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Abstract

The objectives of this research were: 1) to compare the decision-making process to
use the Government Savings Bank’s small business loan service according to various personal
factors and 2) to study the service marketing mix influencing the decision-making process
about whether to use the Government Savings Bank’s small business loan service. The
samples involved 310 people who have experience using the Government Savings Bank's small
business loan services at the Kanthararom Branch in Kanthararom District, Sisaket Province.
Questionnaires were used to collect data. Statistics consisted of frequency, percentage, t-Test,
F-test, and multiple regression analysis. The results revealed that the participants were mostly
female ranging in age from 36 to 45 years old, either married or co-habitating, the highest
education obtained was high school, with occupations as a food seller with an average
monthly income over 30,001 baht.

The results of the hypothesis testing revealed that gender, age, marital status, and the
level of education significantly influenced decision-making about the small business loan
service at a statistical level of 0.05 and 0.01. Different occupations and average monthly
incomes did not influence decision-making about small business loan services. Products and
services, service personnel, and service processes influenced the decision-making for using the
small business loan service at a statistically significant level of 0.05. Conversely, price, location,
promotion, and physical presentation influenced the decision-making viz. small business loan
service at the statistically significant level of 0.01.

Keywords: Decision Making, Service Marketing Mix and Small Business Loan
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4. N5AULUIANTUNT53IY (Conceptual Framework)
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NIATIVEDUAMUAUNUGTENINFILUTAU (Multicollinearity) A8n15RIAAIEAFIUAINM
wUsUslusudsfiosunslillddediudsdu 4 (Tolerance) §A13nnndn 0.19 A1 Variance inflation
Factor (VIF) fid1tlosnin 5.3 (Hair et al,, 2006) #unea1u1 dwdsduas lifianuduiusaieiuies
lng NAnANIKaEIULUUNITIAUSNNT 51A7 YBaN19NITIAUSNNS MsdasUn1TnaIn winaui
Tu3ns nssvrumislumisliuinns uasdsiiiauenianisnmn sie Tolerance agsewing 0.33 -
0.83 BsfiAmnnin 0.19 @At VIF flriogsening 1.20 - 2.99 dslanfosnin 5.3 uansin fuuseu
Aldlunsinuiinundudaszdonu wagiinrudniusiuediguiuly ulumusnesguiidmue
Jewousushuusdassnani
M51971 2 e TEBvEnavesdulsraunsnaaUIMTdsmadensinaulalduinsAudesiia

FIUDUVDITUIANTOOUAY @1VAUNTITUE SUNAUNTITUY TInineIdziny

daulszaun1snanauInig b SEb Beta t Sig  Tolerance VIF
(AAadl) 139 026 - 537 0.00* . i

Handaeiuarsukuumsiiusns . 010 005 015 211  0.04* 042 239
511 0.12  0.04 -0.23 -2.93 0.00** 0.33 2.99
29919 IAUTNANT 036 0.05 039 7.74 0.00* 0.83 1.20
s uNITNan 0.13 0.04 -0.17 -331 0.00** 0.76 1.32
Wﬁm’mﬁiﬁﬁmi 0.10 004 0.17 230 0.02* 0.39 2.56
NSTUIUNNSIUNSIAUS NS 0.08 0.04 012 209 0.04* 0.61 1.63
Fafhiauevnenanin 026 004 033 636 000" 079 126

R?= 0.37, Adj. R? = 0.36; F Change = 17.48, Sig = 0.00**; F= 25.62, Sig = 0.00**

1Y

* QlydAgyn1sadanszsau 0.05

aad

** Jpd Ay Nananszau 0.01

7. a3Unan1338uazaiusng (Conclusion and Discussion)
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auddyfumiuesaudug 1 Seuiseennaranniulvauldanusasadulald wasd
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wansefuanaludeseudn dflen viruad el s Teusssusasdiny Wusiimuaunuimues

Paaanelinnaiy

Journal for Strategy and Enterprise Competitiveness | Vol. 1 No. 1 January — April 2022
NIANINALNTUALAINANTINNITUYITURIANT | TN 1 atudl 1 UnT1AY - Wwneu 2565



54

Haddnyanadiueny nanSIdenuin engiunndsiudanasenisindulaliuinig
ﬁuﬁaqaﬁ%wéam WANFNNNUY FOARABIAUNIUITBYBY Boonmeepipit (2013); Meeduang (2015)
uaz Phet-in (2015) Innansnwnuin gnniiengann Suwwnlihlunsdndulagandit daduiedld
foyavsznoufumamalunisiadule il esnauda madsuiinUszaunisaidinfuaneis
fu woAnssuniemanseviliiiesiuvesnuiesuazsou

Haduduyanasuanunmansa nanTIdenud anunmansaiLAnAiudIE
semsdnaulaliuimsdudogsienedes wanieiu denndesiuauideves Wachiracharoenrit
(2001) wag Chathasri (2014) lngnan15398 wud1 aamuninng$19/vine dnsdadulannniausa
warlan siedl esninifunguiidiosnsanusiuadudinogluraanislddrsludusneg fuinidie
Usgnpauazadiiaseuafa iosnnmsliFinauieiuasinissunn uenand anuniwausad
uansnafuihesTindisnsty daudesnsuazamdudulududefisnstu nssuideya 11003
nsvedudesiieiu msfinnsandndulasietu el meedusedu dansedu wssgdavesusiagdag
AuNIWANTATIAN 9L

JadvdruynnaduszRun1sAnYIgean Kan15ITeNUIN sERUNNSANYIgIgT
uanssfudanaronisdnaulalduinsdulegsiasegens unndeiu asnndeiuauidoves
Wachiracharoenrit (2001); Boonmeepipit (2013); Chathasri (2014)ia%Hunnala and Keawpromman
(2019) Tnanan1s398 wuin ;:Iﬁﬁizé’umiﬁww%mmﬁﬁmiéfm?m%Lﬁaﬂf[,%u%ﬂﬁaul,%mmﬂ’jﬁ
ﬁma‘uLLuuaaummzﬁumiﬁﬂmﬁ'}ﬂdﬂﬂ‘%ﬁg@;’]@% il iesmnsgdunmsinnfiuanseiuazdmade
ANNaEnsaluMsAnwIdeya n1sidensuYIEns amnuasdenseunaulunIiaNTNTIwaTLaYn
foua waznsindulaiunnsieiy

Jadudrmyanaduon@n namsidenuin endnilunndnadudinadonisdndulaly
uinsdudessianedoss Liunnsaiu aeandosfuauideves Chathasr (2014) uag Phet-in
(2015) \ilpsndudieidnw fe Audegsienedos Janduiegsildlunideinnsusznouedn
mvgludnwazlndifesiu lrivauas Aden wazfanssuufus aanendenu nsdedula« Jelu
WANANSAU

Haduduypnasnuneldadedoion nansidowuin Melfladedeifouiunniig
fudawadenisdndulaliunisdudegsianedes liunndaiu seandesiuauiderss Phetn
(2015) Auiflesannngusiogisildlunsideiinisusznevedndilndidsstu silineldadedesion
Afnsindunuudr nande iuilsgndvesianisldunndneiunin viiliiiiaund dden waz
AanssuUUR adnemdeiu Madnauladslaiunnsieiu

2) d7UUsTaNNITAANAUING

drulszauni1snannuinis aundndusitazsuuuun1siauIngg #an1sIdenui
wanfusitazgUiuunsiiuinsivdnadonisdndulelduinsaudogs fvsedess aonadesiy
31UT98U89 Meeduang (2015); Visejya (2015); Boonmee (2019); Hunnala and Keawpromman

'
va o o

(2019) waz Banchogchua and Wirlyakitja (2019) danssivdsigiseaemaly e lutlagtiusuians

Y

Journal for Strategy and Enterprise Competitiveness | Vol. 1 No. 1 January — April 2022
NIANINALNTUALAINANTINNITUYITURIANT | TN 1 atudl 1 UnT1AY - Wwneu 2565



55

Gindnsasiniedudeiivainvans Sanuiuaieifieliinaiiungessmianistdauaiuise
nevaussiesTRaTiAuln wazdsuudadluegrimaiilulandagiu dddunsiignssy nsi
an nAaeesgsna Iuluasesandesiinats Ao andunisiu

AUUTTENNIAAIAUSATT ATUTIAT KANITITENUIN SIAnddvdnanenisandulalel
uIn153uLiegsfasedess aenndesiuauidoues Meeduang (2015); Boonmee (2019);
Banchogchua and Wiriyakitja (2019) wae Kookkaew (2019) Sanan1s3sususiaidinaiiause

'
va o [

n1sdndulaldusnisduessiasiedess Jansesivdadngidearandsly Ae lidsuimsesddng

A

nonids visedialddnglumsdi madndulaliuinisaudedsasiineindulafiundetu

dulsEaunIINaINUINIg AUYBIMINNISIIUTNIT HAN1TITENUTT YoaN19nN3
Tiu3nas d8nswadenisdndulalduinisdudossfasedes asnndesfuauidoves
Boonmeepipit (2013) wag Chathasri (2014) ?jamﬂﬁ'ﬁqﬁﬂ%’amwi’qﬁ Ao nMsfnsefidnding
annsaupuiiugansliuim s uaudeidaaungluanmilvuing fdemnssesduiivarnvane
eduvelduinmsaude wu Yesmnsesulat (online) viariulad (website) vas5uA1T Tafaney
WAy (Application) 3endn MyMo Jusiu saudls Sveamdunisinsefusuiasiivannuaneidie
Srnganuazanlunsindefusuins wu Aadefaulagnss nelnsdwi vieneduinesiin
(Internet) \Jusiu

dUUTEaNNIINAINUINIT AUNTAUATUNITAAIN HANITITEONUIN NI1TELATY
msnann fidvwaiensinaulalduinsaudessianedess asnndosiuauideves Meeduang
(2015); Boonmee (2019); Hunnala and Keawpromman (2019) &g Kookkaew (2019) oianns
duasunmsnaaiidmaludaudensdnaulaldusnmsaudogsianedens nanie Bssuias fins
THaelavan msUsvandusiug Jeyates uaziinsiausdvsiavlirugndwnniiuly svdawasio
msndulalduinisduden Tussduiinles

daulszann1sna1nuinig suninauiliuinig wansisewudn ninaud
Trusmsiianswardenisdndulalduinisdudessienedess aenndesiunuidsves Chathasri
(2014); Visejya (2015); Boonmee (2019) iLag Banchogchua and Wiriyakitja (2019) Fanseftudad
fAdearandald Ao nsfindnausuimsiiauduiing fuywddusius flagnuinns Taanw
nsfeTesu dMnuIANuTINIY awnsalidUsnwkasunlulamilila wonnE Msindnaui
auduusSufugndn azannsndnugiugndnelildannnisnnuiulassadieni (Refinance)
yessuImsdu uiludagiiuazwudn aenusuiasiduasnuiifdammmuuisundnnuegly
inausiaeudngs vileaiatyminisnaueauyaansle Useneuiuarmdusiusiifusznounis
wedifuntinauenaazanasld wazervasdesnrfeszeviiatlunisaiisanuduiusduln fady
Hadesnuyeanns Jaduiadeiinguinendirnudifey mneilanuduiuslenssiuguszneunis
Fosfinisinse n1slimUIne uagnsaunusufuielissianunsaddusolldlaglisgay

Autguilag uenainil AmuTednduaIniingiu WU N15VNLeNa1TUaNTY FIAIULAAFTIIAIM

Journal for Strategy and Enterprise Competitiveness | Vol. 1 No. 1 January — April 2022
NIANINALNTUALAINANTINNITUYITURIANT | TN 1 atudl 1 UnT1AY - Wwneu 2565



56

a

Aomeiduedieunn ey dymisuiinainyaaadsdeudradulguilngifusznounisl
o FedlEvswasemaidenlduinisaudessiasumamndvdvesiuszneunadusgiann
d1uUIzaun1INaIAuUINIT A1UNIZUIUNITIUNISIAUSNIT HaN1TITenUIn
nszurumslumsliinisidviwasensdndulalivinisaudegsianodoss aonndesiunuide
Y99 Meeduang (2015); Boonmee (2019); Hunnala and Keawpromman (2019) e g Kookkaew
(2019) Famsefvasigisoaamialy Ae nszuaunsliuinng vienszuaunslumuszuunsiaud
gndes wiudh Undedle uaziinisdnszuuddudiiidaieu uazdedoldvesnisuinisdinasionns
dnduladenltuinisaudovesgnanls
dulszaunIna1nuinis Mmudeiinauennenin kan1333 wuin Aditiaue
‘mamamwﬁ@w%waﬁiamiéfmﬁuiﬂ%ﬁmﬁ%uL%aﬁqﬁﬁﬂswéam A0AARBINUIUITYYBY Visejya
(2015); Boonmee (2019) wag Banchogchua and Wiriyakitja (2019) %Gmﬂﬁuﬁﬁﬁﬁ%mmwﬁ'ﬂﬁ Ao

]
a =

deignAnunlduinisiisuiaisazfeniiuanuazen anulussideuidenisluniunuinisues

suIA1s gunsaldinausineg Alduazliuinisungnandesiiaarivade uazazaintunisidauues
anA1 uenNil FeellszuuinwIANYARAABYBITUIATT LU N1TARAINGBIINRTUANETUNUNY

Y a A Ay v Ao o al ! v L A a o 1
Ui viediidmihidsiausednnsuansegiaue warusenisaavinentgluiuiusnisaeeslidl

desdasuniugnAmanniuly

8. YaLauBuuzN15398 (Research Suggestions)
1) aLEUaLULAINKANTTIAY
{Woaa1nnsideasell iWunsfinwianiznsdvessuinisesudu arwidunsisud fadu
1 ‘:’{I o = ‘:’{ U v Y a 4
su1AsHell arnrsadinaannsfnwdlulglunisusuusuasimuinuninnislauinigle
woNaN @010un1INsRUNTFnvgmiiausuIATwIANl arunsailuussandldlaguiu lne
SeafuInaunaNdAIInaalundosnan Al

'
[y [y

(1) AULDINNNISEIAUSNIT SUIANTDBUAY @1VINUNIITUE AITIAPINNEIAUAUIANIIAUSANS

v a

=3

Aanusofnsotazuawiuldeg19tmay W18 aziiniuazaIn ielignAr3dnienislaidenian

'
=

waresnilduinsléiui fiveamnsnisvedudedivannuane ldinesduvedudeiianut vedude
irugoanisosula (Online) war 1w iuled (Website) vo95u1ATTY S2UN WD UNEATY
(Application) 38 “MyMo” 1Judu sasiidenslunisinsefusuiaisuainrans 1w flanwn
InsAnvivesanen Insdnvidrdneulng (Call Center) wagtivlas (Website) U995U1A15 @B
www.gsb.or.th 1usiu iflensvaussguuumssiuTinvesgnéniisnsiueenly

(2) ATt iaueneInIenIn suIANSEeNAL avnfunsisud msliauddyfuusion
meludinausaziuiiliuinsiinvazonwandussdovdeudos mszduaniifdunls
U3n13 s3UUINT Msflgunsaldrinaudiviuatie azaindenisldausinligianunioulunis

Tvusnis AveldladeszuusneIaulasnioveasuins wsiziduanitun1sdu 1Juaniuineii

Journal for Strategy and Enterprise Competitiveness | Vol. 1 No. 1 January — April 2022
NIANINALNTUALAINANTINNITUYITURIANT | TN 1 atudl 1 UnT1AY - Wwneu 2565



57

ganssumaiumning Ssasiinsfasndensasteluvinuiliuins fidwmihimsassdi
surnnseghane Wudu ufeiuiflunisliuinmsldfidedssuniu Wenanfiyaneduagldenuiu

(3) #1us1en sUIATTERNAL A1 TUNTILS p1RazanAwAd AL TUSHTIRen DeEuY
Surudunaiidouths: sauvsaldaelunisd llinsdudssandon vieaWseiy mszds
wianilgnéaediorszavegud uaznanlduinismaung

(@) shumiinaudiliuins suimseewdu anndunsisud mslianuddyiunisesuieds
Funounsiiulfesnsdaaunasdilade iesinuuaueadildfivsraunsallunsgidu adld
fawazddadifutunou wazddniinisdGulilydessnn andunisiedonisdndulalduinig
naenumsldmaignm fuyvedusiug Sanunseiesedu Walaliuinig huinsseainy
Tusdla dednd uaznsusenefifuguuuuidoarfuiienanduszidouuazaea

(5) AIUNTALASNAIINAIN SUIANTBNEAY a1V UNTITNY AmTann1Thiaud1AgyiunIs
sufieihinlasnsatuayunisdesdude vienseduasugialifuaiady nmsdafanssudaaty
Msue nsUsTEdRTuSiuEes1g SaudanisiindnaveenUsseduiusuenaoiudl w1 zazds
denasenslaidnduloanlduing sufunamangniflazanlduinmsjaudonedes Wensin
wianil Az Fesdiuszrvulinnuaulasuiunn uasdundadeanudauinn vhlvignéitay
Jaudenedenaiey nmmazaslumsitunlduinng mszidilaiazdesdaulinnuauladiuou
1N wdnnsuesaiu llasuanuazainlunisuinig

(6) ArundniainarULUUNSIAUINIG swimseswdl auniunsisud mslianuddgiv
mImaInvaneYesUsELanaAwde sreznarlunisioudisglviinnudaveu leneuausininy
froamsfivannuansvesfunliuints suiuenarsiilivsznevlunsved Wlarudhedenisdnwden
ws1zdngndnidninenarsildunnuiesiniiunisiamdouietalulduinisdidu uazdlsin
ndninausieysRvassuians msoydimudvennads wielvigndifnaufionels dludsidosnis
feprvdsnasiomsuensie wiienduanlduinisdnadils

(% (%]

(7) AunszUIUNITIUAISIAUSAIT SUIANTERUEAN @A UNTITUY AITIRAINEAYAU
wsemlneiiin “Wnanlud” fe msnandraileaunisliuinmsedeaiiaue wszidudsgaiie
fignénlasuuinsieundutiu msliuinisiFeanuan funeu-nds vilrignénanisaminiien
uazlanenia 9adsnainmegnifidinnlduinisedsasiianeifioadsanufuiing nsuans
anudslandeusousuuins smddiamildlalunsuddisandouenansineg damiitedudli
sanEBedu

2) tarauauuzlunsiseadoly

(1) lumsiteasuioly annsalduusdu Wewdnwnisdnaulalduinsauiessfens
doelsifinmanysaiundu wu Yaseniouen Téud wswgia nszuamnudien (Trends) nnuane

= o [ I v
NN9LUDY FIAN IUTTIN LUUAU

Journal for Strategy and Enterprise Competitiveness | Vol. 1 No. 1 January — April 2022
NIANINALNTUALAINANTINNITUYITURIANT | TN 1 atudl 1 UnT1AY - Wwneu 2565



58

(2) lun9ideadsdoly ileliauitedanysaitelu asdnsAnuidanmnim lnens
dumwaliBedniudusznouns fuims nasnduantunsiudug iieldusznoulumsiinsgiids
dnsaly

(3) Asfinsfnwidadieuiieuainaadunisiiudug Wedwldidunaslunsfinw Sy
ahlugmatamuazysutssnslinsiinge) Tuly nufeadenagusmensnaislnag Tunns
atiunulueuieg

REFERENCES

Banchogchua, S. and Wiriyakitja, R. (2019). Factors Affecting the Decision in Choosing Housing
Loan Services Provided by Government Housing Bank in Bangkok Metropolitan Region
(Master’s Independent Studly), The University of the Thai Chamber of Commerce.

BangkokBoonmeepipit, C. (2013). Customers Behavior and Marketing Factors Affecting
Decisions in Choosing Housing Loan Services of Government Savings Bank in the
Bangkea Region. Master of Arts Program in Public and Private Management, Silpakorn
University.

Boonmee, S. (2019). Market Mix Factors to the Decision Process, Choosing the Project Type
of the People's Bank Loan, the Government Savings Bank, Chumphon Province. Journal
of Interdisciplinary Research: Graduate Studiies, 8(1), 94-100.

Chathasri, A. (2014). The Factors Influencing on the Selecting Decision Making of Residential
Loan Services with Commercial Bank towards Customer in Bangkok Metropolitan Area.
Journal of Rajamangala University of Technology Krungthep, 8(2), 1-20.

Government Savings Bank. (2019). Sustainable Development Report 2019. Retrieved from
https://www.gsb.or.th/media/2020/08/GSB-SR-2019-Final-OK.pdf

Hair J.F., Black W.C., Babin B.J., Anderson R.E. and Tatham R.L. (2006). Multivariate data
analysis. (6" ed.). Pearson Prentice Hall: New Jersey.

Hunnala, K., and Keawpromman, C. (2019). Factors Influencing the Decision in Choosing
Housing Loan Provided by TISCO Bank in Bangkok Metropolitan and Vicinity. Journal of
Interdisciplinary Research: Graduate Studlies, 8(2), 390-340.

Kookkaew, P. (2019). Factors Affecting the Decision Making to Sources of Working Capital:
Case study of Motorcycle Loans, Muangthai Capital Public Company Limited in
Samchuk District, Suphanburi Province. Journal of Interdisciplinary Research: Graduate
Studies, 8(1), 249-257.

Kotler, P. (1972). Marketing Management: Analysis, Planning, Implementation, and Control.
Teacher's Manual. Prentice-Hall.

Meeduang, S. (2015). Factors Affecting Decision Making to Use Housing Loans of Government
Savings Bank, Ratchadamnoen, Phra Nakorn, Bangkok. Graduate School, Silpakorn
University.

Journal for Strategy and Enterprise Competitiveness | Vol. 1 No. 1 January — April 2022
NIANINALNTUALAINANTINNITUYITURIANT | TN 1 atudl 1 UnT1AY - Wwneu 2565



59

Phet-In, A. (2015). Factors Affecting to Selection Personal Loan Service of Customers’
Personal Loan Service of United Oversea Bank (UOB). Faculty of Journalism and Mass
Communication, Thammasat University.

Raksong, S. and Yu, B. (2018). Factors Influencing Demand for Business Loan from
Government Financial Institutions by Small and Medium Sized Enterprises (SMEs) in
Northeastern Thailand, Journal of Graduate School of Commerce, 13(2), 53-65.

Schiffman, L. G., and Kanuk, L. L. (1994). Consumer behavior. Englewood Cliffs NJ.

Sisaket Provincial Office. (2022). Economy of Sisaket Province. Retrieved from
http://sisaket.go.th/data_sisaket/economics.htm

Sukrod, J. (2011). Factors for Credit Consideration and Risk Management Affecting Non-
Performing Loans of Government Savings Banks in Phranakhon Si Ayutthaya Province.
Faculty of Business Administration, Phranakhon Si Ayutthaya Rajabhat University.

TerraBKK. (2019). 77 Provinces, which province is GPP per capita highest?. Retrieved from
https://www.terrabkk.com/articles/196822

Vanichbuncha, K. (2009). Multivariate Data Analysis for SPSS (4™ ed.). Bangkok:
Chulalongkorn University Press.

Visejya, S. (2015). Factors Affecting Small and Medium Enterprises in Choosing Business
Loans Service of Commercial Bank in the Bangkok Metropolitan Area. Faculty of
Commerce and Accountancy (Thammasat Business School), Thammasat University.

Wachiracharoenrit, J. (2001). Factors Determining Clients’ Decision on Choosing a Personal
Loan in Bangkok (Research). Rajamangala University of Technology Krungthep.

Wongpanit, W. (2018). The Transfer of Sustainable Poverty Alleviation Processes Sisaket
Province (Research). Sisaket Rajabhat University.

Yamane, T. (1973). Statistics: An introduction analysis. Harper & Row.

Joyadnsia
1. A9.55500a guiesy (Dr.Thumwimon Sukserm)
Email: thumwimon.s@ubu.ac.th
2. wENIvgAn 8amauan (Payuda Ingkasomphob)
AEUSUNIAIENS UINEIREQUATIVE
(Faculty of Management Science, Ubon Ratchathani University)

Email: amigo.bokoo@gmail.com

Journal for Strategy and Enterprise Competitiveness | Vol. 1 No. 1 January — April 2022
NIANINALNTUALAINANTINNITUYITURIANT | TN 1 atudl 1 UnT1AY - Wwneu 2565



