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Abstract
TikTok application or TikTok is an online platform with a variety of products. One of

the popular product formats for trading on the platform is fashion and accessories. Short
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videos are presented to open up a free market for trading where consumers can directly
access stores and can buy products on a single application where they can choose products,
buy products, and pay conveniently. Therefore, this article aims to study the factors affecting
the decision to buy women's fashion clothing via the TikTok application of current consumers
and to plan and analyze marketing strategies that are appropriate for presenting women's
fashion clothing via the TikTok application through the synthesis of literature data and
marketing strategy theories. The strategies that the researcher can briefly synthesize to
propose as a guideline for developing a marketing plan include learning the principles of
TikTok that must be well understood in the system in order to support consumers who are
not yet fluent in using the application, including updating the discount coupon system to
answer questions and present to customers to be interested in order to build on to
successfully close sales, including various marketing strategies that can be effectively applied
to products at different times.

TikTok is considered an interesting online platform with the efficiency of the efficient
E-Commerce area. This article is therefore suitable for consumers. Entrepreneurs who can
apply the information obtained from this academic article to plan various strategies to develop
marketing strategies that are consistent with the factors that affect the decision to buy
women's fashion clothing through the TikTok application of current consumers in a targeted

and effective manner.
Keywords: Marketing strategy; Purchase decision; Strategic planning
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SWOT analysis
= A o [y a 3 a A [ a 13 ! Py
AT IMTUNMTIATIENTININALYIINMIRNNTANALTY reou lonawazalassaiialdly
n15UsdiuanIun1salvesgsnauaswauIALa 150 tun15wy Ity §aazUsenouliaae 4
diulsznou laun
< A = a a a Y AY a % = A v oy
1. 909138 Strength ANNEINNTaNSaUsEANEAMvRsduATUI IRt lansuiwTosus
lngagiiansanisdelmuiouwazmnulanwuresduaieinunlduisduiugstadu o 1o
2. yn80UNTD Weakness TalduiuTouiiintuviliauanlasunansenvlusiuau lngas
a = ] A Y o o Ao g v a a = ' 1
f1sanfennuunnsewisetedninme 4 Mibideseursedugnseuld
3. Tonause Opportunities ToN1@NTDANIUNITAINIBUDNTILAATULDININTTTUTIALAIFITS
naUsgleyiliundudlalagdnlula lneziiansanfmsiuasuiiainieuensdie o 91y JUwuY
LATEENA TeatiuanuvesFuIanTeNIEUIUNITNNYUNNEANN 9 ARDAIUTULUUVBINGANTILLAY
ANUABINTTVRIHUILAABNIIY
4. guassanse Threats anunisalnieueandliaiunsaniuauls dwavinlidaanssnuids
audeduAl IngagiansanimgAnssuvaangudmuneniinsasuwlasduilviianaaudodusn
o 1 1 1 a a g [ Y & 1 a 1% < %
AARAIUT ALY 9 AinduvilidugUassrsodue 1O (anga,2567)
TOWS matrix
a = ° [y a 4 a _a. . Ao a < !
wineadmiunsinsgigsnianidesonan SWOT analysis 1N135#a150419ALTe JAaY
lanauazguassn wainIstiiufun1s3asigviesrusenauseninetadeniglu (Strength way
Weakness) waglladunieuen (Opportunity wag Threat) 1Wdefiu LioeNTEAUNITINMNUNAENS
Tillmudaunngu @sazUszneuluiie 4 daudsznau laun
1. nagvsL¥93n138 SO (Strensth + Opportunity) N1591saugandssauiulonandude
laSeuvesdun
2. NagNSIBITUNIe WT (Weaknesses + Threats) n15Ma15a19agousuivguassaiiiu
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IoSeunudlutaymsuguasse
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WesuleduanuilymndwmailidudauisarsielaegisUaondy (DIGITORY,2566)
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Foa3UN19IYINTT
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miﬁwmmL%ﬂﬁﬁ]a%’ﬂﬁﬁquamimﬁﬁiﬂﬂLLagﬂssmumiﬁmﬁu%%a fodumladdgyues
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s mnunsenadny waluladuaznginssuida lnoanizlugeanisesulad wu TikTok,
Instagram Lazunannosudaouiisanis o e‘z’fﬂmil,%'ﬂﬁ)ﬁq{]m?’awqﬁﬂiiuﬁu‘ﬂﬂmmzmzmmﬁ
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Place, Promotion, People, Process tag Physical Evidence) SWOT analysis ez TOWS matrix 71
aonadosiunszuumsiadulatonasngfnssuvewiuilng Weduuumnainagniununisnaini
annsaadnuliiuisumensuwistudidedulugnamnssuunduiliuasuasnaoaanlsegied
UsrAvEnn Tnganunsninisinmginagnduumananaladed

a 6 1
AN5IATIZRdIUNUSZANNIINISAAA TPs
A15197 1 NS IATIENAIUUTLANNIINITAANN TPs @MU TULEREwINTuan3tu TikTok

%78 7Ps sNgazden
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%178 7Ps sneazLden

(1Wu 1de-nanadayn) nainsBudvining e
annidn yansadiaes dualadiinusie YaK
Revival (LLV\lsfil'uEgﬂ 2000) City Girl Summer (an
anndeslunitisen) wasuuiddusa-Tuna
Fath
1) Medud it 1wy densey nung
Jud w5 wundidn
2) Wuauvainuane (Style, Size, &, 1sua
Y2K, {1198 “1a)
3) fin15lyTaud W uIAledu (Short-form
video) Lﬁ'aﬁmmmmaﬂw?ammiai%
Influencer Tun153378uA 195 W 1un15auld
Audn Dudu
5701 Price 1) ff’ﬁ/iuﬂi’]ﬂ’]ﬁIBEU%Iﬂﬂﬁ’liﬂiﬂﬁlU(;faﬂlﬁ R
A efualuuy TikTok Shop snilsnandiidngs
i 6'3’@1:?]uqmLLSﬁﬂumiﬁquﬂqmLﬂmmaﬁ
FiIn1sANUANALALAUA AN TUA
Y24N19N159AIMUTY Place 1) 999UneeU TikTok Shop
2) FavheeumnuiialedulunsTusTundudi
3) vinmsasedualungni il uslaniinis
Bonteaudldednsazmnsinsiunniy
ASEALESNN1SAAIN Promotion 1) 1nslalan (TikTok Live) tielusTundusn
waznauAnuguLnalaegasalngd
2) afeavasdiuansng 9
3) WWI3LANLUYNITAATIAY
4) fiase Influencer / Creator $373usiioadns
auidede
yAAa People 1) Ynsuughdunlaglsneainnisioedninu
939 wugihaualaense Wuluauanuass
2) MNSWNUAY Influencer foadonauiings
nau g Wy aneunduosu
NS2UIUNS Process 1) HRULINTS DAL UABENITIALS?
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sneazLden

ANWULN19NIEATN Physical Evidence

1) Wawedeyavesduaagalusila

2) diaus/wuzihgsnominane oafanis
Fustadnuuesgsia

3) Wiguslaavinssilalaedase Usaanns
UIAULAZUDUTUTINABUA 9

A15A1ZA SWOT analysis
A15197 2 NSIATIEY SWOT analysis §1SUS1U8LERRLNTUaR3 U TikTok

Uaenelu

(Internal Factors) /

Aeuan (External

Factors)

uan (Positive)

au (Negative)

Uadunnelusednsg

(Internal Factors)

Uadanieuanaenns

(External Factors)

Strengths (fgmlﬁﬂ)

s1: figruguilaadiuiunnnd 19
wannasy TikTok Lazdissuuda
nodfiufianusadidanguidmane
lanseqn
S2: {58UU After-Sales 19U ALY
WiowAsudud
S$3: TikTok d52UUUSN15YUE RN
WIS Mues 91Ty J&T, Kerry 7
18 ee1unBuayLA uiLE enldun
fuslnAunBstiy
S4: MsdnausduA1nggULuY
iloduy Pglrauagninaueliun
Auslaaliluegnad
S5: 752Uy TikTok Shop ¥ 4
Usvansnmisesuisensldany
TAUIEUAT ALY

Opportunities (lan"s)
O1: Auaula/ANuteunsun
wildusng 9 Adadufiinaula
02: T1uUE b uLNano Ty
Mududes o

Weaknesses (3ngau)
W1 A u e ugaunn 91u7u
HUsgnaunis/gsia/dud iy
FUUNN
W2: nsstasnandignann dswavinlyi
gINABNNTAF NP TUANGNS
W3: maviausdufdieglusuiuy
YDIINLDITADIATNATIAABULIUA
fifsgeruslng Fadnyinldreud
87N

Threats (gU#33n)
T1: m3wasuulasesdana3fiud
ldanunsamuaule
T2: ﬂﬂiLU?{auLLané’"]quﬁﬂsim/
aruaulaveuslani uusiu
wWasuwaslulFeenesinga
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Uadunelu
(Internal Factors) /
Aeuan (External

Factors)

un (Positive)

au (Negative)

03: @a1u15a%9 Influencer Tunns
SAEuAeIUT

T3: Jeymsun1sinasduaniena
1IASUNANTENUIINENINLING DY

Aeuenitliauisariinisaiuay

samnaziulia1 T le

A153A312W TOWS matrix

Jaseniely

(Internal Factors)

Uadenrguan

(External Factors)

ALY (Strength)

s1: figruguslandiuruannd
Tdunannesy TikTok wagd
sruUsaneaiiufianusadii
naudmunglansagn

S2: 15¥UU After-Sales L9u
AudurSelUasudu

$3: TikTok H5gUUUTNITVUES
INNISALUDS BNTILYU J&T,
Kerry 7 18 881u28 LAY
sdonlsiunfuslneundstu
S4: A1SsULAUDF UA A Y
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AN

S5: fs¥uu TikTok Shop 34l
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AU (Weakness)
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a319a55A ABULNUA T 5990
fuilan dedmildreudnaenn

Ten1a (Opportunity)

nagnsLdegn SO

nagnsideuily Wo
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wildusing 9 Adadufiinaula
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e 9 Ardaduiifeuwarlv
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unBadu (51, 54, O1, 02,)
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WU LU U9 9377970
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guds3A (Threat) nagnsigelasiu ST NaYNSIYITU WT

T1: 115108 suudasves STL: vnsifousnisdade WT1: vn1sAauauaanln
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naugnAfineuauswiersuudinleuarlusludululanseulay usfoserdensnausudsnagns
MU TUALaE N sALYN AsLUA e LT sail el soudadunazidulnlunaindi
Wasuudasegesnaild

VDLEAUBLUL
IINNANITANYILALNTBULUIAANIIN WAGINNATINNTINAUT WU BUINWNTARUINAYNG
NUNITNAPLINDFDARAA DR aT AT duanan1sinauladaldanunduans i uaUnaedunndan

(%
a a o ¥

(TikTok) vesfjuilangatlagtiufifiuszansnmtusziesordoanudlalusunssuiunsnausuna
ENEHT4 9 E\iWUﬂﬁiﬁﬂw’]LLu’Ja@‘ﬁL‘ﬁI‘EJ’]“iJjENﬁJUQIU%Iﬂﬂ nseLderul TikTok ﬁﬁﬁﬂaquqmﬂﬁ%m
susfuslnauazsruvatiuayuvesunanie sl nagnsiddnAonsligaudanaianisiuuususdli
i5a7ian sauda damsauidssandaneifunionsudsiusmenswauinugniuagnnsuins
A miueg1eiionnin fadunagnsnianisaainiunarwasuildiinaausduumdae
Dosiu mnthluuszgndldlumatjifmsinsinunginssuduilnafinsioguuuuvesdudives

gsnaeliinagnsnisnatnaiunsaeentuulisgisaneiatzamswienguianelauingadu

99ARNUS Y

1. UszAninimvas TikTok Adaeliuilnadndulad odudn TikTok luldiduiisua
unanrlosuiionutuia uidsilssuunasfinesiignesnuuuuniiieatuayunisuedudiuas
nszdumsinaulate Tnewanzeinu TikTok Shop edanalnmssiongAnssuguilag

2. TikTok fszAvsnmgdlunsatuayunisinduladevesiuilng lnsendonisuannany
se1ine AeuURAAlefiaseBvEnanoensual, stuuTemeiazanluney, uaznnsld Al ieuuyih
Audnedansann dwaliduilaafualiudnauladositu wenfiusenugliiudldogad
Usgangnm

RATANABUTH JOURNAL Vol.7 No. 2: May-August 2025



2138153V TTAUYAY
RATANABUTH JOURNAL 608
ISSN: 2697-6641 (Print), ISSN: 2822-0080 (Online)

o o

2158153V ITTAUYAS U 7 atudl 2 : wouaau - Bavnau 2568

LONEITB9D

nqudnual unenlns. (2564). Yadudrunaunianisnain 7P's idenanandnuiiawalalunisly
U3N13 AUINIAT AasNNaaaNaInaa. USaa1uimsssiaumUnda. nsamne: Judin
WNEE U INIFUATUATUNTILIAL.

nYns 8Ayalvs. (2567). Haduiifavsnadenisdadulateidoduidu wusus Everything2019 sy
deanaindondev. InerdnusuiygruimsgsAaumsadia. ngamna: Sudiaineid
un1inerdeasuasunsIlsa. duauid e 18 WwI8U 2568 910 https/ir-
ithesis.swu.ac.th/dspace/handle/123456789/2807.

#ins i Wands. (2566). HadeiiisnsnadeniadondaidonndrunouvesngumaAniaion
(LGBTIQ) tinunrauaunaiaduaaulad. Ingrdnusumdudio. njanns: un1inedy
Aauns.

dtfnauulsusuasgnsaaninisdn. (2567). wadeddavdailug anuiewelanisfedudn
soulay wwedydogluszauienaloun. Fuduile 13n5n)1AN2568 910
https://tpso.go.th/news/2408-0000000004.

AfterShip. (2568). TikTok Shop Statistics in 2025. dud uLid 813 n3nIAL 2568 91N
https://www.aftership.com/ecommerce/statistics/tiktok-shop.

Anga. (2567). SWOT Analysis Aaazls? drdeyagaslssianisingsia. duduiile13 nsngnau 2568
910 https://anga.co.th/marketing/what-is-swot/.

Crowdster. (11.1.1.). msé’ﬂi'mwqﬁnisuQ'U%Inﬂﬁ'azﬁ'auwqﬁnssunﬁiﬁa%aeiu%mﬂsxﬁﬂ’i’u.
duduilels NINNIAN 2568 AN https://www.facebook.com/Crowdstercommunity.

DIGITORY. (2566). TOWS MATRIX Aaagls uangneiu SWOT ANALYSIS agnels. Auduile 13
nINQIAU 2568 911 https://digitorystyle.com/tows-metrix-meaning/.

Gloda Market Guide. (2568). TikTok Shop | April 2025 women’s fashion report. 410, dUAU
e 13 nINIAU 2568 911 https://www.gloda.vip/en/content/detail/9804.

Marketing Oops. (2567). TikTok PACE framework uazwgnssunsdavasgiuslnalve. duduide
13 n3ngH1mu 2568 310  https://www.marketingoops.com/reports/tiktok-pace-
framework/.

Priceza.com. (2568). aandreuiifylnelangg 1 uduumainnszua TikTok Shop. duduiile
13 nINNIAU 2568 9N https://www.nationthailand.com/business/economy/40052525.

Shopify Blog. (2568). dasinsun! duAnlu TikTok ﬁmumqﬂ q 4. dudwilets NINYIAY 2568
910 https://www.shopify.com/th/blog/tiktok-products.

RATANABUTH JOURNAL Vol.7 No. 2: May-August 2025



