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Abstract

The purpose of this research was to study the marketing strategies and selling
behaviors of Thai herbal products via online media during the COVID-19 situation in the
Bangkok metropolitan area from 400 retail shop operators selling Thai herbs via online media.
The data collection period of this research was from December 1, 2021 to January 30, 2022.
The instrument used in this research was a questionnaire. The statistics used in this research
were frequency, percentage, mean, and standard deviation. The results of the research
concluded that most of the respondents were female, between 21 and 35 years old with monthly
income from sales of 10,001-20,000 baht per month. For selling behavior of Thai herbs and
marketing communications, most used Facebook to sell products and promote products

through channels, i.e., Facebook (68 percent), Instagram (10 percent), and other channels (22
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percent). Sellers had the most access to product ads through Facebook, making videos, and
posting messages to educate, track, and sell products, making content and making video
media to sell products. For product strategy, the sellers' main strategy was product safety and
official sale approval. For cost-optimized pricing strategy and distribution channel strategy, the
sellers used multiple channels that made it possible to reach many customers and secure
payment arrangements. For marketing promotion strategy, the sellers used online media such
as Facebook or Instagram that can quickly respond to customers and made videos and posted
messages to educate followers and sell products. The sellers participated in promotional

activities in platforms such as Shopee and Lazada to boost sales.

Keywords: Marketing Strategy, Selling Behaviors
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