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Abstract

The objective of this research was to study the factors
affecting the use of a mobile application to reserve a hotel and
a trip through the Expedia platform. The findings found that the
factors affecting the use of the mobile application to reserve
a hotel and a trip were 1) designing mobile applications to be
easy to use, simple, stable, secured, and creating good user
experiences, 2) offering

the best price and variety of products, and 3) providing

the fast and accessible channels for customer services.

In addition, the results could be the guidelines
for improvement of Expedia’s mobile application and ser-
vices to provide user experience and satisfaction with accuracy
and efficiency.

Keywords Mobile application, User Satisfaction, Expedia platform
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