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Abstract

This research aimed to study consumer behavior, needs, and
intention to use, as well as the needs that affect the intention to use
the PEA VOLTA charging station. The population is 31,515 electric car
users in Thailand. The sample group was 395 people, selected by
quota sampling. The statistics used to analyze this experiment were
frequency, percentage, mean, standard deviation, one-way analysis of
variance, and multiple regression analysis.

The results showed that the majority of respondents were
male, aged between 38 and 48 years, held a bachelor's degree, had an
average monthly income of 22,001-32,000 baht, and were employed as
government officials or state enterprise employee, charged when the

battery level was below 25%, with a monthly charging fee of 1001-3000
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Thai baht. They used PEA VOLTA charging stations because they were
fully charged within a short time. With researched data from Google
Search, people are most satisfied with PEA VOLTA charging stations.
They decided to go to the charging station by themselves. They used
the service 3-4 times per month since it was cheap. The importance
of needs and intention to use the PEA VOLTA charging station was
high. The results of the hypothesis testing at the 0.05 significance level
found that consumer behaviors that affected the intention to use PEA
VOLTA charging stations were battery charging, charging cost, information
search channels, and impressive charging stations; furthermore, the
frequency of using the service. The results of the multiple regression
analysis at the 0.05 significance level found that demand can predict

the intention to use the service by 29.7 percent.
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melungu 542.310 330 1.643
Et 880.795 394
Aualumsldusnng
IENINNGY 100.723 67 1574 5154 000
melunga 100.761 330 305
Et 201.484 394 11N
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9NA5199 4 HANTIATIEAAY One-Way ANOVA Wudn 5913
wusned Aldarelunisuiadeliteu deamdunismdoyaiiiedndule
THusnsaaniidnuszaliiniivseivla uazanudlunisldvinsanise
Uszqlaifih PEAVOLTA fif p-value =.000 ynéh Bstfonnidn .05 vsngay
Tmdnssuuslaafiunandatuiilfenudilalduimaanisauseglai
PEA VOLTA uanginsiy

NAMSTARDUANNATIUT 2 Anudesnsinadeaudlaliuinig
anidauseqlndin PEA VOLTA

N3IATILNITONABELTINY (Simple Regression Analysis) U89
arusasnsitiasonusslaliuinisanisauszqlifa PEA VOLTA §
\naeTlun1snsI9EeUABUNSIASIE Regression el

MsuaNiaresAAAALADLTiNSNIEEfUULUUNG MInadey
ALUsUTILYBIMAaAAAe UlTE Nz LUUduIAL TR NANRA NMIVAdeY

msdudaszuesrinainiadou Winfu 1.749 (Durbin Watson fesiirog)
JENRINN 1.5 - 2.5)

mMsnagauUmLUsALdANEIRUS uedlneRasaa1na Tolerance
FaflAmnnnin 0.10 A1 VIF veaduys Sawidu 1.000 dsiandosnda 10
uan991 MuUsdaseiinuduiusiu ualdnelmandam Multicollinearity
Fadulumudonnasdesiuresnisldadnimszinisonaosiimuaei
Tolerance Aa9dA11INN31 0.10 §1SUAT VIF fiatioenin 10 (Vanichbuncha,
2007, p.84) A1 R A1 0.545 wlaimudsdanuduiusiuluszauuiunans
fusynsadusulsifszdumsiadunuut (nterval) wagdimsuanuas

wuuUnAdwihnsiasginisanneenygamudunausialy
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M15199 5 NaN1TIATISaRaBuTNvRIRUReINITdiNasaAuAdlalY
Usn1sanidaussqluidin PEA VOLTA

auddlaliusnisaaniisaussqladhh PEA VOLTA

AnUsdasy B SE  Beta t p-value Collinearity
(A7UADINT) Statistics

Tolerance VIF

fAsdl (Constant) 2057 .160 12.859 000
AuReIMsiusIsaanden 474 037 545  12.893  .000% 1000 1.000
Uszqlwlilh PEA VOLTA (X)

SE = 0.39544, F = 166.228, Adj R® = 0.295, R* = 0.297, R = 0.545

*laudAgynisadfnszav .05

9N 5 HanTAATEiannesdamIud fuUsAIFeINTS
ansnsanensaianusslaliuinmsanniisauszqli PEA VOLTA 1¢¥enay
29.7 (R = 0.297) dufiwmdedniosas 70.30 nantladedu sgnafituddy
neadRfisyiy 05 fsziuaanuduiuslussiudunaiaintudesay
54.50 (R = .545) Insfianueanaedousnasgilunsweinsaliviiiu 395
71 Tolerance Wiy 1.000 kag A1 VIF winiu 1.000

ynMAeTzianaeenganu annsadeuduaunsnisanoee

v
=1

NAZLULNINTFIY LARS
Y. = 2.057 + .545(X)
o ¥ mnefs enusdlaliuinnsanilSauszqlwih PEA VOLTA
X nefis anusiaanisliuinisaniidnuseqluih PEA VOLTA
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anUsieNa

Fnquszasdd 1 ilednwmgAnssuiuslae arueanis wagau
adlaldusnsaniisauseqladh PEA VOLTA

nsAnwngAnssuguilaa wudgneunuuasunudulngvisa
wuawmeIlouUnmeImMAefindn 25% daldanelunisnsasasudlninge
Wau 1,001-3,000 UM msﬁaaﬂaLﬁaé’mﬁu’lﬂ%’ﬁm3amﬁé’mﬂiz@1w%wmﬂ
%94119 Google Search tngli3nsanisauszqlvlih PEA VOLTA Lilo9a1n
s Ussiulaanniisauseqlidia PEA VOLTA snflan (denldanni
§ausqlaifia PEA VOLTA ilesannsiangn denndesiunuideues danuu

sTuesana (2566) wuhihdidmanensidenidanidunsasasusluindie
Tuannfuinmsiifu diduusnde mmmsasosudlnih waensidedovut
Andulaidenldaniiidauseqlndi PEA VOLTA fenues wagldusnisand
nUszqlih PEA VOLTA ifiouns 3 - 4 a% Samginssuduilnafidulunim
WAAUeBIAR Wil o ogsen (2563) Aind1ni1 MTTATIZiwgAnTIY
Huslnasemsrumvelds Welimsuidnvaanudoimsuazngingsy
nste/mslivestiuilan dneuilldasteliansadanagnsnsnanad
aansonevaussauiielavesuilaaldetnamnzay Jsusznousae
Who What Why Whom When Where How

sEAUANNABING FRauuuudeunuiiaudenisiusmsaniil
§nUsqlaiiin PEA VOLTA agfluseusnnyn 9 Bes Insnnudesnisuindian
Ao Honldusnisaniddnuseqlndia PEA VOLTA ins1gdaenisssasalil
Tienunsaldnisls sesasunfe eonltusnisaniddnuseqlnih PEA VOLTA
wedanUasnsielumstiuinis Seaedhiunsnaonndesiunguiirnusems
padUTuTes Maslow (1943) Tneuywdadiaudosmstuugumioded
Fudusionsdssindudiwuusn dande Anudesmsmiuvasadeile
arudesmstuiiuguldfumsnouaueud
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anudslalduinisvesinouuuvasuamegluszduunyndiu
Tnsameduanuitle sosanie funginssunisuensie umugeulmn
sotadua uagiumginssumsdoafeu SudilumamunAnues Zeithaml,
Parasuraman & Berry (1990) #ildasunedn mnuddlageidunisuandds
nslusmsfnarlugiduusn uaznanlfinenuidateduamisivilsy
Wiufsnuasdning wazanuasindnd fesduszneu 4 A Ae eruitlade
(Purchase Intention) fe msfifuslnadentduinisiiu 4 ludifuusn
sﬁaéaﬁmmsaazﬁauﬁqwqﬁmsumﬁammﬁﬁiﬂﬂiﬁ 2. WOANITUNITUBNAD
(Word of Mouth Communications) fie &wfifuslnananausiBasiieaiu
Meudns sdeilyaraduliuins Sahudessinnuesininives

Yo

Auslaald 3. mwgeulmisetademusian (Price Sensitivity) fis fuslana
lifitgmilurmedgliEnstunm duuilnraunsoseusvluneniion
wanmigshadu mamslsusnmstuaunsovhligusinaddniianela uas
4. waAnsIuNITedey (Complaining Behavior) fie fuslnnfesseuly
nsdififilan SsenaFesBeulnenseiugliuing viesesSoulusdindu 9
%QLﬂuﬂﬂii’mﬂzymﬁLﬁm%u

TaqUsrasdil 2 ednumginssufuslnafiinareauslaliuinig
an1idnuszgluilh PEA VOLTA nan1synaeuauufigiusianIsinsnennanu
wUsUsumaRenTisydutiodndny 05 wuh wainssuiusinaividliniuis
THusnisaaniidauseqluily PEA VOLTA wansaifu fie 1. msvifauunine’
esalwihisauunnedarliawaiuliiuornea Wunidusmeiili
omAaze vty tsannmzlanou Ussndnaldine 2. afldanglunisunda
sapuslwihdeiiou 3. deamdumsmieyauitedndulaliuins 4. amilsn
Usgqlwihiiussiula wag 5. arwlunisliuinsanildnuszqlnih PEA
VOLTA denndaafiusmideves aifmi Yunsed (2563) finueuddlate
nAnfariiduinsfiudundeuilenuduiusiungRnssunstonanfasi
\udinsfuAanedeveseditiddyiisedu 0.01 Tumneanuinginssu
nstefumndsiurhlianuddladounnsatusie
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fnqusrasdi 3 Liednwanudeimsiifinadearusdlaliving
an1idnuseqlndin PEA VOLTA nan133insneniannasidanynudn dfauys
arudesnsiinasonnutlaliuinsanidsausealuih PEA VOLTA aghs
ffdhdymeadafisedu .05 denadesuiuidoretenien Fanad (2565)
Gos msAnwmgAnssuvesiruinisuazdlduing unanmosu PEA VOLTA
vosmsliihduginia (nvin) fnuidedeiidmarenudiladmginss
nsliuUsnng Idud mssensumsiusan duvszlewiiAnainnisly
wielulad wagussiagrumiedsnu Gaussiagiunisdsay SanuiAgudeaiy
FwdsAuseINIveenIsidefe Anudenslasunisuensy fie nsidend
Uinsaniisauszqluin PEA VOLTA nsiziilousiusmdndvgliuins
uenniifsaonndesivauitevesaiss duvay, 2eutun lusguns uaz
Ay alau (2566) Fesnnusshidessudlniinlulssmalne finanis
Wonud Hadeduimruaivesdisosudifinarerudilatosnsusini
Tutszmelve 16un duenuidnuazsumgingsy Gaaenndesiumuys
AINABINITVDINTITEFD ANudasnIsAulasnsy Tnaidenlduinig
an1lanUseqlndin PEA VOLTA msngidndasnsielunisliuinms dwdade
nsveusuwmaluladifnadernuitlatosnsudiniluusemelng 1dun

1%

AuuleuesguIa Audnsnandau suanuAuatlunsesasudliii

v

UTEaENIlUNSRUNIaEAUNALULAETRIUR IRk UTANUADINTS

a

mielisaiudnsnansdiaufe nsdenliusnisaniidnuszqluin PEA
VOLTA wms1z3dninduaniinlesuniseensuaindsauing
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dnaulalivamsiinadernusalaliuimaaniisausealiih PEA VOLTA faifu
AUSMIAN18AUTERlNA PEA VOLTA Rsmsusenduiusivininug dhiaue
waluladlvsl 4 IdeyansUnandsauseqliinuidys viousiuslusladu
A9 9 Wrunmsszuuesulall Wu Web Page uagld SEO wise Search Engine
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V99 Google
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