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Abstract

The research aimed to 1) study the behavior of Thaksin
University students in Songkhla Province when using cafe services
and 2) study the marketing mix, which is a factor affecting this
choice. Quantitative research was used by surveying and collecting
questionnaires from the sample group of 389 Thaksin University
students. Convenience sampling was used.

The research results found that 1) Thaksin University students
use cafe services 1-2 times per week. Use the service during 16.00-18.00
hrs. The duration of using the cafe service is 1-2 hours. The service fee
is at most 80 baht per time. Use the service to eat in the shop and
mostly come with friends. 2) The marketing mix factors that affect the
choice of using the cafe service of Thaksin University students, Songkhla
Province, ranked first is product (X =454, 5D=0.71), followed by price
(X = 450, SD=0.73) and the last is marketing promotion (X = 4.05,
SD=0.80)
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