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Abstract

The lack of efficient distribution channels has prevented the community products of
Ban Mu Tan from fully reaching a wider market, despite their high quality and unique local
identity. The growth of e-commerce thus presents a significant opportunity to enhance market
prospects for these community products, expanding their reach from a limited local area to
the online marketplace. Implementing this system helps elevate the capabilities of the
housewives' group, reduces the limitations of traditional sales, and promotes digital skills
within the community. This research aimed to: 1) develop an e-commerce distribution channel
for the community products of Ban Mu Tan, Phong Pheng Sub-district, Pa Mok District, Ang
Thong Province; 2) evaluate the quality of the e-commerce system; and 3) study user
satisfaction with the system. The sample group, selected through purposive sampling,
consisted of 20 members of the housewives' group, 10 customers, and 3 information system
experts. The system development life cycle (SDLC) process was utilized, employing PHP and
MySQL database. Responsive Web Design technology was also applied to ensure compatibility
with both mobile devices and computers. The system features product displays, order
management, payment processing, and a back-end management system for administrators.
Evaluation was conducted using descriptive questionnaires. The results revealed that the
quality of the community product distribution channel was at a high level (X = 4.40), indicating

that it successfully passed the evaluation and is ready for implementation. Furthermore, the
overall user satisfaction was at a high level, specifically for the housewives' group (X = 4.32)

and the customer group (X = 4.21). The system exhibits high quality in terms of usability,
accuracy, and security, thereby effectively meeting user requirements.

Keywords: system development; distribution channels; community products; e-commerce
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2. IngUseasAn1sIde (Objectives)
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3. N1INUNIUITIUNTTY (Literature Review)

TumsideiFes “mevauvomanisindimiiendadasiyususemndudsidnnselnd
nauwithuthumena dmingrmes” fuwnAnuaznguifiietemaissu Jsamsautsesnifu
waevdn o el

3.1 ¥9IM19n153AT1%Ue (Distribution Channel Theory)

Fownemssasining WWudunilsvesdinuszaunianisnain (Marketing Mix) Felasdusznau
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2) ¥8a119983 (Indirect Channel) fwaA1AUNANN WU S1uAUEN visenaindunl OTOP

3) Fosvnamiane Ay (Multi-channel Distribution) n15ldvianeyean1esiniy 1w nMsve
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1) Saouiifannsfiofie (M-COMMERCE) wineds nsldgunsalfiofioiiiovingsnssusaulay]
M-commerce Wgndasfiumsliieiotewaganfuaylfaeiiiordonsio

5) SOCIAL E-COMMERCE e n13fvngesulati Tuiad sulasiaievrsdsnuoeulall
LagANALTLEN1&9AN Social E-commerce nazidesileady M-commerce lngianiziflof 14
w3evudsnueaulatidnfwiugunsailione n1sulnves Social E-commerce fiYadeativayu
wagUTEns Wi AnudeuvenisidngseuunieUntludea 1y Facebook wiolUnyTinTetnedu
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wazeotedsauesulaiiifidvinadonisindulatouasnssdusonue Juiiliuuliniidulnegs
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anufinsvesgndn féiosduliinadansnanesulavnarnvaisiiefagnéndigiiudn Local
E-commerce \Hunil sluaunualifundnvesdaeuidagalui (Mobile-social-local) uaglasu
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3.3 Msaievemenisindmigaaulal

3.3.1 NOBHNITAATIZNTTUY
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tndieaiszuvagsnanusindudldlugsie edAnwinnudesnisuazyieudnladussuuiies
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fAnTy FIAIAINUABINTVOE Y WesnmusveuslunsiRILTZUY

2) NM53LATIEH (Analysis) ﬁfﬂ%meﬁizw%ﬁwmﬁmeﬁizwimﬁﬁa%aﬁlﬁmﬂms
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Diagram)
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5) Msnaaeu (Testing) neutluldeuaieasiinmaaeuszuulneetaazidulusunsuwes
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3) g1uteya (Data) vanefs nguvesuiluteya niemseiinadoulosanuduiugii
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1) syuumsdeansinsauunau (Telecommunications) WAgadesumeluladémunisdeans
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6) AU (People) Nuneii qﬁmﬂie?'faﬁaLﬂudauﬂizﬂauﬁﬁmzy‘mqm IngypaInsluseuy
a1saunAlTENaUAIgYAAaIe 9 81919 U TUTunsues UnliAsieiseuy ImInsias ey
dneenwuuguteya wazglduaten
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nszvauMsUssdussuuasindsnaadldauszuy Tagasvnisnsnaey Tinsieidn
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seuuliiiuseansnndalu (Computer Academic Textbook Department et al., 2015)

4. 350157398 (Research Methodology)
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fumeluladansauma ileUssliuaunwmamaiavesszuy nguffvuildiungusiegies
Nielsen (2000) nanriinsnaaeufungugléauiifusunudiu 5 - 10 au wazdidervigianiy
VN9 @unsaAunutaunnIBIwazUsEiununnassyuule

4.2 \3aailafllunnside

w3osflondndly Ao wuvssundmssnuloUssifiunun sz UUS AL folazady
wanalaldauseuy sruuiRuInI81995MsRRIuTzuY (SDLO) Taeldn1w PHP Tun1smun
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