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Abstract

This research aims to study the levels of opinions regarding procurement, inventory
management, marketing and sales, as well as performance evaluation (financial and
non-financial). It also seeks to examine the relationships between these factors and business
performance among restaurant and dining business operators in Bangkok and its metropolitan area.
The study employs a quantitative research approach with a sample size of 300 respondents.
Data were collected through both direct and online questionnaires. Descriptive statistics such
as percentage, mean, and standard deviation were used, along with regression analysis to examine
relationships between variables. The results revealed that the majority of respondents were female,
under the age of 30, held a bachelor’s degree, and operated Japanese restaurants. Most sourced
their ingredients from hypermarkets such as Lotus, Big C, and Makro, and stored them in freezers.
In terms of opinion levels, procurement, inventory control, and performance evaluation (financial
and non-financial) were rated at the highest level, while marketing and sales were rated at a high
level. All hypothesis tests showed statistically significant results below the threshold, indicating

that all proposed hypotheses were accepted.
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Model Unstandardized Standardized t Sig.

Coefficients Coefficients

B Std. Error Beta
1 | (Constant) 1.481 202 7.338 .000
procure 147 .045 162 3.241 .001
Inventory .088 .044 .098 1.993 .047
Market 414 .042 523 9.762 .000
Dependent Variable: Financial
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Model Unstandardized Standardized t Sig.

Coefficients Coefficients

B Std. Error Beta
1 [(Constant) 2.466 261 9.446 .000
procure -212 .059 -211 -3.616 .000
Inventory 314 .057 317 5517 .000
Market 312 .055 .355 5.690 .000
a. Dependent Variable: Financial
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