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Abstract

The purpose of this quantitative research was to study 1) To study the internal motivations
that make new Bangkokians come to watch Thai League football. 2) To study the external
motivations that make new Bangkokians come to watch Thai League football. Motivation factors
affecting watching Thai football league in Bangkok. The sample group is the Thai population in
Bangkok of 400 people using a convenient random method. The tool used to collect data was a
questionnaire with a reliability of 0.93. The data were analyzed using frequency distribution,
percentage, mean, standard deviation and regression analysis.

The results showed that Motivation factors affecting watching Thai football league in
Bangkok Internal and external motivation were significantly different at the .05 level. The highest
levels of intrinsic motivation are: fond of playing football. It's a fun activity, enjoy yourself. Extrinsic
motivation, at a high level, was watching the Thai League football match because it was an
opportunity to hang out with friends. Or make new friends and in the field of competition there is
an exciting atmosphere and support for athletes who represent the community.

Keywords: Motivation, New people, Tracking, Thai football league
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