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Abstract

The objective of this research was to study the service marketing mix factors related to
parents’ decision making on sending their children to study at Attawit School, Bangkok. The samples
consisted of 210 parents’ students at Attawit School, Bangkok in academic year 2022, and using
stratified random sampling. The instrument used for data collection was a questionnaire with an
Index of item-objective congruence (I0C) between 0.67-1.00 and the overall reliability was 0.98.
The statistics used for data analysis were mean, standard deviation, and hypothesis testing by
Pearson's product-moment correlation coefficient at the statistical significance level of 0.01. The
results found that the overall relationship between the service marketing mix factors and the
parents’ decision making on sending their children to study at Attawit School, Bangkok, has the
positive correlation as a moderate level by Pearson’s product-moment correlation coefficient, with

statistical significance at the level 0.01.
Keywords: Service Marketing Mix Factors, Decision Making, Attawit School
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