9138153 TAUYAY
RATANABUTH JOURNAL 084

=

9158153 IN55uYAS UN 6 aUui 3 : Aueeu - SuAN 2567

N1INAIARANG: NANTENUADTINREUN

Digital Marketing: Impact on Spa Businesses
Yendl yayiaden
sUQUNT UARNIans
quium Ladesina
I deuinnTIunsInng unninetsewmealuladsvuseasaulnduns
Piyanee Bunchaliao
Thananchakorm Pakittawichit
Sunanta Satieramas
Rattanakosin College of Innovation Management

Email: piyanee.bun@rmutr.ac.th

Juiiuunaanu: 20 weAdnieu 2567; Yuudluunany 23 Sunau 2567; Juiineusuunanu: 27 Suneu 2567
Received: November 20, 2024; Revised: December 23, 2024; Accepted: December 27, 2024

o/ 1

Unaneg

nsnaaRdviaraadsulauningsivaliegeiideddy nnsfnyInudn Sevay 82 ves

Y

Uslnadumdayausnisalriudemnsesulalneudaaulalduinig msldiasesion1snaianadia

ee 222

=

sdedsnunoulal SEO uagn1snatar1udiua YaeLiiunsiukusudnazsnwguanan dwali

Y v a

g3nvaUSumgRdviatdnsinsiulnainiAeisgramnssuiiesay 30 wiagiauvinigly

Y

MINALTin¥EyAaINILazNIsInNIsteyagnAn winisaainfdvanateduladeddns eaiueg

Y]

59AU9355198U1 UNANNLLATIVINANTENUVBINITNAINARY AR BT sAvaU niaudiauaun

3

M sUszenaldivenisiiulnegedidulugafiva

v 1Y

unANUlyaIATIERNanIENuYeINITnaInfdiadegsisalluganinalulagfananias

Y]

N a o 3 a 1 <3 v ¢ A o s aa aa
WA EJULL‘IJﬁQQlW]ﬁu‘i/l'Nﬁqiﬂﬁ]E]EJ'Ni’J@Li') I@UN?@QUi%ﬁQﬂLW e1373NAYNTNITINAINAINAN AU

UszdnSnmdmiugsialn uasdssliunansenudenisailivauiasialsenaunis msldinsedle

aa v a

NSRaIRRIYa 017 n1snatan udedsausaulail n19vi Search Engine Optimization (SEQ) Way

'
[ 1 a

nsransudWe InansenudisuinegaiidudAgsenisiiunisiuiiusud nsisgaana il uae

<

nssnwignAin tnegsiaaUnldnagnsnisnainfdviasgaiuseansnmidnsnisivlnvessela
49N71ALRAEYR99AAIMNTIY WanaInd nsldmalulad Al uaz Machine Learning Tunsiiasiey

1% YN Py v A < ¢ & % N ] & a Sy 1 o
EU’e);JUa’sjjﬂﬂ’m’JEJLWEJ@G\i’]ﬂ’]iLL‘LJaQIZ‘\JILEJEJSJ‘U&JL’JUI‘BJWLUUQﬂﬂ’] LLaszmJuaMﬂﬁ“d@LQaEJG]’eJﬂi\‘IVLGYe)EJ’]\‘m

(%
4:1 Y

Uszdndan agglsianu nisfnudelliiiudrnuiimeigsfsalidesndglunisususs

e _

aa v 1 rY)

N1IAAIAAITA LU N1TVIAVINBEAUATNaVRIUAAINT kazn15ann1steyagnAeaulal unauil

v 1

UiaualinaianinansenuveIn1snaInfIvianegsnaalllu 5 auven lowd nginssuguilaa

RATANABUTH JOURNAL Vol.6 No. 3: September - December 2024
ISSN: 2697-6641 (Print), ISSN: 2822-0080 (Online)



9138153 TAUYAY
RATANABUTH JOURNAL 685

=

9158153 IN55uYAS UN 6 aUui 3 : Aueeu - SuAN 2567

N133UsuUTUA Usedniaimnisanduau Jsgaunisalgnan wazn1svengaatn lueailyagle
AuUsznaumsal i lateanuduiusseninmsidiaiesiion1snainfdviauaziagnsniegsiala
Fnlaudediy

Y

AdARyY: NMIRaARATIA; g3NaaU; weRAnTIUEUILAA; UsEAnSamnisaiiiuau

Abstract

Digital Marketing is Significantly Transforming the Spa Industry. Studies reveal that 82%
of consumers search for spa service information online before making a decision. Leveraging
digital marketing tools, including social media, SEO, and email marketing, enhances brand
awareness and maintains customer loyalty. As a result, spas that embrace digital
transformation experience a growth rate 30% higher than the industry average. Despite
challenges in workforce skill development and customer data management, digital marketing
has become a critical factor for the survival of spa businesses. This article analyzes the impact
of digital marketing on the spa industry and proposes strategies for sustainable growth in the
digital era.

This article aims to analyze the impact of digital marketing on spa businesses in an era
where digital technology is rapidly transforming the business landscape. The primary objective
is to explore effective digital marketing strategies for spa businesses and assess their effects
on operations and performance. The use of digital marketing tools, such as social media
marketing, Search Engine Optimization (SEO), and email marketing, has shown a significant
positive impact on brand awareness, attracting new customers, and retaining existing ones.
Spa businesses that effectively implement digital marketing strategies demonstrate higher
revenue growth rates than the industry average. Moreover, the application of Al and Machine
Learning technologies in customer data analysis has proven effective in improving website
visitor conversion rates and increasing the average purchase value per transaction. However,
the study also highlights challenges faced by spa businesses in adapting to digital marketing,
including a lack of digital skills among staff and managing online customer data.This article
presents a model illustrating the impact of digital marketing on spa businesses in five key

areas: consumer behavior, brand awareness, operational efficiency, customer experience, and
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market expansion. The model helps spa entrepreneurs gain a clearer understanding of the

relationship between the use of digital marketing tools and business outcomes.
Keywords: Digital marketing; Spa business; Consumer behavior; Operational efficiency
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