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Digital Marketing Promotion for Promoting Community
Products Nong Yaeng Sub district, San Sai District,
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Abstract

The objectives of this research were 1) to study the problems
of community members in the marketing promotion of Nong Yang
community products, 2) to study the strengths of Nong Yang community
products, and 3) to study improvement methods and to promote
digital marketing of community products in Nong Yang Subdistrict,
San Sai District, Chiang Mai Province. The sample group consisted of
50 community product entrepreneurs in the area. The research tools
included structured interviews, focus group interviews, and participatory
action research (PAR). The researcher analyzed the data using the content
analysis method. The results showed that, firstly, the problematic
conditions were that members needed more knowledge and funding for
marketing promotion and to be more skilled in digital communication
technology. Secondly, the strengths of Nong Yang community products
benefit health with a non-toxic production process, such as mushroom
sausage and fermented mushrooms. Finally, the way to improve
products is to develop products and packaging to be attractive and meet
customers' needs. In addition, digital marketing should be promoted for

Nong Yang community products using expanding the market to reach
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targeted customer groups. Group members should facilitate consumers
to choose and purchase products by adding more channels to promote
products on social media. For example, the Facebook Fanpage has the
highest number of users and is pushing community products to be more

popular and meet the market's needs.
Keywords: Strategies, Digital Marketing, Community Products
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