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Abstract

This study, titled “Design and Development of Thai Amulets into ARTTOY,”
aimed to study Thai amulets and design and develop ARTTOYs from Thai amulets.
Targeting Thai Generation Y, the study employed a mixed-method approach,
collecting quantitative data from questionnaires (300 participants) and qualitative
data from interviews with three experts. The quantitative findings revealed that most
participants purchased amulets for personal use though online channels, mainly for
spiritual purposes. Design and attractive appearance were the main factors influencing
purchase decisions, and amulets were often placed on work desks. Belief-related
preferences were ranked as follows: Financial success, career advancement, love, and
health. The corresponding animals were fish (86.5%), horse (90.1%), swan (55.4%), and
turtle (83.5%). The most preferred ARTTOY characteristics among Generation Y were
“cute and vibrant” (76.6%) and 1:1 scale (8-10 cm) (58.1%). Based on the analysis,
the researcher designed four prototype ARTTOY figures using the above auspicious
animals. Experts suggested that while Thai amulet-inspired ARTTOYs have market
potential, challenges remain in communicating with those who hold traditional
beliefs. It was recommended to create shared identify for the four figures incor-
porating Thai cultural symbols such as tricolored cloth gold leaf, or yantra and to
emphasize storytelling to build credibility and faith. In conclusion, designing ARTTOYs
from Thai amulets shows potential for transforming Thai wisdom into creative prod-
ucts that appeal to the younger generation. Combining belief with modern design

and storytelling can enhance both economic and emotional value
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