184 & 3ESIsTIUANY U 4 alud 2 (nsngnau-5unau 2564) Audidesssudnw dinteuinenysindms

Jadedulszaunisnainiunszuiun1sanaulagiseAtduan
H1ufde15lArvasuslnalungamnumiuas
The Relationships between the Service Marketing Mix factors
and the decision making Process to Pay for Products with QR Code

of consumer in Bangkok

anefiod Yiu7iud

Saipin Tubtimdee

NiNYY 5136159

Phumpichai Tandamrong

d391 ArzINE

Sareeya Sasarom

RVERGENRNGL

Thongsook College

Email: dd2-w2@hotmail.com
Fuii3uunarm (Received) : 24 nanenl 2564
Sufiufluuneu (Revised) : 26 Sunau 2564
Fufineuuunany (Accepted) : 26 SunAu 2564

UNANED
nsiteasidiigasamuiefioAnwiaruduiusszuintadediulssaunisnaiafiu
nszuIumsinaUlathszmAufH A3l ARveauilaalunsummamiuas ngusegradugnai
4315 K PLUSR835UATnANSINng anudusnyadios AIEITA1TIINGUMBENN Survey sampling
wiaulonldlunsise fie wuvaeunu MWnsuanuasaudwasmmdesasdmsumsinssidade
drulsraun1snaInuINIsaznssuIunsanaulatisedun1nie QR Code WU K PLUS 4995U1A1S
nansine mmﬁLLaﬂMﬂﬁmeﬁmwﬁWLaﬁaLLazdauLﬂ'mwummgm nsnageullSsuliauseauaIY
AnuranszuIumMsdnaulatissaudisie QR Code Hiu K PLUST8IsUIA15nEnsIne @1vduen
nafuet 3wunaiudadediuynna lagldaifini1s3ms1eyi Independent Sample t-test wag
NTAATIZRAUULUTUTIUNGLAET One — Way ANOVA) dusunisnaasunnudniusszninelady
ensraInunszUIuNsEnaulatisEauAdie QR Code M K PLUSTBssWIANSNENSINg a3
wonnadas Tnenismeaduuszandavduiusiuuifiesdu nan153ds wui Jadvdruyanad
wanaady Taun e 913 wasseldroweuiivansnety fsedumnuandiuronssuiunisinaula
F152AUMGIE QR Code W1 K PLUS v8ssu1n1snansine anandusnveasasiiduandneiu luvasi
91g WarsEAUNIANW Tunndnsfu Jseduanudafiudenszuiunsdndulatriszaudise QR
Code W11 K PLUSw8ssu1A1snansIve anviduennaing unnseiu wazdamuindasodiulszay



M3 TIIYsTINANY U1 4 atunl 2 (nsngiAu-unnAu 2564) Audidusssudnw drlnSeuinensindnisu o 185

7119N159@1A N9 7 AU Taudunusnunszulrunisanaulatiseduminie QR Code t1u K PLUS
YBIFUNANSNANTING ANVNFLENNATUN
ArdAgy: Jadediudszaunisnain, nszuiunsinaulatissAdun, Arenslan

Abstract

The purpose of this research was to study the relationships between the service
marketing mix factors and the decision making process to pay for products with QR Code via
K PLUS of Kasikorn Bank, Si Yaek Tossakan Branch. The research population was the
customers at Kasikorn Bank, Si Yaek Tossakan Branch who were using K PLUS Pay. The
research subject was selected using the survey sampling method. The instrument used for
data collection was the questionnaire. Frequency and percentage were used for analyzing
the marketing mix factors and decision making process to pay for products with QR Code via
K PLUS Pay of Kasikorn Bank, while mean, standard deviation, Independent sample t-test
and one-way ANOVA analysis were performed to compare the level of opinion, divided by
personal factors, in the decision process to pay for the product with QR Code via K PLUS Pay
of Kasikorn Bank Finally, Pearson Product Moment Correlation Coefficient was performed to
test the relationships between marketing mix factors and decision making processes in using
QR Code through K PLUS Pay of Kasikorn Bank.

Findings were as follows the different personal factors as gender, occupation and
monthly income did not affect the customers’ decision to pay for products with QR Code
via K PLUS Pay of Kasikorn Bank. However, differences in age and education level of the
customers affected their level of opinion on the decision to pay for products with QR Code
via K PLUS Pay of Kasikorn Bank at a significant level. Results also show that all 7 aspects of
the marketing mix were related to the decision to pay for the products by QR Code via K
PLUS Pay of Kasikorn Bank.

Keywords: The service marketing mix factors, The decision making process to Pay, QR Code
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