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Abstract 

THE STUDY OF HOHAK FOLK SONG : RAM TONE  AIMED TO INVESTIGATE THE HISTORY AND 

CURRENT SITUATION OF AM TONE  AND TO EXAMINE THE EVOLUTION OF RAM TONE S POSTURES AND 

THE LYRICAL BODY POSTURES FROM RAM TONE COMPOSITION. 

THE RESEARCH METHODOLOGY WAS BASED ON  QUALITATIVE STUDY CONDUCTED BY MEANS OF 

DOCUMENTARY AND RELATED RESEARCH STUDY, INCLUDING FIELD STUDY OF THE LOCAL ARTISTS AND 

ACADEMIC PEOPLE IN PHOHAK VILLAGE IN THE BANG PHAE DISTRICT OF RATCHABURI PROVINCE. 

THE RESEARCH FINDINGS SHOWED THAT AM TONE  WAS  HIGHLY PERFORMED WITH THE  

PARTICIPATION OF MANY LOCAL AND OTHER INTERESTED PEOPLE, USUALLY DURING THE SONGKRAN 

FESTIVAL AND OTHER CELEBRATIONS. CURRENTLY, THE PEOPLE ARE PLEASED TO BE THE CULTURAL 

OWNERS OF AM TONE  AND TO PERFORM AND ENTERTAIN IN EDUCATIONAL INSTITUTIONS. THE 

PERFORMANCE EQUIPMENT CONSISTS OF  DRUMS AND CYMBALS. IT IS SUNG BY THE PERFORMERS, WHO 

ARE LEAD BY THE VOICES OF ONE MALE AND ONE FEMALE. THE SONG LYRICS HAVE BEEN WRITTEN FROM 

WORLD WAR II  TO THE PRESENT.  

THE FINDINGS ADDITIONALLY REVEALED THREE STYLES OF SONG LYRIC AREAS AS FOLLOWS: 

1. SONG LYRICS ABOUT TEASING BETWEEN MALES AND FEMALES 

2. SONG LYRICS THAT EMBOLDEN 

3. SONG LYRICS ABOUT NATURE AND ANIMALS 

THE CHOREOGRAPHIES WERE NAMED AFTER THE PEOPLE S POSTURES DURING REAL ACTIVITIES 

IN LIFE AND MOST  DANCERS  MODIFIED SOME POSTURES BY THEMSELVES  NOT ONLY FOLLOWING THE 
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STANDARD DANCE. THE POSTURES HAVE A FREE AND NATURAL CHOREOGRAPHY. THE ANALYTICAL 

DANCING CHOREOGRAPHIES WERE DISTINGUISHED BY THE TORSO PART, SUCH AS  HAND GESTURES, ARM 

POSITIONS AND POSTURE BALANCE. THE OTHERS INCLUDE LEG MOVEMENTS, SUCH AS FORWARD STEP 

AND BACKWARD STEP, BODY TURNING  MOVEMENTS AND STATIONARY STEPPING MOVEMENTS WITH TOES 

IN  UP AND DOWN POSTURES. 

of cultural conservation. It is  developed  in school curriculums and there are competitions 

 by the 

government using cultural tourism public relations as it nurtures and spreads traditional 

cultural values among the audience. 
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