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Abstract

This research “Design and Development of Light Stick (Bong) for Fan Clubs
in the Context of Thailand”, aims to (1) examine the needs of Thai Girls’ Love
(Y-series) fans regarding the use of light sticks (bong) and (2) design and develop a light
stick that aligns with those needs within the Thai context. A mixed-method research
design was employed. Qualitative data were collected through in-depth interviews
with Y-series fans, while quantitative data were gathered from a purposive sample of
100 Thai fans who follow Korean artists and have experience using light sticks. The
study also analyzed the design features of light sticks from 10 internationally popular
K-pop groups to serve as a reference and guideline for developing new prototypes
suitable for the Thai market. The findings revealed that the most influential factors
affecting purchasing decisions included value for money (89.0%), durability (85.0%),
functionality (81.0%), and aesthetics (77.0%). Based on these findings, three light stick
prototypes were developed. The third design concept received the highest expert
satisfaction rating, with an average score of 4.56 out of 5.00. This concept effectively
integrates symbols reflecting Thai fan identity with modern functions. relevant fan
symbols with modern smart features. The recommendations from this research can
be applied to product development in the Thai entertainment industry, especially
product design that creatively responds to the emotional and cultural needs of the

target group and has added economic value in the future.

Keywords : Light Stick (Bong), Fan Club, Y-Series, Thai Entertainment Industry, Fandom
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