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Abstract

The research aims to 1) study the marketing mix factors in purchasing processed durian.
of Chinese tourists in Bangkok and and 2) compare the marketing mix factors that affect the
purchase of processed durian by Chinese tourists in Bangkok. Classified by demographics

Sample group: 400 people, convenience sampling. The instrument used in this study was a
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questionnaire. Have confidence .888 Statistics used include frequency, percentage, arithmetic
mean. standard deviation and t-test and F-test statistics.

The results of the research found that 1) overall marketing mix factors The mean level
of opinion was at a high level (X =397,5D. = .318) 2) Marketing mix factors include product
side, price side, distribution channel side, personnel side, service process side. In terms of
service process and overall, they are different when classified by gender with statistical
significance at the .05 level. 3) Compare the marketing mix factors that affect the purchase of
processed durian of Chinese tourists in Bangkok. Overall, personal factors are not different

except for gender.
Keywords: Marketing Mix (7Ps); Processed Durian; Chinese Tourists, Bangkok
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