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Abstract

This study aimed to examine the influence of technology acceptance factors and
consumer trust factors on online purchasing decisions of plant hormones in Thailand.
The research framework was based on the Technology Acceptance Model (TAM) combined
with consumer trust concepts. The sample consisted of 385 respondents who had prior
experience purchasing plant hormones through online channels, selected using purposive
sampling. Data were collected through a questionnaire that was tested for validity and
reliability. Descriptive statistics and multiple regression analysis were employed for data
analysis. The results indicated that a total of six independent variables were analyzed,
comprising three technology acceptance factors, namely perceived usefulness, perceived
ease of use, and attitude toward using, as well as three consumer trust factors, including
product and service quality, website reliability, and brand and organizational image. When all
variables were analyzed together using a multiple regression model, three factors were
found to have a statistically significant positive influence on online purchasing decisions for
plant hormones. Ranked by the level of influence, perceived usefulness had the strongest
effect, followed by perceived ease of use and brand and organizational image, respectively.
Furthermore, the multiple regression model was able to explain 46.90% of the variance in
online purchasing decisions for plant hormones. The findings of this study provide practical
implications for online agricultural product sellers and platforms by highlighting the
importance of user-friendly system design, clear communication of product value, and the
development of credible product and organizational images. These factors can support
informed purchasing decisions and contribute to the sustainable growth of online agricultural
markets.
Keywords: technology acceptance; consumer confidence; purchasing decision; plant

hormones; online shopping
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saulatiunndesifisdln WeaieeRaNuIaNT0asUIENgANTTNVRANEATNTIUUTUNGUALNYAS
mgn1e waziludeyalslsednddmiunisimuanagnsnenisnaindudinunseeulatedis

Wingau JUsEEnSnn wardennaesiunsiauINIANSINYRsYasUsEInARealy

2. I1QUszaeAn15338 (Objectives)
1) We@nw1dnSnavestadensuausuwmaluladniinen1sinduladioses luuNuNIUYe 9NN
saulavluussnelne

2) W BANY1BNSNaVIUTUATUAINULT DL UN LR BN15ANA UL 8803 LUUN TR 1UYDIN

saulauluussnelne

3. NITNUNIUITIAUNTIY (Literature Review)
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audesenisliaiu (Perceived Ease of Use) §aazdwmasariruniiinenisidiuuayanudile
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(Theory of Reasoned Action: TRA) 484 Ajzen & Fishbein (1980) §sa3u1871gAnssaiinan
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(Subjective Norms) faun Ajzen (1985) lawmunuiaaungudwafnssuniuuuy (Theory of
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U58dn801n (Perceived Usefulness) wagn1ssuinssuuldaudne ladudou (Perceived Ease of
Use) apsiladoiidwmante auailunisldan (Attitude toward Using) wagiirlugannusislaldanu
(Intention to Use) waznginssun1sida1uaia (Actual Use) :uddediuiuuinaduayu TAM
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Fauin Jadeussnnsmansliisvisnasemnuita e edifoddy
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4. 35115938 (Research Methodology)
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(National Statistical Office, 2024) nMsfnuarUIANAu0E19lgATVRY Krejcie & Morgan (1970)
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~d?(N-1)+X2P(1-P)
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4.2 \a3esdlafldlunside
w3 eilefildlunsiTofeuuuaeuniy TaRmunT UIINAITNUNILLUIRALUUTIADS
nspansumalulad (Technology Acceptance Model: TAM) LLmﬁﬂéﬁ’mmmLs'ﬁ'aﬁusuaargu%‘lm
waznszuunsinauladodudiesulal iieliaenadestuinguszasduasnsouuuinniside
wuuasunuuiseaniu 3 meu ldun 1) Feyaialuresfounuuasuniu 2) deyanginssunisie
gosluufiwnuromisesulay waz 3) Tefmauisafudasenisseusumalulad Jadedu
mudeiiy uasmsiadulate sausuou 35 4o TadeunsanUsnaAn 5 seiu (Likert Scale)
mMamsaseunuamuetasesiadiiunslnedidenvig 3 i edssiliununiioansads
o AgRvliALaanARBIYItaAInNiUTngUsEatd (Index of Item-Objective Congruence:

I0C) W3 #1 10C Ladgwiiu 0.87 FeganinnaiisausulanaisiAiuinnia 0.50 (Polit & Beck,



66

2006) mﬂﬁgumaaummL%aﬁmaaquaaumuﬁ’majmﬁuaéwﬁﬁaq 30 au IagldAnduuszans
woan1ve9ATauUIA (Cronbach, 1951) WU ﬁwmmﬁ'aﬁmaaﬁaLLUmﬂé’mﬁmmmdﬁ 0.70 LAM9IN
iwsesiiefipauammnzandmiumaiiuioyasie

4.3 nsiiusIusutoys

N3 UTIUTINdeya sEninufoununIius - ngwa1ay 2568 K1ukuudeunIuaeulall
(Google Form) fiflunsfunguiiegafingzareegimngiiaiavesusemalne ilelinseuagu
U5291NIAUVOUAT Fnun I@ﬁi%?%ﬂﬁiq'mﬁaaa'waLLUUMmEJ{'umau (Multistage Sampling)
Tuduusn §37ouusdt uii Anwreenduginiandnvesussna ldud aamie nranans
mangTusenidsavie uaznald miuinsduidennguiesidlustazginamudndiuves
UsgrnsiusznaueinsunIsinums

Tudusioun H38msguuuuiaizaniiodaidendmevuuuasunuiidguansinssnnmus
fo Judfifleny 15 ViUl vihemlunenumsnssy Ul vienisuszas uasiivszaunisaidesaslay
flvkurasmsesulay msiivdoyasmidunisiiuuuvasuniuesulaylugisiaii ivua

lPgATIFBUANUATU LB UVABUIUABUINTOYaIEN ST UIUNTIATIEINNGATA

4.4 M3AAszvidaya

'
Y]

ToyanallIaTginlgadfdanssaun liun anud Sesar Anade wavdruleuuy

WINIFIU waaseratAadseyuu Inglinslmsesionneengas (Multiple Regression Analysis)

Y
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Wians9aaUdnSnaveslatenisuansumaluladharAanuniunisenisindulate

5. Nan15398 (Research Findings)

5.1 wansAnwdeyanliuaznginssunistesesluunvesuladl

M1399 1 Teyaniluvesneuluugeuny

Hoyaluvasdnsuuuuaauny 317U (AY) Souay

LW U8 179 46.49
VAN 164 42.60

LGBTO+ 42 10.91

32U 385 100.00

918 Wosnin 20 ¥ 14 3.64
20-40 1 300 77.93

41-60 Y 62 16.10

1N 60 U 9 2.33

37U 385 100.00

FZAUNITANY sninUSeaes 141 36.62

USeyes 208 54.03
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Hoyaluvasgnsuuuuaauny 31U (AY) Jouay

ganinUSeyen3 36 9.35

994 385 100.00

1N LNYATAT 152 39.48
A8 101 26.23

RRLLELEHD 64 16.62

Suihehly 29 7.53

Fus1vnIs 18 4.68

WUNULDNYU 13 3.38

199U 8 2.08

39U 385 100.00

eldraimou 15,001 - 25,000 UM 225 58.44
25,001 - 35,000 U 56 14.55

35,001 - 45,000 U 24 6.23

1711111 45,000 U 80 20.78

994 385 100.00

0NN Tan 203 5273
ANIH 145 37.66

e/ 1e39 37 9.61

994 385 100.00

Qildnuwn mangiueenieunile 136 3533
MaAmile 77 20.00

MANaa 72 18.70

AARZIUDDN 63 16.36

AIARZIUAN 22 5.71

aeals 15 3.90

994 385 100.00

M137 1 Teyanaluvesneuluuaauny wuil duesesluuiviutemsesulatdiulvg
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39.48 inglasiawiauaglugig 15,001 - 25,000 um wagldgiidegluniansiuesnieunile An
Judeway 35.33 aud1iu
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5.2 Anadsuazdudeauuninsguvesdadeniseausumalulag Jadeadnuaiu
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A157199 2 Aadenavaluidoavuniasgiuvesdadenisveusumalulad Jaduanudeduuas
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ynugsuamdnualivesduduazesdnseglusziulunans uansintadeduuusuduaznwdnual
Jaidnsnasienisdndulaluseduses

dmsumsdadulade nuin frevuuvaeunuiisedunisinduladooglussduifiudenn
Tnsamzaruaslafiazdetluewan waganundoulumsdsuimaluladifiuiy azvouliiui

Y a = A ~ LR & - ' oA
Austnalianuweiiuwaslvunliulivemvesuladlunistesesluuiiveg oo

5.3 HaN15ANY13NSWavesladgn1seausumnalulad kazUadua1unuaduns

fnduladiegasluunsniseaulall

MINT 3 NANMTAATIEVIRNBENYIA

N9

fiauusdasy B Std. Error Beta t p-value Tolerance VIF

A 0.725 0.155 4.682 0.000

nssumnuiuselenl 0.271 0.055 0.268 4.962 0.000% 0.480 2.083
nsfumnudesenisldanu 0.193 0.055 0.199 3.529 0.000* 0.444 2.254
vimundnsisemsldnu 0.092 0.055 0.091 1.676 0.094 0.476 2.100
@mmwﬁuﬁﬁ WAEAITUSNNS 0.010 0.055 0.010 0.178 0.858 0.431 2.318
mmndeevea vl 0.091 0.048 0.099 1.889 0.060 0.507 1.974
ANENYIVDIEUA AL DIANT 0.154 0.044 0.176 3.462 0.001* 0.543 1.841

R? = 0.469, Adjusted R” = 0.460, F = 55.626, Sig. of F = 0.000, * p-value < 0.05

1INATNY 3 HANITILATIEVIANDDENNAUKUUTIN WU AIUUTBATEN 6 fauUsilen

ANUFNRUS SN LUsog luseauNmuzay laee Tolerance ag3enin9 0.431 - 0.543

Fannninnaeiduiifioensuld (0.10) wazAn Variance Inflation Factor (VIF) aejsesing 1.841 — 2.318

Y

Felaifunne 10 wansiveyaliiinlgymanuduiusigadunvan (Multicollinearity) wagdadn
wangaud SN islgatiAnnn e YA
HanTiasgvinansenvaunuil Yadeniseensumalulagdiuiu 3 iy uazladeauaiy

WRIUIIUIY 3 AU SININUA 6 AU LBt TAsIzsauAUlUaNNISIREY WU J97UU 3 AU

[ a

Ndwmaldsvinegniitvdfynsadarenisinduladosesluuivniugeimisesulall Ussnounie
Jadenisweusumalulagdiuiu 2 a1y lawn nssuianuiuselesd (Beta = 0.268, p < 0.05)
Lazn155uIALdedensI¥IU (Beta = 0.199, p < 0.05) wazladesmuanu@eliuduiug 1 A

laun nndnvalvesdunILazesAns (Beta = 0.176, p < 0.05)

ada
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1% '
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o w
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ssyemulsdaseiusuusnalldediadetiold aunsanneemvauildainmsiinsesiamsadou
loRail
Y = 0.725 + 0.271X; + 0.193X, + 0.092X5 + 0.010X, + 0.091X< + 0.154X,

Tnefl Y= mssmduledesesluuiivinudemsaulad
X, = m3fuianuiuselel
X,= msfuianuhegsanisideu
X5= Wauadfidsenisldu
X,4= AUAMEUALAZNNITUTNNT
Xs= mnudedioveadulysd

Xg= NMNANEAIYIEUALALDIANT

6. d3UNan1338Uazafiusera (Conclusion and Discussion)

6.1 #3UNaN15Y
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