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Abstract
The objectives of this study are: (1) to analyze problems and development approaches

to increase the sales of Government Housing Bank (GHB) savings bonds at Ban Chang Branch,
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Rayong Province; (2) to examine the marketing mix factors from the consumer perspective (4C’s)
that influence the decision to purchase GHB savings bonds at Ban Chang Branch; and (3) to
propose development strategies to enhance sales performance of GHB savings bonds at Ban
Chang Branch. This study employed a mixed-methods research design, combining both
quantitative and qualitative approaches. Data were collected through in-depth interviews with 17
key informants using purposive sampling, as well as from 400 respondents through online
questionnaires (Google Forms). The findings revealed that, based on the analysis of strategies to
address sales growth problems of GHB savings bonds at Ban Chang Branch, and evaluated through
the criteria of effectiveness, cost-efficiency, and feasibility, the most suitable strategy to
implement initially is the development of digital communication channels. This approach can be
executed immediately at the branch level without heavy reliance on the central office, requires
lower budget compared to other alternatives, and enables wider access to target groups,
particularly working-age consumers and social media users. It also addresses issues related to
product communication and misconceptions about savings bonds, aligning with modern
consumer behavior that demands quick, clear, and easily accessible information.

Keywords : Development, Sales Growth, Savings Lottery Bonds
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