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Abstract

This research aims to study the levels of opinions regarding procurement, inventory
management, marketing and sales, as well as performance evaluation (financial and
non-financial). It also seeks to examine the relationships between these factors and business
performance among restaurant and dining business operators in Bangkok and its metropolitan area.
The study employs a quantitative research approach with a sample size of 300 respondents.
Data were collected through both direct and online questionnaires. Descriptive statistics such
as percentage, mean, and standard deviation were used, along with regression analysis to examine
relationships between variables. The results revealed that the majority of respondents were female,
under the age of 30, held a bachelor’s degree, and operated Japanese restaurants. Most sourced
their ingredients from hypermarkets such as Lotus, Big C, and Makro, and stored them in freezers.
In terms of opinion levels, procurement, inventory control, and performance evaluation (financial
and non-financial) were rated at the highest level, while marketing and sales were rated at a high
level. All hypothesis tests showed statistically significant results below the threshold, indicating

that all proposed hypotheses were accepted.

Keywords: Procurement, Inventory Management, Marketing and Sales, Financial and Non-Financial
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Model Unstandardized Standardized t Sig.

Coefficients Coefficients

B Std. Error Beta
1 | (Constant) 1.481 202 7.338 .000
procure 147 .045 162 3.241 .001
Inventory .088 .044 .098 1.993 .047
Market 414 .042 523 9.762 .000
Dependent Variable: Financial
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Model Unstandardized Standardized t Sig.

Coefficients Coefficients

B Std. Error Beta
1 [(Constant) 2.466 261 9.446 .000
procure -212 .059 -211 -3.616 .000
Inventory 314 .057 317 5517 .000
Market 312 .055 .355 5.690 .000
a. Dependent Variable: Financial
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Abstract

This research aims to compile and analyze stories from the memories of local people
in Thai-Cambodian border areas and to present guidelines which can be used to develop border
communities. Fieldwork information was collected through interviews by the Subdistrict Administrative
Organization. Thirty villagers with specific relevant experience were selected to be interviewed.
The data were analyzed according to the theory of biography research. The results of the study
provide information about the arrival of Cambodian refugees into the camps at different periods and
with diverse groups of Cambodians, along with interactions between the refugees in the camp and
Thai people at border areas. When the refugee camps were closed, the majority of people were
deported back to Cambodia. Only a small percentage had the right to emigrate and live in third
countries. The results of group discussions with representatives of local administrative, educational,
and cultural departments yielded guidelines for using research results for development. In the
short term, the community disseminates information through social media to help it to become
more well-known, with an aim to emphasize the importance of the border area as a place with
sentimental and memory value. In the long term, the community will build learning centers, monuments,
accommodations and souvenir shops for visitors because former immigrants and those
who have worked with the camps come back to visit the place regularly throughout the year.
Nowadays, the community is seriously progressing forward on social communication via Facebook,
Tik Tok, and Instagram. At Sa Kaeo, the Khao | Dang Learning Center was established and in

Chanthaburi, the bunkers have been preserved. Both of these places have expanded the
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legacy of memories and developed the area into a source of learning about local history.
To ensure longevity of learning, local schools have added local history subjects to the educational

curriculum to narrate the history of their hometown and to formulate it as part of national history.
Keywords: Memory, Khmer Refugees, Refugee Camps, Thailand-Cambodia Border.

Introduction

This research was conducted in response to the Social Engagement strategy of
Srinakharinwirot University (Sa Kaeo Campus) on the issue of social services in the area where
the university is located to ensure that spatial operations are in line with national strategies
and policies in advancing towards Sustainable Development Goals (SDGs) according to the principles
of University Social Engagement. This represents a mission relationship that consists of joint thinking,
alliances and partnerships. Partnership creates mutual benefits in the area of those involved since
knowledge is given and learning occurs together and has a measurable social impact in the area.
This research therefore focuses on studying the area of Sa Kaeo Province where the university is located
(Srinakharinwirot, 2021, p. 23).

Sa Kaeo Province is a province in the border area. The current spatial context consists of
flat landscapes, rice fields, and agricultural areas. It is a forested mountainous area. The area looks
peaceful today. If anyone passes by and talks to the villagers, they will find out that an important
event took place in the local area decades ago as this border area was once a bustling refugee camp.
Khao | Dang Camp is an area that continuously appeared in the media from 1975-1993 in regard to
the issue of refugee camps. A representative of the local Subdistrict Administrative Organization said in
an interview that the area that used to be a refugee camp is still important to local people in terms
of the memories of local people. When you invite local people to tell stories about immigrants,
you will find that it is a very interesting story. Furthermore, what is very interesting is that some
of the Cambodians who used to live in refugee camps have now moved to western countries.
They still bring friends and family members to visit the land that was once a refugee camp to
recall their memories. Thai people on the border therefore came up with the idea to develop this
memory space into a learning resource and a historical tourist attraction, which is in line with the goal of
the research project; to benefit the people in the area and their needs based on the local history.

A border area is a diverse social and cultural area. It is an area that is meaningful for national
safety and security. Knowing about borders and developing border communities is therefore important
to the nation (Thongkanarak, 2008, p. 29). Thailand and Cambodia share a border of approximately 798
kilometers in length. About 40 years ago, the border areas housed refugee camps. The border areas

have stories to be told about their communities in the days when they were refugee centers. Those
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who had direct experience at that time are now getting older. anf many who experienced life in the
refugee camps today are at a very old age age. If recollections from such people are not collected
now, it may be difficult to find living immigrant storytellers in the coming years.

Therefore, this research aims to interview people who can share their experiences during
the time when the refugee camps were in place, with great assistance from the Subdistrict
Administrative Organization in selecting and contacting people with experience and giving consent to
convey information to the research project. This research is interested in the villagers’ spatial perspectives
regarding the current conditional problems of the area, where the area conditions presented by
authorities are different from those described by the villagers. People who have lived in the area
for a long time know the backeround of the area. For example, the area of Prasat Sdok Kok Thom is
presented as a national museum or a historical park, according to official information. The site is
a Hindu religious place based on the beliefs of the ancient Khmers. However, the local version explains
that Prasat Sdok Kok Thom was once a place of refugees from the civil war in Cambodia and used
to be a community of Khmer immigrants. It was a meeting area for Thai border people and Khmer

immigrants in the form of a bustling border trade market.

Figure 1 The Baray of Sdok Kok Thom (It was a field of chili and basil trees).

Source: Author

During 2007, the researcher surveyed the area around Prasat Sdok Kok Thom by following
the guidance of local people. The villagers took the researcher to see fields of basil and fields
of chili. Villagers conveyed their memories about the events at the time when many Khmers had
come to use the area around Prasat Sdok Kok Thom. After the Khmer people left the area, there
were plenty of chili and basil trees remaining there (Chalerm Suntun, interview, 8 August 2020).

This is because the Khmer refugees used chili and basil as ingredients. As a result, chili and basil
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waste was scattered around the residential area until it became a field of chili trees. However,
the area nowadays is a water pond (baray). When the researcher went to explore the routes and
the border area of Sa Kaeo province, the villagers pointed out where the refugee center used to
be. The place used to be a bustling trading market with Khmer immigrants, where hundreds of
thousands of immigrants stayed together for nearly 20 years (Siripen Yenijit, interview, 8 August 2020).

The research revealed that the information told by local people gives an idea of the area’s
conditions and its importance. If there is no such information and explanation, it would be difficult to
notice how important the things we see today were in the past.

In its current condition, the area has only mountains, forests and fields, without any indication
that it used to be a bustling area. Memories of the bustling area are things that cannot be seen by the
eyes, but they are vivid in the memories of those who were there at the time. Some villagers who
knew the stories have already died. Therefore, ‘memories’ are significant in terms of their form since
they could fade, or their transmission might not be possible, and they may be lost along with the
person who holds them if no studies, surveys or interviews are conducted to keep records of their
experiences. The memories of villagers are the history of the community, which are a part of national
history. The transformation of local history into national history helps to build the understanding of
diverse communities with both narrow and wide perspectives, allowing people in younger generations
to know and understand the background of their locality. Consequently, gathering information from
biographies is important for communities and nations (Baddeley, 1999, p. 19).

The purpose of this research is to study the stories of people in the Thai-Cambodian border
areas. The study of oral history is beneficial in terms of its essence as the information is obtained from
local people. Telling the story of their locality is an opportunity for ordinary people to participate in
writing local history. This will complement the history of the nation, which may differ from the history
written by people in the capital city, which generally focuses on the history of the elites instead of
the general public. The researchers are interested in conducting a study by employing a qualitative
method based on biographical research concepts and theories (Robert, 2002, p. 52).

This research employs field data from interviews with people who described situations in
the area that occurred in the past in order to communicate with people nowadays and build an
understanding among them regarding the origins of the historical features in the area. Storytelling
conveys memories which are linked to a place. The research aims to show that the collective memory
of people in the Thai-Cambodian border area is linked to events that happened in the area and are
linked to the practices of local people. What people remember has become history that is inseparably
related to the area. This connection reflects the great importance between living space and the way

of life and aspects of the social life of the local people.
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The study of memories is valuable in reviving the collective consciousness of the local people.
It is performed to strengthen the locality with local historical and cultural roots (Walliphodom, 2011,
p. 11-12). The results of this study can lead to a better understanding of local identity which can be
used to revive people’s memories, perspectives, ways of life, culture and beliefs, as well as prevent
such information from being lost over time. The development of local communities through local
stories is a study method performed in order to obtain information for usages in various fields. It can be
improved by transforming its results into community development guidelines in order to strengthen and
maintain social and cultural stability in the border areas, enhancing the conditions of the
border areas so that the communities have a better quality of life based on local identity.
This local study aligns with the Thailand 4.0 policy to drive Thailand towards prosperity, security and
sustainability in preparation for changes in the culture of existence and changes in the culture of learning
(Sikkhabundit, 2017, p. 4).

Objectives

1. This research aims to study the memories of people in regard to refugee camps (1975-1993)
in the Thai-Cambodian border area at Sa Kaeo and Chanthaburi provinces.

2. This research aims to use local memories as information and topics in small-eroup meetings

with local people to seek ways for local development by using space and memories as the basis.

Research Methodology

The objectives of this research project are to collect stories about Khmer refugees and
refugee camps from the memories of local people on the Thai-Cambodian border in Ta Phraya
district of Sa Kaeo province and Pong Nam Ron district of Chanthaburi province and to present
guidelines for developing the way of life of Thai-Cambodian border communities. The scope
of the research project focused on the memories of local people on the Thai-Cambodian border
to allow people to share their memories of the Khmer refugee camps located there, which was from
around 1975-1993. By 1975, the Khmer Rouge invasion of Phnom Penh and Cambodia had begun,
and 1993 saw the end of this period, when all refugee camps along the Thai-Cambodian border
officially closed.

The qualitative research method was carried out in accordance with the following procedure:

Step 1: Conduct a literature review to examine the concepts and theories of biographical
research, the concepts of ethnicity and nationalism and the concepts of development;

Step 2: Study and analyze narratives based on local people’s memories by conducting
fieldwork studies in the border provinces of Sa Kaeo and Chanthaburi and using observation methods

and in-depth interviews with the key informants to gather information;
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Step 3: Conduct content analysis in accordance with the concepts and theories of biographical
research. The expected benefits from the research project are the story narratives gathered from the
memories of local people in the Thai-Cambodian border communities of Sa Kaeo and Chanthaburi
provinces, and the knowledge gained about the historical background of local communities and
experiences of local people, leading to a better understanding of thoughts and perspectives toward
life and individuality as well as social and cultural interactions between insiders who resided in the

border areas and outsiders.

Concepts and theories employed in the research

This study is consistent with Connerton’s (2010, p. 38) work on the concept of memory
by Maurice Halbwachs, a famous French philosopher and sociologist, on the concept of collective
memory. Connerton proposed a theory of memory that highlights the importance of people’s
memories which he called ‘collective memory,” a profound, delicate and meaningful assessment
of the information shared by people. People in society have collective memories; they have
stories about past events that they perceived. Connection and reproduction is facilitated by retelling
the story, linking it to people in the present day in order to allow them to see the overall picture
of a particular event and to understand the situation in the past, which in turn is connected to what
is happening in the present.

The results of the research in collecting the villagers’ narratives of memories and stories help
villagers to participate in sharing memories together. This is a joint way of telling local history and
expressing their pride in the locality in which they have been raised. Storytelling superimposes
historical time onto a place. It is the collective experience of many people which is always a topic
for villagers to talk about. The villagers have various local stories to tell to visitors. It is the continuation
of local stories which creates value for the local area. Nowadays, when villagers want to talk about the
importance of villages and communities, the story about when the village was used as a refugee camp
is stillimportant. Locals mention that the place was once used as a refugee camp to help Cambodians
fleeing war. Even though the majority of the narratives are about Khmer people, local villagers have
their own identity in every story they tell. The site of the former refugee camp is the embodiment
of memory that connects present life with the past. The formation of identity in the present derives
from the roots in the past. Therefore, recurrent telling is a creative production of memory since it is
a strong link between the past and the present. It can be used to interpret or create identity, as well
as explain knowledge, create better understanding, and clarify past events, which could have some
effects in the present. It is a creative memory; it gives an extremely clear picture of the relationship

and history of people in the past and present in a particular area.
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Biographical Research: Memories and narratives about life

Brian Roberts (2002, p. 15-16) proposed that biographical research is a method of studying
life, experience, and history from memory through retelling stories and gathering evidence from
individuals. Each person has a story in regard to his or her life. The various stories that are told
by people sharing the experiences of communities becomes the history of the society and of the
nation. Biographical research is a form of qualitative research as it explores the overall picture of
small units, such as communities, as well as bigger units, such as societies, nations and international
alliances. Biographical research concepts and theories are focused on personal life experiences.
Storytelling based on what people have seen and touched, according to their memories of the
time, is valuable, important and very interesting. Writing about life stories is very broad and includes
the use of memories, autobiographies and diaries. A case study on personal life and data depends
on the focus of the study (Smith, 1994, p. 287). If viewed from a historical perspective, it presents
history according to word of mouth. Looking at it from a psychological perspective, it is a study of
influences on the perceptions, conceptions and interactions of people (Yow, 1994, p. 167). The study
of life stories has become a complement to analysis of life experience and individuality. It relates to
social groups, situations, and events (Lieblich et al, 1998, p. 8-9).

Biographical analysis is an understanding of science that begins with individual curiosity. Doubt
is an abstract idea that must be tested and resolved with empirical data. From a psychological
viewpoint, knowing how a person experienced life leads to an understanding a person’s perceptions
and cognitive concepts (Josselson, 1995, p. 31-21). Another important aspect of biographical
research is that the researcher must know how to integrate many disciplines. Hastrup (1992,
p. 127) stated that memory is a time that can be remembered, recounted, and explained by
reminiscing on past experiences. Memories are the result of past experiences and the things that are
remembered, and how they were viewed. What did people do? What was his/her role? How did people see
themselves? Past memories affect thoughts and actions that occurred and may continue to occur
in the future (Baddeley, 1999, p. 19).

The results of the study

Memories of people in regard to Khmer refugees on the Thai-Cambodian border
The literature review reveals historical information about Khmer immigration before and after

1975, which affected the situation in the border area. The number of Khmer refugees had been rising

in the early 1970s as a result of the Cambodian civil war, which was due to conflicting democratic

and communist ideologies. King Norodom Sihanouk was removed by a coup d’état carried out by

the military commander General Lon Nol. The policies of Lon Nol’s government were ‘pro-American’,

and its primary mission was to combat the expansion of communism. The fighting then turned into
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a civil war (Hein, 1995, p. 22-25 and Vickery, 1986, p. 19-21), which eventually led to a large number
of refugee problems (Bull, 1983, p. 10-12). Finally, the Lon Nol government was defeated by the
Khmer Rouge communists. Due to the hardships of the living conditions under the rule of the Khmer
Rouge, especially starvation and disease, many Khmers decided to emigrate and fled the country, with
hundreds of thousands of them seeking asylum in Thailand (Wright, 1989, p. 39) (Kamm, 1998, p. 249).
The Khmer Rouge remained in power for around four years. In the meantime, Khmers Heng Samrin
and Hun Sen sought help from Vietnam to overthrow the Khmer Rouge, leading Vietnamese soldiers
to victory in capturing the capital of Phnom Penh on January 7, 1979 (Buakamsri, 2004, p. 129). Heng
Samrin became the head of the government and Hun Sen still holds political power in Cambodia
today (Chandler, 2000, p. 222-225 and Vickery, 1986, p. 42-43).

During 1979-1993, different political factions joined together to form a Khmer government in
exile. It consisted of King Sihanouk and the Khmer Serei and was supported by the United Nations
(Theerawit, 1981, p. 11). In 1988, the United Nations pressured Vietnam to withdraw its troops from
Cambodia and established the United Nations Transitional Authority in Cambodia (UNTAC) to be
responsible for the 1993 election. After that year, Cambodia became officially known as the Kingdom
of Cambodia (Klintworth, 1989, p. 9). Sihanouk became the king again, while Hun Sen was appointed
as prime minister. King Sihanouk later abdicated, and he died in October 2012. His son succeeded him

on the throne as King Sihamoni.

Refugee Camps along the Thai-Cambodian border

After the Khmer Rouge occupied Phnom Penh, refugee camps were established between
1975 and 1993. High-ranking members of the Lon Nol government fled from Cambodia to Thailand
by air with assistance from the US operation ‘Eagle Pull’. At that time, all foreigners were ordered to
leave the country and Khmers were continuously escaping from Cambodia across the Thai-Cambodian
border. In response to the situation, Thai authorities initially established operation centers for
displaced persons in June 1975. Many small huts were built in the border areas, whereas
refugee crisis relief meetings were held in Bangkok. Various volunteer organizations worked with
governmental bodies, including the Thai sovernment, the United Nations High Commissioner for
Refugees (UNHCR) and the International Committee of the Red Cross (ICRC). The United States
defined the term “refugee” for the Khmers as a person fleeing due to fear of the communist regime
(Robinson, 1998, p. 22). The UNHCR offered voluntary repatriation options to the refugees, but the
refugees rejected them. The UNHCR and the USA then proposed a plan for refugee resettlement in local
areas. However, Thailand announced a policy of refusing asylum seekers looking to resettle on Thai
territory. In the first half of 1979, nearly 200,000 Khmers entered Thailand (Robinson, 1998, p. 44-50).
In mid-November 1979, the Thai authorities and the UNHCR built a large refugee camp at ‘Khao-I-Dang’.
The refugees at the Khao-I-Dang Holding Center were able to resettle in a third country because
they had been granted refugee status as determined by the UNHCR (Feith, 1988, p. 26). The refugee
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problem abated when Vietnamese forces withdrew from Cambodia in early 1989, and several
Cambodian political parties signed the Paris Peace Agreements in October 1991. A Cambodian national
election was also held in 1993 under UNTAC supervision and all refugee camps in Thai-Cambodian
border areas were closed in March 1993 (UNHCR, 2000, p. 96-7).

Figure 2 Refugees and volunteers at Kao | Dang Holding Centre.

Source: Colin Grafton (1980)

Figure 3 Refugees at Kao | Dang Holding Centre 1979-1993.

Source: Suttipong Jongkolnee (2025)
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Memories of the Border People about Khmer Refugees and Camps

Old Khmer means people who initially migrated to the Thai-Cambodian border areas before
1979. They were already aware of the fact that Phnom Penh would be controlled and people would
be in trouble. Among them were families of officials of the Lon Nol government, who were middle
class to upper class people, not ordinary people. Khmer people who still remained in Cambodia were
those who were concerned about their assets and preferred not to flee the country. Many of them
believed that Cambodia would not face a severe situation or were confident that the Khmer Rouge’s
ideology would serve the country better by reducing the inequalities between social classes. The UNHCR
and Thailand defined the difference between the old Khmer and the new Khmer as follows.
The Khmers who immigrated to Thailand before 1979 were categorized as “old Khmer”, and
“new Khmer” is the term used for those who arrived in the kingdom after 1979. The old Khmers were
granted the opportunity to resettle in a third country,unlike their new Khmer counterparts. The old
Khmers and the new Khmers were also placed in different refugee camps (Robinson, 1998, p. 69).
The Thai border villagers referred to the immigrants who came under the regime of Sihanouk and Lon
Nol as “white Khmer” because they were from the democratic government while those who escaped
from the Khmer communist regime were called “red Khmer.” Thais from Koh Kong were called “black
Khmer” based on the color of their clothes (Naris Sawasdee, interview, 11 February 2020).

During the first phase of Khmer immigration into Thai-Cambodian border areas, Thailand allowed
the Khmers to temporarily stay in public places that could accommodate them, such as schools and
temples. Later, temporary shelters and refugee camps were built. The Khmers who had relatives, friends
or acquaintances living at the border were asked to live with those groups of people. However, after
the refugee camps were completed, all Khmer migrants were ordered to remain only in the camps,
without being allowed to engage with Thai villagers. Manee Sommutwong (interview, 14 December
2019) said that in 1975, she was studying at Khlong Yai School. When her school became a house for
the Khmers, she had to study at a hygienic base instead.

Sing Sommutwong (interview, 14 December 2019) told about the fate of the Khmer immigrants
after the Khmer Rouge had seized power. Khmer people who fled Cambodia were able to avoid being
forced into labor by the Khmer Rouge. The Khmers who escaped came to the Thai border, where many
of them were granted the opportunity to resettle in third countries. When the Khmer Rouge came to
seize Pailin city, some of her siblings decided to escape. They arrived at the border camps and were
eventually sent to the USA. Today, the Khmers overseas still come back to visit the border areas in
Sa Kaeo province although much of the environment has changed into land and forest. Nevertheless,
images of the old days are still vivid in the memories of their early lives.

The new Khmers, who crossed the Thai-Cambodian border after 1979, were people who had

suddenly fled from Cambodia. Nichada Somwan (interview, 8 December 2019) explained that these
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Khmers were the most weary-looking. They looked starving, and they seemed unwell. At such time,
Thailand had to help them for humanitarian purposes. Since the new Khmers were considered as
members of the Khmer Rouge, they had no chance of settling in third countries. Many countries set
criteria to discourage the Khmer Rouge because of their atrocious behaviors.

Life conditions in Khmer refugee camps meant that many refugees lived in the camps for
many years. Some children stayed in the camps until they became teenagers. Thai education agencies
provided teaching and learning to the children and youths in the camps. Thai teachers taught Khmer
students in the Thai language while Khmer teachers taught them in the Khmer language, and foreign
language courses were also available in the camps as preparation for those who intended to travel
abroad. Naris Sawasdee (interview, 11 February 2020) said that he used to work as a teacher in a camp.
Many Khmer children in border areas were able to speak Thai. Surprisingly, a theater for a theatrical
performance was also built inside the camp. There were some activities, particularly those based on
dance and performance practice which were provided to relieve stress. These activities included Khmer
dance performances and Khmer-Chinese operas.

The lives of the local people during the time of refugee camps are learned about through
interviews. People shared their memories of what they had experienced and what they had seen.
Wanee Puphiluek (Interview, 5 March 2020) said that people in Ta Phraya district were familiar with
the Site Two camp, which was commonly known today as ‘“Tubtim Siam 03.” When all refugee camps
were closed, Thai authorities then built border self-defense villages. This is in contrast to the time
of refugee camps when activities between small Thai businesses and refugee centers at the border
were very active. The Thai currency was mainly used as the currency of trade. During the first phase of
immigration, in around 1975, some immigrants even used gold as currency. The Khmer people
gathered together in Site Two after several small camps were closed. The camps were finally closed

in 1993 after almost 20 years.

Guidelines for the sustainable development of communities.
Guidelines for the sustainable development of communities were derived from the results of
in-depth interviews with local sages and people who played roles in education, administration and

culture.

Proposal 1: to conduct a public hearing to survey the villagers’ needs in order to leam about weaknesses and
strengths and to create a development plan.

Thanaphon Treechart—local culture expert (Interview, 11 August 2020) suggested that
community development must inquire into the needs of people in the community. In this matter,
a community representative from Thap Thai Subdistrict, Ta Phraya District, Sa Kaeo Province,
Anunchai Puphiluek (Interview, 5 March 2020), said that the community wants to develop the area
into a space for memories. Local people want to build a place that explains what happened in

the past in order to encourage people to recall the old days when there were evacuation centers.
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The project was inspired by Khmer people who had lived in refugee camps on the Thai-Cambodian border.
They continually return to visit the places of their memories, despite living in different countries across
the European and American continents. The community welcomes visitors throughout the year.
The locals eventually decided to provide facilities and knowledge sources, and even to replicate buildings
in the way they used to be when people lived in refugee camps. Wanee Puphiloek—Community
Culture Department (Interview, 5 March 2020) said that many Cambodians who had been in refugee
camps have returned to visit the area that used to be a camp. People come back to see, revisit and
reflect about the place where they used to live, including the important places in their memories such

as the Site Two Camp and Khao | Dang Camp.

Proposal 2: to conduct research studies to benefit the border communities.

Siriphen Yenjit—a community representative for education (Interview, 9 August 2020)
suggested that work must be done step-by-step. The first step is to research data, collect data,
categorize and compile the data for ease of usage. In this case, it is necessary to consider in what form
should local stories be preserved and how they should be published through media. This must be
completed in regard to conservation, promotion, continuation, and development. Dissemination of
information must be done in every possible way. We can publish in social media, social
networks, websites, etc., and must organize activities, training, seminars, activities to promote
the learning. Ananchai Puphiloek—the head of the Subdistrict Administrative Organization (SAO)
(Interview, 5 March 2020) said that some local information has been published via social
media such as Facebook to open space for awareness to the world. The SAO hopes that it will be
an effective and widely-recognized channel. People can also easily access information since it is
convenient and quick to communicate. Nowadays, the SAO has been posting pictures and
descriptions regarding the area of the camp Site Two and Tubtim Siam 03 project in both Thai and Khmer
via its Facebook account. Pictures of Khmers around the world who came back to visit the area of old
refugee camps throughout the year were posted on social media and received a lot of attention from

Khmer people around the world.

Proposal 3: to provide a modern learning centre and related materials for the communities.

Wanee Puphiloek (Interview, 5 March 2020) who works for the community in the field of
culture says that the local Subdistrict Administrative Organization has collected old photos and related
materials for the modern learning centre project. The SAO has been posting information on social
media. The SAO uses social media because it is convenient to create promotional materials via this
platform. Most importantly, this method does not require too much cost, but the results are highly
effective. SAO staffs have been uploading many pictures about life of the Khmer refugees in the camps,
which are mostly rare pictures. Pictures of life in the past have a lot of meaning. When Cambodian
people who have experiences in refugee camps see the pictures, it certainly has a great impact on their
feelings. The pictures do not require much explanation, but people who have shared such experiences

will understand immediately.
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Proposal 4: to preserve people’s memories for future generations.

The memories of local people are valuable things that must remain for the next
generations. They must be preserved, inherited, and managed in order to maintain the learning.
Naris Sawadee and Pratchaya Sangkhawanich (Interview, 11 February 2020)—the village’s teacher
expressed the opinion that local schools must teach local stories in social subjects since students must
know about their local history. Yang Wandee (Interview, 12 January 2020)—the village philosopher of
Khlong Yai Subdistrict said that the stories about life in the past are very interesting and can add value
to the local community. In this regard, local development can focus on what is missing and should
be brought back. Many people want to experience the old days so a local project to build a refugee

house will serve as a learning resource for the community and visitors to study, learn and reminisce.

Proposal 5: to sustain local memories by enriching and adding value to them.

Development will be stabilized and sustained by adding value. Therefore, refugee camp
projects have emerged. In the past, SITE 2 was a place that held valuable memories for those who
had lived there before. When local people understand it, it can create value for the local area in terms
of tourism and the economy. Jan Bunphul (Interview, 8 December 2019)—the sub-district headman
stated that the project must be completed with the cooperation of the villagers since the projects
should benefit the villagers in return thus making the project more sustainable. Many villagers have
come up with suggestions on repairing and restoring memorials, such as restoring a bunker since it will
serve as evidence of the situation actually happening in the area. This is beneficial for the locals in

terms of tourist and local development.

e

Figure 4 Ban Klong Yai’s bunker, Chanthaburi

Source: Author



" £OE oF 3 JOURNAL OF DESIGN,
I I INNOVATION -@ MANAGEMENT AND 37
fmsRaT ' ’ TECHNOLOGY INNOVATION

Proposal 6: to encourage a sense of recognition in regard to the value of community memories.
Siriphen Yenijit (Interview, 9 August 2020) suggested that collective consciousness is important.
Some villagers dig up antiques for their own business, and we had to ask them to sell only duplicate
pieces and to keep value pieces. Some of the donated antiques will be displayed in community
museums. In the past, Ta Phraya villagers used to dig antiques, but now people have more of a
conservation mind-set. They understand that having treasures buried in the ground means the land
has value in terms of culture and history. Villagers who were conscientious also brought the antiques

to the temple as they did not regard them as personal property.

Proposal 7: to learn from the past to build the future of communities.

Anunchai Puphiloek (Interview, 5 March 2020) stated that the Tubtim Siam 03 Project is a
project that can be said to have learned from the past to build immunity for the future. The area of
Thap Thai Village was used as a center for receiving refugees from the war in 1979 (SITE 2) but the
Oriental Army has now established Thap Thai Village as a self-defense village along the border. The
village establishment is designed to be easy to manage, maintain, and protect. One rai of land was
allocated to each family as a living space, and another 20 rai of arable land was also allocated. All
houses were built by the government based on the same plan. Wanee Puphiluek (Interview, 5 March
2020) stated that Tubtim Siam 03 is a border self-defense village area. The main purpose is for people
to stay in villages to protect the area and prohibit Khmer immigrants from entering the area. It is an
incentive for people to come and settle on the border. The project gave veterans rights to local people

who do not have a place to live and volunteers who want to settle in the border area.

Figure 5 Kao | Dang Learning Centre

Source: Author
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Proposal 8: to enhance the importance of local people’s memories at national and international levels
to represent the cultural heritage of the communities.

The Thap Thai Subdistrict Administrative Organization (SAO), Ta Phraya District, has a plan
to elevate local issues to important matters of national interest at the international level because Site 2
and Khao | Dang refugee camp are large camps that appeared in the movie “The Killing Fields” (1984),
a film about the Khmer Rouge regime in Cambodia. It was directed by Roland Joffé and produced by
David Puttnam. The SAO has a project to build a community learning centre and a museum about
the refugee camps. The project is considered as part of local history, national history and also world
history. This is an important memory for the local people and it is a part of the world’s memory.

It complements the study of history, politics, and international relations with facts from real historical areas.

Conclusion.

During the years 1970-1993, an important situation occurred at the Thai-Cambodian border
and many stories still remain in the memories of local people. This study gathered the memories
of local people on the Thai-Cambodian border in regard to Khmer refugees and refugee camps. The
Khmers who immigrated to Thailand before 1979 were called “old Khmers” and those who arrived
after 1979 were called “new Khmers”. The old Khmer group were considered for resettlement in
a third country before the latter. The old and new Khmers were placed in different refugee camps.
At first, Thailand used schools and temples as temporary shelters for them before later building
refugee camps. After the Khmer Rouge seized power in Cambodia, the world learned about what
had happened in Cambodia from the Khmer refugees, and some refugees were granted the
opportunity to settle in foreign countries. The new Khmer group who came to the Thai-Cambodian
border after 1979 were in worse condition than the previous group. In the Khmer refugee camps,
children were provided the opportunity to study many school subjects, with Thai teachers teachingin
the Thai language and Khmer teachers teaching in the Khmer language. Courses in foreign languages
were also available at the camps as preparation for those who intended to settle in a foreign
country. Vocational and professional skills training was also provided inside the camps and theaters
were also established there for leisure and recreational activities. Several border people said they
were satisfied with the refugee camps because the refugee camps created more opportunities to
earn income. The UN paid rental fees to landowners, which was another benefit in addition to their
farming income each year. The villagers also had a better quality of life at that time because of
infrastructure development; many new roads were constructed, electricity and water systems were
developed, and people enjoyed abundant goods and supplies. The Tubtim Siam Project built houses

and provided land for veterans’ families so that they could live in the border area and help to protect it.
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Discussion.

Analysis of people’s memories and life stories through biographical research has
clearly highlighted the importance of the area in which they lived. Through the stories told by local
people, we can learn about their stories, experiences and other memories. The results of the
interviews provide an overall picture regarding the impacts that conflict had on people at the border.
It also reminds us that border areas are areas where political ideas potentially clash. Border areas were
easilyinfiltrated by Communist ideologues. In particular, the Sa Kaeo-Ta Phraya border was seen as
a red zone since it was the area where the Communist terrorist faction has infiltrated.

Ta Phraya was thus a conflict area between the ideologies of democracy and communism. The
Ta Phraya people faced many fears, especially fears caused by the communists, and later, fears caused
by Thai military officers carrying out operations to wipe out the communists. They feared repercussions
from being in a war zone between various political groups from both inside and outside the country. Due
to the aforementioned circumstances, border security increased as border areas became global
focal points for helping the Khmer migrants. The bustle of the border made it difficult for Thailand’s
communist terrorists to maintain its stronghold at the border area for long. Hundreds of thousands of
Khmer refugees were placed in Site Two centers.

Refugee camps at border areas also received assistance from international organizations.
Thai border people benefited from land rental and border trade, leading border people to have
good incomes, which encouraged growth in the border economy. Consequently, border people had
a better life. After the immigration center was closed, the Tubtim Siam Project was designed to
create stability and peace of mind for local people, making them confident in the security of
their lives and property, and providing a secure future for the next generation. Currently, border
people are no longer viewed with suspicion by outsiders as people living in red zones. The border area
transformed from a remote, hard-to-reach area into a bustling area with many people living there.
Outsiders came into the border area in large numbers and Cambodian refugees gathered in border areas.
Various groups of officials from many countries, including Thai and foreign agencies and dignitaries,
took turns to visit the refugee camps. Media around the world were also interested. News from the
border was spread across the world through media. The interests and importance of the border was
not limited to the local area, but became a problem that is discussed on the world stage.

The research results remind us that border areas are important in terms of strategic space.
Border people who have gone through dangerous events learned from the experience and grew
stronger. People and border areas continue to function as a fence that protects against foreign threats

and b Border peace can be seen as an indicator of national peace and security.
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Recommendations for further research

Even though Thai-Cambodian border does not have the same immigration problem as in the
past, a number of Cambodians still enter Thailand for economic and educational reasons, according
the research of Chhon (2019, pp.55-59), who studied Khmer people living along the Thai border in the
area of Khok Sung, Sa Kaeo Province. The life of Khmer people in Thai territory and the Thai border is
therefore always an issue for study.

Suggestions for further research on the Thai-Cambodian border include the following. Border
work should be studied in depth, such as the Thai-Cambodia land border problem, Thai-Cambodian
maritime boundary problems in the Gulf of Thailand, which are overlapping maritime areas claimed
by both Thailand and Cambodia.

Problems with bomb disposal in the Thai-Cambodian border area, welfare and assistance for
families of deceased border people Injured or disabled, cross-border illegal acts related to human
trafficking, weapons of war and drugs, and developing transportation and cross-border transportation
systems for the sustainability of the economy, trade, tourism, pilgrimages, and health-related businesses
to support the aging society in the Indochina region are also possible subjects for further investigation.
The border area is a political conflict area where many incidents have occurred. Research to study
border development guidelines from the perspective of people outside the group should be consistent
with the development needs of people in border areas.

The past still affects the feelings and behavior of people in the present. In addition to holding
exhibitions to educate the public, Khao | Dang Center has organized an annual merit-making ceremony
to remember those who passed away. This merit-making event is an effective way to communicate
with Thai and Khmer people in the area. Making merit according to Buddhist principles heals the mind,
calms people’s hearts, and cultivates generosity and sharing. People come together to make society

strong, creating a strong community landscape.
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Abstract

This research is a qualitative study aiming to 1) examine the current state of the sharing
economy business in tourism, 2) explore the economic, social, and legal contexts influencing the
sharing economy business in tourism, and 3) propose management strategies for the digital and
post-pandemic era. Data were gathered through in-depth interviews and focus groups with private
sector stakeholders, sovernment agencies, academics, tourism representatives, and local communities.
Findings reveal the rising popularity of sharing economy business, especially in food services,
transportation, and accommodation, driven by convenience and changing consumer behavior.
However, challenges remain, particularly in regulatory clarity, management, and quality control.
To strengthen the sector’s sustainability and competitiveness, the study recommends developing

clear legal frameworks, specialized governance structures, and standardized quality measures.

Keywords : Sharing economy business, tourism management, strategic management approach

Introduction

The sharing economy has transformed the global tourism industry by offering alternative
services in accommodation, transportation, and food through digital platforms (Botsman & Rogers,
2010; Cheng, 2016). It has rapidly gained momentum in recent years, especially within the tourism
industry by leveraging digital technologies to facilitate the exchange of goods and services between

providers and consumers. This model has been widely adopted in accommodation services through
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platforms like Airbnb and in transportation via services such as Uber and Grab. The growth of these
platforms reflects a shift in consumer behavior with tourists seeking affordable, convenient, and
unique experiences (Zervas et al., 2015). However, the rise of sharing economy business has impacted
traditional tourism businesses, particularly legally regulated accommodations with a decline in revenue,
especially during the COVID-19 pandemic (Hossain, 2020). However, despite their benefits and rapid
expansion, the sharing economy business operates in a regulatory gray area, leading to challenges
related to legal oversight, competition with traditional businesses, and service quality standards, which
can affect service quality (Edelman & Geradin, 2018). Without appropriate regulatory frameworks,
the continued growth of these platforms may compromise service standards and the long-term
sustainability of destinations. It is important to distinguish between two transformative forces
influencing the tourism industry nowadays: the digital age and the post-pandemic era. The digital
age refers to the ongoing evolution of business models driven by technology, which is characterized
by widespread adoption of digital platforms, mobile apps, and big data in service delivery. On the
other hand, the post-pandemic era signifies the period following the COVID-19 outbreak during which
tourism businesses have had to adapt to new health standards, shifts in consumer expectations,
and the need for greater business resilience. While these forces are interconnected, they stem from
distinct drivers, which are technological advancements versus socio-economic disruption related

to heal, and require different strategic responses.

In Phuket, a major tourism destination in Thailand, sharing economy business has
gained popularity due to its affordability and convenience, appealing to both tourists and local
communities (Dolnicar, 2019). The rise of sharing economy platforms has resulted in a significant
increase in the number of available accommmodations, affecting local hotels and leading to a loss in
tax revenue. While the sharing economy offers new opportunities for both entrepreneurs and tourists,
it faces challenges in regard to the lack of clear regulations and standards, which could affect the long-
term sustainability of the tourism industry. (Zervas, Proserpio, & Byers, 2017). Governments and tourism
authorities worldwide have struggled to balance the benefits of the sharing economy with the need
for regulatory oversight and destination management (Frenken & Schor, 2017). Therefore, this research
aims to explore the aforementioned issues in regard to the Phuket tourism industry with a focus on
how to manage and regulate sharing economy business to minimize negative impacts on traditional

tourism operations and to enhance management efficiency in the digital age and post-COVID era.

Research Objectives
1. To examine the current situation of sharing economy business in Phuket’s tourism industry.
2. To analyze the political, economic, social, technological, environmental, and legal contexts

related to sharing economy business in the tourism industry.
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3. To propose management strategies for sharing economy business in Phuket’s tourism industry

categorized according to long-term digital transformation trends and post-pandemic recovery needs.

Literature Review
Concept of Sharing Economy

The sharing economy has reshaped many industries including tourism by offering
alternatives to traditional services such as accommodation, transportation, and food. In tourism,
the sharing economy is defined by peer-to-peer (P2P) platforms which allow individuals to
share goods and services directly with consumers, bypassing traditional businesses (Botsman &
Rogers, 2010). These platforms have grown significantly, driven by consumer demand for more
affordable, convenient, and unique experiences (Cheng, 2016). The development of digital technologies
such as mobile applications, real-time booking systems, Al recommendations, and user-generated
content has fueled the growth of the sharing economy in what is commonly referred to as
the digital age. This era is characterized by rapid technological innovation and the increasing
integration of digital tools into everyday life, which has enabled sharing platforms to scale
rapidly and reach global audiences. The study of Lutz and Newlands (2018), highlishted the growing
popularity of platforms like Airbnb. However, consumer segments within the sharing economy
vary, with some tourists preferring the personal touch of private accommodations while others are
attracted by lower cost. This segmentation is critical in understanding how sharing economy
business is reshaping the tourism business. According to Zhang et al. (2025), tourists increasingly seek
experiences that are more personalized and reflective of local culture, which is often provided by sharing
economy businesses. However, the rapid rise of sharing economy platforms has led to challenges for
traditional tourism, particularly hotels, which have faced revenue declines as some platforms offer lower
prices (Fang, Ye, & Law, 2016). The post-pandemic era further intensified these challenges as the
COVID-19 crisis brought heightened awareness of health and safety, shifting tourist behavior and
accelerating the need for contactless service, enhanced hygiene measures, and business resilience.
Such new expectations forced sharing economy platforms to adapt quickly to maintain user trust and
operational continuity. Furthermore, the rapid growth of the sharing economy has raised concerns about
regulatory oversight, legal compliance, and the enforcement of service quality standards which could
affect both consumers and businesses in the tourism sector (Edelman & Geradin, 2018). Nevertheless,
sharing economy platforms are fundamentally transforming the tourism industry, making it essential

for scholars and industry professionals to examine their impact more closely.

Management Strategies for Sharing Economy Business in the Tourism Industry
The continued growth of sharing economy business in tourism calls for effective

management strategies that ensure their sustainability and address regulatory challenges.
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According to Cakmak, Lie, and McCabe (2018), one key strategy is fostering collaboration between
sharing economy platforms and local authorities to establish a balanced regulatory framework
which would ensure legal compliance, tax collection, and fair competitive while preserving the
flexibility and innovation that characterize the sharing economy. In the digital age, embracing advanced
digital tools is essential for enhancing customer experiences and optimizing operations. Platforms
increasingly use data analytics to understand consumer preferences, forecast demand, and personalize
services, resulting in improving competitiveness and enhanced customer satisfaction (Frenken & Schor,
2017). Post-COVID, tourists have become more conscious of health and safety, making it essential for
sharing economy platforms to implement strict hygiene protocols and demonstrate their commitment
to consumer protection. In addition, sustainable practices should be integrated into the business
models of sharing economy platforms. Sigala (2017), emphasized the need for businesses to adopt
eco-friendly policies, such as reducing carbon footprints and promoting local sourcing, which aligns
with the growing consumer demand for environmentally conscious travel options. Furthermore,
platforms should ensure that they are contributing positively to local communities, especially in terms
of supporting local businesses and promoting community-based tourism (Fang, Ye, & Law, 2016). Finally,
fostering collaboration between sharing economy businesses and traditional tourism entities can lead
to mutually beneficial outcomes. Combining the strengths of both sectors can provide tourists with a
wider range of services while reducing the tensions between these two business models (Edelman &
Geradin, 2018). For example, hybrid models that incorporate elements from both sectors could help

to bridge the gap and create a more cohesive tourism ecosystem.

Concept of Value Co-Creation (VCC) in the Sharing Economy and Tourism Industry

Value Co-Creation (VCC) is a fundamental concept in the sharing economy where consumers
and service providers collaborate to create value together rather than simply exchanging goods and
services, emphasizing the active role of consumers in the production of services and experiences
(Prahalad & Ramaswamy, 2004). VCC in a tourism context refers to the collaboration between tourists,
local communities, and service providers to create unique and personalized experiences that benefit
all parties (Pera, Viglia, Furlan, & Fedele, 2016). In the tourism industry, VCC is particularly relevant as it
allows for more flexible, personalized, and authentic experiences. Tourists are not passive consumers
but are actively involved in creating the experiences they seek, often through interactions with hosts
or service providers (Sigala, 2017). For example, some platforms enable tourists to connect with hosts
who offer not only accommodation, but also local experiences, such as guided tours or cultural
exchanges, creating a sense of mutual value (Cheng, 2016). The digital age has significantly accelerated the
adoption and effectiveness of VCC in tourism. Digital platforms provide the infrastructure that facilitates

seamless communication between tourists and providers, supports real-time feedback mechanisms, and
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enables personalized service customization based on user data. According to Lutz and Newlands (2018),
some platforms allow consumers to engage directly with service providers, where their preferences and
feedback influence the experience and, consequently, the value derived from it. This type of co-creation
helps to build a stronger connection between the consumer and the destination, leading to higher
satisfaction and loyalty (Heo, 2016). Nevertheless, the success of VCC depends on the quality of interaction
and the ability of platforms to manage relationships effectively. Poor communication, misunderstandings,
or unmet expectations can detract from the co-creation process and lead to negative experiences for
both tourists and service providers (Pera et al., 2016). Therefore, it is essential for sharing economy
platforms in the tourism sector to develop mechanisms that facilitate and enhance the co-creation
process while ensuring high service standards. In the post-COVID era, VCC is particularly important
as tourists now seek more authentic and personalized experiences that meet their evolving needs
and preferences, which is crucial to the recovery of the tourism sector. As Cheng (2016) suggested,
tourism platforms must integrate VCC principles to maintain competitiveness and relevance in the
digital age.

Although the existing literature has explored the development of the sharing economy,
management strategies, and value co-creation in tourism, most studies tend to focus on global or
Western contexts with a significant gap in knowledge in specific regions, particularly in Southeast
Asia. Furthermore, few studies have integrated the three dimensions of trends, strategies, and
co-creation within a single framework that captures the post-pandemic realities encountered
by tourism businesses in Thailand. Current research may overlook how these concepts play out in
community-based tourism settings where local culture, informal networks, and regulatory
ambiguities heavily influence business practices. Therefore, this study addresses these gaps by exploring
the sharing economy in Phuket’s tourism industry by highlighting how local businesses navigate digital
transformation, co-create value with tourists, and adopt management strategies that align with the

evolving demands of the digital age and the post-pandemic era.

Research Methodology

1. Research Type: This research employed a qualitative approach to examine the impact of the
sharing economy on the tourism industry in Phuket. The methodology included semi-structured in-depth
interviews and focus group discussions to understand the current state of the sharing economy and
to explore relevant contexts.

2. Population and Samples: A purposive sampling technique was employed to select
key informants and stakeholders with extensive experience and direct involvement in Phuket’s
sharing economy. The key informants were carefully categorized into four groups: 1) private sector/

business representatives to provide firsthand information on operational challenges, market trends,
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and strategic responses within the sharing economy business environment; 2) the government sector to
understand the regulatory environment, compliance challenges, and efforts to balance innovation with
public interest; 3) tourism agencies in Phuket as they influence tourism development and marketing
strategies, and 4) academic representatives to provide analytical insights and to contextualize findings
in regard to existing theory and empirical evidence.

2.1 In-depth interviews: the sample consisted of key informants who had at least five years’
experience in the tourism industry in Phuket and were directly involved in the sharing economy.
26 participants were selected from four groups: the private sector/business representatives, government
and tourism related-agencies, tourism agencies in Phuket, and academic representatives.

2.2 Focus group discussion: The sample consisted of stakeholders who had at least two
years’ experience in the tourism industry and were directly impacted by the sharing economy. The 15
participants were designated into three groups: the private sector, the government sector, and tourism
communities.

3. Research Instrument: This study employedsemi-structured in-depth interviews with questions
focused on Phuket’s tourism industry experiences, challenges and impacts and a discussion framework
for the focus group.

4. Data Collection

4.1 In-depth interviews were employed to gather detailed insights from key
informants, particularly those with extensive experience in the tourism industry in Phuket. The semi-structured
interviews were conducted face-to-face or via digital platforms, depending on the participants’
availability.

4.2 Focus group interviews were conducted with experts and stakeholders
directly affected by the sharing economy in Phuket. These groups consisted of individuals
with at least two years’ experience in the tourism industry. The aim is to identify common themes,
challenges, and perspectives related to the sharing economy from different sectors, including
the private sector, the government sector, and tourism communities.

5. Data Analysis: This research employed two key data analysis techniques as follows.

5.1 Interpretative analysis was conducted based on recorded interview data, drawing
insights from observable phenomena and multiple related events. Data triangulation was applied to
enhance validity, and irrelevant or inconsistent data were eliminated.

5.2 Thematic analysis was used to systematically categorize and synthesize data. This process
involved collection, classification, organization, summarization, and conclusion drawing from in-depth

interviews and focus group discussions.
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Findings

The semi-structured in-depth interview informants in this study were selected from four key
stakeholder groups involved in the sharing economy in the tourism industry in Phuket. A total of 26
participants were interviewed comprising twelve individuals in managerial, ownership, or shareholder
roles, nine experts or consultants, and five individuals in operational roles. Notably, the majority of
informants (21 out of 26) were in managerial or expert positions, ensuring a balanced representation
of strategic and industry insights. Although the operational group was smaller, their contributions did
not impact the quality of data due to their professional knowledge and experience directly related
to the tourism industry in Phuket. All informants had extensive experience in the tourism industry
with the majority (12 participants) having between 11 and 15 years’ experience. A smaller group
(7 participants) had 16 to 20 years’ experience, while six participants had 6 to 10 years’ experience, and
one participant had more than 21 years of experience. None of the informants had less than 5 years’
experience in Phuket’s tourism industry. These informants demonstrated a high level of familiarity
and understanding of both traditional and sharing economy business in Phuket’s tourism industry as
many had lived and worked in the province for extended periods. Furthermore, a total of three focus
group discussions were conducted, representing key sectors involved in tourism in Phuket. These
included eight different commmunity-based tourism groups, six relevant government agencies in Phuket,
and eight participants from the private sector in tourism-related businesses affected by the sharing
economy, including representatives from transportation services, restaurants, and accommodation
businesses. The researcher analyzed the findings from the in-depth interviews and the focus group
discussions based on the main research objectives and each objective was explored through two types of
qualitative analysis: 1) thematic analysis, which identifies patterns across responses, and 2) interpretative

analysis, which presents participants’ views and reasoning.

Objective 1: To examine the current situation of sharing economy business in the tourism industry.
Interpretative Analysis: The findings from the in-depth interviews revealed that the
emergence of sharing economy business in Phuket’s tourism industry has brought substantial
shifts, especially during the COVID-19 era. Most informants noted a surge in demand for these
services as consumers sought alternatives that were perceived to be more accessible, safer, and
more cost-effective than traditional businesses. A hotel executive stated, “During the COVID-19
period, the demand for alternative service businesses increased and sharing economy services
became more accessible. They met consumer needs, attracted more users, and were perceived
as safer and more convenient.” Informants also emphasized how the pandemic accelerated digital
adoption, leading to the normalization of platform-based tourism services. One entrepreneur noted that

digital platforms had become “a default entry point for consumers,” underscoring a major behavioral
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transformation post-pandemic. Moreover, the focus groups pointed out that the popularity of sharing
economy business was driven by four main factors: the convenience of online platforms,
the limitations of traditional businesses in service availability, efficiency, and safety, a greater variety
of products and services at competitive prices, and faster service delivery and reduced waiting times. However,
stakeholders also identified challenges and limitations: regulatory uncertainty for the absence of clear
legal frameworks, government policies, and tax regulations, which creates operational challenges and
service quality and safety risks in the form of inconsistent service standards and potential safety concerns.

Thematic Analysis: From the focus group discussions and interviews, the advantages and opportunities
of sharing economy business were consistently highlighted and can be summarized into three core themes:
1) convenience and accessibility by providing easy, fast, and diverse service options aligning with evolving
consumer lifestyles, 2) adaptation and technological advancement to encourage existing operators to adapt
and apply new technologies, benefiting both service providers and consumers, and 3) market expansion and
competition to create opportunities for small businesses, to redistribute market share, and to stimulate
competition and investment.

Both the interpretative and thematic analyses confirmed the significant rise of sharing
economy business during and after COVID-19, driven by convenience, accessibility and digital adaptability.
Interpretative analysis revealed internal insights in regard to business agility, platform trust, and changing
service models. Despite different focuses, both analyses underscored that the sharing economy has

altered service delivery, competition, and customer expectations in Phuket.

Objective 2: To investigate the political, economic, social, technological, environmental, and legal
contexts related to sharing economy business in the tourism industry.

Interpretative Analysis: The findings from both in-depth interviews and focus group
discussions revealed that stakeholders shared similar perspectives on the enabling and constraining
factors affecting sharing economy business in Phuket’s tourism industry. Participants viewed the
sharing economy as closely intertwined with wider structural and policy frameworks, especially as the
industry adapts to rapid technological change and post-pandemic recovery. Informants consistently
emphasized that the evolution of the sharing economy was not only directed by market dynamics,
but also by institutional, legal, and socio-political forces that either facilitate or hinder its growth.

Thematic Analysis: The contextual findings were categorized across six dimensions.
1) Economic context: stakeholders identified three main impacts of sharing economy business as
increased business competition and investment opportunities, encouragement for businesses
to adapt and integrate technology into tourism operations, and the stimulation of the tourism
market by broadening economic participation. 2) Social and cultural context: respondents

expressed two dominant viewpoints as the necessity for adaptation to digital lifestyles and the role of
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sharing economy business in fostering societal learning and mindset shifts. 3) Technological context:
sharing economy business was seen as highly dependent on the strength of digital infrastructure.
Perspectives on technology were categorized into two points: the readiness and modernity of
Thailand’s technological infrastructure for business operations, and the need for businesses and individuals
to enhance technological literacy and adaptation. 4) Political context: respondents answered three
main aspects: the significant influence of political governance on business operations, criticism of
Thailand’s political system as a barrier to business growth, and suggestions for granting Phuket special
economic zone status or increasing local government authority in managing and regulating businesses.
5) Legal context: two main concerns were revealed. Firstly, existing regulations are slow, complex,
and outdated, and secondly, legal loopholes and conflicts of interest hindered effective governance
and enforcement. 6) Environmental and regulatory context: three main areas were emphasized:
the potential benefits of establishing a special tourism economic zone or decentralized authority,
the need for improved knowledge management, data systems, and technological infrastructure led
by the government, and the necessity for legal reforms and policy development to support the growth
of sharing economy business.

Findings from both analyses revealed consistent challenges and opportunities across
PESTEL dimensions. Thematic analysis identified six contextual domains which include regulatory gaps,
digital adaptation, and economic inclusion while Interpretative analysis explored stakeholders’
deeper concerns which included legal loopholes, governance limitations, and calls for decentralization.
This suggests that the analyses display a shared view that the sustainable growth of the sharing

economy requires synchronized reforms across policy, technology, and local governance systems.

Objective 3: To propose management strategies for sharing economy business in the tourism industry
in the digital age and the post pandemic landscape.

Interpretative Analysis: Findings from in-depth interviews and focus group discussions revealed
a strong consensus among stakeholders on the need for strategic management approaches tailored
to the realities of the digital economy and the long-term implications of the COVID-19 pandemic.
Informants consistently stated that while the sharing economy presents immense opportunities
for innovation and inclusivity in the tourism sector, its continued growth depends on responsive
governance, local empowerment, and digital capacity building. Stakeholders viewed the pandemic as
an accelerant for platform-based business adoption, which further emphasizes the urgency of adaptive
and forward-thinking strategies.

Thematic Analysis: The study revealed that participants from all three focus groups shared
views that were consistent with the findings of the in-depth interviews regarding recommendations

for managing sharing economy business in the tourism industry in the digital economy and COVID-19
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era. The findings presente three key recommendations for managing sharing economy business in
the tourism industry: 1) a regulatory framework by establishing specific laws and policies at the
national level to govern sharing economy business, 2) a special economic zone and taxation
by designating Phuket as a special economic zone to allow local authorities to collect taxes for
regional development, and 3) service improvement and standards by enhancing service quality
by implementing standardized safety measures, environmental sustainability practices, and utilizing
Big Data for effective management.

Both the interpretative and thematic analyses revealed consistent views across stakeholders
on key strategies for managing sharing economy business in the digital and post-pandemic era.
The three shared priorities include: 1) a regulatory framework for clear, updated laws, and national policies,
2) a special economic zone and taxation to support Phuket’s designation as a special zone with lo-
cal tax authority, and 3) service standards and digital tools with the emphasis on improving service
quality safety, and use of Big Data. While the interpretative analysis provided advanced perspectives into
governance challenges and policymaking gaps, the thematic analysis highlighted grassroots needs, digital
literacy, and the role of community empowerment. Together, both analyses point to the importance
of integrating top-down regulatory reforms with bottom-up support for inclusive, tech-enabled tourism

development.

Discussion

From the research findings, there are three points of the discussion that align with the
research objectives. Firstly, the study indicated that sharing economy business in the tourism
industry has gained increasing popularity with both local communities and tourists utilizing these
services frequently. This trend is evident in food delivery, transportation, and accommodation
services. These findings align with the study by Ladcharoen and Kraiwanich (2019), who examined
the use of sharing economy applications in Thailand and found that the platforms reduced operating
costs and increased convenience and network expansion. The advantages included convenience, easy
accessibility, a wide range of options, lower prices, and alignment with digital lifestyles.
This support the findings of Chongviriyachornchai, Chantanapha, and Piriya-kul (2020), who emphasized the
influence of the sharing economy in terms of benefit sharing, network relationships, and the freelance
profession on career commitment. However, there are disadvantages and limitations of sharing economy
business in the tourism industry that include the lack of legal reputation, unclear government
policies, service inconsistency, and safety concerns. This finding is consistent with Khowwilaikul’s
(2018) study which analyzed legal issues related to civil liability in sharing economy business and
found that there were no laws in place to regulate or govern the legal relationships between parties

involved in the sharing economy, nor were there legal principles to oversee this business. Thus,
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the significant finding is that Thailand lacks legal measures to support and regulate sharing economy
business through digital platforms. Secondly, the context surrounding sharing economy business in
the tourism industry encompasses six dimensions: economic, socio-cultural, technological, political,
legal, and environmental factors. This supports the effectiveness of the PESTEL (Political, Economic,
Social/Cultural, Technological, Legal, and Environmental) analysis framework (Johnson, Scholes, &
Whittington, 2008). PESTEL analysis is a valuable tool for understanding the overall environment
in which a business operates, allowing stakeholders to assess opportunities and threats in the area.
Through this analysis, businesses can plan to take advantage of opportunities while minimizing
potential risks. Therefore, this research confirms the relevance of PESTEL analysis in assessing the
external environment for sharing economy business in the tourism industry. The current legal
framework for managing sharing economy business in Thailand’s tourism industry is slow,
complicated, and outdated, with significant legal gaps and vested interests involved. This aligns with the study
by Wansuth, Vichasilp, and Klarkkaew (2021), which examined the challenges posed by the growth
of the sharing economy system. Their research concluded that managing the tourism industry to
find balance and reduce the problems associated with the sharing economy should include
legal and regulatory improvements such as ensuring legal tax payments and reform to improve
regulations and consumer protection. Thailand’s political and governance system may have a
negative impact on the operations of sharing economy business despite the potential positive effects of
restructuring the management system on the administration of sharing economy business in the tourism
industry. This aligns with the study by Theerakosolpong (2020), who analyzed New Public Management
(NPM): The contractual relationship in the form of outsourcing and the sharing economy. The author
argued acainst the role of the government as governance in the sharing economy focuses on the
private sector’s role in providing public services and the benefits of the sharing economy including
information sharing, organizational processes, and the external processes of public service deliv-
ery. Hence, the government’s role in the sharing economy must consider both cost-efficiency and
equity and fairness, which remains unclear in the context of Thailand. This view is also supported by
the study of Cakmak, Lie & McCabe (2018), who suggested emphasizing the role of the government
and resources within the framework of law and investment. Furthermore, a favorable environment
for sharing economy business relies on knowledge management, data management systems, and
the provision of technological infrastructure by the government. This aligns with the study by Lutz &
Newlands (2018), which explored consumer groups within the Airbnb sharing economy system.
This research emphasized the importance of Big Data in managing businesses in the sharing economy.
In addition, the study by Cakmak, Lie & McCabe (2018), which investigated networks of entrepreneurs
in Chiang Mai, Thailand, operating in the informal tourism sector, revealed that such businesses

effectively meet the demand for innovative products and services, highlighting the importance of
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academic data, legal frameworks, and relevant resources. Lastly, the study proposes three key principles
for managing sharing economy business in the tourism industry: establishing national regulations and
policies, designating Phuket as a special economic zone with a local tax system, and improving the
service system through standards, safety measures, environmental friendliness, and Big Data. These
recommendations align with Watthana (2020), who highlighted regulatory gaps in Thailand’s sharing
economy laws, leading to negative impacts like reduced traditional business income, dissatisfaction in
local communities, lack of consumer protection, and lost tax revenue. Additionally, research by Fang,
Ye & Law (2016) and Heo (2016) stressed the need for policies to address employment, income, and
service standards while Chanthiwatsarakit (2017) examined the economic and social impacts of sharing
economy models. These studies support the proposed management principles.

From the integration of all three research objectives, this study contributes new
knowledge to the management of sharing economy business in the tourism sector in the context of
digital transformation and post-pandemic recovery. The findings reveal that while sharing economy
business offers significant economic and social benefits such as accessibility, innovation, and
inclusivity, it also presents challenges related to legal ambiguity, inconsistent governance, and ser-
vice standards. The research confirms that effective management requires a holistic understanding of
contextual factors, the decentralization of regulatory authority, and data-driven policymaking. The study
therefore proposes an integrated management approach that balances innovation with regulation, and
central oversight with local responsiveness to highlight the importance of adaptive policy frameworks,
stakeholder collaboration, and the strategic use of technology in structuring the sustainable future of

sharing economy business in tourism.

Theoretical Integration

The findings of this study resonate with theoretical frameworks that examine how
tourism businesses adapt under digital disruption and crisis conditions. First, the concept of digital
resilience (Pan et al., 2024) offers a useful aspect to understand how sharing economy business
enhances the ability to weather a crisis through digital technologies, platforms, innovation, and decision
making. The emphasis on Big Data, digital literacy, and infrastructure investment observed in this
research aligns with digital resilience strategies that promote long-term adaptability and sustainability.
Second, the advance of hybrid tourism models which blend traditional tourism services with
flexible sharing economy platforms (Abdalla et al., 2025) is reflected in the integration of informal
providers and peer-to-peer platforms into the tourism value chain. These models support more
personalized, localized, and often sustainable travel experiences, which are well-suited for both
digital transformation and evolving post-pandemic consumer behaviors. Third, the study’s emphasis

on strategic responses to health and safety concerns, legal gaps, and market restructuring aligns with
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literature on crisis-driven innovation in the service sector (El-Said et al., 2024). This body of research
underlines how external unpredictable circumstances can be catalysts for systemic change and
policy reform. Collectively, the research offers an insightful understanding into how sharing
economy businesses in tourism navigate the dual pressures of digital stimulation and pandemic recovery.
This integrated perspective advances current debates in tourism management, platform regulation,

and innovation policy.

Conclusion

This study highlights the growing popularity of sharing economy business in Thailand’s
tourism industry, particularly accelerated by the COVID-19 pandemic. Both the opportunities and
challenges associated with this model, including its benefits such as convenience, accessibility,
and promoting technological adaptation, are revealed. However, it also identifies significant issues such
as the lack of regulatory frameworks, inconsistent service standards, and safety concerns. Thus, the study
proposes actionable recommendations categorized into two main areas: responding to long-term digital
trends and addressing post-pandemic realities. First, the long-term digital trends can be addressed by
enhancing platform efficiency, promoting digital literacy among both service providers and
consumers, and investing in strong data management systems and digital infrastructure to support policy
development, monitoring, and innovation. Second, the post-pandemic realities require rebuilding
traveler confidence through the implementation of standardized health and safety protocols,
supporting small and informal tourism enterprises in adapting to new market conditions and consumer
behaviors, and developing legal and policy frameworks that provide flexibility for emerging business
models while ensuring accountability and consumer protection. Importantly, this research contributes
to the understanding of the structural forces influencing the sharing economy in tourism. It underscores
the need for integrated, future-oriented strategies that balance innovation, equity, and sustainability

for more resilient tourism in Thailand and beyond.

Recommendations

First, future studies could investigate customer perceptions and expectations to explore
how the sharing economy business maintains service quality, safety standards, and customer
satisfaction in comparison to traditional tourism enterprises. Next, a deeper examination of the
displacement effect and adaptive strategies of traditional business on how the sharing economy
business affects hotels, tour operators, transportation services, and local employment would contribute
to policy discussions on industry regulation and co-existence. Furthermore, business resilience factors
of the sharing economy could be explored for the business’s adaptation with tourism seasonality,

crisis situations, and post-pandemic recovery strategies. Last but not least, as legal uncertainties remain
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a major challenge, future research should focus on how policy frameworks can evolve to address
issues such as taxation, consumer protection, and licensing. Comparative studies of different regulatory

approaches in various destinations could provide best-practice models for implementation.
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Abstract

This research aims to examine the structure and impact of cultural exchange activities
facilitated through the Advancement of Culture Residency program in Indonesia. The research
objectives are threefold: 1. to investigate the format of cultural exchange through art within the
residency program; 2. to explore the expectations, motivations, and participatory behaviors of the
program’s participants; and 3. to analyze findings and propose guidelines for the development of future
creative cultural initiatives. The study employs a qualitative case study methodology, with
content analysis used for data interpretation. The sample group consists of 16 participants from the
2024 residency cohort, including representatives from Poland, the Netherlands, Malaysia, Colombia,
Ecuador, Thailand, and Indonesia. Findings indicate that the primary activity of the residency
centered around the traditional Losari mask dance of the Losari community in Cirebon, West
Java. Participants’ expectations reflect key principles of self-determination theory, the desire
for autonomy, meaningful interpersonal connections, and a sense of competence. Furthermore, the study
emphasizes that successful development of such programs requires an integrated approach to place-based
learning, community-engaged, and sensitive to the diverse linguistic, cultural, and belief systems of
participants. The Advancement of Culture Residency functions as a safe and inclusive space for identity
exploration, intercultural dialogue, and mutual understanding. As such, it presents a valuable model

for fostering cultural consciousness both within and beyond local communities.
Keywords: Cultural exchange, Participation, Teaching process, Mask dance
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Abstract

The aims of this research were to study the STEAM EDUCATION for Develop the
Scientific Skills of Physical Science (Physics) course: The Magnetic Field. This research was a
Quasi-Experimental research design by conducting a pre-test and post-test comparison. The sample
was 27, 11th Grade Students (Non-Sciences and Mathematics Program) of Ratwinit Bangkaeo School;
Samut Prakan Province. They were purposive sampling. The research tools used in this study include:
1) STEAM EDUCATION lesson plans, consisting of 3 plans, 6 periods, and total is 5 hours and
30 minutes. 2) The scientific skills knowledge test with 10 multiple-choice questions. 3) The
science attitude assessment test with 10 questions. The analysis were descriptive statistics mean,
percentage, standard deviation and t-test for dependent samples. The results were as followed;
1) The average score of scientific skills of students before and after studying with the scientific skills
knowledge test: Magnetic Fields, before studying, the average score was 5.80 and after studying,
the average score was 6.98, with statistically significant at the level of .05 2) The average mean scores
of their pre-TOSRA and post-TOSRA to their science attitudes, with statistically significant at the level
of .05 3) the efficiency of the processing performance and the performance results (E1/E2) of the STEAM
EDUCATION lesson plans that of 85.89/83.21, which was higher than standardized criteria of 80/80.

Keywords: STEAM Education, Scientific Skills, Physical Science (Physics)
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Abstract

This research aimed to design and examine the effectiveness of the MindCraft Box activity
to foster spatial reasoning among primary school students. The research employed a Design-Based
Research (DBR) approach across three iterative cycles. The participants were 15 Grade 3 students
by purposive sampling. Research instruments included the lesson plan and activity worksheets,
observation form, interview protocol, student reflection form, and a rubric for assessing students’
work based on four dimensions of spatial reasoning. The result showed that iterative design
improvements enhanced the appropriateness and effectiveness of the activity. Specifically,
integrating On-Demand Classroom (ODC) media (40%) with Face-to-Face Classroom (FFC) discussion
(60%) helped students better understand the structure of three-dimensional shapes. The overall
rubric scores averaged 3.45 out of 4 (86.25%), indicating a high level of performance. The MindCraft
Box activity proved effective in fostering spatial reasoning and promoting self-directed learning

in primary mathematics classrooms.

Keywords: MindCraft Box, Spatial Reasoning, Blended Learning, Design-Based Research
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