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Online Marketing Mix Influencing Purchasing Decision
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Abstract

This article aimed to study customer behavior, online marketing
mix, and purchasing decisions toward Chokcharoensap Shop and
customer behavior and online marketing mix influencing purchasing
decisions toward Chokcharoensap Shop. The sample was customers
of Chokcharoensap Shop, which could not be specified number.
The data were randomly collected from 385 customers. The data
were analyzed by percentage, mean, standard deviation, and Pearson's
correlation coefficient. The research results were found as follows;

Most respondents bought bedding sets because there was
a variety of products. They purchased less than once a month and
decided by themselves. They only bought products online from
Facebook Fanpage via their mobile phone. The online marketing mix
was essential at a high level, and purchasing decision was significant
at an average level. The result of hypothesis testing at a significance
level of 0.05 found that customer behavior had influenced purchasing
decisions in terms of purchase channel, purchase frequency, online

purchase, and purchase tool. The result of multiple regression analysis
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found that the online marketing mix had influenced purchasing
decisions by about 77.1%

Keywords: Online Marketing Mix, Decision Making, Chokcharoensap Shop
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