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Abstract

The research aims to examine the factors
affecting The Intention to Use Medicine Smart Vending
Machine Kind of Telepharmacy Purposeful sampling

techniques selected 400 people who have naver used

Medicine Smart Vending Machine and The sample group
is people who live in condominiums or apartments in
Bangkok. An online questionnaire was used as a tool
to collect data. Afterwards, data were analyzed using
descriptive statistics. and use inferential statistics
Including confirmatory factor analysis (CFA) and structural
equation statistical analysis (SEM) to study variables.
The results of the research found that there are
factors that have a direct effect on the intention to use
generic medicine vending machines. Remote pharmacy
consultation form (Telepharmacy) A direct factor with
a positive effect is the perceived ease of use. As for the
factors that have a positive indirect effect It affects the
intention to use technology. By factors Service quality
has the greatest impact, followed by system quality that
has a negative impact. The results of this research can
be a guideline for those who will invest and those who
will develop the system. To recognize the need to use

automatic home medicine vending machines.

Keywords: Telepharmacy, Smart Vending Machine,

Household remedies, Structural Equation Model
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