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UURnudaalininay Gen Y arean dmsunuanidnnig Ao USEMAITIN1TIMKUE U ay
913 (Career Path) Tsffumiineu iiininwruasiamniniaul#idnisnisasusnu (Coaching)
wazUfuusengsadoudeteduresudnlifianudangumungaufuninaungy GenY tia¥nw
wilnaungy Gen-Y TiegiuuTemegneeiunuy
AR ANUKNTUREBANT ANRenelaluay wilnaw Gen Y
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Abstract

This research aims to study the factors affecting the intention of job resignation for
generation-Y employees and to study the employees’ motivation of work at a Thai Japanese
joint venture company as a guideline to retain employees. This research deploys quantitative
method using questionnaire to collect data. The sample group is 76 generation-Y employees
aged between 21 - 38 years (born between 1981 and 2000) from a Thai Japanese joint venture
company. A case study company is a factory producing clear glass and processed glass located
in Samut Prakan Province. The results show that factors affecting the intention of job
resignation for generation-Y employees are career growth, renumeration package, and
colleagues. Regarding the challenges causing Gen-Y employees in Thai Japanese joint venture
company to resign are discouragement to grow in the company, the job assigcnment is not
suitable with their educational background or intention to do, and the job assignment is not
reasonable for the remuneration. Moreover, both the unsatisfying working environment and
working conditions also cause Gen Y employees to resign. The solutions to these challenges
are the organization should have a clear career path for its employees, having strong coaching
team to construct effective coaching methods for new joiners and adjusting company’s
regulations for flexibility. This is to develop a Thai Japanese joint venture company to be
compatible with Gen-Y employees so that the Gen-Y employees will be in the company for a
long time without the intention of resignation.

Keywords: Employee Engagement, Job Satisfaction, Generation Y Employees

1. umi1 (Introduction)
UszimelnguazUsvinagiuianuanuduiusnfseiuungniuiunit 134 U dwalilseine

a0 = a 1 v [y |3 1 a [ 7
ayuiinuaiunsalunisindadviedulsenalnaduedad wazladiunawululve nainvane
gRaIMINTIL Usenaumig anamnssunisudn nsudndseandudigllnauilnauasduainienis
NEAT NSWANUAEULTIY NS NETnadasuntnuewsEnalng Aaanaun1siaiu
Tusudue emumalulad winnssu warn1vinayien (Ministry of Foreign Affairs of Japan, 2017)
yndeyadieiu anunsonanlainussmelnadunidusdnsvesUssmeagUuidiuiayu
wnfign Judumemadidgusmswamuiliemudndusosdmidnanulvedudwunn waznisle
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yaraNsniiuszansnmiaidusesdAyd msuesinsaguu insizninanuniivssansamaaidunaln
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U8ya31n Toyota Overseas Management WU U9AY8ITMUSIINDIANTUYDIUTTINAY YU
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AnuAn I esnUssmagluussitmaieulurignausun Ssaengdudeaddyuay
LanataANasnAnAsieadAns (2) uiauwamaau%ﬁmaﬁuayumqmuﬁumw%auﬁ’uﬁmauLmuﬁqﬁyu
feu Beszornanmavhaiuuiy dddmouunugs Sudunagnslunisfsgalvininauldliaieen
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TaidurarinmuesIuIAnsUy fie ianudAyiussuuenila nsatiuayuruimvegiann

naswaswinuiseoutisandn Sadulldensuninauinanufeuarldsunndeutundo Uty
Suieu Belundniu nsussdaninnulilgiumisiigaduasdesiunissiiunsmaistuney
msznsUszifiusadenangnussiduduiinannnindayana (mai and Tomofurmi, 2012) Fa19y
annaiiiilvntnaulne Tnslanizwinaungy Gen-Y warsaugenatoenaIngIy tileviaudy
psAnsilinuA Lz Ane UL UTiaoandesiulsyansnavesaty amginsiuTadulymmndnves
psdnsiUuluszmalnefivnuaauyanainssulsififimnuesininddoosdns

wilnaungu Gen-Y Wufiinsevingd aa 1981-2000 w3o w.a. 2524 — 2543 Jaguuileny
18 - 37 ¥ nguwineumaddodunduiifiguzmansugiadeudefiniinguauiunoun il
gasrlun1sld¥in n1svineru dlentalunisidenaiuuinndt adedindnerungy Gen-Y
fingAnssunisirauiiaugadunisld@indiusa (Work-Life Balance) uanninguausuneou
\Jueenann (utharat and Jiraporn, 2019) nMsWamnszuy 10T lugaddiadeiduniosileluns
Jaun dmdonsiunazyarnsiailusgned wiluvazierdundudulenidlunisidensuveangy
Gen-Y iflasan nguautsiliivinunduszuy 0T Ssflauannsalunislidoyaievsznounis
dndula wagmlemalunthiinmsauiimunzaufunuesiate (Pajchamat, 2018).

Yagtulanidngdenuiigeony (Acing Society) sivlingu Gen-Y Aerdufdsiuindoussdns
LazlATwsha Jadog19Beiiosdnsfesmuuamemsatuayuuasdouslonidondy Gen Y el
AADIYARA TaztieandmmmIatoen anATlidelunisiamyaea Tdmdsunazadranulsd
Usgdnsnmla

e Anvinuanidunisudledgninisdsunulnegl§3sns3seidUsunn
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2. 'fmq‘dizmﬁ (Objectives)
1) efnmihdfidmaronnuitlasenanmuvemtinaungy GenY visnsamyulne-diu
2) lefnwiussgaladonisviiaunazanuivihvesiinanungs Gen-Y viEmsaunulne-
Ay
3) eduuminsinmsesdnsneldmnuvainvanesuiausssuiiednwinidnau Gen Y
yosudtmiamnulneg-guu

3. NUNIUITIUNTIY (Literature Review)

nsanwtladedidinadenisvihnueaniiniiu (Employee Retention) Tuudtmiaumulne-
FUu sunvvgnaimnssuludszimalneg §3deldviinisAinwinuifn nquiuaznanuide
fuigrdeatunisfinu useanidu 4 daudedl (1) ny¥aussslussdnslne-guu (Cross-Cultural
Diversity of Thai-Japanese Joint Venture Company) (2) LLmﬁmLazmmwmaLﬁmﬁ’umimagjﬁuaa

wiina1u (Employee Retention) (3) nqufiieadasiuainuiienelaluiiu (Job Satisfaction) wag
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(4) mqw@'mmanﬁwiamﬁmsmm Hewitt (2015) (Aon Hewitt Employee Engagement Model)
euasBundl

1. ww‘i’muﬁssﬂumﬁﬂﬂwﬂ—mjﬂu (Cross-Cultural Diversity of Thai-Japanese Joint
Venture Company)

Thiptiampong (2016) ﬂfcmﬁﬁwuﬁiimmiﬁﬂmummmﬁmgﬂﬁuﬁdaiﬁwﬁmmlmuamjﬂu
Anmnunaguannsey ewinusseinaideusaziaseaiy Sdduninduy Teusssumsinau
vosUszmadiu Ao msuaninimlnssregnifomieuties sziuindunsuaniniuinuarldle
Pnnmsdsdeunuuil Fedmiuaulnearsdeulmiduetisann Lﬁaamﬂﬂulmuammigﬂﬁiadw Fndl
forfudesiignuenuifiesi fdu mnwinanilnelasianengy Gen-Y filinelafiaratoon wiluni
ndufuvesmiinnuduazeany uaziugaiEuduressazanmueien Jsaenndesiunuidoves
Rojarayanon (2004) nanafianisidsuautesvesntniiuln sjﬁﬁﬂﬁﬂu‘%ms{ﬁﬂuﬂiwmmim’ﬂu
081989 Meszduntnauialy sudsseduddanis dremmnanisareen Ae luvouliosiudiv
Fuideusininaudesns fesnisanufinamin wie wsznAugUsrutywlils Wusu

%qmsaﬁusﬁmﬁ’ﬁ@uuﬁﬁmmw‘hmumaaﬂssmve@ﬁu mMsaneenanmsvhauiadusesdng
uazmangasnsFulily wagnadsunuesasieuisnnullonnu femel audiudnlng 3
aanuaradeassananulilanduduiivenfuresfiousinnunagind (Judsiiazieuin

wiinnuguliemnudndsisasinisuinniminaulnediues

2. wwIRALATAMAIMINEIREIRUATAIEgYBINIINGIY (Employee Retention)

nsAseguaaniinau (Employee Retention) Taeitlsianeenifunaunainnsitesdnsneieny
Az iinaulifieufiswelalumsvinuuaresdns SsnmsAnwiaidds wud ddvinig
saUsvneldliuunaniieniu Employee Retention dstaluil

Hong et al. (2012) ﬂdnlﬁ’iwﬂﬁaﬁﬁmaGiamiagjsuaqwﬁmm fo nsfindnauisiunaly
nsiauialudiuniseenuuunukagnsianissniunuegisdivssniaim wardavaiiifes
mnzaufumaeuLny Jsiiaenndesiu Mehta et al. (2014) Mdomsldmsuimanineinsuyud
7if 1fuA Aneuununaznayszlony sULuUMIs Mewannesdng usegda anaasads ns
fineusu msdeans msdanmisuansiidunuuazmsianisliseia sudusviefidmasdenisnseg
yaantinay uenani Fukofuka (2014) lavmsieseilaedaindulseneg wazladnouinnin
ynWuSHeAns Msidrusiuvemiinau uazmsdasiusewusia 1uduusluduuinivinli
winsudsasoglussdnsiiug Sspdiefuauideves Imna and Hassan (2015) léiasinsuims
ninensuywdfiinadenisaseguominanuldidy 3 s leud (1) mswanedn (2) msseusuiy
5978 wag (3) guamnuaulaensiy

1NN1INUNIUITIUNTTY armnsaasulddnfivatsuwiAnivaven fdedadeiivinle
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3. npufiieadesiuauianalalusu UJob Satisfaction)
qug 2 U238 (Two-Factor Theory) U84 Herzberg et al. (1959) wag Herzberg (1966)

laun {h%mﬁ]u (Hygiene or Extrinsic Factors) LLauﬁﬁﬁlmﬂﬁl (Motivators or Intrinsic Factors) 1/1\‘1
2 Yade Iidmasennufianelaaranulafiaelalunisiinureminny Falnauianvaisdade
g0 fastoluil

ﬂa%’aéﬂﬁ;u (Hygiene or Extrinsic Factors) Usznaulume fiadulaysn (Supervision) feuly
Tun1sUfRau (Working Conditions) Lleusasen (Co-Workers) msingfmauuny (Pay) uloue
WAENIZUIUNITYI9U (Policies and Procedures) @a1uzlun19v1971 (Status) n158T30dI1UAY
(Personal Life) wazausuaslugy (Job Security)

Herzberg et al. (1959) lanatiinUadegen s fanarnvisau llainaneninuianelalunis
e wadnasenuliienelalunisvineu

2) Yadugdla (Motivators or Intrinsic Factors) Usgnausie nssswadugms (Achievement)
N158N809ULYY (Recognition) AIMNTUAAYOU (Responsibility) AI11A19I%1UT (Advancement) N5
Fulluau (Growth) s1wilvi (The Work) atlademaniifavsnaneaufisnelauazusegdlalunis
91U

4. NOBAMURNNUADDIANITVBS Hewitt (Aon Hewitt Employee Engagement Model)

Hewitt (2015) Huuismitvnuanuduminensuyed nedaulud a.a 1950 Idyuuedly
Fosmnuynituindunginssuiiuanseonunn 3 dnune fastaluil

1) M3nA (Say) Ag miﬁwﬁfmmmmﬁqaqﬁmﬂumqmﬂLLdLﬁauiamm WAZNANYBIDIANT

2) M3mseey (Stay) Ag msfinthauussaniesfuaundnesdnnssely

3) A5ldAUNY I8 IWBEIUANAIINEINTTA (Strive) Ao wiTnauagldauners ety

PvENsaieewRrsoaiuayuiusiaveseadnsiussauaudnse

nsauLUIAnluN1TANE

fifeldAnunmAaiisdesiunwiianelalunu (Job satisfaction) 1letlugnisaeg
yeantinaIu (Employee Retention) Tagléthnguininudesnismudiduduiiugiuves Maslow
(Maslow Hierarchy of Needs) wangud 2 U338 (Two-Factor Theory) 484 Herzberg naonau
AdeTiAades dmuadunseunnaalumsinwiiiomeuduiusidmanssnusonisnsaguas
wifna Employee Retention) fAdeldAnunauidefiisrdomarannandausfigiuaraslidu

NTDULUIAANITING LARIAININT 1
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/ ﬁn'um:ﬂWquzvﬂnsmaﬂhamﬁmw\

Wi
GAt
melfiadvdaifiou
seAunsAnen
aumUfuAey

Auvvsluasdng

\ awaniluasdng /
/ N

arwiionelalus dutedvgde

ATMFUARYEY (Responsibility) nql}uwnﬁ’uﬁ‘maqwﬁnq"u GenY ﬁﬂ
mendesuies (Recognition) . ! . o
wrufnh (dvancement sigasfnssumulne-ylu

madulaluai (Growth)

madifssussauninudiie (Achievement)

\ - g (The Work) /
/ anuianelaluay audedvdrgu \

éﬁ\lﬁﬂﬁﬂﬁﬁ (1.1 g‘lﬁ'nﬁ‘l (Supendsion and Management Team)

(fioudneny (Collsagues)

mifi@ind1ud (Personal life)
anmuaadaulunisvhan (working emvironment)
duulﬂ’lun\suﬁﬁ'ﬁnu (Working conditions)

mIdwdmauL (Pay)

\ - Arwiusdluay Uob Security) /

AT 1 NTOUBUIANNITIVE

4. 35M5798 (Research Methodology)

Usevng

Usgnsiildlunisiine Ao wilnaungu Gen Y luudsmsiumulve-giu ongssning 21-38
U (1Anludae w.a. 2523-2543) $9u2u 93 au luuidmnsddnviuvienis Fadulseay
wAmnsvanuilauasnszanuUssy ey T inasmsusinis

NHUA2DES

1deannnsudniulszvnsiuiuou vunvesnguiedidldinannsdunalasliges

9291k 811U (Taro Yamane, 1973) fadl

N
n=——
1+Ne?
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We  n WY YUIAYBINGNFIDY
N WU YUAYDIUTEYINS
e WYY AAIIUARIALATOUYBINTTEHUMAIDE 1

LNUAT N = 93, e = 0.05

93
n=————>
1+ 93(0.052)
n = 75.46 {HdglaUssanne = 76 Ay

v

Fatu vunavesnduiiegedililun1sids wihiu 76 au lnenduiegraduglidoyade
AULDY

w3aefielumside

wuuasuaudiannIediing (Google Form) Tddoawnslunsindsiuuaeuaiuriu Application
Line uay Facebook va3uTnsammulye-guu

nsiusIusIadaya

1. AinwAuaimguinazauideiiioatesfunyTaussauluesdnsing -Juu wufnnis
vhouduiinuuudgu wnfauazanusnoifeafunisaegueminny Hudumanieaiua
Fawelaluau defuuadius

2. W uuaauaundiwlsaeg Waenadestunsounnfnniside et luléidu
\3esdiolunnsfinu

3. druuvuasua Nfiwaul 4a%0 10C e NIA1IAINNINEINSIVOILUUAD UD Y
uéhaslidideavigy 3 Au FrasadouULar f9suILUUas UM IienageuAINL LT aoveq
LUUABUATY flaunsthas IRB WieTnasusssumsideluau smudiau

4. thuvvaevawdldsufuugihunnlaeutazudly Weldignszuiunmsifusunudoya

NNuFEesiall

Do,

=

NSANNEENS AnAAT AuUaanny wazdun1dzvaseadlnslun1sidy

mstdensadl §3uladdmanasseusnmanasnluauduiyed Taglasnsiduld
H1UN150UIRTUTEIINAMENTIUNITITESTTUNTITEUYBEULUUEALIY (Exemption Review) X3s.
it Tufuses Kmutt-Irb-Coe-2022-127

nsiATzvidaya

MsAnwLInIIMIdanisesansagldmiuvanvanesuianssaniiednvintnnungs
Gen Y Tut3tminmulne-giudu §ideldvhmaivdoyadsuvuasuau Sunusuiisiu 76 4n
N 93 AuluUTENMIeE e wagliinnsilesedeya lngldadidanssau lawn Wisuiey
AULANANTEIINAMUTUINATT 2 f7 AIENTITIATIERANULUTUTIUNIUREY (One-Way Analysis

of Variance: One-Way Anova) Waradflgi91994 (Inferential statistics) A18N15ILATILRANNITANT
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[ s

annouLieanaAn (Multiple Linear Regression) kaznN153LASIENAIT1UFUNUS (Correlation

Coefficients)

5. Wan15938 (Research Finding)
M13197 1 kanan1siasigvinisannesdanvan Udegelandinaneainuyniusvesntnaiu nqu

Gen Y MflfasRnsTiuyulng-guu 3NReukuuaeunInTILI 76 AU

Uadeyslandnasiandny

o < o B Std. Error Beta T P-Value NAANS
EdﬂW‘lJﬁ‘UE)\‘lW‘IJﬂQ']u
ANSURAYDU 0.103  0.122 0.100  0.840  0.404  liduWus
NNTNEDIBULTY 0.086  0.125 0.087 0690 0493  LiduWus
ANAIINLN -0.004  0.146  -0.005 -0029 0977  ladusus
nsiaulluu 0.401 0.154 0.451 2604  0.011*  duWus
maisiagszaumnuduis 0157 0.151 0123  1.040 0302  laiduiius
v 0.081 0.158 0.082 0515 0608  LiduWus

v € CY 1 1

Dependent Variable: Augniusvasninaungs Gen Y filsossanssiumulne-gu

]
'
aa LY

nuewme : * dduddgynieadansesiu 0.05

1nP15199 1 Aedsandadegels A Sig vesduusiunsiAulnluay (Growth) i
WU 0.011 < 0.05 wanedndanusaunsivlaluay (Growth) dnaseainugniusyesntnau
Gen Y AfidoosAnssruulne-guuetsiidoddqmisad nande dntdhaudnsavialusu
i finisudiatu feludunindeusumisiigatu dulenialunsfmunnnudanuannsoly
mMvhuegiate wu lasunisaeu Puugdimaviny suludsumsiasandeusumdaduly
98195

Tumenduiu MwdsauauAImel (Advancement) A0 Sig geiie 0.977 WagFUUTAT
(The Work) fifngsdis 0.608 mugiu Hudafendniidsmaliminauiierudilaeen nanfe mn
wifnauladiuaanufnantihlunisiiey sedunisideusiunis msuftRnuiidedenisuszay
mwdsaludin saudanisléimuamuifiudy wu lfunsineusy dunudieg legau
inaUszina wazluvaifodtu mnuinanuilddulifianumigean dnvazaulinssiuaiug
mwaLnTa waresAnslifidiutieiannmiuinmassaveminny anduladeiidsmaeni
Filannoananesdng

uaﬂmﬂﬁé]’umiﬁm ATUNITENYDITULYE (Recognition) UBULYAAIINTURATOU
(Responsibility) #lsifianudmaunazdnnueudilifinmmnzean uaynsjiglszaunmdiia
(Achievement) fiwtina1ulsianunsatiaauiniuaiuisaunldlunsufiiauegra il
UsgAnsamii shedsralvminnuianuddasenanesdng audiiu
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M13197 2 wanaN1TIAT NI sannednvan Jadumquidmanaaunniusuaantdneu nay
Gen Y MllsioasinsTiunulng-uu ANEReukuUaRUINTILI 76 AY

Jadurquitdenaniann o .

o g o B Std. Error  Beta T P-Value NAAND

ﬁdﬂWUﬁ‘Uﬂ\iW‘Uﬂ\ﬂu

AUy ILaZEUIINS 0.211 0.108 0210 1951 0055  laiduiius
WieuTiue 0.296 0.115 0270 2575  0.012* FUNUS
NSRTINEIUA 0.063 0.107 0.063 0591  0.556 luidunus
anmwnaeulunsviney -0.001 0.116 -0.001  -0.007  0.995 laidusius
FoulvlunsuftRnu -0.068 0087  -0.075 -0.775 0441  laduus
N1IIBANNDULNY 0.234 0.105 0.268 2226  0.029* UGS
anustuadluau 0.211 0.116 0211 1.821  0.073 Taidusius

v

Dependent Variable: Aagniusvasniney Gen Y fillnossrnsiunulng-giu

o w [y

v QQQ{I
NUNBLUG - WUBFIREYNIFanNsenu 0.05

NAFNT 2 ﬁ’ua?{amﬂi’ja%’agﬁﬁ;u flan Sig vessuUsuiiousaneu (Colleagues) uaz
FLUIAIUNITIBAINDULNY (Pay) 1WINAU 0.012 < 0.05 Lag 0.029 < 0.05 ANUAIRU NANIAD A7
wUsvis 2 fu fuadenunnitusvomiineungy Gen Y Aifidoasdnsirunulne-diusdreditioddny
n1eadd fadu Sranuduitustudousmenudulufsivaznisieainevunudulegng
angaLnardaliminaulimugniusfuesdnafindussaiituddy

Tumsnaudu druusatuaninwinasulun15v191u (Working Environment) fi@n
Sig = 0.995 \Juiladendnitd waldminauiimiuddlaaresnainau nanie mndauiivhauladd
auazernlanaluse ldflonadewmildagaindeon sujdieu sudsldfaniuiisiuneainy
avann W flaensn wenh Wesiutszmuewns wasesindeu warAsdneauazmnfivnzay
disswesiodauminnu Fulutadeiidmalimihauinanudilaateenannesdns

Hadudrfudaun fie dadesunisdidindrui (Personal Life) uazdadefuioulalunns
UURU (Working Conditions) {l@1 Sig = 0.556 wag 0.441 MLEIFU NAIAL NnFLls 2 fu
Hadsmutoulalumsufuinu wu lusuinasuasdeyasg Hefuulovienmsudnsnuves
Uitmthilddaau viliisdanamsu foRnuesmsussdunanuromineuiidunasgu
wiinaulallidunuauenelubeangsudoudeg waztadedunmsifingaus Andhaulifinan
Madsmevdndnamy Yunge dedsmaronisidlanieananesdnaituiy

Fauusou Mewn autuasluey Job Security) fidn Sig = 0.073 fruarusiuas Joides
Lagn1IRuYeeIAns JUsAUTn fUIms (Supervision and Management Team) dif Sig = 0.055
funsldduduusi msfnideuifvana mslddunsufoaceaugfssa lauenia saud
daszlumsuansnudniiusiunisuiRnunidmalininnuianudesnisaiesnanauguiu
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6. d5Unan15IVUaraiusiena (Conclusion and Discussion)

N sianisesansnelimnunainuatesuimusssuiiofnuinidnaiu Gen Y vaq
U3msmulne- gy ansoaguaa Iefed

Hadvydlafidsmaemnudiloaisenainaiu ldun Jadesuauinuii (Advancement)
Jadea1ufivi Job Assignment) Foifuiadefidrdyfidamalininiuseinaisenainaiu nanafe
mnninawihnuildduneuningegrafuanuasnse ulenanufnmiies Ldosansyuy
vesudtmimnulve-guudeandulumudiduemla ufsmszanivilifamumngay dnvazau
Lunssauauatnvesntdnau Jsdwanaauliiamelalun1suj i uazdimananissndula
areonluiian dadeludrfudaun Ae Funisundesvaiye (Recognition) Fuaauiuiaveu
(Responsibility) wagf1un1sajsiazUszauaudnia (Achievement) ndnade mnnnauyingu
d159 wilillfunmsturaviefiugumanuisnsiniag mszninaungy Gen Y lfnrmddnsie
msfufiveniunniieusinnunaziuiny Snvarauilidaiudaou ayeudaununis
Ujsanuldidussuudutadefidwmalvmiinmudosnisateen saudsnisindnauldaunsa
amudanmamnsavesnunildlunsu jiRnuesafuiivaziivssdniam uiladedidemaly
wiinulinngvualil wagdwasonisdndulaateaniduiu

é’m%’uﬂa%’aé‘%@uﬁ@im@@i@mm&gﬂmaaﬂmﬂmmamﬂafmﬁ S1PULIN FID AUANINLINA DY
Tun19¥197u (Working Environment) nanfie aniwwandeutazussomeluiivihaufieidunss
Sumalalvininauiauauuasidlavnu aniuflazein Yasasts teidesiorsauazain Gty
wiinawhenlddussansnmanty Fafuthiefidmadermiuasininidessdns

Jadeluddiudaun fe JadesutoulalunsufRau (Working Conditions) flaidaaunas
Lamungay dawaldanunseiesedulunisinnuanaly wwdeidudadeaiun1sidindgiuda
(Personal Life) lnggmounuuasuaiuntinaungs Gen Y luimnudfgysennuaunaresiinuagnis
¥31u (Work Life Balance) faiu minnsvieuaznslidindiusilalauna winmungu Gen Y A
mNARTIza98nINY

uonani Jadesumnuiuadluau Uob Security) wagtiadefuddsfusymuarfuinis
(Supervision and Management Team) Wutladeiidinadaninudlassinatoenlusyfutias
desnniinaungy Gen Y Weludnenmueinuies Jeidssvesuidnudoruthliliinansenuse
mméﬁu’ﬂaamﬂmaaﬂmmmwhﬁuﬁﬁaéiuﬂ finanaudnadiu

dmfuiladogds fe nsiivlaluaiu (Growth) Fe1dudadsiaiiaussgsladudud 1 lunis
ahueugniiusveaniinaungy Gen Y fifldonadng Liosnwiinnungy Gen Y fAdeviminiislna
wiinaungy Gen Y famnfiuinadulalunihiinsnuissmsldideusumindusitaiivauen
fenuvszaunnuduia wenand esdnsmsiinisduaiulenmalumsimunanudaruaisin ey
waue waztdentnauiinan sufoRaudiau msladunsiasundoudumiadulusgegisss
mnuasiinnusiuadudand Aavdsmalinthouinuaniussuesdnadiuiy

é’m%’uﬂﬁaéwuﬁ?u A5IEAImaULNY (Pay) waziiausineiu (Colleasues) Hoiudu
LLiﬂmlammmLiﬂmaqﬂﬁmawaﬂwumm namfe Meanuduiuiuiieusinanwduluded
faantinf gniiesd dawavilinusuiu san avislawasaynaunu delfiAausegdla wiinau
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pyINUITIL wardiangunsieARe uLLTiIzaNren s Taduieunasatainisiun
finiinuiiaas iy 1wy Ausziuguam Avausrsae andunie Wudu Jefemanidmals
inuiimugniusfussdnafivty dwmaldninnuienuyniusivosdnafuduegisddoddy
Bolitladonisyadsnndnvaivesesdululunsiid wiineusdngflafilfdudunisesesdns
wazeenasseglussAnsizesly nszninnuiuleinesdnsiuaauasnidnauasuszaumiudiia
faduluowian (Stay) uonanil wiineuazaszutinauilddueumneidunuifiauaiuay
mwddy swdaiussnseduliesnnneeusmiuitnuiiessdns shlesdnsuszauanudnie
Batu (Strive)
MNMTIATIEieya awnsaefusenaliainngul) 2 Jadeves Herzberg’s Usenaulume
(1) Favgdla uaz (2) Yadudnqu
1) Jadegela Uszneushe mstsuadunys (Achievement) nmsengasuaiy (Recognition)
ANNSURATDU (Responsibility) A111AIEN (Advancement) nsiiulalusnu (Growth)
9 Job Assignment) suiluiiadefiddninaseaufiansle uazusegelalunig
o lndnauinudnfdessdns lnglanzauaun1Imuilue¥nn1sny inse
wiinaungy Gen Y fusegslafiazansnsadeudunisogasinimninanulaaiei
TngunangUassaduengany fsaonadosiuanuideves (imai and Tomofumi, 2012)
91Nilde Toyota Overseas Management U 2102 Wu11 mmaﬁﬁﬂﬁwﬁmmmﬂwa
Tnglannzauiulvaiateenainnumszes nvhnuiiliaue wazatuayuainuinini
nuauveIndnulildiieswaaineteu wasldaenndesiuauidevas
Rojarayanon (2004) ﬁlé’ﬂénﬁqmeamENm&ﬂ?ﬂ'aumuﬂamaawﬁfﬂmu%’juwiwﬁﬂmu
sefuUfoansluaudesedugdnnig anvpuianliveudnvuzanuiin uagsdosnis
Arfimnthiinaniy
2) ﬁ%%’ﬂégﬂqu (Hygiene Or Extrinsic Factors) Usgnaunde JUsAUUyy1 (Supervisor)
Feulvlun15UfdRaru (Working Conditions) Lit 95231911 (Co-Workers) n1531¢
AMDULNU (Pay) Ul u18kaznTzUIUNITVINNIU (Policies and Procedures) sinwmislu
M3V (Status) NsiiT3ndaus (Personal Life) wazeusiuasiuaiy (Job Security)
DududAglunisiansanveminaulumseaseglussdng widuiiiesesdusznausos
iy Tneiladeaquillfniinmuesinvhaudeluesdng fo Jafeduilouianny
wardadudummouuny denadesiunuideves Hone et al. (2012) finanliintaded
finasion1segvosniinau Ao nsiininauisiualunisdanisdniusuegiadl
UsgAviBnn Fefesaugatummeunnuiiaylésy

oehdlsfinu vatadegdlauazdatednquisdssadomiugniusuesninnudiidenséns Tne
MNNufree Hewitt (2015) nilnauaziansng AinssulunsyamuuinmossAns (Say) ee1niiaiu
oglunadng (Stay) wazmen e afiuemuasafioatiuayuosnslviszaumnudiia (Stive)
Jueeef
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7. daiduBwuzn13338 (Research Suggestions)

7.1 dawauanuznisihlulduselevu

1. IANTAITANITIUNULAUNIA 81T (Career Path) TfunTne1w 31001597
LUUERUANUNTINIUNGY Gen Y lalvianudAgyAuainuasyiavtivesnuestazn1svinauly
padnatfuednann mMsfiesAnsinisnusudunisatsendn (Career Path) loifuniingu vinli
wiinauduiativang dumsniadvlalunifiniseu wasUjiRnuesafiuenuaunse fi
msatfuayy WslemainuensGouiifiuin Heliminnuianiaumuaziinuinfrosdng

2. Wuianine1uliidnisnisaeuanu (Coaching) fifluszanian nsdeusiuiin
Pagatuayunazndnsuntnanulilsrauanuduioluniiinisnuld devandendediinves
Wiinau waziednannseyarasanuiUsuldlinssiudnuvasau dreasregauds wazdila
nszvuMIvIUliaswuauatn daalianuiussdnsam

3. USuupangseidsudetaduvesusumbndanutiaveu winaungu Gen Y lumnudfgy
fun1svieIuLuy Work-Life Balance tlusgnann dadu nsusulssngsefoudodsduuisdn 2
duedulymiinaungy Gen Y fdndase 1wy msasdardioonnanny msdshauiiussmmniu ms
lagngineosu (Juiu

7.2 Yausuuglunsrayanatuivy
dmfuauifeluouian tlenuuInisnisinnisesdnsneldaiiunainmais

Fufaussaudiesnuminaungy Gen Y vosuidnumulve-giu fewausius il

1. msiinsfvdoyanguiogisliianuvainvats 1wy anesdnsduy iolddeya
Anannuane denalildyuuedlv

2. msfinisiiudeyanisadfilslSunauazsdguain vilinanisiiassideuya
fanuidefienniu

3. ilensudausagelalunmsianunastadedinasienisaieenvosniinaungy Gen ¥
ué fiauladesennuifemsnwinumislunsimusulovisvesuimslunisivile wazinw
wiinauliauisarseglussdnslauiu dudwmadrenindnuaivesasdns anrlddnelunisassm
yana uavaisimusssuilvinuasentnauligege
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HANMTIRENUIT 1) seauladenisuimsvesiuimislsaseuing manslag sIuuazs1eau
aglusyiuinn Sesdwvainuintunides lawn duwinnssuiazmalulagnianisfine dune
A0 UIMT AUsTTINAUIaLaZNTHAIUTIN AUN15AT19TRNEE Lara1un1ITAnITnSneIns
Uywd MIUAWIU 2) SEAUNTEUIUNMSUINSIBaNag VB UM Lsasewinemanslagsiuuas 51e
musgluszAuan Sesdduainuinlumies oA MuNISAIMUATANIUBIBIANT MUNISAINUR
NAYNS AMUNITIATIERANINLIAGON AIUNTITAIUANLATUTELIUNANAENS kaza1un15U UMY
nagms mudwu uay 3) dadefidwmadenszuiumsuimsidenagnsvedsaSeuinetmans (v) loun
AuuInNIsHLazInAluladn19anIsAnw (Xs) AUA1IERUIIeRUINIS (Xe) Munisasiadniide (Xs)
AUSTTAVIAKAZNTHEIUTIN (X2) kagsunITInNIsnSneInsuyed (Xo) lnglamuseansanly
nsimeAviuLdiFesas 90.80 namsidsansahluldiauinagndmiunisuinsianis
lsaseuinermansliiiuseansamsiely
AdARy: MIVIMSTNagNS JUsvns lsaseuineimans waganunisalinunilvg

Abstract

The purposes of this research were to study: 1) the level of strategic management factors
of science school administrators in Thailand; 2) the level of strategic management process of
science school administrators in Thailand; and 3) the factors affecting to administrators’ strategic
management process of science school administrators in Thailand. This research used Mixed
methodology research. The sample group consisted of 367 teachers and educational staff of
science schools in Thailand. They were obtained by using proportional comparisons and simple
random sampling method with a 5-level estimation questionnaire and a structured interview
form. Quantitative data is analyzed by stepwise multiple regression analysis and qualitative data
analysis by inductive content analysis.

The research results were as follows: 1) the level of administrative factors of science
school administrators in Thailand and in each aspect was at a high level. In descending order,
i.e. innovation and educational technology, leadership of administrators, building of affective
domain, good governance and participation and human resource management, respectively;
2) The overall and individual aspects of the strategic management process of science school
administrators were at a high level. In descending order, namely, orientation of the
organization, strategy formulation, SWOT analysis, control and evaluation of strategies and
strategy implementation respectively; and 3) factors affecting the strategic management
process science school administrators (Y) are innovation and educational technology (Xs),
leadership of administrators (Xa), building of affective domain (Xs), good governance and
participation (Xz), and human resource management (Xi), with be adjusted performance
prediction (adjusted R?) was 90.80%. The findings can be used to develop strategies for
effective management of science school.

Keywords: Strategic Management, Administrator, Science School, and New Normal Situation
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1. umi1 (Introduction)

dmngudnuesnisiansinunduiiugiuresssmalneffe mataundiFeulniu
yaraiiiaunn lugaiaswsiandnadilaudeanisynainimissuine imansdmiuniswaun
Useimednunn nsgnsasdnudnisimusliinisuisumsinulunesseitaes we. 2552-2561 3s
fAgeimiiin “WaulneldGouinaentinedadannm” fnsufsvesraduszuuly 3 Ussifiuvdn
fio mfimunuAmkazsSeu; mafiuuazidalenaliaulneidiiismsseuietslaunm way
msfidusmrnynaindiuvesdsas TasianizegisdmsdnunduiiugiumsuiuguuuunsSeusl
viusuanunnsalielinstannaunmgGouaenndosnungusvasd Sununisiidunuegn
Wuszuu waslianudaauionisihlyufoRase wenanil wszswdaAnsfnwiuiand uud 4)
w.a. 2562 lefvualsiiigauiunisiaunaunndmsuiduumnmenmsiuedeundngns msdnnig
Bouf i siauazdsziiunagnmaiiuquadiseududidy (Ministry of Education, 2019) &
Sudumnuvhmeiifuinsaaunymnssdudesfinsanuasduminszuinislumsiagluuy
mMsuImsdnnisivsnzaufuaniunisaiiaz aonadosfunisimundssina (Diez-Gutiérez and
Gajardo Espinoza, 2022)

“TsaFeuAnermans” 1ulssdeudidansfnwidmiuinFeuiifianuaunsafivaweiy
AfnmansuayIngmanislussiuiuiseninvineuduuasaoutans ludnvmzvsdlsudoulsy
iiorfunsverelenalsifudiinuamisafiawiiddnizeunssanseglunngiinirvesussinelne
waztdumsifialenaliiuiinGeungusoslenmatazuinuaaununinglvdaunmiinifieniulsaiou
Anenenanstuihwennued tnefitusiodfyiinn “Fnuduat FeRmun warsuilofumen
#197 TanasguasienvuislulasisUssmadiosdunsuimsuas Sansdnwlusefusfsen Anw
fanoususaraeulatsigatiuauduiafuadamaniuagingrmansludnvuzvedsadou
UsshdmiutiiSouiidimnuannsafimesundineansuasinermanslugiinin” (Boonkong and
Hongwityakomn, 2015) fadusUkuun1sdanisifsunisaeuaisidnvaugfivaviie i Fouidn
IyyravesnnduinidouazdnussAuviAndu Tguaiwnaiunfond Taussm 93us35u fnnns
Boui ferandulne denusjuiuimuiussmeni dasedfindoiiousulanuassssuni deuld
suuuvludnunefidudadeliussgnuanmaefindly Tunisuimsdnmanineansmensine
Aunsuazynainsliiauldegsdiuszansam nsviaulugafitinmsdasuntasveunalulad
favia Maduesdnsmafeafimsimuanseulsuneiidaauiinnauausoufsiauls venwiean
msuimslaeihluudrduiolimsuinstansfnmussquadiia Madnenmuwszmaianisaou
iioduaduligiSoufnaufAnaineassd (Hod and Sagy, 2022) Faununyssiuimsisaiounas
AunsiasuIrfondasunvasliinudnuaslandumizay dauianudila @mgud inve
unumving AussIILazUsEAUNSiUIMISNsAnugal iedmnanuAnwliuszaunadiiie
ausaausInoUionisuYsTulaysiuatominzauiunsiudsuudasvealanluanissuil 21
(Phakamach et al., 2022; Dor-haim, 2022)

gALINTITNENIANNINTSANY) (Education Disruption) WaganLN1salkiaNITszuInvelsn
h¥alalsunndelain-19 (COVID-19) lfdsnansenuagisdaronisuimsdanisosinsnianisinm
ogwaLosiadumsduiiunu msdanisdsumsaou wastilAnnsudsiuisluszfumnanas
wIY@ (Wilkins, 2020) n1sufjuinisAaluaniunisalidunaluduazidanly (New and Next
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Normal) fiaserfe sunuunseisnisianizlunisuimsinnishiannsadnwiauninnisAnyiuas
dwansznusiomsinnisizeunsaeuvesdieulvitiesiian udluanunmsalaiamuinguimslsasou
emanslulsymelngaziidymuazguassaununglunisihaaduluganudnsaldnutnng
FsdsnasouszavsnmueiSou Twianssausdensegluszdusininssgumieotadaussouglsl
pssmuTinuzluanissei 21 wihfiars dedufihsedugesdudesuiudsufianns 3801380 way
AU swuulmifiviudenisiasunuas (Soewarno and Tiahjadi, 2020) Tmmawwaéwﬁﬂuqﬂ
whmsAnyiAtraiifestinimiununagnsosuauysaiinsouequianisvavueuesesdng (Brunetti
et al,, 2020) ¥ l¥EN1511ITN1IMNaeNSIUUUR Wi n1353nlaseaingenns n1sadsimusssy
03Ans M3Uszyndldazuulediienisfne nsudmsmineinsyana Msadeassduinnssumis
n13ANY1 wazn13dnn1sAnwioaulall (Sundgren and Jaldemark, 2020) HABAIUNITAIVAN AL
Uszilunanagnéidunysanmsiidusvuuunsuinadenagns dmuizandmivlsaieu
Ingrmansludszimalne lnofirszfugedosiiniiisuinveulasnssonisuinadenagnsves
Tsa3uineremansluyndunou Tneffanssuiiduesdussnauiiugiu 4 oge WA 1) madese
\Wanagws (Strategic Analysis) 2) N153194HUNAENS (Strategic Planning) 3) N1si1nagnstUuun
(Strategic Implementation) wag 4) mam‘ugmLLazﬂszLﬁuwaﬂaqmé (Strategic Control and
Evaluation) TneAanssuvisdezdinnuduiusuazdunszsuiuniseifiesiu (Phakamach and
Panjarattanakorn, 2020; Ziadlou, 2021)

oeslsfiony TsaSerinermanslussvelveynuiafunhedanmsfnussduduiugui
lansgniindenudifguanisnaaunagnslunisdnnisinw lnsuwdasuislannuauleuneli
Fovununagnsmamsinuiy Fudaustnistmueidead Wusa uandhusvasdveslsudsuogng
Farau mennerdwadeunslunaznoueniiiedgauds woou wazanumsal audansuiu
sruumshanlutagtilisuiunmsiuiiunugangomeidomsiuewan uilunsnauunagns
yeslsaSeringrmansinundmuiudagminazguassasieg wu yaainsiidunuginanlunig
Nurunagns iUz aillidi anese msatiuayunisdidunsmuununagnéafvunly
wonaniifmuigmisuanmundeunislusazaeueniiiinsdsuulategressimda
ANENALATEENY Nsled wazmaluladfiva Fadoiludgmiidduiy nswWasuwlaanani
wenanluglassaseniseununagnsvedsuiowingmansuaifienadiansenunenisusy
sUsuULarnstmMAnwluswaslfRtudnde Fudufuimslsadouineimansieiududos
nuMLLNARLarirnInsRauINsAnviionsununagnsveslsudeuliaenufuuiunnis
WAsuuasiingnn Feazdmaronudniuaraunimesdioulueuian Snitinszuaunisuinis
FanagndosaiisyAnsnmiiufestued fuasdusznouvietafovaneusems anedideiaulafios
Anwnideiisaiuiadeiidimarenszurunisudnsidanagn svosuimslsaiowingimansngld
anunsantundluludsemalne nsesnwuunuidelagldseifs UIITowuunauIBseninwis
USinnuasdanmunm ilemdmeudmiuguimauasdiiiedomnanisinulusefunisdnundu
fiugnuannsntmamsideluvssgnadunmdunisuimsdansisideuiisuisseulviliann n
LAz USEAVS AN INIASTIUN AN ST UNSANT UL A, 2561 neldaaunisaRiund
Indluvssimalny lnvaenadesduulouisn1simuimineinsuywdauensaanseid 20 U w.e.
2561-2580 WALUNLNSANWILAINRA WA, 2560-2579 ilomswannUszmalnessly

Journal for Strategy and Enterprise Competitiveness | Vol. 2 No. 4 January — April 2023
aﬁmiﬂa&;1/1éLLagmmmmammmmmid%’umﬁm U 2 a0uf 4 unSIAY - LW8Y 2566



18

2. IngUseaeAn15IY (Objectives)

1) WieRnwsziutladunsuimadenagnivesiuimsisaSeuinermanslulszmelne

2) WlefinwseAunszuIunsimanagnivesuimslsadouinermansluussmalne

3) Wlednwiladefidamadienszuiunsuinnsdenagnivesifudmslsasouinermansnanold
anunsalIiunilnalludszimelng

3. NMINUNIUITIUNTIY (Literature Review)

wurAALAzNgufiietas

N139AN5LTINaENS (Strategy Management) dudgmansmmnsiilgdnisiuldluanis
ns1eEeY udlumagsRaldtinsthanldnduhunisaemnulfiusumansudaduilo
vilfosAnsanansndundnlunnanngnisaifiaunsaddsundaslinasniian sivlinsdnniads
nagnslasunisuszyndlduasunsvnanslulanisgsisegrandneuing (Lynch, 2018;
Wachirawongpaisarn et al., 2021)

nagns (Strategy) ¥u18d9 wWiw3IM (Comprehensive Plan) YoIN IS AN g
YosmInszymaLnysfifruaiieussgilming Taemsteteliudsuuazgaaulusnusngeg
uliuselominazuangadenvideievustediiniiey euammnlonauaznanidesguasindeas
vlwesdnsanunsnogsenuaziaiyivlnldlussezenn swanmisaoivuzdutadulfesi e
‘Uisﬁw%m‘wmamm%"waﬁﬂiﬁﬁagjaﬂ’mﬁﬁ fin (Barney and Hesterly, 2020, Phakamach et al.,
2021¢)

osdnsilniegsfavatenhelaeilusziinagnsey 3 sudu Ao nagnssziuesdns
(Corporate Strategy) Nagn552iugsNa (Business Strategy) LLasﬂaqwﬁizﬁUMﬁﬂﬁ (Functional
Strategy)

1) nagmssziuasAng azgnimualaefuimssedugsddinmiudifyfunisdndunly
svozen lassjsfinnsanisgsiofiesAnsanmsiiiunsuaznsdnassminensiiiussansnmgaan
Aon1saLiuay nagnsszavesAnsazduluimislunsimuenagnsse Augsna

2) nagnészAugsfa azgnimualagguinisniiegsia (Business Unit Head) Feaylek
mud iU sutsiuremihessie ieliihessiaauisadifiunisidedwiiussdvsnmuas
doAARBINUNITNIAL TN UTTAIAYRIBIANT

3) nagnsszAumntng azimualagiamimiasuisuunauvtihAniegsfa wu N1y
N15RAN UasnSneINIUYLl I@ﬂﬂaqmﬁ‘iuisﬁuﬁasaﬁuayuuasaamé’aaﬁunaqwﬁizﬁuagﬁmaz
JEAUBIANT

NITUIUNTIANISTINAYNS (Strategic Management Process) Tnehluusznoudeduneay
MIBATIEANNWIAGEN MIivuanaens nseliunagns waznisauaunagns sy (Lynch,
2018)

1) MIAATIERENINLIAGDY (Environment Analysis) #30138031 M5AlAsIEhaIen (SWOT
Analysis) lumsiiziannnedeunieludisliniugaudwaz gnsounas neusnasdnsfivae
Tvnsuidenauwazguassa suudefnanimuasaunionluiiun1sudaturedadnns

Journal for Strategy and Enterprise Competitiveness | Vol. 2 No. 4 January — April 2023
aﬁmiﬂa&;1/1éLLagmmmmammmmmid%’umﬁm U 2 a0uf 4 unSIAY - LW8Y 2566



19

MsATERanmuIndeunisuanazinnsanieadulenia (Opportunity) kazguassa
(Threat) anmuandeunisuan vaneds anmuindeuilududulladeifinansenudegsialuyy
%19 1wy nsifles malulad dau wastaswsia Wudu Snusenisulsfonisiieseianinnig
dufunudadumsiieneianmundeniifdninawaziinaifeniedensiniunuvesesdng
Tnease 1wu SUna Yuvu §uie T0gRu dudedy gndn wasnaunaysslesiingg 1Wudu

mleszian1nuIndenntsluszaglinsiuiisgauds (Strength) uazqngeu (Weakness)
GﬁﬂL"fJumiﬁﬂmLLaz?meﬁ{]%‘”&Jmaluéﬁu@mG] WU NTRU 1199 N1TRER N1TALELIU NS

[y

Jouaziaun 115U3N15TRgAY N15UIMIITeya wazn1suImIIninensyaaa Wusu Jeuinsg

D

o

= = Y 3 ] % ] ¢ P Y] ¢ 2
3@8\‘11]7]81]?1LﬂEJ')ﬂ'U"i]ﬂLLGUQLLa%ﬂﬂaau@qum’N'3] G(JaﬂaﬂﬂﬂiL‘WE]?HJJ']?Q']WQLLNu%ﬁJ'i%IEJGUU'{]’]ﬂ"q@LLSUQ'V]

Y 9

=]

1 a b

floguaziioundoulunsuidgmiifnilestugnseurososding

2) M3 muanagns (Strategy Formulation) Lﬂumaﬁ’uﬂmmmaqaaﬁﬂmaz%gamﬁmﬂ
MTieTEan e nuafien1e nseumLAn wnunswardslumsufiRnuiieliesdns
aunsninagnsluufUalaeg1aiusednsaan

3) n15dnagnsbUUHUR (Strategy Implementation) Lﬁu%umauﬁﬁwﬁﬁy,maamﬁmm'iLS?N
nagns esmnidumsthusuiidnualuu iilfussauadida TaensthnaevsludiiRduaszsod
msfisanuasaissM e souAsuLiBafulladunieg fmmsuazmedeuiifinademiudiia
LarAaIvINaYNSTITILiansinasImineIns ssogian wagalddnefimnzay

4) msmuAunagmS (Strategy Control) WunisimusnasinazanasgiuietJuuuini sy
mMyianaziSeuiisunanmsduiunuiuinasgiuidvuald Tagasiidunismuan sy asvaey
warUsziiunaindulunmunuymeiidesnsvielsl mnununagvslienadosiuauniuaiioados
yhasiausEeusunagnslsiiaumnzauiuanmwindeniiennaliiuieulunsudsdusioly

dndadedidmarienisuimadanagnsdmiunsuimsiansmsanunlaeinlulszne e
(1) Aziivesduins wineds nsiinwzanududiilunisuinisnisfiner (2) n1sdanis
n¥nensuywd mineds Msdanisfedtuennsdfasunazynainsmamsinm (3) uinnssuuas
wellaBnsnsingn mneds msdszgndlduinnssuuazmaluladniamsdnwuiieativayunisin
nsfnwliussaaudmmig @) nsadeiaide wunefs nsinAinngedaiieassAionns
snflunuliszaunadise waz (5) sssunAvianaznisiidausiy wuneda nsldndnausssy
3Y555U LLazﬁaﬁssmiumw%mi%’mm'iiﬂsmﬁ:ﬁmuﬁamamﬂma WJudu (Phakamach et al,,
2021¢) wonanil msdamaidenasnsdadadldvinuenienagnslumaivdsuannisiasefedns
Ugnagnsuasasdng dufe nsszylenianinnisiinnevissialneidendsfios U iiniu anduis
Wannnagslaeimuaisnsiesdnsarliusslovdainlonaiidon aavhenisianndnagnides
T anudufihiuaunsdumsdniiunagnd fihesdnssndudosddiusmiuiiidlddiude
vanelussnauaznieuen lasnsendnfsausimelunisthnagnslvlduasdfnuzaud i
Tumsiniunagysliszaunadisasgradaiiu

deasulnnmsnagnuin dnvauriidfguesmsianisiBanagns fe nmsdanadenagns
aziduiedesievesinuinislunsuinisnuiiielfaruisanevausssenisivdsuudases
anmuandenmaassghalaniiiintu nsuimadanagnsasiunarliemddysenisinula
Benagnsnlimioutumsiadulaludnuardug wsenmsuimadenagniasife Weaiueunanly
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[
&Y

syuzenveInIinITanun fuiufiifidiudfglunisinduladenagnsie fin (Phakamach et al,
2021b)

NMNMTNUMUITIINI LAz UAdeTiAe e sULTUNTRIMIUIIM AT anagnSueguIM S
TsaSouingrmaninauis annsodianiivuanseuunAansideiiienarmdnoulinganiu
foqusrasduasnidouansienmd 1 lnefleaziBondsd

AuUsAu (Independent Variable) faulsn1u (Dependent Variable)

JaduiidenasionisuimsiBanagns NITUIUN TUITMNSLBINAYNSVDIEUTIS
Tsadpuingaansluuszmdlng

(1) AMgFdveuIns (1) MFBATIEaNNLINTEY

(2) M3ININTNYINTUYYE > (2) MIMMUATIAVIIYBIBIANT

(3) Msasredniidy (3) MsfmuANagns

(@) winnssunazmAluladnianisanm (@) mMsufuRaunagns

(5) 537UNAUIAKAYNNTHAIUTIY (5) MImuAuLazUsHuNagns

AN 1 NFBUBLIAANITIVY

4. 3515398 (Research Methodology)

mﬁ%’sﬂ%’jaﬁtf]umﬁﬂmﬁ%%’aﬁﬁqmaGiamzmumiu%mﬂ%qﬂaqmémaaﬂﬁmﬂiaﬁau
Ingeaninieldaniunisaliaunaludludsemalng laeldsefouizidowuunaiuds (Mixed
Methodology) seuinensiteisuTunnuandanunm Fulussiuiifedostelui
4.1 Ussvnsuaznguegnaitldlunside
1) Us¥1ns (Populations) lAkn AnAIHaDULATYAAINTNIINISANYIVOILTUT Y
emanslulszmalneg Usznausiey (1)Iﬁﬂﬁaué’qﬁmﬁwﬁmmﬂmzn55mmsmiﬁﬂm%’5uﬁ}u§’1u 16
lsaSgu bawa Tsaouguinsasyiness 12 lsaiou lsassuvfunsne lsaseugnseing1ae
lsaSuanuauivende aglsussuninluginends (2) lsaseulundureinsgnsfnwisnig 2
Tsai3ou T Tsadeunfinaineasl waslsadsusiiaing nuvisdu 18 Tsudou
2) Ngufegne (Sampling) NauMeg1udaUTuna laln ANATHADULAZUARINTNIINTT
AnwililssSeuivermansluvssmalne Sunu 18 Tsafeu suiedu 367 au ldunanmsduuuy
maredumeu (Multistate Random Sampling) Inensdusagsduusniduiunuainlsaiouds
paeuinemansiaudundn $1uau 3 lsaFeu mntulududeluiddisnsduesnaheifiolvly
funulsaseunquiieglaewinieniu dunquiiegiadanmnin lawn JusmsseAulenents
LaEIIEIUIENITLINITU I1UIU 36 AU LANI1IINNTTEENLUULANE g DIAEAIINATAIN
(Convenience Sampling) 1wy 15 AU LLEWQJLG?IIEJ’J“U’]QJJ(;WJ’mﬂWiﬁJﬂﬂﬁﬁﬂMﬁg‘uﬁug’m 11U 10 AU
munuanTRifun i
(1) fudmislusgdugsrnenisvesfngsiuisnisluansumsfnmduiliugiusianasy
LazLaNYY
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(2) qusnsnivszaun1sallun1suinsan I Tun1sAN eI TUNUgIUNINIASTUAZLON T

2819108 3 U

-
eXe

(3) fuimsiivszauvanudnianaziisiaianunmiBauszdndlunisiauiesdnsmnig
NsANYIVNTEAY

[V 7 £
v a v

4.2 Fauusildluniside msddeasliidefnududsmueazdon fil

1) fuUs#u (Independent Variable) fio Jadefidsnadonszurunisuimadenagms
Lo aegivesuinns msdanismineinsuyed nsa@eiide winnssunazmalulagnins
Anw wagsITUIAUIakaYNITEaIUT I

2) #uUsA1Y (Dependent Variable) An N5¥UIUNITUINITLTINALNTUBIHUTNIS
lsa3ewinenmans Lok N15nseRanIneIngen N1SANUARANIII098IANT NISAUANaENS
nsUfURmUNagNs LagnsmuanuazUsEluNanagns

4.3 wesileildlun1side

1) in3osilofildlun1s3di3eUTina [uluuasun1u (Questionnaires) AIMAALIY
RendutadeidmwasonszuiunsuimadenaynivesiuinislsaGewinemaninieldaniunisal
FAundlniludszmelng uissenilu 3 aeu leun

POUTl 1 WUUADUNINANIUATHYBIEMDULUUADUNN ANWazLUUABUAIMLT ULUY
\Hennau (Check List) Usenaume e 818 seAun1sane wazdseaun1sallunisuinau

peufl 2 uuuasuauAsIfuiadefidinaionssuiun1suImsidnagnsd 5 du
Usznaume n1e1veduIms msdanismineinsuyed n1sasedniidy winnssuuazinalulad
VNANSAN LagsITUNAUIAkaENITHEIUTI

peudl 3 WuuasunIALIFUNTEUIUMSUIMaIBanagndll 5 fu Uszneusie nns
TATILANINUINGOU NMISINUATIANIITDIDIANT NTAMUANAENS NMSUJTRMUNENS wazn1s
AUANLATUITIIUNANaYNS

dnwaziuuaeuay noul 2 wazaeudl 3 1uszuuNIRT@YsEINNAN (Rating Scale)
Tnusithmiinasuuasinnmassauen 5 Sufy Taod

WNan Tienhwinazuundy 5
Yo %)I LYl I~
3110 Tvandminazwuwdy 4
Yrunang TAmtnezkuwdy 3
1% Yo %:I £yl [~
18 Tviandminagkuwdy 2
LRUNERN TAmdnezwuwdy 1

9

2) inseailofilflunsidodsmanmiduuudunvaliddlasaiisaneida (Open Ended
Structured Interview Form) duiuduntuaifideimsgdunisdansdnwduiiugiu $1um 15 au
Tumsinnsanduysiiaenndeuazsivmnzauiuuiunvestadofidmasdonssuiunsuimadnagns

4.4 mMa3uazAsIvEBUANNNIBIATRe afauuvasuamdunetenuveuiisuas
domiitwuslaglviaseunqunseunmnnludesiladouagnssuiunisuimsdanagnslagthiaus
Aidsavgdueiesiionsite s1uu 3 au iensaaeuanuifissnsadaieniuaznislinim
nitlunaaedd (Try out) fuussansitlilingusedrslunsideadeilulsadouingrmans
$1uau 30 Au Fedldnuniziduiieafungusiegeiiaziiniside thuuvasuawdlasuAuniases
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mmfuiinuaenndeswekuUaaUaY (I00) Asyning 0.65-1.00 a1ntuin1siinszini Al
Ay (Reliability) fre3SnsmiArdudszansuoani (Cronbach’s Alpha Coefficient) m1u33
vosnseuLa nsuuudeuamiunzdimasiuinng S1umu 5 4o fmsmiaduundaus 0.655-
0.695 warilmudesiumindu 0.942 funisdanmisnineinsuysd S1uau 5 o Tardrmnadiuun
fau 0.712-0.768 wazdmudesiuviiu 0.931 fuutanssusazimaluladmanisdine S1uau 5
o fgrunasmundous 0.688-0.708 waziiauideruinfu 0.959 fun1saiedaids S 5
o fedrunasmundaus 0.664-0.735 warileandetuwiiiu 0.935 wazdusssunAvauaz sl
dausan $1u9u 5 To TArgrunasnunaud 0.727-0.791 warilaudesiumiafu 0.967 Taeldan
mudeturesuUaUaLTRTUIIAY 0.946

4.5 mafusiusandeya usunudoyalasnsaidsivussuudumesidaiieveniny
saflelunsmeunuuasuanlusslssSeusneg Ii¥udeyanamun $1uau 367 gn Andufesas 100
yoavuasunminun Tneifiudeyasevinafeufigueu fedamau wa. 2565

4.6 MIATevidoya

1) ATV TUANVDI MO UL UUABUA Y Tneunsaiaud (Frequency) wagen
Jovay (Percentage)

2) Ainesisziuiledefidsanionszuiunisuinsidenagnsveaguinislsaioy
Ingremanilaglimiaie () wagdrudsauuninsgiu (Standard Deviation: S.D.)

3) AianzidadefdsmadenszuiunisuimadanagnévesiuinslssSouinemans
neldanrunisalddundludlulszmalve wazadsaunisneinsalaindadonina laglanis
3lmw3ﬁmiamaawmmwusﬁgumau (Stepwise Multiple Regression Analysis) \iaidonsnennsal
ﬁﬁﬁqm

4) JinsennadunvalnazasUludnuausiiondsguily (Content Analysis) Iagiiun
FuaszinertadenaonndaaiunaniaanLuuaauniy

5. Han15338 (Research Finding)
1. JadefidenanonszuiunisuInisideanagnsvesgusmsisussuingamansnnele
caa a 1 £ Qll
anunsaRaundindlulsewmdlne Lansnansed 1
A151991 1 Anede drudonuuninsgiu sasseaudadendiadonssuiun1susmsilanaynsves
Ausmslsaseuinemaninglianunsaliiundlnilulssmelnelas siunag ey

n =367
ﬂaﬁ'aﬁdmaﬁiaﬂszmunﬁﬁmm%ana&ms‘ (X) (S.D) sEAUMIURUA  dunu
1. ATUAIEFUNDIEUTING 4.18  0.65 el 2
2. AUNFINNITNTNINTULLE 3.96  0.66 10 5
3. mundInnssuuazvaAlulagnisnsine 422  0.64 170 1
4. pUN3a9InNEY 4.14  0.66 1N 3
5. AUSIINAUIARAENTHEIUIIN 408  0.65 1N 4
374 4.11 0.65 an
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31NA1599 1 WU seaudadedenadenssuiunsusmsilanagnsveiiuinislsausey
a 4 v faa a [ 1 Y} 1 d‘ 1 [} d‘
nereansniglianiunisalaunaindludsemealnglag sawegluszdvann Anademindu 4.11 e
Asaudusieatusesaduanuinlunitse lown sruuinnssuwazmalulagn1an1sanen
(X=4.22,SD.= 0.64) A1UN1I2H U1V UINT (X= 4.18, S.D.= 0.65) A1un15as193niidey
(X=06.14, S.D.= 0.66) AIUFITTUIAUIAKALAITHEIUIIU (X = 4.08, S.D.= 0.65) LALAIUNITIANIT
NIneNIUYWE (X= 3.96, S.D.= 0.66) ANUGINU

2. NFLUIUNTUIMSBNagnsvasuImslsuseuinemansnelianunisalinunalvdly
Uszalng wansdamsnedl 2
15197 2 Ateds draudoauunnsgiu wazsedunsEuIunsUIIs B anagnsvesumslsadeu
grmansnelaaniunisaliiunalndludseimalnelagsiuua ey

n =367
NSTUIUNTUTMISLBINALNG (X) (SD) szAumsuUUR  dueu
1. ATUMTAATIERAN N INADY 411 0.64 ly 3
2. ATUNSAINUATIANIIVBIBIANT 421 0.65 1N 1
3. MUNMIAMUANALNS 418 0.65 tly 2
4. fun1sufuRanunagns 3.98  0.66 110 5
5. funsmuALLarUTTEUNaNagNS 405  0.64 ) 4
33U 4.10 0.65 un

A3 2 WU sERUNSEUIUNSUIIMSEenagnsvesuImnslsuSouinenmansaneld
anunsaltunilniludssinalnelassimeglussduuin (X= 4.10, S.D.= 0.65) doRnsanduse
AusssEIAUIINIINtUmtey taua A1unsinuaiien1wedssans (X= 4.21, SD.= 0.65) A1UN13
AmuANagns (X= 4.18, S.D.= 0.65) AMUNITIATIEANINWIAGEY (X= 4.11, S.D.= 0.64) ATUATT
AUANLazUsELluNanagns (X= 4.05 S.D.= 0.64) uaga1un1suUianiunagns (X= 3.98,
S.D.= 0.66) ALEIRU

3. Yadufidananenszurunisuinisifanagndaesguinisisadouinenmansnield
anunmsaffundlmilulssmalne wansismnsed 3
19197 3 mffmﬁﬂmméhﬁ’aﬂaqﬁﬁaﬁdawam'aﬂssmumsﬁmiﬁmﬂaqmﬁ‘maaﬁﬁmﬂsaL%Em

Wwemaningldaniunisalitunilnilulssinalnelagnmsiy (Yo

Fausiilasumsandandnaunis B S.E. B t Sig
AUAIRUAIUEATY

1. suudnnssunazimalulagnisniseine (Xs) 0.422 0.055 0.457 24.672 0.001**
2. MUANMIZENVBIEUINIT (Xd) 0.358  0.051 0382 14.209  0.000**
3. PUNTATININNEE (X3) 0.229 0.050 0.256 9.561  0.000**
4. PUsTTUNAUIALaENITEIUTI (X) 0.202 0.046 0.214 5280  0.001*
5. fUNSIANITNIHENTULE (X1) 0.178 0.042 0.189 4.281  0.001**
AAaTi 1.546
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Fausiilasumsdadandraunis B S.E. B t Sig
AUAIRUAIIUEATY
duusyavisanduiudnvaa (R) 0.951
Usgavsnmlunsineg (R?) 0.912

UsgAnsamlunisvhueiiufunds (Adjusted RD 0908
auaatapdsulun1syiiune (Std. Error of the  0.092
Estimate)
fydfynneadansediu 0.01

NM5199 3 WU Jededidawasrenszurunisuinisideanagndvesguinmslsaiou
ermaninelaaniunisalitundlnmiludsenalve loua Mmunianssuwazmalulagmanisdnw
(xs) TnefiAmimtnviidy 0.422 Funnizdinvesiuivms (Xa) Tnefidnimidniviniy 0358 funts
as193nfide (%) Tneflamimdnuidy 0229 fussaniuauasiidutan () lnedahminiiy
0.202 uagAunsianIsninensuyes (%) Inedanintnuiiiy 0.178 Arduyssansandusius
wygaIinAy 0.951 Uszandawlunisviunelafesas 91.20 Arpnuraiaadousasgiulunis
vine¥esay 9.232 egnsiltuddymsaianisziu 0.01 Tnsannsoaiiaunisnmsannssluguaz iy
AunagldaunisnnneslugUuuuAzLIIATg LA

aun1snisannegluzuLuuAzLULGU
Yiot = 1.586 + 0.422(Xs) + 0.358(Xa) + 0.229(X5) + 0.202(X) + 0.178(X1)

a1n13n150n0 08 TUFULUUALKULNATFIY
Ziot = 0.457(Xs) + 0.382(Xa) + 0.256(X3) + 0.214(X2) + 0.189(X;)

HaN193381 AN NN THUA Bl UTM Tl suTewingamans 41U 15 AU uag
Aidsavgdunisdanisfinuduiiugiu $1uau 10 AU wagn1snsIvEputeyaLUUaMET (Data
Triangulation) Wu71 Yadedidenasionszuiunsuimadsnagnsvosiuimsisadouineimans
aneldaarumsaidunilmiluyszimelne fnnuaenadesiudodunuidauiuu dufe fuims
lsaguingamanslulseinalneiinisusegnaldsuiuunisuImsinnisifanagns 5 a1y
Usgnaume (1) NSMMUATIAMIIYe989ANS (2) NMSIMUANAENS (3) MTIATIERanImLInaex (4)
MsmuAuIazUsEliuNanagns way (5) MaUftRnunagns uldlunsimsinmsielflsaseu
ussgngUszasimuitusfiafiieates dauidermaiunisiansfnuduitugiui 10 au wiude
fuiladedis 5 du widsdiafevisusznisiinasdfeds 1dun nszuaunssuiorunananiaumig
nsfnw nMsdanisifeunsasuesulailagianizesadslumeivifinnsujuAnas nsiaun
wwaseuATvaleativayunisdamsdnuduiiug esannssuiunisdandagdamanseny
Tngmssstonsvhanuweayaaing fadumsinisimungunuuvienalnlunisiuiiefuniswaniaunis
nsfnwidae SeflaudidysodidutnuimsdanisnisAnsduituguluaninisaitagundeda
Unilsiiazounaaviedfidaly Sniefiloanigdinaniaiulaeazudnit nagnsvasesdnaiduds
dfyitagiuaanuduiavioanuduivaivesesdingld dufunisiFoudiasidnlasudimsfing
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psAnsiszaunadfalunislinagnéiionisdanis agsilifuimslsaseuinermanslivsiui
anlstlevivosnagnsiiagdatiuayuesdnsliszaumwdfanagd aalinsinnsandennagns
uarUszendlilvivnganiueadng nmsdanmadenagnsifiunmsuimsesiiszuuiidosedeideind
vosfihesdnadudiulsznouuazendomsnaunuegieddunou esannisuimenagnsiiuasdy
1SUIMIUUUDIATI (Holistic) fridifianuanunsaviedanssouzga (High Competency) azfas
afunagnslun1sdnnisesAnsiiiusednsam danumuizanivesdins waganusahluujuala
wdlaglsivilAiAnmnuduman vioorananliinnagnsinusdumalazliauisathamnuduianng
sAnsld MadutanagriuazduinsidugdnduladenldnagniuaznisiinagndlUujuaded
AU Tsudutiues

6. a*gﬂwamﬁ%’ml,asaﬁﬂiw (Conclusion and Discussion)

MnraveIMTIdeiinauiomn easfissveiiaueUssifuddyiidunuuasannsn i
astuazafunenamuingUszasiludssidiuddy Tnedneazdendsil

1. sziudladedidanadenszuiunisuimadenagnsvesiuinislsadovinermansnels
anunsaffunflvlluysemdlvelae saweglussdvunn Wefinnsanidunemuiesdduaininn

Tuydey 3 d1du taell Auuinnssuwasnalulagn1an1sfinw munzihvesusms wagmu

[ 7
v a

nsafsdnide eilidesanuimslsaieuinemansifiunudnduvesdadofiezdsnasionns
Uinaidsnagns defioindunundnvesiuimsfiazdesuansaudlaisnmsaiiuassduinnssuuay
waluladynansinu nmsfhdinnzvesinsasuulas aidefidouassimnfidauinsiudanis
fissnnivianaziidusmndudfy Welvinisudmslsadovinemansiussansamanniian fai
Suherlan (2017), Sajwani et al. (2021) ua¥ Phakamach et al. (2021b) 1#na131531 Yadeddnyd
danalsinsuimsiBenagnsussaradnie 1dun dneain unummini uazauiuiinveuyes
AUTYNS winnssukazmalulad N1smnuafieni waznszvIun1suInIsNagns n1sujuanuven
BTy warnmanagnsluufon Insendoirtestionisuimsaliolmfifiuszavsnm Snviauims
msimummsnislunisthssuuledinduyslovdnldfunsiaussdnsiflewesuanssauzvos
2aAnslidunddngide@dvia (Laudon and Laudon, 2019) lnvaenagesiunuideues Hladchenko
(2015) AilFAnw1ATLAgaTUNTIENsEUINATIULNagnsTuanTunsAnu e ldnszuaunis
Balance Scorecard LﬁaiﬁaﬁaLLaw‘hmmLst’h"[,an,ﬁ'mﬁuﬁﬁaﬁaﬁuaguuazé'fus"jy’ﬂmiﬁmmuﬂaqmﬁ‘m
14 nansifenuin ftadefatduayunshusunagnsunld 1iua uinnssuuazmaluladynanisfng
Amegthvesifudms msdeansesnaiuszaninin waznsatfuayuainaiasy Wudu

2. SEAUNTFUIUNMTUTMABINALNSVOIUITIIS LIRS uIne mansatelaaniunsalifund
Tmiluuszmalnelnesmeglusziunn Fesddudiadsnnunlumides 3 ddu Téud msfivug
fimmaresesdng mafmuanagns warnsiasgianimuanden feidumszmsuimadanagns
fiaudfny iesannnisfiesdnsdonrdaiun15iUasunuatesesins, Q’U%miﬁﬁé’aa%’uiﬁqmi
Wasuuasitorafntuluswnasdsdmalidesusuismsuimsliudeaniumsal masiuuafiana
19903945 MnagnSlUUfoR wieuissdiuasmuaunagnsiiinainnszuaunsiidiuiinges
idruiedosyndisiinlesdnsussaamdniomuitdiming #ail Beckers et al. (2015) uaz
Wachirawongpaisam et al. (2021) l#aguifeafunisuinisidsnagnsliin [Wundnnisuinasd
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[%
L

wnzanfvannsaliudeuluvesdinuiinisudedugs ddufuinsdeddnszuiunisuims
Fanagnsiiduszuuuazdeies Inmsufulsumazaiaununagndiiieairsteyatoundunaoniian
Tnuaonadoaiunidorss Mushketova et al. (2018) uay Dor-haim (2022) fififefunuuazsyyda
Usglerluosnsuimaidanagnsdmsudusnistidn msldnsuimsdsnagnsasyelvridiusiy
duwinuswdugouneliiAnysslowiludmginsslundivesnisuimadanagniisinuauas
annsathmiesdnslugaiudisaliluiian

3. Jadufidananenszuiunisuinadanagnévesguinislsadouinenmansnield
anunsaintundlmiludsemalve lawd winnssuwazmalulagniansfnw aegiveaduinis
mMsasednfide sssundvianasiidiusy wazn1sianisnineinsuyed auddu wandliiuiign
Jadegeudmasdenszuiunsusnsilenagnsvesduimsisasewinermaninglaaniunisaliduna
Tnailutsanelnensau st dunszlsadouinermans dussdnsiinseuind s dyuons
Fanadanagnslunisuinisdanisiinnzunfuazangingd Tneffudmaduiifunmddglu
nsivuauleunglidussansualagondevinuenizguiluudiudy (Adaptive) inwenizgiiluy
43198537 (Creative) N133ANIININEINTUYEE N1FaTedide sudesssunAviauaznisidiusiy
Y94YAAINT Fa7l Sengupta et al. (2020) uay Phakamach et al. (2021a) dfszylunansidofinuin
fumadugiiunumddnlunisufstesdng nsuimsasUszauamnuduialddudesondonmg
Auasn Audnwaia wazauinusssuvesiilussdnstues lnsaenadeiunuideves
Zhao and Ko (2020) wag Furman et al. (2021) ideludnuaizifoafunagnuin msusmsnsanm
galusideainsuiuvasuuazinunguiuunmsuimsinnisliaenadesfuaninnnsalauuiund
Wasuly mmmuamwwQ‘usmi‘vgmummaqaﬂﬂwguazwwummmamammuaaagmaamm
dielanunsalivszlomianuinnssuuazimaluladnisms@nvunduirdounieuiuiuasusadn sle
flanssourfifuasimnzauiueadnsideidva fissumslisunisSouiuasufiansausinus §in
Tvslq egamangau lelWesdnsogsenuasussanuinguszasdagnaudn Snvisssaanadasiu
1338989 Edwards and Ashida (2021) fildAnuideisaiumsiaumsanuilul semeadulag
w1 MIvimImsAnwglvsifesefensruiumsuimadenagnsvesiuinisfiuszneuse s
wWannuianssunazmeluladynensfnunsuuuusie Tseilos mswannanzgihmavasuutas
YoaguIMIYnsziu silsssnAuanazidiusmvesyaains saudan1sianimineinsuyudis
Uszansam Fegfuimsgegamsthunlduiuusmieufsulumunsevauiminnsnisdnudiiol
fidvuAanadugniuasiiinue nudosnisededinuniwsisluaniunisaifundlusiuas i dnly
ufsmsaminensuywd it ssaddmiumstaunUssimaielfiAnanudeLilewaziiuls
og19858y

uaﬂmﬂﬁﬂng’{ JyamsnodunenalinifiniieIn1suinsdnagnslnen1nsiu 91nms

il

[

Anwnidenudn dnuaed1AyYeINITUIINSIBnagnsdmSuuImvsed InnsAnwAe N1sUIINg
Fanagnsaziduedosiievesfuimslumsuimsnuiielfaunsanevausssionisiudsuuas iy
anmwingeuradlan NsUIMSNagnsasituazlinuddydenisanduladanagns (Strategic
Decision Making) 7ilsiinifloufumsindulaludnvardug imsznmsuimadnagnsaziiedeiv
owArluszazs TR0 TImLe Aaugifdiuddnlunisdnduladanagnsie duvieduinis
an1unu/fuinisnisfine/danisine Sntanisuimisidenagnsdedldfnugaanududuni
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wisunsslunisandunagns fuimsdndusedidiusiuduildulddiudeianelusazaieuen
93Ans Inemseniindsanuimieglunisihnagvslulduasdvinue amududiilunisanfiunagn sl
Uszaunad 59081988y

7. ToLduanuzn13I98 (Research Suggestions)
7.1 dorausuuziivethnans3dululy

1) MnsamsIdefinud JadensuimsidainagnsvestiuivnslsaSeuinermansniels
anunsaiidundlusddunisdanisinensuysdeglududugaiine ddufuinslsadeu
grmansniglaanunisalifundlndsiudaddalludssmealne masuuusaguuuunisuinng
Jannsngiiaounaryaanslulsadsumuszduaminimmaiunsavesusdaz auegafuiiuaz s
fimunsuadugmsnsGouivesiifouingimanslasfandnaina

2) MARaNFITETNUI nEUIuMsUIMSIBanagnsvosiumnslsadouinenmans
aneldanunisalifundlusidunis foRamnagnieglusudugaie dsdufuinislsaieon
Ingrmansynuisesinsiausssuiildiuisndomndiiiie sz ananes SaufuIAT e agy
wayAASMIUFTRMUNagnsATUsEAnEam failiothluldlunmisununszuiunmsuimsuay
U URnunagnsveslsassuldazuisliiinUseAnsameean

3) MnraMITeinu Jedenniladvdsmadenszuiumsuinsdenagndvesiuins
Tss3uinenemansnelfanumsaRifunalvl deuduivslsadeuinemaninielfaounisaia
Unilmivagiddalulusumalne fduimaiauninueiaraussournisuimsidanagndie 5 du
lngihundszgnaldiunssuiunsuimsilianagniveslsausguisaziiuaznisialendlvingiasu
wazyaanstaddmsnlunisuimslaegenisussaiusiadundnsiudianisasnsusslevilunin sy
TuAlsaseuluawen

7.2 doiauauuziiamsideadialy

1) msiimAdednuniioazeuliiunmsuvesnsuimadnagns neléidund
Tminagidnluvesfuimslsadovinemans e wamsanwitlaulddunumidunsimu
nszUILMIUIMasnagnsiunzauasiusAvEna

2) AITANITANBIUINIMTEFULUUNITHRILINTEUIUNITUIUI L TINAYNSVDIHUT NS
TssdouAnemaniudarwiddfnsunndinuuiunveslsadoutun velielfldsunuunisuins
fansduendnualinmeiifiussansamandedy

3) msiinsAnvideidadniAsafunszurunsuImadnagnsvesiuimslsadeu
Ingrmansusazuiddununianeiu ielklddmeuifeidostunszuiunsuimsidnagnsy
wingaudmsunmsduiuuuuresmstaanufnunssfutuiuguresusemelnesely

8. AnfAnssuUszn1A (Acknowledgments)
snAdeildsuyuativayunsifouasifnimeundanninedofusenounisadneassd
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szuufnanlaiusndsfuluiladonmamits 5 fu laedeaderesseiunumaniegluseduan
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Abstract

Research on the expectation of asking for permission to build, modify, and demolish
or move buildings through electronic systems of people in Pak Kret District, Nonthaburi
Province. The objectives were 1) to study the level of people's expectations regarding the
availability of a building permit application system, modify, demolish, or move a building via
electronic system; and 2) to analyze the factors of the type of applicant, the level of
Education, and the occupations of people applying for permits to construct, modify, and
demolish or relocate buildings affect the level of expectations for the availability of electronic
systems. The total number of target groups of 100 samples were in the responsible areas of
8 local administrative organizations that came to apply for services. A non-probability sampling
was performed using a purposive sampling method. Use questionnaires as a tool to collect
data. Data were analyzed by descriptive statistics consisting of percentage, mean, and standard
deviation. In addition, inferential statistics were used to analyze the data with T-test and F-
test values.

The results of the study found that, in general, the level of expectation of people in
Pakkret District, Nonthaburi Province was at a high level in using the system for requesting
permission for construction, modification, demolition or moving of buildings via electronic
systems. with an average of 3.77, with a quality factor consisting of tangibles, reliability,
responsiveness, assurance, and empathy at high level in all factors with mean 3.80, 3.74, 3.87,
3.72 and 3.71, respectively. The results also found that the target sample, whether individual
people or group company/limited partnership/authorized person applying for permission, had
different education and occupation. There were no differences in the level of expectation of
availability through the system among the five quality factors, with a high mean level of
expectation in all aspects. The results of the research will enable local government agencies
and agencies related to electronic systems to be used to consider the level of public
readiness, problems, and obstacles in order to analyze, find solutions and adapt as
appropriate.

Keywords: Expectations, Construction permit systems, Electronics and Nonthaburi Province
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gsnauAUsEIvW/UsENeUNS wag 2) msliu3nns (Service) sEUU Biz Portal aglvu3nisBudiue
auIakuuysUINITiagld wuuresudA1veaunIALUY Single Form ﬁﬂizﬁm%u/ﬁﬂimaumﬂﬁ
foyafiefuudfissnsaufior Tneseuu Biz Portal avdaenansudngudidnnsedndifiesymiioauas
ansadeuloauanidsu grudeyaluoyginseritamnenuninigld Taeussnvu/fusznounis
aursaaniiunislunisleuinis (Office of the Public Sector Development Commission, 2019;
ECOTEC Research and Consulting Limited., 2007)

3.2 uuIRATAYIRUANAINNITUINS

Parasuraman wazAmy ldvinisdnsnfsafuauninnisuinisnuindadoiiugiud
Auslnaldlunisdndunnninueinsusnisd 10 fu lnemaiiusiusiudeya 2 A fie Aunssud
Lardun1sAIands Feuszneudie aaulianelald (Reliability) nsmavaussniudesnis
(Responsiveness) AI11A11150UBE UINTT (Competence) N15L4189115U5NT (Access) A1
§5e1de (Courtesy) N1sAnsedeans (Communication) AuUdede (Credibility) AuUasnsy
(Security) ﬂ’]iL%’ﬂﬁ]LLazﬂ’liifﬁﬂ@Jﬂﬁ’l (Understanding / Knowing the customer) kaga1utdu
3U5331Y09N15U3N15 (Tangibles) (Parasuraman et al., 1985)
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#ou Parasuraman uagamey thdidadedts 10 Fulufmundueiesdeussidiu aunin
U3msfiFendy “SERVQUAL” Usenauseiladelumsuseifiuamnimuinislindedios 5 fw il
(Berry, 1988)

1. mudugusssuvesuims (Tangibles) UimsiiliundFuuimsseauandsifiugi
ASUUINIT @NIaAIAAZIUAMAINNITUSMSLATRLAY

2. mrwniiBeiie ni3elinslald (Reliability) flvusnsiimuanusalunsufifanu
vlvguuinsAnamEnlindaldinsliuimsimnugnioauiisanss

3. AMIAPUAUBIANNFBINTT (Responsiveness) Hlusmsiimundouuasifslaiios
TAUSNNT @101T090UALBIAINNABINITVBINTUUINNSIAMINFDINTT

4. mslmrmsiula (Assurance) glvudnisiimuslumsliuinig uagauanunsn
yosliuimsdssalifFuuimaiiamnudeiulunslduing

5. Madnlanisiuianudean1svedSuusnig (Empathy) Jliusnisaniladiednla
LAZAIHLANANYDIHTUUINITMUAN WEUTVBIUARTYARS

MNUUIARAUAMUINSYDY Parasuraman Fanandnady Ihisusuldfuamiadedesd Tae
5 dadedsnanldinrsmunnlidriuaunimuinsvesssuy Biz Portal Tasnguitmaneidaunld
szuudanan oun Wmihiivesmheanuliins uasfveiuuinsvesyaneneains dauvas uas
JoneuvdaiafeuteenasinussuuBiinnsedind Sseuamnsuinisesnduiinunieninn 5
9 leun 1) mrudususssuvesszuu Biz Portal 2) msniidefouasinslavesi3uuiniglu
UV Biz Portal 3) N13navausIAUfeINIsveEt1lduluss Uy Biz Portal 4) A1ulinndlald
wagausiulavesgfidrl¥auluszuu Biz Portal uaz 5) msliauddyiugfuuinnslussuy Biz
Portal

3.3 UnAwIdeiineades

Sutapod et al. (2017) lfvihmsideies Bvdwavosnmunmszuuiensldan miufianela
vouldau uazUszlevlgrivesdldaussuy Navis meluiiSeunauads #an1s3enudn Anmn
sruuludiauagainlunisidnds deaudglunisldau ddnalunisnevauss waglifniy
Uaandy f8nswanisuandoanufisnelalunisléauszuy Navis Snvts enrufianelavesgldsud
answanisuInselselevignsuesssuy Navis won9 il Khanthanurak and Ekudompong (2017)
Timsannlunadeamnvesiadeiinaseussgslalunsldnuszvudumesidnmimsigs wui
aunmlumslivinmsdumesidnanuiigdunmsnegluszduun feoriads 436 Tnsnunm
mslduimssnumsuimsitenlald funsmevaussaudens fumudesiu fmumiulinsda
16 uazdunsliaudidny daanmmsuiniseglusefuann foriade 4.40 4.38 4.38 4.30 uaz
4.32 MUaeY

Khantichoti and Suriyarpa (2018) 1#71n153481383 n158152UU SAP (Systemns,
Applications and Products in Data Processing) Lﬁi’fﬂuﬂ%mwﬁaLﬁuﬂizﬁwﬁmwiumiﬂﬁﬁamu
LagNUd1 1INV TEUY SAP WinUsgAnsainlunisufiReuluseduuiunaiauay
aud3avessEuy SAP lumsiinusgansamlunisujufvesndnaunsinda 4 dufe du
AMATNBITEUY SAP Fnnsivunsvianlunisidilden dununinvesansauma Yeyaiilaan
53U SAP fmnuinisnasidetiold sunsldasauna Smnuazmnlunsldnuazielisudeu
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LagfunansEnusoyana deadinstineusumiiniuegseliles nsldauszuu SAP vinlvidunasie
UsgAndnmiie 3 dulunsufiian fe duanuussudaduyu @iuniuiivuana uay
AMAINYDIIU Snite Poungpakeesiri and Poungpakeesiri (2018) Tévanisanuideiies n1s
TusnmsdsniieideyaveiniadgmeseuuuuAnis FreeBSD UNIX wagnuin n1siaunvinlila
@snesuinstoyat1iansvesniasy 1 seuu dssuunuasussadiannseindvasiwmingnsind
szuvansaumagiimanidmia (GIS) waziulsdvesmenu Wnihiiflesdanuilumsaiis qua
uaz o9 UY Anemdesiulunsufifau miemdmadovelslunslfemssudiuse fy
7 uen9nil Keawsaen et al. (2018) l¢iasunanisideifes wansznunislelusunsudniagunianis
y¥aasy (FORMULA) fifasionnunimaunisiiuludsemelne uaznuin mslelsunsudusagy
sty daassluvssmalng Toun ssuudnBuenyssiny wagssuuasaumaiionisianis da
dslagnuegluseduann Tasaanmaessunsiiy aswnlald miufeivestunsdnddla Ao
Fofold

(%
aa o o

ffdunisnevaussnndeInistunislddenisdidnnsednddinsuyandiatuy

A A

Keandoungchun and Donkwa (2019) w11 YadumuseAun1sneUausanuseanistun1sgodue

a

Wrulad daadgegluszauin Tusunaun1siduves Inphirom et al. (2021) lavinn1537e434

€

s

A Bos MsAnwimsgenfunisldnuszuulumfuamadnnsednduaslufudidnuseind uaz
wui Yadeiinarensseniunmslinuszuuluifunmesidnnseinduaglusudidnnsetindiitade
fueudesiu wazdladuddydug sawde un Jadrruaiamidudiuusedniam duaanu
WeeN FudnEnanisdiau fuaniwdssinsauazanlunsldaiy Suiauad duaiiu
Uaoady frunsiudamides susnuidesty smuaiuiniannd dudasssunieni® funing
fuelumsamu wagdumumanislulouisniady il Tejangkura (2021) IéAnuvuasiinse
ayulaan Uszinalnedinsiauinisdiniusuesmulrsuvesiglasldssuudidnnselindun
Uimsnunazliuininiady WedumaiinUssdnsnmvesssuunemsbidulunuanesguaina
Tugavesnisidasuudasdeyadinarsmisdidnnsednd viegandvia lasdinszsvdyginis
Uimsunarmsliuinisnadgiiussuuadvia we. 2562 ungrnefifindnniswasinguss asd

<

yautulinisusnisauaiaiguaznisdavituinisaisisazidulideaiiuazain saaso
UsANSAIN LALABUAUBIRBNITIIUSNISHALNITINUIEANUALAINWLAUTEINTUY

Srikamdon and Penvutikul (2021) 1avi13desieadudadeniddnsSwananisuseiiu
UsgdAnsnmveanisinlusunsudyduildvesdrtinaumagfisssy wuin AMUAALTIULALITUAIU
dauﬂizﬂawaﬂﬂmmmﬁwL%gﬂmamsﬂ’aﬁ lngnnsiuegluseiuunign danansadusieau
ISEIEIRUINAIRAY 3 16U WU TEUULATEYIARNNILAES HARfsuInTian 509891 AR
8130135 LazganAwITIE UL MudIdy wazauRuandRvedusunsudnd Ineansiu aglusedu
WInfign wenanil Sornphet (2022) ladaAunuaINn1sAne13ee N1500nRUUNMNBULNNIITNUY
< ¢ a a a ¢ o & A W Y £ a
Auled sedvinalulagreuiiames 6 lngldlusunsudniagy ieimumadugnaninisseuves
tniseutudseufnudn 6 lsaSouguvuwmeuia 3 (aineyased) wasnudl unseuseulall 1389
nseanwuun AUl nTAnUWAUlee Iﬂ&lﬁﬁﬂmmuﬁwﬁagﬂ AUsgansw genInnainngld waz
v a Qll al % a 4 ) I3 a [ Qs a v A 1
Tniseunssumguniseuesulal Ingldlusunsudnsagu dnadugnsniansiiou nduseuani

1 a
NBULITYUY
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3.4 nSAULUIANTUNISITY

MINUMILITTUNTIY wazatdsefitieadasdinaninedu dunfvuanseunnfnlunisive
304 AINUAIANTINITUBBUYINNDATIY AnALUAY LAZ30n0UNSBLAADUHI881ANT HIUTEUY
Bidnnsedindvestszaluansnnetininia Smiaumy3 il

AaUIna
(Dependent Variable)
1. mmﬁﬁlugﬂammaﬁwu Biz Portal

ez 2. muugedsuazlingdaves
(Independent Variable) v = ,
. . A3uUsNnslusyuv Biz Portal
Toyamnluveanouwuuaauny . o
y 3. NMINBUAUBIAIINADINTVRILUTY
1. Usznnvasuosygyn .
L. uluszuv Biz Portal
2. SLAUMIANE . y . Y
. 4. avulindalavazaiudulavesidn
3. 91T

T¥aulusguu Biz Portal

5. mstuanuddyiugsuuimslussuy
Biz Portal

AN 1 ATOULWIAATUNITITY
111: USuU5997n Parasuraman, Zeithaml and Berry (1985)

4. 35115398 (Research Methodology)

91l Iunn53¥0139UTum (Quantitative Research) fsanliun1siiusiusinteyaly
sULUUI8INMTd1599 (Survey Research) THuuuasuamiduedosdeifionunudoyannngusiogia
fidunduidmane Tefidureurosmasiiuemiade Jsznaude 1) Anvnuids wnfe wasnge]
FReadenimnvtide wazunmLMainnIg WeSeuSsamuddgrestymmside 2) fmue
Taquszasd uarauufgiuauide 3) WauinsevuuwiAnnuide 4) ssyuszainsidimnedas
yhmsin fsuaruaesnguiiegne Tuadenaniuiifiasshniide 5) afauasiauieiesde
wuuasunildlumaiudoyadmiumsise swianussaninmueaedesdio 6) ununudeya
NNFUABEN TATINTBYA WAENAFBUANNFATINILIRY 7) a3Unan153dy wazaAuTeHaiildan
M533e 8) tnauedoiausuuziilsanniside weiduwumaddunshlvldussloviduas i
uiATeadureluly aqunmeléws

ad o a a

4.1 Aaniun1siag

[y v

s laAauNISAUTIUTINITTauaLaUSuad (Quantitative data) wasdauALTIAMAIN

Y Y 9
a

(Qualitative data) %WﬂLLwdﬂ%ayjanaaﬂu (Secondary data sources) WagUgunil (Primary data)

Y
a

nquidmuneldituanisyssruluiufidnasuininia daninuunys fegluiuisuinveuaes

2IANTUNATEEAIUYIDINY 8 Wi NuduresuuInIslusIuNIsveRYyMneade AnkUasIenaunse
wasuinaenns nesdnsunasosdiuiosdiuiliyg Tuiundneuininds Jwiauunys esnnidu
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nauiifinnandRrenrdostunisinuidelusdd Sudufidunveurinsnnmienunsms lu
sUwuvUndiy Tnslddredenndudldsueunelinoasuermsluiuiisineuininin fantn
w,miﬁ 97U 960 518 (Nonthaburi Provincial Statistical Office, 2022)

Madenngusiogs elildfunuifivesussanaidmng Smsudnnulszsens glesu
ouglineaiisormslufiuiidmineg fvuesiuiuiodisnnnismuindiegnsues Taro
Yamane (1967) lduuinvasnguiaegns wihiu 90 1o Tuftildfmuamafususadeyaanngy
fMegeduan 100 Meds Lﬁaﬂaaﬁ’ummmuﬁwamgm}uaﬂmamﬁmswwﬂé’uﬁuﬂwﬁﬁu 13
dudegnanuulderdeniiuuiazidu (Nonprobability sampling) 62835191293 (Purposive
sampling) Fautsivgsnszane 2 ngy muUsEIANYeIEUIEAUNINTTIBMLBIANTUNATOIAIY
vioafiuis 8 Wit unvooygnanszaenu Téun nduuszamuialy uasnauuUIS Favudiu 5
WAV 91U 67 M8 Uay 33 fMod1s AUAY

Han1sUsEavEnmaeesesiio wul1 mugndewenliemuasdemeanuluwdasdeiduly
MUYAUTEEAATD9ITE T8NITMIANAIUTIEINUBILUUABUDIY Y30AIAIILADAATDITENINNTD
Aaufuinguszasd vailonn (index of item objective congruence: 10C) IMNALTLIV IR 3 AY
Winiu 0.89-1.00 Faunnianaat 0.50 Juld (Rovinelli and Hambleton, 1977) wagn1SNAEBUAT

oA A R yvaa o a So o
AULILTeNe (Reliability) vosuuuasuniu lagldisnisuiArdudszd@nsdanvesasoudn
(Cronbach’s Alpha Coefficient) 11U 0.985 @aunnninnea 0.70 Yuly deidunuvvasuaiuii
AMNULTBD® (Tavakol and Dennick, 2011)

4.2 mAnTeideya

MeideiFes mumamiinsvoeyynneains dauuag uarienounieledoudnee1as
szuuddnnselindvesUszanvuluasdnnotininia Jamdauunys Wunsinsendadsum ngld
TUsunsudnsagunsneniinmefiduedesdiolunisinszideyaildnnnisesniuuasunumy
foqusvasduarauuigiuiiiuely fodl
fnquszasail 1 Wlefnuszdumiumaniwesuszasuluwasineininda Saminuuny3
Tumsdummamfeuldaussuumavesynnoadns dauvas Seneunietdeudorassiung
sruuBidnnselind Iinsevisheadfdanssann Téun fevas Aade uavdiudouuusnsgu

fonUszasdn 2 1ilodinsziladefulssinnvesiueeynnn sefunsAne LAz Tnved
Uszrvuiinduresyynneadns faulas uarienouviaindeudiseias Tuiiufisuneuininia
Jadauunys Tnadeszaumnuaianie lumuanuneuldnussuunisvesyginneaing dandas
JoneuvdaiafoudwenmsHun sz uUBLEnTseing Aaseisgadfdoynu lakn n1svegaeu

ANEDR T-Test way F-Test

4.3 AuufgIunsAnw
NTI3LL509 ANUAIANIINITVEOUYINNDETIE AnkUaY LArIenauVIBLARUENE1AT NI
szuuddnuselindvasuszavuluaduaauinnda Jswiauunyd Iamnunauuigiufiddyaad
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duangw: Jadudinyananmuussinnuesvesygn seaunsinyiageiniuand1aiuiing
AosAuANAATluNTITUINITIBUUNITVORYYIANEaTIY AnkUal Senaunrsendaudea1ns
unmsszuudiannselnd w seAutledAumeanan 0.05

5. Nan15938 (Research Finding)

naushegsnUszrnaiimaneluiiufisuaetininga Sainuuny degluluiiuiinyou
vetarnsUnAsesdIuTioshy 8 Wit STuauievaa 100 AY drilvgdulssianussrsuiily Anduy
$owaz 67.00 uaznquuITn/Maiududndn/dsuueusiunslunisvesugin Anduiesas 33.00
Fumemds Andudesas 51.00 Rduvesyyndrlvgfiengszning 31 - 40 U Aaidufesay 42.00
waznuiduresyaadiulvgiiszfumsinuSynes Andudesas 54.00 uazUsznouedn
wilnuenvu Andufesay 31.00 aansinnedaguldmutanusvasd fil

5.1 a5Unan1saTIzissAuauAIandsvaslssan sy luandnaauininia Jamin
uunyd Tuduanamdanlfiussuunisveeyginneadte daulas Tensundaindautieaians
uvneszuuBdnnseiind

nan1slnseitateduamninnisvesugadeaifaulas uazieneunioindeudie

p1msHusEUUBENNIotnd Tnenimsan wuth Ussrmuluiiuiisunouininga Smimumy3 ey
Tuiiuisuiinvouvasasdnsunasesdiuiosiu 8 wis fuduveuuinislusumsvesyyinneadis
Fauarsonouniowrdaudiuenms snesAnsunasesaiueduiiug luifuiisnetininga Smia
wuny3 Tseiuanudamiuseanuaianisveslssrsuludiuaundouldaiussuunsvesygyn
fea¥ daudas Jenawdeindoudisormainunssruudidnnseindeglusydunnn lasdeiads
Wiy 3.77

dwiunanmianeineandeaudaady agud ﬁwamummmuﬁﬂﬁﬁm WU N
Huresuuinisludunisuesygndeatns daudas Jensuvdeindoudisenns Ssefuenudniiy
somnumemieglusziuinn lnefdnedowitu 3.80 Wefinsanedssiiudesvostads wuin §
fnduveiurinmsimuaniulusefuaumanisifduademnidususiuusn fe ssuv Biz Portal
Prgnouausinslinulididvanunsaitiogtu danadewiiu 3.97 wazAiadutesiiande szuy
Biz Portal figuuuuiilainelunmsldnuisiadewiidy 3.56

lumutadeanudndetie wud ganduwresuuinislusunisvesugianeaieanilas

Sonaunsawndioud1ee1Ans Iszduanudniiudeaiunianivegluseduuin lnedanadewiniu
A a =] ! v ! v - o/ a = a < (4

3.74 \ilafiansanseuseiaugesveslade wudi gRunguveiuuinisianudanuluseduainy
o aa a [ YY) & . 1 A Y] 1

maniandanadeannlududuisn Ae szuu Biz Portal luszuuifunesgruniauainmiieany

o A Y v A a Y ' a v a - . a

sy dwaveAuldmunguaneg daadeindu 3.91 uazAaietdesigafassuu Biz Portal i

ANUgNABINsEidyulagng i ieItes danadewiiiu 3.54

Tusudadenisnevaustainudednts wudn gRunguvesuuinisludiunisvesygyn
neade daulassensurianfoudieanans Sszduanudadiudeauaianiteglussduuin aed
' QA' " v A a [ ! [ ! v al e [ a ] a @
Auafeiniy 3.87 Welansanmeuseiiudesvesdady wud dannduvesuuinisilaudaiuly
sgauauAnisnianaisuinlududuesn fe seuu Biz Portal @a1unsaduresuuinishann
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a0uilkayyniIan naen 24 F3lus dAnadeinnu 3.98 wazAafeteefigane s¥UU Biz Portal
1A3UNITNRUANDIRIN NN NUNTURAT URE TRl UL SISl ARAsYINTU 3.81

Tugruiadeanulisdald nuin §Aunduvesuuinmslusunisvesyginieaiis
Foulassonoundeindoudioeins Ssrduaudniudenunanfioglusedumn lasfidiade
windy 3.72 iWlefiansanseUsuifiudesvesiiade nuin mnmawuaiummiummmmuiui #ou
mmmmmwummaammﬂuaumLLiﬂ Ao 53UV Biz Portal aunsalilueygiamuszezinandi
fvunuasguly Saedewiidu 3.80 uarAneAutosfignfostuy Biz Portal Tanusiulalunns
Fafuuazsnudeyadiuyanavesiuuing feadewiity 3.63

dwsudadusnunslimiuddny wui gisnduveiuuinslufumsvesyantoaing
Fanvasieneuniandoudioennis fszduauAniiusoanuaiaviegluseduuin lnsfidnads
windy 3.71 WeRansanseUssiiugosvesdads wuin ginndureduuinisiinnufniulusgeu
amuaansidaedsunifususiunsn fie 53U Biz Portal \alenalvgidnlduinisanansave
psrvdeviuneuLazionansld Seadeuiiu 3.81 wasAnadetienfigafoszuy Biz Portal dstoya
msveeygaSsiuiisuiiaveuiieliyranstuasdounndes/defianainos ugndesiasdusssy
sofsuLUINS flAnadewiniu 3.62

pgelsnan Jadearunislianudrdgdl é’ummﬁmLﬁuﬁiammmwi’aa&ﬂmvéi*u

[
o w tY

ﬂ’]LQﬁEJVlU?JEJﬂ’J'ﬁj"\]f\]EJE]u Lummﬂmumﬂummam uuuﬂam G]’JE]EJ’NLWL!'N?JU‘U ﬂ’]iEJWU@?JUEU’W] 4

ﬂ']iLU@I@ﬂ’]ﬁﬁLViNL?J’ﬂﬂi'Uiﬂﬂiﬁﬂuﬁiﬁ%@mi")ﬁ]a@U‘U‘U@@‘L!LLﬁ LRGAFIGED aﬂmmmiuuwmmmua “UEJ
E;!'i‘UNWUE]‘U@JLLaigUULL?{WQI’JE]EJ’NGW]L?]u L‘WE]'i‘Uﬂ']'iENL'ﬁEJULLﬁ%G]E]USUE]GUﬂﬂ’]QJ@%QWHIU?%UU

5.2 a3UNAN1TILATINUSIULEY ANUUIZIANVIILVIBUYIN AIUTZAUNITANYT uag
FuenTwvas sz vuiinduveayyinieaine faulas LLaviaaaumamaaumammﬂuwum
gnauininia Jamdauunyd dwadeszauadnuaiandsludiuaanuniealdaiuszuunisve
AYYINNDE31e AnuUas TonawFawndeudwanmsnunessuudidnusatind

HANITIATIZMUTIUMIEU AMUUTEANYBILVBDUNIN ATUTEAUNITANYY LALATUDITN
wuin ngusegradivng liinasidussvsuinlune nguuin/hejudiudie/g3uneusiuna
lun1sveaygya smliinezdmsdnwilusziumniusanns Usaaes wIRaINIUIyY1AT
msUsznevednlunihesunaisuaziensuiuansisty alszduanumanisinununionls
suluszuu luandsfulutiifonunimnisvesugadeasns faulas uageneundoindeude
o1msruszuUBEnnsetindluyndiu Ssusznousne mmdususssn munidede mamevaues
mudiosns eulinsdald wagnslimnud ey mnsauihiidiedevesssiumumaniiogly
syduinndade nansnaaeuausRg asUldfnsed 1
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A15197 1 mamsmaauauuagm

U2d8AMNINNTUDRYYINNBATI ARUURY LaLTnaUNID

q . - o - . Usen  NISAN®Y @AW
WABUIIERIANSHIUSTULBANNSalNE

1. Anudugusssu (Tangibles) X X X
2. anutndede (Reliability) X X X
3. AINDUAUDIAIUADINIT (Responsiveness) X X X
4. aulinglala (Assurance) X X X
5. AsiAudAy (Empathy) X X X

N1 119615990 WAL 2565 LAZIINNITAIUIE
VUGN LATMINY x AD Ufiasauufgnu

6. d5Unan15IUazanusne (Conclusion and Discussion)

n9iduides AumanTinsreayyIaieads dulas warieneuviaindeudneenans Hu
szuuBidnnselindvesszyryuluwndnnolinnia Janinuunys a1u1sasfusienanisideny
fnqusvasslinsil

6.1 wan1siaszidadduguninnisveayyindeaiiedaulas uazionauvie
indoudsarnsrinuszuudidnnseding Tnenmsin wud Jssvvuluiuiisneuininga fmin
wunys dszduanudndiudennuaianisvesUsssvuluiiuaunieuldussuunisveayyn
fea¥1s dauvas Jonsuvdeirdoudtvenmsinunsszuudidnnseindeglussduun Tnefiduads
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wavenauniendoudienns iussuudidnnseiind lnsmiisaiuesdnsunasesdiutiosiuds
SuRereulunsiansaneyyia mslianuddgluladoaunin 5 du lneduanudugusssuli
muddnlunisnevaussmsldnuliidriuaniunsaitagtudududuusn fuanuindedels
ANUAAYAUNIATFIUVDITLUU funsmevaweInNdeensmuddyfun1sEue SuUI g
WuszuUldnaen 24 Hlua Fruanulinddaldlianuddgiunsiiluoyynaussegiiand
nUIEAMUA 45 T LLaxé‘lumﬁﬁmmé’wﬁ'ﬁgﬁuﬂduG?hashqLﬁu'jflszwmsﬁumaawwm AL
Tomalsfid-lduimaanunsavennaaeutuneunazionansld Snsssuus msiidoyavesmheny
uazdefFuinveuguaszuuuanslisgrsdaauluszuunisvesyainm lilefudfosSoulaznoude
dnaugldanulussuy

uananiaudesnisfialininsnudunatsdinisingusuinisgaiieadeada
(One Stop Service) lundagmmhssuiifiansaneenluayyn desnslvaansoailvanienasnis
fu 9InszuUnNaNs Biz Portal feanslivinenuifuduresyginansnsalvuinsdiunisesnuuy
Tiurvszanwu feansliszuamnsaudafeunisaelueyaslunsdifilueunaldszyszozinainy
QMY wardesnisliszuy Biz Portal finnsusnyszianvesermsivesygyalidulunude
npmnefiAeidestunisiarsaneyyineinsUssantug Tegadmau Tuasfeuismiudeanis
yasUszrvuluFosng Mmheauiiieidedunisiasaueenluoyyiny fsazsunswldiie
thundnwanandululilunisnevaues saufadanisuivdsessuuludamhsauiuinve i
J¥UU Biz Portal

2. psdnsunAse I U Ui saeyaMHUsEUY Biz Portal maslvinudnfny
fugunmvesszuulunmsmsunuduglsssy muideie mIneuaussmudeants mu
1$lald wazmislimudrdny 1lesainnguinegradmunefiivssinnvesfuosygyn sediu
Msfine wagnsUszneueniiuandnaiy Talsieuddglusefusnnynilade

7.2 YaiauauuraINg Y

dialinan1sideluasellanunsathluussgnaldlifausslevilluiesnanniy {33
=% a v =~ [~4 6 1 a o g.JI I [ dy
Jafivotaustuziialulsslovisanisideluasesaly fadl

Journal for Strategy and Enterprise Competitiveness | Vol. 2 No. 4 January — April 2023
aﬁmiﬂa&;1/1éLLagmmmmammmmmid%’umﬁm U 2 a0uf 4 unSIAY - LW8Y 2566



45

1. msiinisinidelneausigvsuiuavestdadedus AurualdlunisWauissuu Biz
Portal #eaziinUselevilunisthluimunssuuunu wu Jadedrusedunissuiuasiauasvesy
dldusnisszuy nssuiaanmiintuasnnsdildnussuu Judu

2. MIsiin1viIdesagenlugUluunsIdeIdenann (Qualitative research) lagld
WMFUNWalTadn (In-depth interview) ¥3an1saunuIngs (Focus group) Lﬁ@iﬁlé’%@@ga@ﬁﬂﬁ
AspUARUIINGSTY axldiAnUsslormlunmiluuiuys dludfdRnuaiddediedussaninm uay
AnnaUseloyliudsuusnisuagniienug iusnis

8. NnAnssUUsZNA

AfeFes miumanTinsvesugnneains daulas uavieneundeideuteeias K1u
szuudiannsedndvasUszyrsuluwadinauinniea Jamiauunys laniuni1ssusesanauznssy
WusssunIdeluau umAngrdomaluladasnd aunisiuses EC-65-55 71 COA no. 51/2565

'
[y [

unsuses 11 AINNIAUN 2565 57u<vmmmq 10 NINYIAU 2566

REFERENCES

Bangkokbiznews. (2021). BIZ PORTAL, The government service center for the business sector.
Retrieved from https://www.bangkokbiznews.com/business/935461

Berry, L. L. (1988). SERVQUAL: A multiple-item scale for measuring consumer perceptions of
service quality. Journal of retailing, 64(1), 12-40.

Digital Government Development Agency. (2022). Leading the public sector to become a
digital government. Retrieved from https://www.dga.or.th/home/

ECOTEC Research and Consulting Limited. (2007). A Handbook for Citizen-centric
eGovernment. (Version 2.1). Retrieved from
https://joinup.ec.europa.eu/sites/default/files/document/2014-12/medial781.pdf

Electronic Transactions Development Agency. (2022). ETDA explores 5 model countries of
digital government to develop e-government to create state-of-the-art services for
citizens. Retrieved from https://www.etda.or.th/th/Useful-Resource/5e-
Government.aspx

Inphirom, S., Thamrongsinthaworn, S., Sanglimsuwan, S., and Ananthanond, S. (2021). A study
on the acceptance of the use of e-tax invoice and e-receipt systems. RMUTSB
Academic Journal (Humanities and Social Sciences), 6(2), 212-2217.

Keandoungchun, N., and Donkwa, K. (2019). Influence of attitude and intention on consumer
behavior of goods purchasing via line. Suranaree Journal of Social Science, 13(2), 58—
78. https://doi.org/10.55766/PMXS4439

Journal for Strategy and Enterprise Competitiveness | Vol. 2 No. 4 January — April 2023
aﬁmiﬂa&;1/1éLLagmmmmammmmmid%’umﬁm U 2 a0uf 4 unSIAY - LW8Y 2566



46

Keawsaen, V., Taweechan, S., Rate., and Ittichinbanchorn, N. (2018). Impact of using the
government accounting program (FORMULA) on quality of financial statements of
Mahachulalongkornrajavidyalaya University in Thailand. Journal of Ratchathani
Innovative Social Sciences, 2(3), 50-61.

Khantichoti, P. and Suriyarpa, C. (2018). The implementation of SAP to enhance operational
efficiency. Kasem Bundit Journal, 19(October), 47-62.

Khanthanurak, S. and Ekudompong, P. (2017). Development of Causal Model of Factors
Effecting Motivation to use hi-Speed Internet. Journal of Industrial Education, 16(2),
72-80.

Nonthaburi Provincial Statistical Office. (2022). Number of persons permitted for new
construction and addition or modlification of buildings and non-house buildings in
2021 Pakkret District, Nonthaburi Province. Nonthaburi Province: Nonthaburi
Provincial Statistical Office.

Office of the Public Sector Development Commission. (2019). Project to enhance the
development of comprehensive electronic government services to juristic persons
(Central Biz Box). Retrieved from https://www.opdc.go.th/content/NTYzMA

Parasuraman, A., Zeithaml, V. A, and Berry, L. L. (1985). A conceptual model of service
quality and its implications for future research. Journal of marketing, 49(4), 41-50.

Poungpakeesiri, P. and Poungpakeesiri, N. (2018). Serving government information servers
with FreeBSD UNIX operating system. Academic Journal Uttaradit University, 13(1),
31-45,

Rovinelli, R. J., and Hambleton, R. K. (1977). On the use of content specialists in the
assessment of criterion-referenced test item validity. Dutch Journal of Educational
Research, 2, 49-60.

Segkhoonthod, S. (2017). Driving government agencies under the digital government
development plan. Retrieved from https://www.dga.or.th/wp-
content/uploads/2016/12/file_c77c118f554dfa976fde89b3247bdfe8.pdf

Sornphet, M. (2022). The online lesson on infographic design on website computer
technology course 6 using by computer package program to develop
learningachievement of Matthayomsuksa 6 students at Chumchon Thetsaban 3
School (Phinit Phitthayanuson). Journal of Engineering Technology Access, 2(2), 82—
92.

Srikamdon, Y., and Penvutikul, P. (2021). Factors affecting efficiency evaluation of accounting
software adoption by Court of Justice. Academic Journal Bangkokthonburi University,
10(2), 1-13.

Journal for Strategy and Enterprise Competitiveness | Vol. 2 No. 4 January — April 2023
aﬁmiﬂa&;1/1éLLagmmmmammmmmid%’umﬁm U 2 a0uf 4 unSIAY - LW8Y 2566



a7

Sutapod, R., Narintarakul Na Ayuthaya, A., Shoosnuk, A., and Numprasertchai, S. (2017). The
influence of system quality on system usage, user satisfaction and net benefits for
users of the navis system of Laem Chabang Deep Water Seaport. Suranaree Journal
of Social Science, 11(2), 145-162. https://doi.org/10.55766/ACNT4439

Tavakol, M., and Dennick, R. (2011). Making sense of Cronbach’s alpha. International Journal
of Medical Education, 2, 53-55.

Tejangkura, N. (2021). Some observations on the digital public adminisration and services under
the digital adminisration and services act B.E. 2562. Academic Journal Phranakhon
Rajabhat University, 12(1), 345-364.

The Association of Siamese Architects under Royal Patronage. (2016). Building Laws.
Retrieved from https://asa.or.th/laws-and-regulations/

Yamane, T. (1967). Problems to accompany " Statistics, an introductory analysis". Harper &

Row.

dayafnsa

1. qws A9AT (Sumet Doungkaeo)
E-mail: sumetd1@hotmail.com

2. §A19ManIINTE AS.L9EN F88 (Assistant Professor Dr.Menglim Hoy)
E-mail: menglim@sut.ac.th

3. 509AN 19158 A5.9 3NN AEUV (Associate Professor Dr.Kwunkamol Donkwa)
E-mail: kwnkamol@sut.ac.th
a1 IYNIMNITIULET LA NMTUTMTNUNEEs1s unIng1demaluladasun3
School of Civil Engineering and Construction Management, Suranaree University of
Technology

Journal for Strategy and Enterprise Competitiveness | Vol. 2 No. 4 January — April 2023
aﬁmiﬂa&;1/1éLLagmmmmammmmmid%’umﬁm U 2 a0uf 4 unSIAY - LW8Y 2566



48

Jaduiidenariauszansnwnisaeaslunisuinisiasenis:
nIiAn® a1l Tuwssususgudua
The Factors Affecting the Efficiency of Commmunication in Project
Management: A Case Study of Federation of Accounting Professions Under
the Royal Patronage of His Majesty the King

a4 ¥ S
379 LNUN

Worravee Keawmanee

aundn TWsanuum
Dundusid Porananond
Jaudindnendun13InNIskas winn sy W IngaemalulagnszanunaIsuys

Graduate School of Management and Innovation, King Mongkut’s University of Technology Thonburi

Received: 9 October 2022
Revised: 21 April 2023
Accepted: 24 April 2023

UNANED

'
1 ]

NUILTe dTngusvasdiiefinwdadendwasieUssdniamnisdearslunisuims

o a |

159173 wagiiewdsuifisuanuaniiuietuiladeiidmansenusoUszansamnsdoansluns
UTM191A59N15989an 30 80U Tunszususgudud annguddegie 31udu 76 au lagly
wuvasuauduasesiielunsiivieya smfsnsldaifidmssannlumsiinggsina leun msuan
ua3md fevay Aedy Andouuunsgu uazmsadeuauyRgnlaslinsmaaey T-test uay
MFAATIERATILUTUTIULUUSMUNAREY (F-test) nan1svadevUauyfg wuil Jadofidmwanie
Uszansamlumsuimsnisdeanslulassnisveadmihiiandndwdad lunszususyudusd
amswegluszivddnpnnluyniureanisdeans lnesuidazuuuadeniniign fe Mutedanis
n13d0ans sesasande duilonivesans dufdsans dudfuans uagdudesuniulunisdsans
pudIFU wonanil wud Hadudnuardruyanaiumne ey sedudunis Uszaunisieud
uansafy danasouszansainnisdeasiulasanislisineiu sniiufusefunisdne fdeuase
Useavsnmnisdeanslunisudmsiasinisuansstueenefitoddynsadafiszsu 0.05

AdAny: MIUIMIslAseNs Usednsainnisdeans an3unanda® Tunssususiyudus

Journal for Strategy and Enterprise Competitiveness | Vol. 2 No. 4 January — April 2023
’mfmﬂa&;1/1éLLagmmmmammmmmiﬂ%’umﬁm U7 2 aUUN 4 UNTIAY - W8 2566



49

Abstract

This research aimed to investigate the factors impacting communication efficiency in
project management and to compare opinions on these factors at the Federation of Accounting
Professions under the royal patronage of his Majesty the King. Data was collected from 76
personnel using questionnaires, and descriptive statistics were utilized, frequency distribution,
percentage, mean, standard deviation, as well as hypothesis testing with independent sample T-
test and one-way discriminative analysis of variance (F-test). The study found that overall,
Communication was deemed crucial in all aspects of the project, with the commmunication channel
receiving the highest average score, followed by the content of the message, messenger, receiver,
and disturbance in transmission. In addition, it was found that the personal characteristics factors
in terms of gender, age, position level, work experience were different. Affecting the efficiency of
communication in the project is no different. Except in terms of education that affect

communication efficiency in project management differs significantly at the 0.05 level.

Keywords: Project Management, Communication Efficiency, Federation of Accounting

Professions Under the Royal Patronage of His Majesty the King
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% ¥ 1

dawav5ue wu adilelinnufiensuye vludignafdnaziinnuiuadeenululidde wdlunig

¥ Y v

asety dgiladvimuedlifdednana lwdliviureumenasdemuiudaud dudsineuniu vse

A
dvisaosheiivimunilsifidofuvnaiiuesvidetiidedunisyafienaagiuinliinile uddvaund
Arrefuwdsinaznatusomnulmszseumiuuils 1Judu

(3) sgAuAIINS (Knowledge Levels) dndduazgsuiisauaiuiiiniieuiunasvinlvnis
doanstuqaidluded uidminanuivesddauardfulissduiunndrsfugouagdosdimauiulss
mmendevesteyafiazdsluiesmiuennitevesn wuazdesmaruauild W lalmdnying
J91ms Mwsalsena visedesmen duiuadududou e lrarmnuashesennudile
fhetnatu msiueinuauliudaudmdnyinsunmdiAsafulsasieg deanihliauldlaidiladn
aueadulsrerlsuiniothiamnnsnndiunanseenluiimumythusngg luvuumielimuuzi
yafumanwnkaziaesdniuivtiu dyauddwimalrinisiegliesuisiedesmniwvdngs
violildmuwiosdufwilivnihulidlevsodnlafiald videlunsdvesnslénmwillevessfiinisg
mdlan fgsuliineldizountvilenndewhlsilidlouayliannsadeansiuls us

(@) szuudinularInugssu (Socio - culture Systems) seuudInuLarInusssUlULAaL YR

Wudeiddaunmuanginssuveslszarvululsematue Juieade dlufsvuusssulouussindi
gnfeuuR denuuarimusssulundazvifdeuiiannuuand1aiu Wy n1slianuaisnsdeeila
VIR TmusITINSiuey “av datly lunisinredednsueIuanaf1wIAfi19n18Y AzfeuinsAnwis

NHTUIAUNAIAUIVBIRARE ANEUIAIE

3.3 gAINNTARATVRIANEWIRA (Lasswell)

glsad anawiad (Harold Lasswell) livins3sulusesnsdoansuasul Sl 1948 waglel
Angmsnsdeansiamausenssuiumsioansiiaenndasiu Tnelunisdoansturziomoudaiy
soludlild fe s waorls lavTimsuazdoanndla lusiles denassls

gnsnsdeansvesanawiadiJuiidniusdsunsnansuaz dunfeuldfumllnsaiusn
thandsuduziuuuiesuandivufieuiuosdussnauresnisioasladd

1) las (Who) Wugdevevinmsieans wu lunseiuan feuiniduddainansludagils
et Tuanumsaflues Sousssuailude fugendummassninsfasuiugizou vionsi
dsunatedudddlaenisnevauenduludeiaen widndunsaeulagldnmeunivselnsvia &g

Y Y
=

it meunsuielnsimidy

2) waeels e inguszasAesls (Says What, with What Purpose) JudeiiAeafu e
Fmansfiddly fdsrdaionerlsianazifudnassssuanieligfunsuanueioulnives
wansaiineg luwsaziu vdedunslinnuileeiifasuazdeansuinzaouiedesls viludsas
aoudosiiy asuiileTnguirasdorls uazanitarldsunismeuaussangiFousgilstig
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3) lngld35n1suazaeanidla (By What Means, in What Channel) §dsi1n1sdednianslog
MTA MIkanen3e i Tiam a9 viooreasldgunsalszuulnin wu llastiu vieinTeadu
FFRiflonenemdondnasligiusulflasaznin dudulunisiFounisaou dasuenaazasulay
nsussenevdelddeansasusngg Lﬁmhaiumifm%amwL'%aulﬂiﬁﬁﬁsu%’ULLazL%’ﬂiﬁﬂéf@&hqgﬂﬁm
ylsAnnsEeusi
4) deludidlas luanunisalesls (To Whom, in What Situation) fasazdeiniansluds d3u
Gulasthe Wedulonaesls 1wy mssruvilelsiifilsnmeiumsuiavnnisal Usedriu vieuans
nsviuildnduuaitiuem faseudemsuiiiuiungulatadeausadonassidenua
Q%ﬂ'ﬁdﬂﬁmmvamﬁ’uﬁ%’u mMsBpuMsdeunufieiu nsaeu fieueny 8 U duety 15 Usieadl
Snsaeunazmslddonisasusinaiu Jaeudoamuisszduaidyg anuannsauazgindes
ﬁﬁauma Auiiliauuandnafuetnslsthenaenau Asdnseuazmnineg wazdundeuni

&

mMeamvesnsiiey Wy fdensasueyls fezthunldaeuldthe anmuedenvieassuiinzasudu
agals

5) loranenslsludagdu uageuan (With What Effect, Immediate and Long Term ?) 113
dstastuiioligSuilwiulian g vioansrdistafoserfomaiinisnsiiuandiatu uas
duieasuiulunsBsunisaouiigldnatu daouazdosmsevinedaveiniloasunda figouas
summudifnnsGeudinntosiile uaramnsnansimwiildsuiulduuiioda laefifiFoue
IFumnudifissunsdmielidlanefld msfanavesnisdisnennuiuorarldeinnae
vnedafiFoueranyliiuanimIneuausenntn warunsImIneuausstiui enaay Tnalallfiguiy

3.4 nMsa¥euszansamlunisioans (Improving Organizational Communication)

nsrvIudoans feiluaiesdlofiavihludmnudamidilalunisianusinfuvesnavly
09Ans Wieliussaiatimunevesesdns uitlifinisSeusidlalumnudosnisvesmuoaiau L
’jwzﬁﬂizmumsﬁamﬁﬁﬁLLaz:ﬁqﬂJmaisa";Eﬂ,um5§aaw3ﬁﬁuaﬁ8mzjﬁmﬂaGmi (Sowanna, 2002)
mnuinsszinsyanaiutiadeiidesiuiuazidila Woyanatiauuanetu nsdeansindidudes
TuruiluyweduiusifmugluseTazdmarmugiulinazazdmalinadnsvosnisdeansusg
fanad5a

nszuLdoarsiiianainardimansynudonisussqussansanusasdng fadulunisadne
syuunnsdeansnisluesdnsiia Sndudsdifyann nsianeszuunisdeaisna snaunisivaves
toyaluosdnsliiiussansnmuazannuiianaavideguassalunisdeasisfoidunihiind dgves
fusmsynesdnsanasnagUeasiBealdd (Chakomn, 2014)

1) msRamunaaglideyadoundyu (Follow-up and Feedback) LuiSnsaaaeudoyailyds
a3 dsludaFuanaiielimauindifuaatlanssiuiuddensndeaiioda nsldnszuiunig
douuu Two-way 1AMz asdmiunmsAnmamauaylvideyadoundy

2) mMsldnnsdeansvaieds (Parallel Channels and Repetition) nsld38nnsdeansuuumans
Fownsazdaglinisdeansiaugniesdelu Wy mavssguuaznisdainisdediyn Tulemaiifu
mensuarliifunisns msdshelenasanednualdnus axvilinsdoasiaudaauuazgnies
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3) szugiaan (Timing) Msdeansfidsauuluninnunedusunaiwasmnlimnzanfify
Sruilaligmsnuszezinan msdeastimil ssdnsenatmuaAs LU WeuAtymidngn
WU M MuAN1sinassiaan M3 uLazdinsluesdng msdesuenszinae il szvieay
faaem Teazdrwanusinadudnuszernanduagyinlimsdeasiidarugniomnniy

4) Tvauauladuniuwl (Attention of Language) n1sidenldmifnyl seduvesAILay
aunngveadilunisdears 1Uudnisiazdisanauianainlunisdeasté maidenlduas
sefurpsmwtuardssaiuanudilatuiiisnasdomsdshmadenldniwluszdla

5) Msl3indisndu (The Exception Principle and the Need to Know) 18u3Snsnssesu
Tumseanslussdnsliiiinisiuiteyaitsndu Tnensiauedeyaludfusmsludiuiguinisdosnis
TusasReatufuimsilidoyaniedoasiuynanslussdng lawzdsiiyaanssndudosiudivindy
FBnnsthvilinsdeaslufidoyanniiuly Fumnetuesdnsiifiansdedutiymgs

6) msldssuilonufiRlunisdears (Communication Etiquette) iumnumneneuiagang
suuuiumsaams Tagléinalulagnisdeans 1wu Line Application Lwaaamﬂulﬁawmmuuau
S ieauayunsiedulafuanunisaififoudsiufy asiy nsadesssndendimnzay T
HumsifinUsedvBamuasUszavsnalunisdeanslé

7) nsilaegnadiala (Listen Actively) agsilidoyavosfdsasdonisdiiegFuansnsudu
Bunisanaufianainainnisdeas lurusidisafunisilsesnadsladu diuasannsofnuas
AnsgAludeiifeld wazorafinisaounudfiovhaudlatoyadnasilinndy wenainidnisis
otsalaneteliAnenuddniifse ity Sandumsianauduiusiifsswinyeaininisly
BIANTAUNIEY

3.5 miU%ﬂﬂiﬂﬁiﬁaaﬂi%aﬁIﬂidnﬁi (Project Communications Management)

MsussnIsaeansvedlasinig Useneulufenssuiunissng fidesidiunisiielidule
1A A1519UKU (Planning) N1533U5 (Collection) N15@314 (Creation) n1skanany (Distribution)
n1399LAU (Storage) N15138NAY (Retrieval) N15U3K159ANTS (Management) n13AIUAN (Control)
n13fAAIL (Monitoring) wagn13danistugaiing (Disposition) vasteyavaslassninduluagig
nadwazvnzay guinsiasanisliiardulnglunisdomsivandn eagyhaunazdidiuls
dudevedlasins dnthiennelunaznieuenasdns

Tumsuimsifivssansnm axaiumadenlessenine@anlddmdofiinnuunnsadiuly
Frutamsssy uaziuguiiunanesdnsfiuandrsiu viedsvaunisallivifu s danudaudi
uagaue anuaulafiuanistufiagiliiAnnanseny wieldvswasensdiununienadwsi
awAntululasans

MINauRUMsAeasTuF ufunsszyiildldduds mslinsest msdndidunimddny

o
o

wazmsfidiusiumuiesuelilulawulszansamuesiiiduladiumds msdoashetadendfy
fanlumsidusiuiudidlddudsegiaiuszansam msnasunisdeansdmiulaganis
Usgneushemsfiansandeluil

Who needs information?

What information does each stakeholder need?
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Why should information be shared with stakeholders?
What is the best way to provide information?
When and how often is information needed?

Who has the information needed?

o9fivmanydoyanunnanaiu 1y Jeyanielulazaiouen aziBunseunardiusiumie
mlvuarfiseaziBon mansesigidiulddnnds amnudesnisteya wazuianyvesdoyaiiy
5’1ﬂj’]‘Lﬂ,UﬂWiﬁﬂgl’jﬁﬂiz‘tl’mﬂﬁua3LLNUﬂ’]iﬁaﬁﬁﬁﬂﬁ%@Iﬂiﬂﬂﬁ

nseasuaznnsiidusalulasins

mulassnmsdndvgiiendestunisdoasuasnisiidnsiy TnsanrersBanuiiieadostu
ms¥nwaundnluiinlasimswaznisiidrusimvesgidrulddrudsdug auilosuislilulamy
Uszansamaesiidrulidiuds msdeansinlfiAnnisdearsiidunisnisuagladidunianis
usnmileanmsieanscnenauaraednuaidnus deyaamnsafiusiusslumsussyn msaunin
warlpgnisadeyanniiivteyadidnnsetind Wesusmud azdinmsuandrgmuiszyliluunmnis
doansmsdnnislasenis

Tuusiazu fhveanzivdmiudeya nsiiaue 180y wazgUuuumsioasdus mae
domslanizAindiuiumnnenatdi msmsuwunisioasliifismesramiudosmsvosdiidnulidiu
Ao Tuanunsaltul nsfidusuvesidnlddudoifinivenadauduiudeliuileinduly
mudaivuaruteyavertdiuladiude

gﬂtwums?iami

arudnfavedlaseinistueg funisdoasiifiussansaim Twansdearsuandifiunuafn
fifetesiunsousedevesidwuar]funansnusioussavinavosnisieans 35 nsdeansidnina
soUstaAvBHavessAsasuarUszamueimsideuseseninsmuaanimesilduatsmeiuain
AILES

sdeansinuimusssy 1Wuguuuunsdeansiiannlng Browaeys and Price (2008) léfsau
AniifderueaeiBnisdiuldsudvinasinaiud Uszaunisal luilagiunesdds
AW N3N LarFULUUNTARANT MABATULUULKULATAMNdNTUSFUfFUANS Uszaunisal
AW mnAe wargULUUNsAeansves SufduiinadudesnnuuuunuazmuduiusAugdsas
danasion1sAnUTaAIY

UsednSuavesnini1an1sdedns Ineg Lengel and Daft (1988) laWauluuinaesfiadune

'
=

FoannensdeasnuinuvesUszanianuazamiusnse Taedewliin miuineifsitediu
Uinaunsdouiiidenendiudeld anuanysaivesdeifunihiivesdnvugsiuenuaiuisoly
msdamsshiitdeyavanssandeutu srnsanuazninlunimeuivesmnid afuaaauladiy
yanauazlin i idussued

mwauysallumsdeanstaeliannsadienendeyalursnhaldogiasiaiianiunisaii
relmAndeyaiidudou wasludumlisulsslovinnauanysaifsdudomenisdens wWu ms
doanswuuituntindu anunisaifivendnes %’agaﬁLﬂu‘é’J’aLﬁm%qamWﬁaiﬁﬁﬁdmmqmiﬁami‘ﬁ
wanvangtesndi wu Yuiingeviseteaiy

Journal for Strategy and Enterprise Competitiveness | Vol. 2 No. 4 January — April 2023
aﬁmiﬂa&;1/1éLLagmmmmammmmmid%’umﬁm U 2 a0uf 4 unSIAY - LW8Y 2566



56

3.6 NFAULUIAANISIAY

Y

NATNUMIITIUNTTULAENWITEMAEITR aunsaagunsaukuauAnlunsIdelanal

AU50a 5y AU AN
Uadedauynna
L et AMuAaWIUNelnUdadefidnana
5 9 UsLANSNIWN1 550815 UNISUSHNS

A 4

o 1ASIN15VBY
3. SLHUNITANEN L L

. an13vInlay® Tuwszususiyuaus
4. FAU9IU v

5. Uszaunsadlun1svinenu

AN 1 NFBUBUIAUARIILINY

4. #uNAZIUN133Y (Research Hypothesis)

suuAgud 1 dedudnvazdiuyanasumaiinadeanudnfiuisifutladeidmasions
Uinslasamsiuansety

auuAgud 2 dadudnvardmyanafiuoiginadenmandiuierfuiladeidmanons
Uinslasamsiuanseiy

auuAguil 3 JedudnvardiuyanaiuszfunsanuinasenuAniudsfuiaded
danasiensuImslasansfiunnseiy

auNAgui 4 dadednuarduyanasnuiumbnuiinadserudaiufiutadeidwa
somsuUIMslassnsfiumneineiy

auuRgul 5 Jedudnuazduyanasulsraunsallumsinuiinadenmdaiuieadu
Hadefidmasrionsuimslassnsfiuansnaiy

5. 15115238 (Research Methodology)

5.1 dayaussvinsuaznguiaegng

nauUsyrInslumMsfnuasell lawn Wmthtanivdndad Tunssususgudusd sy
WIMTNANSAY 93 AU (A4 SWIAY 2564) TnettiuanizanninAndanudunuslugnwue Mg 1994

funsudmslasins videdivthilunsufdfedulasinig

nausegallumiAdy Wunmsimunnangulngligasvesmlserun (Yamane, 1973)
maueanedoulunsguiegiadosas 5 wie 0.05 Mnmsdmnaglingusiegnedildlunside
VAU 76 au wazdndunisadeuuvaeuanunuteneesulal Ineld Google Form lunisadna
wuuaeun weidumsaneuidsduaounsainsundszuaveadolhdalalsn (Covid-19)
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5.2 iasasilafldlunside

msfnyideadiiilfumaidadeiinu TneldBmafudeyameuuuasuamanidatii
Tuanindnd? lunszususyudud Reafuiafefidwaseussansamnisdoaslunisuims
Tnssns Tasuvuaeualdtinunsfisnsanangnsinandianntndsinig davvasuauuszneuly
e 3 dw ldud dwdl 1 Judhamnfedudeyadiuyrnnavesfnounuuasuaiy s 5 4o @
71 2 WushamauAaiuiafuiadefdmanseusensdeaslumsuimslasins S 29 e
wavauil 3 TelausuuzmnuAniuressransamuesnisaeanslumsuimslasains laemsiiv
doyaluduil 2 T l¥msaeuamuuunnsdulszne (Rating Scale) Tnsuisoanidu 5 sedy
fio 11nfian 1n Urunana tew uardiesiian lnefidelddautasuasdrsdanuuaeuniumunuifn
V93 1w SMCR vasuasla (Berio) ward1adbuuasunIuINMUIFEVes Sirirat (2015) Tngnasain
ahauvvasuauuaziuuvasunuiiahaasauduiieuiesuds auediferna S 5 vy
dienmadeumaudenadosasamaufiuionUszasdueaniside taelden 10C wnnd1 0.5 Ju
1U (Kongsak and Thammawong, 2008) LLazﬁﬂmeaauLﬁuaaﬁuﬁumjmé}’aasjwﬁﬁé’ﬂmiﬂﬁwﬁu
naNFeENaTiANY $1uIL 30 AU HAMTMARBULUUAB UL BALATIZI AT es wuTlaisien
wUslaldAdinin 0.07 Fefledmuuasuniusiunugiara T euissfuaILTisInsaAnIn
(Wanichbuncha, 2018) Fati %qﬂwLLuuaaummﬁuaugszﬁLmﬂﬁi’]eﬂﬁﬂq'ué]”aasml,ﬁaﬁfmfmﬁu
URHE!

5.3 msdneideyauazadanidluamuise

nMsiieszvidayalBawssaun (Descriptive Statistics) ) lun1silaszvideyailuiile
oSunsteyavesimeuuvuasunmmMsUsEvINsMansveanguiiog1a Insldaaaud (Frequency)
Asosay (Percentage) ALady (X) wazAdeauuansg (SD)

n153tassvideyatBeayuny (Inferential Statistic) 1un1sineradfuild iileviing
Inszideyavesngusede iothnaasuluuszanamieaanisaluszning Seusenoulusie
1) MR auLRgIueIY aifveaeunieds Independent-sample T-test agetydAynaadifA
71 0.05 LenagoUANLLANGNTEINALAREY 2 Uszang iengulagduogsanusiangueeig
Judaszsiaiu 2) mylessiaunfgiuime adifnaaausieds One Way ANOVA agaildudnfgymnig
afian 0.05 ienaaeumuLanaslunsdififesnimadeuaiaisvanguiiesadaus 3 nauduly
lngldafiainsenanNulUsUTIUMARYL 1NadAkUY F-test

6. uan15Ane (Research Finding)

[
a Ya v

nsfnwluadsdiideldiinisifusunudeyaanuuuaevaiuuaziidoyadliun
UTEaaNan e I@&J%aagaLLuuaaumaﬁi%’Uﬂé’wﬂﬁy’ﬁu 76 4o Anidufesar 100 Jeannsaeduny
namsnszinniladediuyanaresinounuuasuan wagiiesziontadedidmansenusenis
doanslunisuimslasans dail
6.1 namsaszidadediuynnavangusiiagig
TnonshesigiludiuiidunisduunssaziBoaivafudafodiuynnavesdneou
wuvasuaumudeyailliiinissiusuainnguiiedie nanisitesisideyasiuunaiu we a1y

[ = o 1 & o (% a v 1 dy
SEAUASANEY ALULY WagUseaunisalyinanu aalanslusvazidennnaluil
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M50 1 nukarSegazvengumedialaenisuanuasdadudiuyanavedneuluuaauny

Uadwdruynnavasgnauluuaauny MUY Soway

1. e Y18 24 31.60
a 52 68.40

2. 919 21-25% 5 6.60
26 - 301 11 14.50

31-351 16 21.20

36 -40 1 16 21.10

a1 Yl 28 36.70

3. 3TAUNISANEN N33 7 9.20
USeyay w3 53 69.70

Useyayln 16 21.10

4. SEAUATUNUY sEeuUURU 64 84.20
JEAURUINS 12 15.80

5. Uszaumsalineu  degnitvisewiniu 2 U 7 9.20
3-479 17 22.40

5-61 10 13.20

1N 7 YUl 42 55.20

nansAnudadudiuyanavesnguinegidlagasy wui1 ngufogaineuLUUAB U LAY
Tngidunemds Govaz 68.40) dnlngfiony 41 WUl Gevay 36.70) dauilngfisedunisinunly
szAuUSYRT (3e8ay 69.70) dau‘l,myjagﬂuéhwmszﬁuﬁmﬁwﬁﬂﬁﬁ’ams (Sovay 84.20) uazdiu
Tngiiusraunisallunsviouannndt 7 P94l Goas 55.20)

6.2 nan1sitasziauAAiuReaAuladefidenansenudenisdeanslunisuins
1ASIN1YBINGUATDL
mnneiiuundoyaifefuiade idsmansenudenmsdeaslulasis Anadevestade
fidsnansznusenisdeanslulassnisvondmihitan i Indayd lunszususyudusd vesmneu
wuuaounw dfwielui
MR 2 AedsnarAmdudsavunnsguresazhuusduiedo N dimadouszansamluns
Uinsnmsdeaslulassmsveadmihflanivdnda? luwssusungldus

Jadeiidesansznudenisieanslulassnisveadndii Aadey seautaded
dn13v Il Tunssususgudus ® P dawa

ugidsansiidamaeyussansninnnsioans 4.02 0661  @Agun
suffuansiidamaseusyavsnmnisdeans 4.02 0572 dAggann
suilomuesihansiidmaneuszansnmnsdeans 4.07 0691  @Agan
futemensieasiidmaneUszansniwnnsdeans 410 0583 AN
fudssumulunisdeansiidmaseUszaninmnisdeans 3.86 0958  d@1AguIn

NINTY 401 0553  @fAgun
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NANTSILASIZN WUIN Jadefdewasauszansainlunisusnisnisdsanstulasanisved
Wnthitan v dndayd lunssususyudus eglussaunddguinlunnmuvesnisieas Inemud
~ a ~ A P ' A A ' A a = —
UATLUULRAENINNEAAD ANUYDINNINTTARETNAINaRBUILENTNINN15ERdNS (X = 4.10, SD. =
0.583) 599891178 ANULLBNNVBIRIE@15NdINanaUsEanSnInn15d9a15 (X = 4.07, S.D. = 0.691)
lngionugdaansidamasoussdninmnisdeans (X = 4.02, S.D. = 0.661) uagAugTuasidinasie
UseanSamnisdeas (X = 4.02, S.D. = 0.572) lepzhuwadsvinnu d@usudasumulunisdeans

VdmasiaUsyansnmnsaeans (X = 3.86, S.D. = 0.958) diAadutesNganuaiu

6.3 NAMIAIATIZNToYALNaNATDUANNAFIU
nmsAnyludIuidunsliessidoyalagtiun1sma I uLANA1 WA A D UANNAFIUT

Taduduypaalunsasituiy dnaseaudaiiuieriuiadendimananisuimsiasanisiiuane g
funseld uansseazidundinnssiolul
M15197 3 nan1suageUANUduTUSszmsladudnvasdiuyanaiunnasiulinasennufnuiiu

= LY o A | o & a
Wnenuiadendmananuasalun1susmsiasenig

Jaseiidenanandrudnsalunisuivisiasenis

doyadau A R T P
v Andnn . W, o e frudlenr  Audewmns  AruResunaulu
yaAa Augdedns Augsuans N - ; ATNTIN
: N N YIRS Asdodns nsdeans
LA F 0.531 0.151 0.000 0.102 7.139 0.270
Sig. 0.468 0.699 0.998 0.751 0.009 0.605
T-test -0.826 0.151 0.011 -0.762 1.712 0.259
Sig (2-tailed) 0.205 0.440 0.495 0.224 0.045* 0.398
27g F 0.788 0.993 1.803 1.118 3.155 2.221
Sig. 0.537 0.417 0.138 0.355 0.019 0.075
T-test 0.461 0.460 0.334 2.052 1.184 0.645
Sig (2-tailed) 0.764 0.765 0.854 0.096 0.325 0.632
TEAUNNS F 0.720 1.924 2.845 3.475 1.054 5.107
finw Sig. 0.490 0.153 0.065 0.036 0.354 0.008*
T-test 0.673 0.293 1.388 1.954 0.368 0.113
Sig (2-tailed) 0.514 0.747 0.256 0.149 0.693 0.893
AU F 0.444 0.118 0.693 1.505 0.201 1.982
U Sig. 0.507 0.733 0.408 0.224 0.655 0.163
T-test -1.560 -0.370 -1.617 0.845 -1.542 -1.200
Sig (2-tailed) 0.061 0.356 0.055 0.200 0.063 0.117
Useau F 1.064 1.336 0.231 0.657 2.570 1.646
Ased Sig. 0.730 0.270 0.874 0.581 0.061 0.186
79U T-test 0.951 1.555 0.492 0.651 0.693 0.964
Sig (2-tailed) 0.421 0.208 0.689 0.585 0.559 0.415

Nueme: *Sig AlledAgyiiszau 0.05

auuAgudl 1 Jadednvardiuyanaiunaiinadennudniiufsadutadeidmwaions
UImslassnsiiuanenaiiu

nanTiaTgUIsuisutadednvazdiuyanasumaiinadeanudaiuieadudadodn
AWarnan1TUTTIATINS lnelvaifnadeyu Independent Sample t-test Wuin A1 F-test Ay
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UINIATINSNUANAIIAY
a L4 a ] v v ] k4 = J a < a LY |
Han1sn T iUSeuisudadednvusdiuyananiuengiinanemiufaviuiednudaden
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Sig Wiy 0.075 wansliininfia1uinndn 0.05 FefiAiaunlsusiuvinnu Jadenld F-test feAn F
Wiy 0.645 lag#idan Sig. iU 0.632 F911nn31 0.05 NANAD vauSUANNRFIUNEN (Ho) wag
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'
o o aaa
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nan1InssiiIeuiisuladednvuzdiuynnaniuseaunisAnuiiinaseniufn iy
Aeatuladefidemananisusmsiansenis #en1sneaaauds One Way ANOVA wuqa A1 F-test
Winfu 5.107 dien Sig wihfu 0.008 Gadidtiondn 0.05 nanfe Ufiasaunfgiundn (Ho) wazeewsu
auuAzIUTes (Hy) vnomnuin nguiegsiiflssiunmsnmiuaniaduiinadomiuAndiufed fu
Padefidmasenisusmsiassnsiiuandnaduegnadifoddunieadafisedu 0.05

auNAguil 4 Jadudnvaurdiwyarasuiuninuiinadserudaiiufsiutadeidana
sonsuTmnslasansfiuaneneiu

Anngifiouiisuiafednvurdiuyaramuiumisanuiinadse rudaiuigaiuta e
damanani1suinislasenis lagldadfnaaeu Independent Sample T-test Wud1 A1 F-test 111U
1.982 i@ Sig. Wiy 0.163 wansliiiuinda1uinnin 0.05 FaflAmanuuwususiuyindu Jadenld T-
test sl T wiriu -1.200 Taefislen Sig. (2-tailed) Wiy 0.117 Geunndn 0.05 Jeweusuanmigiu
vaN (Ho) uagUfiasaungiuses (Hy) vt ngufegisiidmumisnuiiupniaiulsifnade

'
aaa

ANuAaiungIfudadefidinanon1susmsiasenisn lduanarsiueg1efidedrdnisadfinseiu
0.05
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Han1TIAsMUssuisuladudnsasdiuyananuussaunisallun1svinaulinadeniny
Anviuieatuiladefidmananisuimsiagenis den1smaasuds One Way ANOVA wudn fidn F-
test Wiy 1.646 @1 Sig Wity 0.186 wanslsifiuinda1uinnd 0.05 FaflArAuuUsusiuyinny
Fudenld Ftest AA1 F windu 0.964 Tnafifien Sie. windu 0.415 Jau1nndn 0.05 nanfe veusu
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7. @3Unan153deuazafiusena (Conclusion and Discussion)
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3) N5A3 N TRUSTINRIANTNATUAYUNIADAAUIANTINWALUSNINNERA 4) JUKUU NTPUIUNTT Uay
n1suUanaesen1sianisnevauasdenIufednis 5) nsuseendldszuuledfiuazunannosy
ARviafizaudmsunisuIng WWusy

ANENATY: §INAAATNEN NMSUSUFT SEUULATEENIATVA
Abstract

The objective of this research is identified ways to adapt to survive under the digital
economy of the professional startup business sector in Thailand. The research used a
qualitative methodology by in-depth interviews with 100 administrators of 100 best practice
professional startup business sector, based on a specific selection of administrators. Data
collection using open end structured interview guide. Analysis of emphasis and coherence
data. The results of the research were as follows: the approach to adaptation of the
professional startup business sector for survival under the digital economy in Thailand has six
key components: (1) demand responsive management; (2) digital transformation; (3) mindset
change; (4) resource management; (5) smart professional entrepreneur; and (6) innovation in
communication and knowledge management. There are 13 indicators and the top 5 key
indicators included: 1) determination of effective vision and strategies; 2) determination of
appropriate organizational structure and resources; 3) creation of an organizational culture
that supports the creation of innovation and services in all dimensions; 4) forms, processes
and practices that facilitate demand responsive management; 5) appropriate ICT and digital
platforms applications for services.

Keywords: Startup Business, Adaptation, Digital Economy

1. umi1 (Introduction)

Tuspsswil 21 fnswasuudasuIunmaidssuuiaswgiafaa (Digital Economy) Tulan
Tasgnduiadeusmoaiud uinnssy malulad danu Jamsssu madulinsfudanndes uaznns
\WAsuLUaIMN9A3Wa (Digital Transformation) 88195333 (Chen et al., 2021) Uszinelngsauds
wnanseUszmadesndyiunszuaniadsusUasiid dyainuudsuduas winlauund iy
(Disruption) FuduisloniauazaudssdematauUssmamiounnda unarsarudeundag
yosdspmasielvaifidesiiemnedadmiuy (Knowledge-based Society) wagnsigiialusiumisnis
AssTIngALAsgnandviaveslsmelne Inalwesdnamnuszianlidnesiluninady a1agsie
fFiamia mavins sulufamenisinudndusiosufuiiioatrsmmansanazanuliuey
meldfeulvresnisuisiuiiniarmsuusanndedu Snvisamnjsfumumuaanimesdsau A
Uszifuifesudnlunmsdiiiugsialagianizog1adaniagsfaamsndn (Startup Business) fitfule
uundsnsiaeuiaiuvesUssmanagdil anuddyegraressuuiaTugiavessemne dufe
1) $rvadrsanlug 2) arsuinnssuuazyadiiiy 3) ai19dunsiiisUsema 4) annistiddud
aUszina 5) 1TugaEudlunisuszneunsgsfieainiassd 6) WeulvafuAanssuvuelug) wazne
nswdndu o 7) iuwvdsianinueifeadivln uay 8) afumuduuddifussuuiasusialng
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(Sadangharn, 2021; Ratchavieng et al., 2021) ﬁqﬁal,ﬂuﬂalﬂﬁﬁfﬂumiﬂ’wmmwgﬁ%amzmﬁ
piina wagUszmanlan dahdunszuaunisudmsdamsssiaamindwgelmilsfessudsunie
Wanlaenndestuanimmsalnmuuniasull Jadumnusnduifuimsesdnsgsfannss fu
wdpsaulaliliuassimunuiesegse desagnasanan ilefiazyilfnsuimsianisesdnsgsie
annsmdnegsenuarusIamuingUssaidveInsanilugsnauuuilea @ (Mattsson and Andersson,
2019; Thawirotchanaphimuk and Kraiwanit, 2020)

MnanunsainIsundszuaveslsafnidelain-19 (COVID-19) Fadudadendndivinlsiia
maidsuuladiifinadilnaresdamilugguiadislmsiwas Adsogluiadaly (Next Normal) Tne
danansznusdonginssunisiuasuudasvesuszvivumlunardanlditazidusduuunisld
FAnUszdriu nsddugsiading q saufanisindevienisfuiiiasing 4 deildiAananseny
soidlasludimaUsznaunisvasgsRavainvangyszian Snveantunisaldsududadeisanis
WAsuuUaslugdsnuuuuidnaiiBelu (Anh and Gan, 2021) ueninidadundeiilinguduslna
wndeuelugngnssuuazaniuniwlvl deiliniegsiediodinmsususuiiosesiumsduiudin
LY 1wy mevhawanthu msvhauangad maSeudantu uasmsussyauuuesulat (e-
Meeting, Online Meeting) \Juiu wazneldaaiunisainenanladwmansenunensaniindiolag
miwaﬂﬁmaﬁwuLﬂwgﬁaﬂﬂﬁ"ﬂaﬂ (World Bank, 2022) ¥il#8n51n150818fRU89Na RN SuaiIa
svedlan (World GDP) wasndnsdaueiuiasinveslsemelneddnsmaivlnanasegianuladn Tu
szifieafuluniagsiaanindning q elulszimalnouwasdiassmealdinsmue unmuas
numuunsasulne Uil sinagnsnnulngiteliulaingsiafinrudanglunnaniunisal
lnsliaaneuuszansninlundvendndusivaznssuiunisninlagligenndeivanmwingeuly
Uagtu agndlsfinu npgsivamindwsine 9 AdeliusngsuuuurEonuimadsivinisedadaau
fuanrigiuundouumistiuaganmsaduldifou fuusianstaatunieldanumsal3adaly
og19ls Fadunsmdnfuiidossailminnisususulauvesgsiaaniimdnliiinnu adesiiuas
viuasy samdansusulimeluladadsaliAnawaunaiiielfiinmuaiinsanisinunisuysdy
g ndadulugagmanmngsy 4.0 (Cimini et al, 2021)

]
LYY a

fatiunsiesdnsgsfaszyszaumiudnianazegsenvinunanimiuivasunuasedlanagie
sndadsndndnilngasuegiunisiaudn fiadeassd nsfunvdsin woznisaieassd
umnssugtuuuln nesdnsuuusaRufiiumsdinisanuuasanslaedtedutyrndugam auds
MIuarUHUNTYwTue Foaddsudnuuzesdnslugniadussdnsuvisuinnssy (nnovative
Organization) (Cavallo et al., 2020; Flores-Garcia et al., 2021) ‘1'71|G?’]JEJﬂﬁﬂﬁiﬁ%U?gﬂLLUUﬂﬂ‘iU%mi
J9n13 NsUTNIDIMN nsUssenalduinnssusasinalulagadelvl ulutanisaselideuinngsy
ThAntufuauluesdng nafe wiinaunnszdulussdnsfinsdesiinnuAniidu anunsoassdads
sUnuunsnsvheusuulnlegiaue weilienswannesdnsgsfaliaenndosiuanimnisaives
Hapufiudouly nszeudeiiduadassddedugadiiinasnisadeuianssuliinduniely
09Fn3 uenNillastassszuIAsUsRaTiTuIAGe UM LIANTIN (INnovation-Driven Econormy) tu
seuvfifinaingaviedsuuvand ilvgadnuvazveminensuyedyalvsdesdaimasnsaly
Msdeans mIuAnasETIA musueusrauau wazmuansolunsuiuda Suhindants

Wawinnssuifiyarigininniswdaiiugiu vinliesdanudiazines vieaussauziniduile
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d1ARyUeITEUULATEENY (Wachirawongpaisarn et al., 2021) @1uUlAT0U18N19L38UTWATN1TWAILY
aussuzdeRdviafliudruddydmiumadenlsaszninyeaing mhenu wagesdnadifefu
ogaduszuy shlaunsauanivdsuSeuidoyatnarsuasninensianiglulazane uennaonau
duadunsiavesesdnslfiunadiiauasivsyAnsamunndslu (Peter et al, 2020)
ﬂﬂi%%’ﬂﬂfﬁi’mqﬂizmmﬁaizuLmeqmiﬂ%’U@f’sLﬁammagjiamwaiéiizwmwgﬁaﬁ%ﬁa
ypsmagsivam msniloorinlulszimalne Tasldsidevitidodmaummitowanddiisiuisuium
LazAUEAYYDINITUTUMYDINIATINIANSVEN B3AUTENOUYBIN1TUTUMYBINIATIRAAA TN
& dumeunaznIzuIuNIUTUFeInIAgsRnaminsniioanin maadauaraduniaduesdnsusis
uinnsslumsiidiugsiaammeniloaIngaiaswgiafaviafifiussansam uavuumsnsuue
dienuegsenmelisruuiasugiafdvavesniagsivanindnioondn istnan sisoazuandst
Fuwwidn JULUY B3 waznsruumsUiusiingaunag s edniunsdidugsivanisv
Suuuioodnluuszmalne eliannsaideyasii q Wllunsfnem senuuy faun wazaia
paAAuslntdmTunisaiugsivantindnuuuiening awasugiandInalvlinunnuay
UseAvBnn lngaonadestulkuiaLLATugRardInLuiend atufl 13 we. 2566-2570 wazns
WannaugnsmaniunAszey 20 T wa. 2561-2580 Wlemiannussmalngsely

2. InUsaeAn1333e (Objectives)

WD URUINIINTUSUMLoAINRE T8RN 8 lATEUULATYENIRTTAYBINIATINAaN1S NNl

odnludsenelne

3. AIINUNIUITIUNITU (Literature Review)

AUMNLLAINUAAITNEN

Blank (2013) N8i1731 @Rnsnewn vunede viheunseesrnsikalminsiiuln Jluwagsia
a o goj b I (3 o w A v Aa vy o 6 o (% Yo a ¥V A
Maunsavhilanazdesausznaudidny 2 Usenis Ae (1) deulidevimldwivewmanlvfivdusnse
anwauelldeluy  Nziauslviusain wag (2) Msasnguanyignululieagsia (Business Model)
Lidnzslusemweaingugndvild msadeaiuseenisiunain (Market Demand) nnsasnanusiing
YBIFIND NTTUIUNTHERN YIBLUININTATUAYUNINTRUVDITIND

Martin (2021) N&1331 @snsn vuneds USEnrseesAnsgsnanioanuuuiiveliinnisiaule
agTnsuieadailsgsionazeanaingsia dWddgfe Anuaiuisalunisifvlanazeslsh
mufgIteatunIsaiansiulaliiaduase lnsengegdsivanisndnselndndalidsindes
a A o = o o & a ada v o a = a &
Suviserherladielilszauaudnia FiflunudewiAenismnisiuls nanfe nsduladuy
willoudufirnasigregnsmthansndnynaulinunuegsfiimune idaau

dviuanuideasedauggideivuatieudn ansnon vueie 09AnTNTANYMEYDINIS
Usenaugsnaendeuinnssy walulad wagn1susmsdnnissuuuulmiiednludseyndldlaniu
ganauliAanmsiulnegesngs wiansunanasnugsiamdinevauesrussansiunisaiiu
o ¢l daa o a aAa o 4 a = a s o & a _ay
Pinvosywd NI sanduinndsulunney dduungsiavesanimdnaiusailugsianl

a X A o« i Qv v i R R v M v £ v =

weindunseduinounls wiaiuisaveredilauazyingiladielaenauyulalauintudiy siuis
annsaudlydynmsaniuiinusedriuvesauludiay vilemuinauazainauielun1slddin
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waznsassaunmIiafirliudauludinuld wenand sshvamindninasdiniuetefanmsluda
Sudusemsvevuaininamuienantunsldaniuiiunalselovimeiunel fidossdnsiaula
Tnafduluewian
wurAALAZN R e aq
Tunsdidugsiagunuududuinerdoesdanuinsumsianisidnagnsifioduindou
gsfluguiuumMsiansidsnagnsveiaviailedinugussmalng 4.0 suvlsvisvesniaigd e
Tuszoziaswihulagiavnadiedinn Jeazidussdnsfiliiinsdanisfamauieriuiidmenyy
witdmneddesnisdseneugsiafiae msthdlsdldeinnisddunisndufugdsnuuay
dawandon sliAnm iRy wandud uayssuunsdansadisln Wudy Weaemnuldiuioy
Tunnsudadulifuesdnsldetssaiosasasraninudsdu (Wachirawongpaisarn et al., 2021) wa
desnnlugatagtunisudsiunisgsialddiounaluladundugitislunistundou dadunis
sdugsiaguuuuienandsliannsaudsiulusainlfodiuviossudomnanmaluladidusila
ddnguesamindnvesUszimdlnsegilunagsiadomneds suuuuiSmsiiiiuAansvesuitniile
afsmeldlaginlvaziiuinlunagsfsanindninazdsuuuuunnsluangsiafiaediunlusfn
wazdinaziinsuinnssusazsinalulagunldlunisadegsilaganzmelulaganuled inag nsly
LL@UW%Lﬂ%’uuuauw§WIWuLﬁaL%"]ﬁqn’]ﬂsi’f%%msuaa;:Jﬂuiﬁasmlﬁuﬁﬂamw (Sadangharn, 2021)
fupounssudusiiugsiaanivnsznaude 1) funounisadreduiviondndasiviin
ndynivdenisadisdudvIendnsudiiie vranldlunisudlelagmn (Problem Solution Fit),
2) Sumeumsairawdnsusiduuuudiiotlunageufunain (Product Market Fit) uaz 3) funounis
asegsnavson sMvuAsULUUNSAIILIUYEITIAA (Business Market Fit)
Martin (2021) uas Agyapong et al. 2021 na1y31 Asfiinudfuazdaslianmuindeunieusun
Tunmsadsanivswludagsuiiauninuarauysaifeiu dufie nsflesdusznavvesszuuiinAvos
anivéw vie (Startup Ecosystem) daifigndostumhonumiongusing o Almnudenloadusiug
fuvhlsAnduveldaman Toud 1) nquuisnamindn (Startup Company) e nauAuTiEELdads
vidoduwmuAnlunsdndussisluguuvuresaniingm 2) nauinamu (nvestor) fe nauawdil
fdasunisasmulngenssduiun indesile viediuatuayuiivsdwmaliansnniuladuld
o810 9uszuu uay 3) nquesdnsfiiatesivasatiuayuligsaiuls (Supporting Organization)
fo nduvosmhenumIensinsraniasuazionsuiiatuayussioan ndn Taeassmuiendd
dnenmlunsidulaielinuiemdeativayuiiuma 4 09 My melulad wdafuyu ns
ponMIAaMAUTEINA N1sRanngne TeURTR Tudangranedidedsylsvidenisadnagsia
aninswiiilanssnuzgs
psAUsEnaUMuszUUINAvesUsEmAlne s jutiuesdus noui Sndulutiafauaziiuls
lnge1densounkuIfAn Data-driven Framework 983 Startup Genome Tud a.¢. 2017 1Jun1nsgu
(Benchmark) dvliameiesduszneuteudarszuuinafedeyaiivtaluudas fuanunsn s1uunlé
i 1) useeuiiiivinue (Talent) 2) UsvaunisalvesUssinafidimagnisnsm (Startup Experience)
3) N15L9189ma1n (Market Reach) 4) N1552AuvY (Funding) wag 5) aussauzlunisviieu

(Performance)
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4. 35115798 (Research Methodology)

[

miundaildsndeuiTidemmnin (Qualitative) aAnwiuazszyiumamsusudaile
AuegseAnElaTEULLATYERARATIaveINIAgIRan SNt nlulsemalne lnvdgaziBen
Renfuisnsiseusznouse

1. nguilidayandn (Key Informants) nauilidoyandniilélunisidoadsdidug
Uinsgsivaninndiiudalulsemelng 100 us S1uou 100 au nefussiamgnamnssunay
U3N15 8 ngu baun (1) \nunsuazgnainnssueInis (Agriculture and Food Industry) (2) &ufn
gulnauslaa (Consumer Products) (3) §5A9N15WY (Financials) (4) ufgaavnssy (Industrials)
(5) adnn3uNINGLazneas1e (Property and Construction) (6) N$We1ns (Resources) (7) USNT
(Services) wag (8) tnalulad (Technology) 31NNITLABNLUINITTINIAAITNENULUULIIEA
(Purposive Sampling) mu@mauﬁaﬁﬁ’mum laun

(1) fuimsusodusznaunisgsfiagsiaamimenillasusetatseiandns 9 wieldsunns
SUTDITEUUANINAINNTENTNAAFIMNTIUNTBNTENTIMTOANTUN 9

(2) fuimaFeruszneumsiieglunguuism Aldaazifoulunanamdnnindurislszina
e

(3) ﬂu%msw%a;}j’mzﬂaumiﬁagju%@’wﬁammﬁauiumamsaa (MAI)

(@) fuimsvdefUszneunsifiuszaunisallunsuimsngussfagaamnssuuazuinis
Yngou (SME) agiley 3 U uag/v3e

(5) fuimsnsefuszneunisituszauanudSanasdisnetaqunimdsuszdndlunisaing
gsfaamIngnynIzau

2. \3esiiefldlunide Muuudunsalnuuilessadauuuda (Open-Ended Structured
Interview) LAEWUUAUNUNGN (Focused Interview) Tnsmsfiansanuszifiufiaenadosiaziviiya
fuviunesmsyiufdmiunmsdiliugsiagsieaninsnuuuieadmiionnuegseanieldsyuy
AswgiaRdsia Amuslseidunsideniusenousme (1) Viunkazanudfgveanisuiuiveania
gafaamsndn (2) esAvsznevreInITUTufTeINIAgIRRamSwLuLTion1dn (3) Tuneuuas

a

nsrUIUNIIUSUMTBINIAgsAansMenAduseansam (4) nsasrsazladenisiluesdnsums

'
= A aa o

winnssunegsalunisafiugsiaanisndniieandniioniueg sonneld ssuuiasugiarivia waz
(5) wwImamsUiuiLiionuegsennielfszuuiasugianinavesningsisanind nileeTwly
Uszielng

3. dunaunisAnfiunsise dunounisduiunisided 4 suseu THud 1) Tun1sdnw
enansuarTBUMIeTiAetos 2) Sumafudoyauasimunesdusenou 3) dunsiessiuas
FUATITAUUIN 6?54163”3%’3%aﬁﬁl’ammé’wﬁwu%’ayja (Data Triangulation Methodology) Tnegn15in
Toyadeuszdnsludunoudl 1 waz 2 wemeaeudeyaindaunieundounndaiu wasdaau
aonndesiuatils emdsasunndnunsuazasdusenaulasliisussens (Narative) uay 4) Tu
AsRsIeaouaziufusdUsEneULaz LU sTnInzay Tnensdunundadid savnqeiunis
UIMIFINAETNN guamnssuazu3nis seuule®n winnssu wazmalulad (Connoisseurship)

U 9 AU
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a. maiususdoya Audunafuteyalrenisduniualfuuueenlatiuarooulaly
fupouil 1 wey 2 Fufudeyaseihaiounguninu-doneu wa. 2565 dunafvtoyalutuneui
4 fremsaunngudsiBoin S 9 au duduns 1 ads lutuil 5 WeunneRniou ne. 2565
Tnglglusunsy Zoom Meeting

5. n3aszidaya n1siieTgvideyananisdunwallaraunuIngu lnensduNu1ge
fidermndniunisasuludnuusiduienndaguils (Content Analysis) Tnanisusnusziam 4a
vaanyidu 5 vaan wazvihdviidoya (Indexing) aSutsuaziiasizsinumnedeyafidunuly
dnwarlassadi (Structure Feature) ulamumuevesdoyaiievrlugnisisouisusdoyalmiile
HoulswuAnuasnnuifldidunsounuivgusvasd antnifeyaunduansiuarasudoduny
WeszyuumensusuiiieruegsonneldsyuuiaTugiaAdravesniagsioan msnieendnly
UspinAlnefluansivosdusznauuasinsdifedostusafuiitmuslunsdinuide

5. Nan15938 (Research Finding)
NMIANYIIYALNTARAAINAN T Rar M TIATIEiToyalaen15IanaInvy uagviavil

doyadmdnidu 5 mne uansfansed 1 Mndwihnisesueuasiengimiuming Bdaseaiig

m’mﬂiaufﬁlqﬂizmﬁmﬁ%’sﬁqﬁ

M99 1 BeAUTENOUYRINTUSUFYBINIATIARER TS
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Wavaunan Joyaiineenis 29AUsznauYaY N
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USUNULAEANUEIAYTDINIT | 1) USUN 1) wialuladAdvia (1), (2),
UFudweeniagsnaanmsnan | 2) anudidny 2) WInNITu (@), (1),
3) JULUY (8)

4) AMANYMY

1) NM59ANITADUAUDINBAIY
A99N13

1) A59909ANS
2) N1SUSUISNS

29AUTENDUIBINITUSUF IV DY (1), (2),
(3), (4),
(5), (6),

(7), (8)

AAgINAEn1MEnilonnTn

aa o

WasukUad 2) mMsasulaamnenana

3) NMSUSUBUIAINANNTD
NERNTTY

4) ATUTIITINNITNSNYINT

3) NSUSULLIAR
4) mstduileandn
5) M3doans

6) UINNTIU

7) N3IANTAINS

5) mavdutingsiadioanTn
6) WIANTIUNTHOATHALNT
N5ANS

Y

JUABULALNTEUIUNITUSUAD | 1) TUnDU 1) AMSAINUARIN IS WAL (1), (2),

a s o Ao
YDINIATINIANIINONAL
Y5zaNsnIn

2) NSLUIUNIT
3) ANTWRIUN
4) naln

5) nsilUly

2) NMITLUNANSUIUALUINS
3) ANTASIMATHRIUI

4) msneaadlduazuiulse

5) msiluleluaniunisalass
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. v e Yy  dw . , NANEI LA
wItouan dayaiifaens 29AUsENOULDY M
Uaya
nisastswazdadenisidu| 1 aszuiumsadne | mesas (1), (2),
psAnswsuimnssuyagsialy | 2) adefiddny 1) Msfmueiianisesdnsty | (3), (@),
n1sALilugsian1inenile Auuinns sy (5), (6),
m%mﬁammasﬁammaiﬁ 2) MsylAiansas1eassa (), (8)
JEUULATWENARIIR uinnssnedsseLiles
3) MsTlAnANSES1983A
wnnssuegedadiy
Uadenan
1) azgundauinnssy
2) U3381MAUTANTIN
3) AdsuInNIIU

NUBLUA: (1) LNYATUATEAAIMNTINBIMT (Agriculture and Food Industry) (2) @uAigulaauslaa (Consumer

Products) (3) §579n13u (Financials) (4) @uAgnannssy (Industrials) (5) edamnsunsnduagnoeashs (Property

and Construction) (6) $wens (Resources) (7) U3N13 (Services) waz (8) malulad (Technology)

1. USUNUAZANEIAYVINITUSURIUBINIATINRAA SN
NNMsAnwIenasiar e uMITeAsTesTuiinsduavalfuimsgsfivamims ni

Uszaumnudnsawuuioondnldmuununumuasanudfgueanisusudvesniagsiaansn

[

N

o

Wiy

=he

1.1 wmaluladfddia (Digital Technology) azfiunumdrdgylunisidudanszdunis
Lﬂﬁﬂuwmg‘dLmeie%Lﬁuqiﬁaé”wmwmam%’aﬁy’ﬂmmﬂﬁauuﬂawwmmamLLazéfﬂamwiums
Wasuuasgeamnssulneduds Fadunaliesdnseing 4 aunsonevauedliodnenaduazannsn
Tninensianavesnulfosneivszansom iesannisndeusefiAetwinlminanuedessuas
\A3tneynadiaufianunsadsunginssuuaranuaanfivesgnAieg1sdnds Jedynak et al,

2021) sagflvitoyaviuniddirufniuin

o A

“.g3fvamsmandanudndusiniulunisnevausineninua1nniavesgndn tuhe
v o % aay o Dz s v v a aa o Yy dAa
ALe1yAumalulagndesnisinuldiuesansilaSunisiis uwlamismdviasazgnanid
ANUEINITaNIIuNAlulad Faiedigsfavzaiunsanaumalulagivadlaviuieliesdnsd
AUIIOULNINTUYITU...” (NGU 2)

gan71uu Jlideyaviumilsliaufamiuiudiad

“..ginvamsneniidnundmanse nusegaseunsaraInTeiulosndanusingalu
nsiaeminensiazuduansaunaluladlvl 9 weasrsanulauseulunisudedy feiiody

Tadeddglunsiusunisdsuiuammidviauasn1susudinedssdnsgsnadnme..” (nau 8)

1.2 winnssy (Innovation) tun1siarudalvg ¢ 315U RN 9 wedeUszivg
vl 9 See19glasunisusulsandnaiulifvuuas munvauiuaniunisel lngdunailasy
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manaaes figad uasiannduiuiurouasfussuuandoioldifuadinniuiy vhuuiulss
WasuuUaunUATR Sulunavilissavsamaeiy feflideyavanevinulvinnudaudiui

CLAUTANITUNIITINAAAININYT0AAINNTIURATUTN1TUTENBUAIE (1) wlguluuaz
gnsenans (Strategy Business Concepts) (2) @uAiaguins (Service and Product) (3) JUkUUNNS
TrAuSn19n15dsuauaU (Delivery) (4) NSEUAUNITLAZAITUTUITO9ANT (Process and Organization
Administration) wag (5) NMIUJENRUSITINTEUIUNTT (Process Interaction) ...” (NGY 1, 2, 4, 7 uae
8)

2. 23AUTENBUVBINITUTURIVRINIATINAAA SN D AN

a a

PNMIFNYRBNATITUALIIE UM TITe ML TaeTINdsnTduN el uS M s3sRvanIsnen

Y
A IS

floondnynnaulanimunesAusenauveanisusufveIniagsnaanisndniennIndsznauniey
(1) M33NsmeUAUBIHEANFBINS (Demand Responsive Management) (2) nsildeuundami
A3%a (Digital Transformation) (3) N15USULUIAIUAAKIONGANTIN (Mindset Change) (4) N3
U3N1590N1595n8n3 (Resource Management) (5) n1sidutingsiaiieon@w (Smart Professional
Entrepreneur) wag (6) u’a’mﬂss:umaﬁammazms%’ﬂmimm;}f (Innovation in Communication
and Knowledge Management) wanadan I 1

. A5IANIIADUAUBIRBAINADINTG
a9aUsznau 1 .
(Demand Responsive Management)

nswWasuulamshana
(Digital Transformation: DT)

aeAUsENau 2

ASUSULUIALARYWSENANTTH
(Mindset Change)

29AUsENaU 3

I3 s LY
99AUT2NAVUVINITUIUNIVDY

MAgsnanIsndnilaatn

. AITUTNITIANITNINYINT
29AUsTNau 4
(Resource Management)

& v =) d
. mstluglsznaunsteeIaw
a9auszNau 5 .
(Smart Professional Entrepreneur)

WIANITUNTHOENTUATNITIANITANNS

I3
29AUsENau 6 (Innovation in Communication and

Knowledge Management)

AT 1 99AUTENDUVRINTUSTURIYBINIATIAAERTSNEN
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2.1 MFIANTINDUEUDIABAIINABINTT (Demand Responsive Management) Tun1saiiiugsna
animdnla 9 newaslsuinianssunensaan guseneunisresdnlamudenIsvesgny Al
denouw gnAgalnisesnisdsuansslyainia wlanly ldwiloulas lneawigUszaumsalann
msld n1suslna Mmsersenissuuinis duliteyananevinulimnufAaudiug

“.AUsznaunTITAediin1sUTunagnsivauesiagnAtgalril AINABINITVRIGNATYA
Tndd 017 (1) FoennsvesnsuauluifeImsenizunit One Stop Service (2) gnAfBINITveIdNTIFY
(3) andndeaniseglsimidnladng avaanlunisldeu waglidudeu (@) gnArdeanisuinisadud
mavAUDLSIMAZATIHELET (5) gnAndeansauiivale tnawnizlunguisgunasdeviaunildnis
:l' ¥ aa o a o og.’/ a 6 a d‘ |
doarswarwaluladludinuseaniu ddsunslulanasazlanesulat wasiinisuanlasuanians
senineiueg 1INy uag (6) gnAndesnisustaunisallunis@euasnistdau..” (hgu 1,2, 3,5, 7,
8)

Lo a a P a a Yo 9 | sa v caag Yo 1%

wennUdsasuiiandnladn Begsiaidngnaunnuinlsngeasisdssaunsaliialinugnan
Leungadu gndfezyserivlasuindumnugniuuazing epadeiinisdeansviladie ynal vn
a1 lenanignmazideulseaunsaliianids uiuiiiouderueaulatigaluindu (Andersson et al,,
2020; Giantari and Sukaatmadja, 2021; Kumar, 2021)

2.2 nmsilasunlasn1eflvia (Digital Transformation: DT) n1stUasulUaInIemavia
- v a A ) a a o a ¢ A oA v a
Ao MsldmaluladieyTuusedseansamnisailiunuvesasansvsaiialiussaidivaneniegsia
Fainmaasuwlamnanidvamaaluvssinuniiauladimivesdnsing 4 mlan delideyananeviou
TPuAaiUIN

“ Juimslunngsiamindwldaruinmidinie@dna 1wy n1slesizianuadessia de
depuoaulat wavaunsaldaaser swudelsuusanisldmalulaguuunsify 1@y seuy ERP wile
Wiguwlasmuduiusiugndn nssuaunsnely wasdaiauesne q Niyadn Wnegumsdiulvg
1 < 1 aaa v [ V% a ¥ a 1 1 < 9 1
savivimalulagfdvialaidumdnlauninvesgsnasig 9 ag93959.." (Nqu 1, 2, 4, 5, 6, 8)
agdlsfiony nsufsunesdriassldliuadeuieafumelulagviniy Tumsidenunnuass

miruladndn esdnsdniinaugadelunis@gwinduanuinndimianalulad nsimuiau

hol)

Wadunaunannagns Jausssu wazadududin (Alamaki and Korpela, 2021) tnggiiuas

a %

Usmsansaszutinuazlimuddglulsznudid Toun (1) iemnuddgdvensaansuaznags

e e

b

AuRIaNINNdINIsidmalulad (2) TiausssuvesesAnsiatuayunssisuaIufiva (3) Ia1y

' '
A o

WellulunuAdewruUAIaTeln (4) ensmansuaznagnsadviaaunsaranauliAnn1sWaIu
N9AIA (5) amiamwmamaqwﬁumsL‘Uﬁ'auLLanmaﬁ%ﬁa%magjﬁusuauwml,asi’mqﬂizaﬁvﬁ
(6) psnsAifimaEulasuAdarai winweiielidladsgnsemansuaznagns (7) ninaudeanis
vhaufugihsnuAivia uay (8) msseuiumnuidssnateiduuseiagiumsmusssu

2.3 n15UFunuIAINARYSaNgANTSH (Mindset Change) n15dnnsidunszuaunisii
Retestumsihanlulanasielvala unsindefuegidlnddameszuulediivuuwanlosu A 3va
mﬁﬂﬂﬁaﬁﬂwmuﬁugwusuaqmsﬂ%'uLLmﬁw%awqaﬂiiu (Mindset Change) 3uildaudfy e
Tinnsdiunuvesesdnstszauanudusoetiedsdu wazdosaugidrfuanuaiunsandnindy
Lﬂ%qﬁawﬁﬂum5meﬂaqmﬁ‘3é’faﬁﬂﬁu%Lﬂmmaaaﬁﬂimﬁﬂszmumw%msﬂu (Santos et al.,
2020; Agyapong et al,, 2021) fsf{litoyananevinulirufnuiugi
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“..g309anImgnae 9 SududewmsiungAnssureaninauauaienuiniiauaiunse
Hulumuiiesdnsaanisuazdeanisesduszneulaiifinadennuamisa iflegdeazidunsmansu
waratuayuliAananuiifaauselovifinanuuesiies nanuvehsny wasiilugnanuly
SeRUDIANs...” (NGu 1, 2, 3, 6, 7, 8)

o8I AU gUIamdsduindoulstmalneliinidngya 4.0 wdegausiauinnssud
Hugaimaluladmsdeansanmsatndldie uazduilaaannsaierlsldfonuesdmaliiin
mMaAsuudammsiunginssuegadiulddaeu miudsuudasuga 4.0 Adnadewginssuves
fuslnagalual Bae, 2021) léun (1) Aedanuoaulayl (Social Media) axidvinaniniu audlosg
aun$vluyn 5wl uag Unlock 47 asasiatu (2) dseail¥iiuan (Cashless Society) aulve 2 1u 3 3
nsheuannsminy nssutiseiiunuannsviny (Mobile Payment, Internet Banking) #ifiannu
vannmarsanlsiusmsihlvguilaaddsdnusenanthudieludrszaruinig (3) uinnssuluged
ANUARAT19ATIALAZNITAAUBNNTOU MM IRAaMNTaas1eAUwANAN TR UALB LA Ea11150
nevAuBIMLFBINTYBsgnAawzngulinTy (@) dudgefainifdeveumioyaneusadula
Fo wmsndungueuiiinsinwduariimdsdoguduiu (5) dsauseulayl duile gafinnsdoans
ooulatiing 990151 uazdisagnasinliflas 9 Aaunsathdald wiludsnuvuunAlileizesesndn
soly wazengdnveslidooaulatgdu uay (6) Auginsvimitosaunsziivomnauilnatiaans
Wasuly dsdliteyanansvinilinrudadiuin

« .mawduwdeuiiefufofumnuasuudamsmuAnuasnginssuvesgnan hlwgsiia
dlanusdiosnswazauiiusinuresgnénlduindu nsmainazudsuluifudududantni
poNUUUNLIDgNAtaNIENaNYTe Niche Market sntuuiu.” (du 1,2, 3,5, 7, 8)

a

Hagtudedidvinadomsindulavesjuilnmnnlidiazfudessulauazdeseilall g3
ansmendsdesusushmudlatunginssuvesiuslnaiasuly mnesdnsgsialadnlsisiud
mEJ’mﬁ%UizaUﬂ’J’mﬁ’]L%ﬁJ (Free and Hecimovic, 2021)

2.4 NSUIHITINNTIININEINT (Resource Management) N159AN15 (Management)
LarASUTING (Administration) Iénansundunuddyiinaladlalunnosdng dau wazdsemaia
Tngnsdamsuazmsuimsasfumauszaunuduaietedoulos daass uazlininensiilog
ogndfnlussdnsuaziuindoulviosdnsifulugithminefifiosnisegnsfiuszansam (Cavallo et
al., 2020) AalideyananevinulinnuAnuiu

« _wthlvesgsfeammeniiAsadeatunisuimsdanimineinsagusznaufefanssy
flugnuiiddny 4 Usznsvioorausludneusiidutunoudsd (POLO THuA (1) n15979uku
(Planning) (2) n153ANT1589ANS (Organizing) (3) A1sdmIenisdanis (Leading/Directing) wag (4)
n13A2UAL (Controlling) TdifiiiouImsdanisndneinsdmiunisufoRnulufanssusg q 1o
sudululuiiemagiihmuneetnagnissmnuing Ussasdndnvesesdnsaelunaniidmun..” (hgu 1,
2,3,4,5,6,7,8)

2.5 nflsl:‘f]uﬁﬁﬂiznaumiﬁam%w (Smart Professional Entrepreneur) N15U315914
dielvifiusyAvEnmuarUsyAvdramudiivuality fuimsieddanisasfesedonisuimaeud
JuszuunazinunzaudvanimuindeuvssesAnssedinnuduiiontdn saudnisdniuaiy
nszurumstuseslise fsuuuuin dslunisdndulavesiuinis “deyauazszuuledit” duidu
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'
0w Aa

Hadefiddndaionsnaunul foRnuuagniseuauiieliussaingussasdnuununuiirmual 4
(Javed et al,, 2021) fsg{lvidoyavarevinuliraufniuin
“fuimsesndndndudeswaununglidSuRaveudniunisinisudoyasouniuain
widstagaing 4 aldiearldiunldussnounsdndulafigniesmnzanuasnduusloniressdns
uniign TnsanizegnadduanunisalsiamsAsuudasuudundy fuimsteisnisteyaiuaiu
pasuarsaufunBstulunsuimsdanisesdnslugeudisa.” (ndu 1,2, 3,4, 5,6, 7, 8)

2.6 uAN3IUNT5A8A1TUATN159AN15A2145 (Innovation in Communication and
Knowledge Management) nsdnmsmwiifumsSeuiuuulmiildnisufomdusanie il
AnUsraunisaluazituanuiimdumnnilusyanadundn nalndsnan THud msnusueminii
nszdnnsznoulififentu msaeussonidliauandu Goud ahuesdnimdll msdnszdeu
a3 uazmsldszuuledfiilenunuemiuiuarsedodiaimiluding 9 wazddyianfents
afsdosmanaziteulalvruinnisuaniddsunsedeleuamiseninadunniinanardesusingly
Hagtuduunanrleduiiviauazueundiadusing q Alddmsumsansodoans ilelvianunsathaag
fuldldiangsiavowliAndugysnanasiisunindstu Sniidsaunsaimusosenlgnisaing
gnatuszaulan Brunetti et al,, 2020)

namlagagulein lusrgaamnssy 4.0 nszvaumsdaniseeilasadaftadududounnd u
Lﬁmmﬂaqﬁﬂimqqiﬁa%ﬁwmﬂmqLLazﬁuuwmiwfgﬁ?TuiuizﬁuuwﬂﬂﬂL*ﬂuéauimg nsdoudenie
nadanimsgsiafiinddududiiu Wesanszuuledfazasounguluyamiiefiuively
sefuIRuagseduuLTd fadunsuimsianissfosdussnounansdnnazinmdouloamns
gafadudiuunn nsasyivlaninasegisfduluegrafiusamadndunaznisutsiuroudnagann
(Walsh and O'Brien, 2021) fsg{lviteyananevinulinudauiugl

«_pafnsgsivamindniesinindenseviesinadanidludnumgnsmduddidnnselind
Fensudmsdanisazdesiesduszneviiidosuisdeninidenleslusluvurenaioris neldnis
Widulmaassgiafidulvegadutusasudsiusenssuauiimuion. fafun1sdanismegsia
adelmiazaiuulovenuulovievessguiadudiulng wu weuienisianisaisisas (Public
Policy) Wusiu...” (Ngu 2, 3, 5, 7, 8)

ueNNT Steiner and Brandhoff (2021) sryhnuaiiddydmiunisvingsiaanfnsnie
o1¥nliuszaunadise Tiun (1) innandnaanmgs (2) anAldane
fdla (@) mevimsiimden wag (5) Lquqmsmam%’uL%mm DJusiu

'
=

Ligdu (3) nsdindulangng

3. fumuLAzNIEUIUNMIUTURITasAIAgI AN ENATUszAVE AW

Mnnsduneaiddnduivisgsinaniindwnnnaulvidoyanseiuin agutunaunisaig
LazRLINIsUSUAIveInIAgInaan snanliamunin Ussansam uazanunsailuldlunisad
wazimwgInalavselasdenadaIiuunaAIIuYee Konst (e. Penttild) and Kairisto-Mertanen (2020)
Usgnaufedunousassiu 6 tuneu wanswanmd 2 Tnefneandoafiisatesdedellil
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s r AMsAMNUARINIZNAIUN
YuURBUN 1 o
(Determining)

P N135EYNATMIILAZUINS
Yumaui 2 o
(Identifying)

: MsaEduazWaILn
UnBUN 3 .
(Creation and Development)

PR nsneaaslduazuiuuge
VUAIUTN 4 . .
(Experimentation and Improvement)

P = msur Ul luganunisalase
Junaud 5 -
(Implementation)

L nsUszliunanisly
Yunaud 6

(Evaluation)

AN 2 TUADUNITAS LA NAUINARD UNLAZUINNS

v ' ]
g I a

Yupaudl 1 MInmuadsiaziamun (Determining) tufe NMsaadimnsuazUssinudglu
nsunUmvseimuAuENwUENNIU T aIRvRINaRT MILALUINTS

o
p24

Fumaudl 2 N3szyNAndasinazuinns (Identifying) Hufe nsimusdunsauutIfnves
nszUILNEEEuY JsUsznousedeviotangunsaling « walla 38013 waznszuiuns Wudu 7de
Tngauiaailduidammieiannnssudussialldmuaiudosnis

Funaudl 3 n15as19uaiau (Creation and Development) ufie fmuaIsnisdari
wAnfauTazunisiu 1 eghsazden 1N15MTIADUANNINLALNITATIIUTTLUUTEANT AU
sEnINNIsaTLar il wadsdnvidnnssulvauysalanudedmualagldnssuiunisideuas
WA (R&D)

Funaud 4 nsnaasdlduazU3uuss (Experimentation and Improvement) Hufie 13
naaeslindniasinazuinig Weusuusudlaliany saineuhluldase sufsnsnsvaeunmunin
MENIMNUTEANSAIMUTBUTEANENAVRIHENTMILAZUINNT

Sumeudl 5 nmsinlul¥luanunisaia3e (Implementation) tufe nsvnaesldnaniamiuay
U3ns wazUiuusaudlveusiilsluannmuemwdndusiuazuins whihluldasduaniunisaiase
vosmsiduruiiindy swdsnmadudeyamsliidusses q

Yunsuit 6 msUsziiunantsly (Evaluation) tufie msiiususiudeyaiiuanidenanisly
NEnATuarUINg femaliadtina q TarzuanifsquainaNisinuaLazansaddey
FIENURAUFULUUYBIN TITLUaEAMUY VeENa LastHuwnsHandnaLazuInsviseuianssulng
Husioly druduneunismeunsuinnssuiifiussansamusenousae (1) Injection (2) Examination
(3) Preparation (4) Sampling (5) Spread ez (6) Institutionalization
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4. nsadrauazdadenisidusdnsuiaudnnssunisgsialunisanfiugsiaaniinaniie
91¥nilanduegsanneldszuuiasugianiiia
MNMFRATILIMENANT BUMTITeAgTeq LAZHANTTAUNWRITIENH UTMINAUTIAR
ansmnuaziidergnuin muduosdnsuisuinnssumsgsiaiussauanuduialunisd iy
sataanindnuuuiioandnaneldssuuiasugieRinaifssaninmisdszneuiiAsatesdsdl
1) MsmruafianiseAnsludiuuinngsy Ussnaume
(1) finnsdmunideiimisiudulaefin nsilugnisadiauinnssunisiasuutas
annsuaiwazn s iunsusugatiuresesdnsiu magiienuuasjuivisssdugdituesdng du
fugmlumsaisnnudnialunisadeutonssy Wumnmhmeesfuimsiaransouvasmunin
lUdnsuftRuazmssonsuiumiuidsduuipnssuviermiudumariiorafiatu (Lai et al, 2020)
(2) NMFPBALULBIANT N1STRlATIEs el mNIgauiuUSUNANe 9 9aseernsiuldy
asfdsnoufiddnyivhlfesdnsuitRnuldussaingUsvasd uenaniieierelussdnsdadudiu
adnyuanfunalnfivilfszuusa o lussinsanunsavhaldaenadestueg1ad
(3) yaraflduativayulazsrneauazaindensiinuinnssy gidutnaiieassd
u"ﬁ’mmimﬁaﬁuﬁwﬁaqﬁmmm’fﬂaﬂumﬂiuiaﬁﬁeziaua%ﬂuui’mﬂiimLLazmmmLLﬁﬂagmma o 16 @
Hauasunalulad Afimnudrdnlunsvimihidensuiasuazdsdevinanssng q ludiid
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Abstract

The COVID-19 pandemic has significantly affected corporations, affecting their revenues
and employees' health. Many companies are implementing remote work arrangements to
prevent the spread of infection. This study aims to understand the acceptance of work-from-
home solutions during the COVID-19 pandemic. The study examines personal factors,
education level, and working period, and their relationship with the adoption of work-from-
home solutions. The study also examines motivation factors, such as perceived utility and
perceived ease of use, and their relationship with the effectiveness of working from home.
Additionally, the findings reveal that more than 80% of employees expect their companies to
embrace work-from-home initiatives to maintain a low rate of COVID-19. Furthermore, the
study shows that employees prefer their employers to emphasize production more than hours
worked and desire job stability.

The study also found that personal factors, such as age, education level, and working
period, do not significantly affect the adoption of work-from-home solutions. However, the
study found a significant relationship between motivation factors and the effectiveness of
working from home. Additionally, the study demonstrates that the motivating factors of
perceived utility and perceived ease of use have the greatest influence when planning and
integrating technology across the curriculum to fit a future model that allows hybrid working.
The study suggests that the COVID-19 pandemic has created a new work paradigm that allows
people to work from home and reduces their chances of contracting a disease while driving.
However, the study also identifies operational issues that may be present due to incorrect
coordination or other variables.

In general, the study provides valuable information on accepting work-from-home
solutions during the COVID-19 pandemic. The findings can help companies develop strategies
to effectively implement work-from-home solutions and ensure employee productivity, job
satisfaction, and work-life balance.

Keywords: Motivation, User acceptance of technology, effectiveness, working from home
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1. Introduction

Due to the current COVID-19 pandemic problem, all corporations must deal with a
large market impact that could affect the organization's income and the health of its
employees. To prevent the spread of infection, an increasing number of companies are
implementing remote work arrangements (COVID-19). According to a study conducted by The
Adecco Group (2020) more than eighty percent of employees expect companies to embrace
work-from-home initiatives. To maintain a low rate of COVID-19, the schedule should
incorporate work-from-home days. Furthermore, more than 54% of workers say that showing
up at work is as important for organizing a team as maintaining a healthy work-life balance.
Most employees would prefer their employers to place greater emphasis on production than
on hours worked, and they also desire job stability. Although major digital companies, such as
Twitter, Facebook, and Google, increasingly encourage their employees to work from home
and use long-term telecommuting solutions, they are not the only companies that provide

such working arrangements.

Although work-from-home concerns and restrictions affect, many firms, companies and
senior executives have experienced difficulties with more familiar models (Karl et al., 2022).
Several developments require more time to complete than actual projects. Furthermore, it
has become increasingly difficult to train workers using conventional training programs. IBM,
which has a long history of fostering remote work and has sought out many employees who
were formerly stationed in remote places, is an excellent example (Useem, 2017). Yahoo and
Bank of America, among others, allow their former employees to return to the workforce. Fear
of the worst-case situation, according to The Wall Street Journal, motivates early morning vigor
and focus on work. According to the National Bureau of Economic Research, a 50-minute
increase in work time per week results in an additional 13% of staff members meeting, and
according to a 2017 United Nations study by Messenger et al. (2017) more than 25% of office
workers and 41% of employees are stressed due to their inability to distinguish between work
and rest. In general, according to a Harvard Business Review article, 52% of professionals who
work from home and encounter workplace disagreements report feeling worthless (Grenny
and Maxfield, 2017). As a result, the content we did not wish to express was conveyed, and
the overall offensiveness of the material increased. A new work paradigm has been devised
that allows people to work from home and reduces their chances of contracting a disease
while commuting. However, since there are several key issues to analyze, it is also necessary
to identify and investicate operational issues that may be present due to incorrect

coordination or other variables (Birimoglu et al., 2022).
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This study aimed to evaluate the relationship between motivating factors, such as
perceived utility and perceived ease of use, and the effectiveness of working from home. This
study of employee motivation and readiness to use technology must incorporate the work-
from-home paradigm, as work productivity requires more than a high-speed Internet
connection and mobile devices. This study also demonstrates which motivating factors have
the greatest influence when planning and integrating technology across the curriculum to suit

a future model that allows hybrid working.

2. Research Objective

1. To conduct a study of the Demographic Profile of employees who work from home.
2. Investigate the relationship between perceived utility and perceived ease of use and

productivity of working from home.

3. Review of the literature
3.1 Effective Management Theory

Taylor suggested to the company that they devise an efficient management structure
that would be based on a scientific method of instruction (Taylor, 2004). Developing a
management theory requires an all-encompassing strategy that considers experimental testing
procedures, processes, rules, and work practices. This is necessary to complete the task
successfully. First, the organization must establish a list of employment requirements before
moving forward. The first thing that needs to be done is an observational analysis, which
includes things like monitoring, pacing, taking notes, evaluating, and examining in depth. This
configuration offers the highest degree of efficiency. Taylor laid the foundation for four

principles that would later revolutionize scientific management (Wren, 2011).

Establishing a scientific approach to one's work should serve as the jumping-off point
for improving one's performance. Regarding the workplace, standardization is an absolute
necessity, as all tasks must be organized according to their respective functional
characteristics. It is imperative that all parts of the position, including the amount of work
required, the number of hours worked, the compensation obtained, and the benefits obtained,
be consistent. It is important to prioritize the type of operation that can produce the best
results. In the second step of the process, a list of individuals must be generated based on
scientific criteria. The outstanding compensation for management and staff may be based on
the quality of everyone's work, which means that everyone must perform at their highest level

to attract the most qualified candidate for the position (Coccia, 2022). This is done to ensure
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that the position is filled by the person with the most relevant experience. According to the
findings of several pieces of research, the process of choosing an applicant for a position
requires taking into account their level of experience, as well as their skills and level of

enthusiasm.
3.2 Herzberg motivation theory

The "motivation factor" refers to an individual's natural aspirations that determine the
level of job satisfaction that the individual derives from his or her work. This aspect is intricately
connected to employment in the sense that it encourages workers to take pleasure in their
work and boosts workers' levels of productivity so that they can perform their jobs more
successfully. Immutability is essential given that an individual's level of happiness can be
affected by factors such as his own personal growth, the nature of the work he does, his level
of achievement, the acknowledgment he receives and the responsibilities he takes on (Chiu,
2022). It was revealed that the same questionnaire that Herzberg used to collect data was
also used to collect data on job opportunities, which served to provide evidence that
Herzberg's premise was correct (Wall et al., 1971). When conducting interviews with potential
employees, sometimes known as "job seekers," the material was predictably presented
through the prism of Herzberg's two-factor theoretical incentive attitude. Personal growth,
pleasure in one's work environment, and overall accomplishment are all linked to employee
engagement and organizational participation. Motivating aspects play a vital role in increasing
work productivity because they encourage employees to become more involved in activities
associated with their occupations (Oubibi et al., 2022). Because of this, it contributes to job
satisfaction, which is a characteristic that is exclusive to employment and that encourages
people to love and enjoy the occupations they have (Moslehpour et al.,, 2022). Additionally,
it has been discovered that positive interactions between employees and their supervisors or

subordinates at work might boost morale (Ferrer et al., 2022).
3.3 Theory of technological acceptance

According to Everett Rogers, a professor of communication studies Davis (1985) the
introduction of computers in the early 1960s has significantly increased people's willingness
to embrace new forms of technology. Davis (1989) gave presentations on theories of social
change and the diffusion of innovation (DIT and SCT). As a consequence of this, this would
decide whether or not an innovation is recognized. Davis (1985) also developed the
Technology Acceptance Model (TAM), which includes components that are both independent
and dependent on one another. Variables that depend on external factors (system

characteristics, user characteristics, and ultimate behavior).
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However, independent variables are those that relate to beliefs (such as perceived
usefulness and perceived ease of use), attitude toward using, behavioral intention toward use,
and actual system use (Davis, 1989). User acceptance tests were carried out with the help of
TAM for a variety of different technologies. This made it possible to provide a more precise
account of the characteristics that determine user acceptability for both emerging and well-
established forms of technology (Sukma and Leelasantitham, 2022b). However, even if
modern machines have become mobile, it is possible that a positive outcome will be achieved
by studying the technology that is applied to a specific job and circumstances. An example of
this would be to work with a massive machine that cannot move or using a software computer
that has limited capabilities. The present application can be used on a wide variety of
hardware, including mobile phones, smartwatches, and devices connected to the Internet of
Things (IoT).

3.4 Conceptual Framework

The conceptual framework that connects the Effective Management Theory and
Herzberg's Motivation Theory with the theory of Technological Acceptance can be traced back
to several sources. Effective management theory suggests that successful organizations require
effective management practices such as planning, organizing, leading, and controlling.
Herzberg's motivation theory, on the other hand, emphasizes the importance of intrinsic

motivation, job satisfaction, and job enrichment in employee performance and productivity.

First, it is important to study the relationship between effective management practices,
employee motivation, and technology adoption because technology is constantly evolving;
new technologies are introduced all time and organizations must adopt and use them to
remain competitive effectively. However, this can be difficult, as employees may resist change
or need more skills or motivation to use new technology effectively. They understand how
management practices and employee motivation impact technology adoption and can help
organizations develop strategies to address these challenges and successfully implement new

technologies.

Second, another reason why further study in this area is important is that technology
adoption and use can significantly impact organizational outcomes. Technology can increase
productivity, streamline processes, and provide new opportunities for innovation. However, if
technology adoption is not effectively managed, it can also lead to increased costs, reduced
productivity, and decreased employee morale. Therefore, it is important to understand the
factors that contribute to successful adoption and use of technology so that organizations can

maximize the benefits of technology and avoid negative outcomes.
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Furthermore, effective management practices and employee motivation are key
factors impacting the adoption and use of technology. Management practices that support
technology adoption can include providing training and resources to employees, creating a
culture of innovation and continuous improvement, and involving employees in the decision-
making process around technology adoption. These practices can help build employee
confidence and increase motivation to use new technology. Similarly, employee motivation
can be enhanced by creating opportunities for skill development, providing recognition and
rewards for using new technology effectively, and involving employees in designing and
implementing technology solutions. Organizations can develop strategies to support
successful adoption by understanding the relationship between these factors and technology

adoption.

In conclusion, the relationship between effective management practices, employee
motivation, and adoption of technology is an important area for further study. Understanding
the factors that contribute to successful adoption and use of technology can help
organizations implement new technology effectively, maximize its benefits, and avoid negative
outcomes. By studying this relationship, organizations can develop strategies that support
employee motivation, build support for new technologies, and ultimately improve

organizational outcomes.
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4. Research Methodology

The information required for this study was collected using online questionnaires and
a stratified random sampling system. The online administration of the questionnaire was done
using the Google Forms application. The alpha coefficient for this questionnaire was 0.949
percent. According to the demographic survey findings, the representative nongovernmental
organization has 155 staff. In the case of Taro Yamane, the number of people in the sample
group amounts to 112, which provides a confidence level of 95%. If there was a dropout rate
of 10% that did not involve replenishment, then the sample size would be 123. Although
some of the crawl forms are missing information, there were 116 unique individuals in the

final data set.
4.1 Sample size

The minimum number of samples required was 112, but after validating and cleaning
the data, 116 valid simple go-to analysis processes were obtained. The researcher used
calculations from statistical formulas. In this investigation, the formula to calculate the known

population size using the Taro Yamane formula is shown below.

N
n=——
14 Ne?
n = number of samples
N = population size

e = acceptable sampling error value.

substitute the values in the formula to
N = 155
e = 0.05 (an acceptable sampling error of 5%.)
n =155/ (1 + (155 * (0.05))
=~111.71 =112

Therefore, the sample size = 112 people.

l

After ensuring that the data was correct, they were put through the SPSS processing
pipeline to be analyzed. The results of the investigation are shown in Figure 1, together with
the theoretical foundation of the investigation. First, descriptive statistics use frequency
distributions, percentages, means, and standard deviations to characterize individual factors.
Second, to examine the data associated with the supporting and motivating variables of the
technology acceptance model, inferential statistics were used. For cases with two groups, we
will use the t-test; for cases with more than two groups, we will use the F test (one-way
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ANOVA). last. To determine which variables are connected, Pearson's correlation coefficient
analysis is utilized. The connection between all independent and dependent variables was
analyzed using stepwise multiple regression analysis to investigate factors that affect online

work performance.

5. Research Findings

The researcher investigated. The following information is acquired by dividing the

study findings and analyzing the data in Tables 1, 2, 3, and 4.

Part 1 studies personal factors such as gender, college years, and availability of technical

equipment required for work-from-home when employees work from home.

Table 1 analysis of personal factors using the t-test and the F test (one-way ANOVA).

Personal factors n X S.D.
Gender t =-1.383, Sig. = 0.669
Man 34 3.56 0.786
Women 82 3.78 0.786
Total 116 3.67 0.786
Age F = 0.594, Sig. = 0.620
Age < 30 17 3.82 0.728
30 - 40 63 3.63 0.829
41 - 50 24 3.75 0.676
Age > 50 12 3.92 0.900
Total 116 3.72 0.789
Education level F = 1.488, Sig. = 0.230
Lower Bachelor's Degree 1 3.00 0.000
Bachelor's degree 43 3.86 0.861
Upper Bachelor’s Degree 72 3.64 0.737
Total 116 3.72 0.789
Working Period F=1.178, Sig. = 0.322
< 5 years 30 3.83 0.699
5-10 years a2 3.57 0.887
11-15 years 11 4.00 0.894
>15 years 33 3.70 0.684
Total 116 3.72 0.789
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Part 2 to study the relationship between motivation factors and work efficiency when

employees work from home.

Table 2 The mean and standard deviation of each factor when employees work from home.

(Motivation factor and Technology acceptance factors)

Factors n X S.D. Level of S.D.

1. Hygiene Factors

1.1 Supervisor quality 116 3.54 0.785 High

1.2 Benefits 116 3.16 0.768 High

1.3 Policies and rules 116 3.71 0.758 High

1.4 Working Conditions 116 3.55 0.726 Medium

1.5 Collaboration relations 116 391 0.692 Medium
Total 3.57 0.746 Medium
2. Motivation factors

2.1 Advancement 116 3.55 0.817 High

2.2 Recognition 116 3.47 0.796 High

2.3 Work itself 116 3.64 0.690 Medium

2.4 Responsibility 116 3.75 0.631 Medium

2.5 Achievement 116 3.99 0.611 Medium
Total 3.68 0.709 Medium
3. TAM factors

3.1 Perceived ease-of-use 116 3.85 0.857 High

3.2 Perceived usefulness 116 3.89 0.852 High
Total 3.87 0.856 High

The study of the relationship between perceived ease of use and perceived usefulness,

which influences online working efficiency when employees work from home, is the objective

of part 3 of this project.

To discover the characteristics that influence the ability to work from home while the

COVID-19 epidemic is ongoing, a correlation study was carried out using stepwise multiple

regression analysis. This study included all independent and dependent variables.
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Table 3 Pearson's correlation coefficients for each component when employees work from

home.
Factors Pearson correlation (r) Sig. (2-tailed)
Policies and rules 0.161 0.085
Supervisor Quality 0.417** 0.000
Coworker relations 0.406** 0.000
Benefit and salary 0.158 0.091
Working Conditions 0.362** 0.000
Achievement 0.354** 0.000
Recognition 0.234*% 0.011
Work itself 0.194* 0.037
Responsibility 0.237* 0.010
Advancement 0.309** 0.001
Perceived usefulness 0.785%** 0.000
Perceived ease-of-use 0.788** 0.000

** The correlation is significant at the 0.01 level (2-tailed).
* The correlation is significant at the 0.05 level (2-tailed).

Table 4 Stepwise multiple regression analysis for each component with respect to work-from-

home when employees work from home.

Stepwise (Criteria: Probability-of-F-to-enter <= .050)

Independent variable B S.E. B t Sig.
(Constant) 0.030 0.260 0.117 0.907
Perceived usefulness 0.401 0.071 0.428 5.648 0.000
Perceived ease-of-use 0.382 0.071 0.409 5.347 0.000
Worker relations 0.211 0.059 0.183 3.582 0.001

R = 0.856, R?=0.732, Std. Estimate error = 0.419, adjusted R square = 0.725

As a result, the following forecast equation can be expressed in the form of raw scores
and standard scores.

The raw score is Y = 0.401 (Perceived usefulness) + 0.382 (Perceived ease-of-use) +
0.211 (Coworker relations) + 0.030

The standard score is Y = 0.428 (Perceived usefulness) + 0.409 (perceived ease of use)
+ 0.183 (Coworker relations)

The multiple correlation coefficient was 0.856 when all independent variables were

included in the forecast equation, and the predictive power was 0.732.
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6. Discussion and Conclusions

According to the research, there are three factors that make working from home
productive. First, individual factors while individual components are important personal
determinants (gender, age, amount of education, and length of employment), the study found
that they were not associated with productivity during the COVID-19 epidemic in the same
way as Whitfield et al. (2021) also, align with Smerek and Peterson (2007) questioned roughly
2,700 employees in accounting, finance, human resources, and operations to determine the
impact of personal attributes (gender, age, education) and job characteristics (duties,
responsibilities, tenure) on performance. Furthermore, while the individual components of
Vévoda and Cakirpaloglu (2017) conducted a study with 120 nurses to investigate whether
annual evaluations have an impact on their motivation for work and personal variables,
disease characteristics, perceived treatment characteristics, and external facilitators. Then

Singh and Dixit (2021) involves two main factors that influence patient treatment decisions.

Second, when something has a convoluted user interface or is difficult to use, it is
typically criticized. Regardless of where we operate, we can solve problems with information
technology. Problems are unavoidable. There are numerous potential solutions to the issue.
Due to the nature of the work, one solution may not be applicable to another assignment.
Furthermore, according to the study of Chen et al. (2019) the solution may or may not
incorporate information technology. Consequently, it is necessary to adhere to the principle
of methodical problem solving. Each solution is tailored to a particular activity to prevent
wasted time, wasted time, or confusion. Before implementing the solution through the
information technology process, a comprehensive step-by-step strategy will be required.
Additionally, using information technology techniques to identify and resolve problems
previously, a variety of techniques were discussed to handle complex circumstances. In
general, information technology is required to increase the speed, precision, and
reproducibility of information technology processes to facilitate problem solving. It is essential
to adjust one's working style with the utilization of information technology (Sukma and
Leelasantitham, 2022a). To overcome the difficulties encountered in computer-related
procedures, this method closely resembles engineering problem solving. To boost the
efficiency of any activity that involves the use of computer systems to address problems, the
problem must be thoroughly studied and addressed, as computers do not have magical tools
capable of solving all problems. To avoid wasting money, it is necessary to do a final review

of the investment's viability. There exists a solution that is appropriate for the current task.
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Third, coworker interactions define the nature of the working group, with positive
relationships contributing to the department's great relationships. The company must adapt
to the new reality of working from home by relaxing existing procedures and providing
opportunities for all to participate in collaborative decision making. Furthermore, the company
should create a formal communication channel that is easily accessible to all department
members to encourage effective collaboration and communication (Pfrombeck et al., 2020).
Work relationships are crucial to a successful career as they influence productivity, advanced
capabilities, and employee performance. Even if there are minor miscommunications at work,
employees are more at ease talking or bargaining when the relationship is favorable. The
degree to which employees feel socially connected to their bosses and co-workers has a
direct and indirect impact on their productivity. Examining the effects of relationships with
colleagues on motivation and organizational commitment Ramaditya et al. (2020) collected
data from a sample of 70 individuals. Organizational involvement was found to have a
significant positive effect on employee motivation. Furthermore, interpersonal contacts with
co-workers and organizational involvement have a substantial positive effect on job
motivation. Regardless of the COVID-19 scenario, working from home will be an option for

many companies.

Furthermore, many organizations are expected to keep their current WFH policies,
allowing most of their employees to work from home, which may improve the quality of life
of employees, but does not entirely satisfy job requirements with certain advantages and
disadvantages, work from home functions similarly to a conventional workplace. Working in
the early phases of the new era of work from home was innovative in some ways. Additionally,
many employees have been waiting for it, as it would allow them to avoid getting up early
and reduce traffic on their way to work. Access to a communications system or the Internet is

required to work remotely from home.

However, productivity is a concern when working at home. The findings of this study
indicate that working from home presents major issues in terms of equipment failures and
information technology systems. Due to communication breakdowns between team members
and supervisors, additional work must be completed outside of normal business hours. There
is a lack of shared understanding of business policies and work between teams and there are
issues of trust between employees and supervisors, making coordination between many teams
difficult. Most importantly, the organization must have employee advancement and welfare
programs that encourage employees to create new positions. Employees at all levels must

be able to communicate in a way that fosters trust and motivates them to work together to
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move the company forward if they want to continue to perform well and retain quality

workers.

7. Limitation and Future Research

To begin, the mechanism works: The purpose of this research is to analyze the
relationship between staff motivation, job performance, and user approval of technology.
Therefore, future research can take into account additional elements in addition to those that
were investigated in this study to understand the mechanism of action of these processes on

employee behavior and analyze the differences between them.

Second, the causal relationship: Data for this study were collected exclusively through
online forms; It was not a longitudinal study in the conventional sense. In the not-too-distant
future, there is the possibility of including interview surveys in order to determine whether or
not there is a causal relationship between the variables. Purposive sampling is used in this
investigation of traditional employment paradigms that have evolved to include more labor
that can be done at home. It may be possible to collect samples from a wide variety of fields
and locations in future research that is being conducted, which would result in more

convincing conclusions from studies.

Third, data source: This investigation of new job paradigms that have been altered to
include work-from-home options uses a purpose-sampled approach. A total sample size of
116 people is appropriate in the event that limitations are placed on the collection of data
due to sample cooperation and permission. It may be possible to collect samples from a wide
variety of fields and locations in future research that is being conducted, which would result

in more convincing conclusions from studies.
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