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Abstract

The objectives of this research are 1) to study the service Marketing strategies (7Ps) that
affect the selection of MICE resort services behavior in Nakhon Pathom Province by private
organizations in Bangkok and 2) to study the concept of environmental sustainability
management in hotels and resorts. The sample group from private organizations in Bangkok,
400 people using personal questionnaires as a research tool. The data were analyzed using
statistical percentage, mean, standard deviation, and F test (using one-way analysis of
variance) to determine the significance of the relationship. The results of the research were 1)
the opinion levels of the service Marketing strategies (7Ps), as the needs of private
organizations in Bangkok selecting the MICE resorts in Nakhon Pathom Province are important
in all elements of 7Ps service Marketing mix concept 2) The Service Marketing Strategy (7Ps),
Product, Price, Place, Promotion, People, Process, and Physical Evidence, has a relationship
with a level of statistical significance from inferential statistical analysis (Inferential Statistic) at
0.05 for choosing the MICE resort in Nakhon Pathom Province by private organizations in
Bangkok. The results of the research will be beneficial to the sustainability management of the

MICE entrepreneur resort and respond to the needs of private organizations.

Keywords: Service Marketing Strategy, MICE, Entrepreneurial Sustainability
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NAYNIAAIALINIG 7Ps Fiade Ao AL
HMTZ ANNANATY

1. WARAET (Product) 3.73 0.60 1N
1.1, viesdndsegudunun 3.79 0.67 NN
1.2. YIiON9N 3.77 0.66 1N
1.3. F1UBIUNT 3.58 0.71 Xl
14, fuRRanssuLmANg 3.77 0.66 11N
1.5, NNIINTRITNN 3.67 0.68 NN

2. 91A1 (Price) 3.65 0.68 HN
3. daen NI ASINE/ADUT (Place) 3.64 0.69 NN
4. AUATNN1IRANA (Promotion) 3.65 0.64 HN
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NALNEAANALINTG 7Ps Fnade Aol TTAL

HmTF ANNANATY
5. 1man7 (People) 3.81 0.79 HIN
6. NIzUIUNIT (Process) 3.77 0.78 4N
7. ANBUZNNNILAIWN (Physical Evidence) 3.80 0.70 HIN
8. NAYNIN1INAIA 7Ps 3.73 0.63 NN
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ﬂTZﬁN‘WJ‘@ﬂ’]'ﬁﬂﬁ@’]ﬂﬁ@ﬂﬁl‘ﬂ@ﬂ‘ﬁu’]ﬂEL‘MLZ\]'ﬂﬂV]ﬂWL'ﬂZ\IEI 3.94 Waswnd laanuainuanalsznni

A g v oA S A Y o = ~
ANLRAE 3.86 NINALALNALLIIANAMNALAIANALRAL 3.85 LHUNTATIRLALAINAZAIATAIAN A9

AaaY 3.72 aufianssuag IndaninniangunsalanuanpanazaaniiAeds 3.79 uazLInI

1
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ATUATUlUNINTINTANRAY 3.77 A1UAT (Price) IHANNAIATYNANNNAINUANLITDITEALITIAN
PRIWN WATTRIN T3 RUAZAMNUAINUALNANDAE 3.67 FIUTAININNITAAIN UL WTRADIUDN
(Place) A INANANNUUIUATUALANINAZBNATDITADTNTAIIRAY 3.78 ATUAILATUNITIAAIA

(Promotion) N1suARsdasy AT AR AR TUReRNUATANIUNARNANITNIBIAN TUTATINUAS

Ly

aaulaifiA1afy 3.79 A1UYAAINT (People) N3aNNITeINLazANgN NNTaNN19ia1 1A la Ty

1 '
a

130190 ALRAE 3.86 AMUNTLLIUNNT(Process) anlalupiusaiiaaaanisliisnieeas 3.84

o

LATATUANHUENNNIENIN (Physical Evidence) 801N LIARBNTAL] FaafnAussan1AR LT
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A19199 2 NAUAAINTTILAILH F-test 10INAYNERAIALTNNG 7Ps Ansandsansizniaiaen |4

1UFNTUL MICE ‘lu?m@’mﬁwd"mumﬂgm

NAYNENIIAAIA 7Ps SS df MS F Sig.
1. WARAD (Product) Between Group 9.394 2 4.697 | 14.018 | 0.000*
Within Group 99.183 296 0.335
Total 108.577 298
2. 71A1 (Price) Between Group 8.548 2 4274 | 9.678 | 0.000*
Within Group 146.169 331 0.442
Total 154.717 333
3. FRININNITIARIUUNE | Between Group 6.522 2 3.261 | 7.049 | 0.001*
u"@faz@muﬁ (Place) Within Group 151.277 327 0.463
Total 157.799 329
4. #NATNNNIRAA Between Group 7.872 2 3.936 | 10.258 | 0.000*
(Promotion) Within Group 123.939 323 0.384
Total 131.811 325
5. 1Aa1n7 (People) Between Group 19.417 2 9.709 | 17.100 | 0.000*
Within Group 187.359 330 0.568
Total 206.776 332
6. N7euUUN1T (Process) | Between Group 13.294 2 6.647 | 11.644 | 0.000*
Within Group 188.944 331 0.571
Total 202.238 333
7. ANBUTNNNILNIN Between Group 13.059 3 6.529 | 14.108 | 0.000*
(Physical Evidence) Within Group 151.802 328 0.463
Total 164.861 330
8. ﬂ@ﬂﬂﬁﬂ’]?ﬁl@ﬁﬂ?Ps Between Group 11.855 2 5.927 | 16.565 | 0.000*
(Service Marketing) Within Group 97.327 272 0.358
Total 109.183 274

WNNEILWER: * Ad p < 0.05
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