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Abstract

This research is a survey research with purpose to study the communication patterns
affecting the decision to study in Suan Sunandha Rajabhat University. The sample are 400 first-
year students at Suan Sunandha Rajabhat University, Academic Year 2021, using quantitative
data analysis, Multiple Regression Analysis, to study how much independent variables in the
group can explain the variation of the dependent variable. And when controlling the influence
of other variables, what independent variables can describe the variation of the dependent
variable. The statistical significance level was 0.05.

The results showed that, factors of public relations media exposure such as television
media, radio media, print media, online media and personal media can be explained
together. The decision to study in the bachelor's degree of Suan Sunandha Rajabhat University
students was 32.1 percent (Adjust R 2= 321), and when controlling for the influence of other
independent variables to be constant, there were 3 independent variables that influenced
the decision to study at the bachelor's degree level: television media, print media and online
media with a statistical significance level was 0.05 by television media has an influence value
of .135 (3=.135); print media has an influence value of .166 (8=.166) and online media has an
influence of .423 (R=.423).

Keywords: Communications style and Decision
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nsAnafaiifun1539ei31d1999 (Survey Research) Tngl#3snaifiuteyaidsusuna
(Quantitative Research) srenislduvvasuauduiniesdetfudoyariielilddeyaiiamsaney
Tanginguszasdmsfels vssansililunisfinuaaiide dhanwduld 1 awninendosmdgaiu
atium Insfinw 2564 §1uru 6,905 AU (Foya o Jufl 5 unsIAL 2564) FMUATUIAYEINEN
#eogrenglfilusunuestszang lnonsAnaruIATeInguiiog1 s N M T9vemls e
(Yamane, and ArzayGs, 1974) Tngfnnuafinuaaiaindeuil 0.05 ldngusegns 400 yn §iToas
thifeyaanuuuasunuildfinsmusalliluiesgidouanisada TagliisiesgidoyaideUimna
(Quantitative Data Analysis) N1531A31eMN15aRABELTINY (Multiple Regression Analysis) \efnw
ulsBassianduannsneiuisniswsiuresiudsaildivinle wesdlenunudvsnavesiiuys
Frduwdn fuusdaseilathefiannsaeiutenisusiuresiiuuseny Tnefnunsedutedfaymig
afivl 0.05

5. Wan135238 (Research Finding)
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N15aAneeIny (Multiple Regression Analysis) Lﬁaﬁﬂw’]’j’]ﬁjLLﬂﬁaaizﬁﬂﬂﬁjuﬂ’W’ﬁﬂa%U’mﬂ’]i
wUsfuvesiulImuliiviile uazillonruaudninavesfiudsiduud duusdaszdlatied
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fauUs9asy d t Sig.t  Tolerance VIF
1. #olnsvirl 135 2.098 .037* 419 2.38
2. doing 118 1.777 076 389 2.56
3. Hefefiun 116 2252 .025* 651 1.53
4. Hoeoulay 423 9.417 .000* 855 1.16
5. doynma 084 1.723 086 732 1.36
R=0.567, Adjust R?=.321, F=37.322, Sig F=0.000* Durbin-watson = 1.664
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91n015°9% 1 wud Jadeanunisilinfudoussudunus loun delnsvial doiny dedaiun
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wInendessAnaIugium leiesar 32.1 (Adjust R?=.321) uazileAiunudnsnavesdulsdase
faue Tiasiiuad daauusdase 3 aa Nisvsnanunsanduladnfnenelussauusyuns tawn
= v ¢ A a a ¢ = L3 Ao o w aada a v & a1l a a N (%
dolngvim dodsiun wazdosoulad lneldsdAgyeadai 0.05 Tasdslngyiml dadvswanszau.
135 (R=.135) @0Aafun HednSnaiszau 166 (3=.166) Lazdvoaulal dA1dnswansziu.423 (R=.

423) BeEIdulivinnsnageur1atia Durbin-Watson AWinfu 1.664 Feegsening 1.5-2.5

6. @3UuNan13IeuazanUsne (Conclusion and Discussion)
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7. doiausuuzn135i98 (Research Suggestions)
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