Faculty of Management Sciences, Chiang Mai Rajabhat University)

Email: philai_ler@cmru.ac.th

Journal for Strategy and Enterprise Competitiveness | Vol. 1 No. 1 January — April 2022
NIANINAYNTUALALAINNTANNITHIITUDIANST | TN 1 aduf 1 un1Ax - wwiey 2565



