apnx311Ne TN 24 1aui 1 auf 42 TuneN 2566 - NINGIAN 2566

Siam Academic Review Vol.24, No.1, Issue 42, March 2023 — July 2023

Received: May 31, 2022 ® Revised: Jul. 20, 2022 ® Accepted: Sep. 27, 2022

anszlszansmaniuazasedauilszauneanisnanana
ANNANNUEFaNgANssNNTAnALlaTanAR e T IE N1
NIUNNNUIUAS
Demographic Characteristics and Marketing Mix Factors Affecting
Purchasing Decision Behaviors of Dietary Supplement Products in

Bangkok

Tezassnu Imde (Piyawan Togleang)
9l9a1d avaszyay (Rungroje Songsraboon) *
Nams 1BeNtanaun (Pichit Eamsopana) >

AanLA Neann (Jitravee Thongtao) °

UNARSA

A =K o o o g

a o “9; d”d o o e ydl a A a
N7V AINU NQWQﬂ‘ii@\‘iﬂ 1) L‘W’ﬂﬂﬂﬂqﬂﬂﬂm;ﬁﬂﬁ‘tﬁqﬂﬁ‘ﬁ'}@ﬁlﬁ“ﬂ‘ﬂ\‘la‘l’]ﬁl@@ushsﬁ‘ﬂNZWI (2%

BIUNTLATH IUNTIUNNNUIUAT 2) Lﬁ@ﬁﬂquﬁmmmiﬁmau%%mamﬁmsﬁmmim‘%ﬂu

NINNNUIUAT LAT 3) L‘ﬁ@ﬁﬂﬂﬁﬁ@@?ﬂmuﬂﬁmwwm@mmm‘ﬁﬁmmzﬁ”mﬁ“uﬁﬁiﬂwq‘m‘mmm?

o 1 v
o 1 = v a

a = a [ s a 1 A =2 o dsld 9/dl
pAWlATaNARA TR NN U FamNEYNUAT nauFRet e I lun1sAn ATl e Ensindula

1

o

B el 1395 a9i 41 154/2 DUUSHINA LANTTUAT NPUNNNIUAT 10200 waziluiiinug
1leranuanu Awwa: Lake.techno@hotmail.com (General Manager, Chong Dee Co., Ltd. 154/2 Assadang Road,
Phra Nakhon District, Bangkok 10200, Thailand, Corresponding Author, email: Lake.techno@hotmail.com)
*@1219811l92R AL 95N HMANENABAENN 18271 38 DUUNTINM UINLNAN AN SRy
NINNANUIUAT 10160 (Lecturer, Faculty of Business Administration, Siam University, 38 Petchkasem Road,
Bangwa, Phasi Charoen, Bangkok 10160, Thailand)

* 914198137 AN MANGATLIUNIINANMNLITUTNR NUINNFEATIN |2 38 OUUNTSNEN UINLNWEN lwANE
L@?m&l NINMWNNIUAT 10160 (Lecturer, Master of Business Administration Program, Siam University, 38

Petchkasem Road, Bangwa, Phasi Charoen, Bangkok 10160, Thailand)

-22 -




apnx311Ne TN 24 1aui 1 auf 42 TuneN 2566 - NINGIAN 2566

Siam Academic Review Vol.24, No.1, Issue 42, March 2023 — July 2023

v
] a o o

TONRAADFDU AN IUNFIMNNIUAT A1191 400 AL IEn1sgusnetauuutiaugny wsasiely
a o A QQtﬂl % a e 4 % 1 tzll R4 1 n:ll
NN9948 AD LUUAUDIN aDAN M lun1smscidiaya laun n1suaniasnaud Asenas ALaat
warAruleuuningIu AmiunmeseuannAguliatislaaunes
nan1sadanudnEldsnisdanlua)ituweangs Hang 20-30 T anrunnlan Hezdu
nMeAnEMgEAULByFT JendnnneuluiBsnenau wasisalfsamanilszannd 10,000-20,000

o

' Tnenualunissndulagea sy Ae Auninaesnansine inisldsnisdilaniay 2-3
g o a & A Foa o o ' o
AT 1A AnAulage Ae 191a1 16.00-17.00 u. uenanigIdpganudnadudoullszannig
ol | a o = s ~ 4 g o Ay

NMIAAIANNHAFENYANTIUNITAAAUIATONINNGA ABATUANHIIENNNILAIN TEIAINIABAHIY
NARAUTTUATLENTT wazhIuyAaInsnlitTnTsluatioaign daunaniITnageUaNNAFIUNLGN
anwuziszansAnanilanduiusiunginssunisindulatendndngionisiasul
NPUMNWHNUIUAT LEUA LA 18 ADTVNINANTA STALINNIANMT 8T wazselisainan uanainil
danudntladadantszannianienain Hun Aunanie fausan faugeanianisdndiuiie
14 ! a2 v a; Y oa v Y a v o

ANUNNIAUFTNNINNITAANA FIUYAAINTNIILENT Funszuauns biLEnNg Lazfinuansuenig

nenIn ApnduiusiungAnssunisdndulagenaniusia sdinlungemnaniuag Nszsu

WadnAty 0.05
ArdAty: tadedautlszannieniaaais, wganssunsandulate, 81msiiy

Abstract

This research aimed at 1) studying the demographic characteristics of people who
decided to buy dietary supplement products in Bangkok, 2) studying the decision making
behaviors of purchasing dietary supplement products in Bangkok, and 3) studying the
marketing mix factors affecting purchasing decision behaviors of dietary supplement products
in Bangkok. The sample group for this study was 400 people who decided to buy dietary
supplements in Bangkok. To have the sample group, the accidental sampling method was
selected. The research tool was questionnaire. The data analysis applied statistics included
frequency, percentage, mean, and standard deviation. The hypotheses were tested by Chi-
square.

The results showed that most of the service users were female, 20-30 years of age,

single, had bachelor's degree, worked in a private company, and had monthly income of
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around 10,000-20,000 Baht. The main reason to buy dietary supplements was the quality of the
product. The service was used 2-3 times a week. The purchase decision period was between 4
p.m. and 5 p.m. Furthermore, we also found that the most marketing mix factor affected the
purchase decision was the physical feature, followed by products and services, and the least
affected was the service employees. The hypothesis tests found that demographic
characteristics related to decision making behaviors in purchasing dietary supplements in
Bangkok were gender, age, marital status, education level, occupation, and monthly income.
We also found that the marketing mix factors, i.e., product, price, distribution channel, marketing
promotion, service personnel, service process, and physical feature were related to decision

making behavior in purchasing dietary supplements in Bangkok at a significance level of 0.05.

Keywords: Marketing Mix Factors, Purchase Decision Behaviors, Dietary Supplements
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