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Abstract

Digital life: the operation of daily activities through a device that serves as a location
to manage various activities is referred to as "digital life." Whether it is communication, working,
meeting, teaching, conducting financial transactions, shopping, searching for information, or
being used for entertainment purposes, this study of digital life in Thailand was conducted
through interviews with 6 experts related to digital technology in Thailand, both public and
private sectors, who gave definitions and bodies of knowledge about digital life that was close
to the people. Most Thai people are If we can use the daily activities that we do in this digital
world to develop benefits, whether it is through the use of frequency or usage data of
individual applications stored on the mobile phone, individuals will find that each person has
different activities. Some people use apps for entertainment most often. Some people use
social media the most. Some people use it for work or meetings the most. These can be used
to develop software to meet the needs of future users. For now, or even if it's in the future,
to check health insurance products for people in the digital age. Sleep data Purchasing health
insurance can be advantageous. Discounts on purchasing health insurance packages or
providing mobile phone usage information as part of the patient's assessment of the doctor's
remote assessment or treatment via online channels. developments in the field of public
health for ophthalmologists etc.

Keywords: Digital Life, Digital Life Index and Digital Economy
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