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A Study of Factors Encouraging Young Football Players to Join the
Rayong Football Club
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Abstract

The objectives of this study are to examine the contributing factors of youth football
players to become Rayong Football Club’s players and to explore a guideline to promote the
youth football players to become the players of the aforementioned club. The qualitative research
was applied through an in-depth interview for data collection from the population used for this
study consisting of 10 informants; team managers, coaches, assistant coaches, the 18-year-old
coach, the 16-year-old coach and the youth football players of Rayong FC. The findings pointed
out that promoting the youth football players to advance to the Rayong FC had 4 main factors:
1) Management Strategy and Transparency 2) Technical Development Strategy 3) Quality
Strategy and Competitive Objectives and 4) Strategy and Public Faith and there are guidelines
for promoting youth football players, including physical development, managing food according
to nutritional principles by experts in sports science in terms of playing plans, and flexible playing
plans by coaches to deal with various situations that occur in the field of play that is in accordance

with the development criteria of Thailand's Way.
Keywords: Management, Young Football Players, Rayong Football Club
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Abstract

The research aimed 1) to develop a curriculum of elderly entrepreneurship in the digital
era (new graduate project and manpower for needs of the manufacturing to the Thai higher
education policy of certificate (non-degree) in digital industry). This research was qualitative
research and establishing the grounded theory methodology. This methodology was a part of
alternative paradigm. Data were collected by in-depth interviews with semi structured questions
in interview and non-participant observation. There were 3 key informants: 1) The elderly
entrepreneurs, 2) High-level executives in the company, and 3) Middle-level executives in the
company with totaling 15 key informants. The research result was found that elderly
entrepreneurship curriculum in the digital era consisted of 1) innovation, 2) business plan, 3)
strategy, 4) product development, 5) online marketing, 6) marketing communications, 7) problem

analysis, and 8) e-commerce system.
Keyword: Curriculum, Entrepreneurship, Elderly, New Graduates
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Abstract

The objective of this research was to study the service marketing mix factors related to
parents’ decision making on sending their children to study at Attawit School, Bangkok. The samples
consisted of 210 parents’ students at Attawit School, Bangkok in academic year 2022, and using
stratified random sampling. The instrument used for data collection was a questionnaire with an
Index of item-objective congruence (I0C) between 0.67-1.00 and the overall reliability was 0.98.
The statistics used for data analysis were mean, standard deviation, and hypothesis testing by
Pearson's product-moment correlation coefficient at the statistical significance level of 0.01. The
results found that the overall relationship between the service marketing mix factors and the
parents’ decision making on sending their children to study at Attawit School, Bangkok, has the
positive correlation as a moderate level by Pearson’s product-moment correlation coefficient, with

statistical significance at the level 0.01.
Keywords: Service Marketing Mix Factors, Decision Making, Attawit School
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Abstract

The objective of this research is to study the relationship between financial ratios and
dividend payments. The financial ratios include return on assets (ROA) and debt to total assets
ratio (Debt Ratio), which are tested for their correlation and explanatory power on dividend
payments. The sample consists of 65 companies registered in the Stock Exchange of Thailand in
the agriculture and food industry. The data was collected from financial statements for the
accounting period of 2022. The study findings, based on the significance level (Sig), show that 1)
overall, in the agriculture and food industry group, the return on assets ratio has a significant
relationship with dividend payments, with a Sig value of 0.079 and 2) in the agricultural sector,
the financial ratios can explain dividend payments, as evidenced by the coefficient of

determination (Adjusted R2) value of 0.970, indicating a 97% explanatory power.
Keywords: Return on Asset, Debt Ratio, Dividends
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AEIATY: NagMsAAIALTNIS, nd, AdNEREugszna g

Abstract

The objectives of this research are 1) to study the service Marketing strategies (7Ps) that
affect the selection of MICE resort services behavior in Nakhon Pathom Province by private
organizations in Bangkok and 2) to study the concept of environmental sustainability
management in hotels and resorts. The sample group from private organizations in Bangkok,
400 people using personal questionnaires as a research tool. The data were analyzed using
statistical percentage, mean, standard deviation, and F test (using one-way analysis of
variance) to determine the significance of the relationship. The results of the research were 1)
the opinion levels of the service Marketing strategies (7Ps), as the needs of private
organizations in Bangkok selecting the MICE resorts in Nakhon Pathom Province are important
in all elements of 7Ps service Marketing mix concept 2) The Service Marketing Strategy (7Ps),
Product, Price, Place, Promotion, People, Process, and Physical Evidence, has a relationship
with a level of statistical significance from inferential statistical analysis (Inferential Statistic) at
0.05 for choosing the MICE resort in Nakhon Pathom Province by private organizations in
Bangkok. The results of the research will be beneficial to the sustainability management of the

MICE entrepreneur resort and respond to the needs of private organizations.

Keywords: Service Marketing Strategy, MICE, Entrepreneurial Sustainability
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B9ANTIINALANTUIUNFUNNNUIUAT INTIZBIANTIBNTUADULNNgNgN AT MMt uazaF1es e 1s
21995904 MICE §9@eanndndauselsuazlaniaaindinaudadiunisdnilszquuaziingsang

(F1rineudaINNNIInlss LAz iingsAnIg (a9AnsNUTU) (TCEP), 2565).
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[

(3 a o
Eli]ﬂ%‘%ﬂ\‘lﬂ‘ll’ﬂ\iﬂ’]ﬁ’)@ﬂ
dl =2 I3 a dld 1 a A Y a = I
1. WeANEINALNIRANIAL3NIg 7Ps NUNasengAnssunsiaen liUTn1sTaamuLL
MICE daninuAsilgnaadedrnsiantulungaunnumiuns

'
o A

dl = a o v al v Qi [ a o
2. WNAANELUIAANIIAANITAMNENEUATURILI AR AN TUNWN 19LINLAZTARTY

NUNIUITsWNTTH (Literature Review)
1. WWIRANALNENALYNENITARIALINNG
Kotler and Keller (2016) Na1908 NAgNEAaIALIENIT 7Ps tsznaudae
1.1 uaRATUaT (Product) nNN80 AUAILATUINIS Usznaudaunaniusiuansonna
a 1% & A a = ¥ v
ATV E TN PR TR AT X N A A TG AN DI X TR ES TN Tl
1.2 39A1 (Price) ¥N1EDY 91ANLBIAUAT UTNT uazReuladaniiuuasiiee Raafunisdie
o P 1% ¥ o dp
sz Rungunalanunau
1.3 TR9N19NIFAANUUNE (Place) NNILDY TRINIG 4D1UN BAZA7 IN17EINALRWAN
a Y o ¥
wazLINsWnugnan
1.4 4931N196A1A (Promotion) UNNED9 Aanssn@aiaunisesnuuugelauaznisdeans
TunsaianesnuazReLauaIAINIne laluANaEINBIgNAY
1.5 yAang (People) MNN8TN N19919UN LRI IWAIUANAIAYL N9ATIUIARLABN NN9AFS
WIIHAN AW NTHNBUTNAB U N19UsL I UNANIITN19U Laznnsadianseqelaliiy
v X dd e
WHNUTINNANINLALR
1.6 N9EUAUNIT (Process) NNNEAY 35195197 TUN198519N 19711970 N9danaUnEnsinuel

a e

=3 o dlal a a
LAZANNING A Iﬁﬂﬂ’]ﬂﬁlﬂ’]ﬁ"ﬂ’ﬂﬂLL‘LI‘]_ILL@Zﬂﬁ‘Z‘LI’Juﬂ”Iﬁ“]JQUlFW]fLIﬂ?%?N‘V]ﬁN@

v

1.7 ANHUTNIIN18AIN (Physical Evidence) el 40147 G9uInaan 19019
6 1 dl o v o s b4 QI o
asAtlsznaulnasansng fanunmdudesldlnedszamdnda niandegueny
ATAINFIN]
NNAIALTENALNAYNENNTAAIALENTHANANRUSTTLGINA lUERAINITUNTIBNE LAY
13N19 LU §9NANWNls9usnuazIaasm §3Nan199n9uaLdu saudegsiauuy MICE lasanu
sznaunisainnsniinagmsnanaLanig 7Ps Wnlliliuilge anguau uazimunganaliiaa

1
%

S 1 A 1 1 1
ENERLACRELULBA LL°1I<11®
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2. WWIRALNEINUEARIUNSTNNTSYIaLNgauLLL MICE

[ % ' ya

Zﬁﬁuﬂ\i’]u@\im?wﬂﬂﬁ/@ﬂ%ﬁmLL@tﬁ‘l’l’j"iﬁﬂ’]ﬁ‘ (89ANTTNINTU) (TCEB) (2565) Tadleny

o
a ¥

MICE d1hegna1unssnaf1eassfen Event ugnavngsuiimuinisdnanuniegsnanineades
AunisdseagudnnanssuiiEnuazanian visluseiuesinaninig liaudeseduuunang ugou
< . - voe o dy s 2 Wy o
nikilugraunssunIviedneIuarLaNIg wWudnungaiudinisreangugndtsinnislsygun
ATALAQNNITAAUTEENULLBIANT N19aANTTRUN LT U aLANTNIIW N1st sz uuuy
an1AN laufan199nuLanIduAi N199AIIU Event WAINANIAUIUNTNF TAEAIWIUDY
o o a ' dl ' s =<K o a Ao (2 di o n:i
ANNANATYTBIN19RAADARAI7TNINBIANT IUAUTTEALUIUITNR HIRGLsrasdinan1adnanud
IiluszAnnIngg IuLazdstiu A1d1 MICE 813119398 s ETa9A AT e AN szna sy
dl Y a v 1 A . o o s
WaliAnninsaunaneilugnainnesy MICE 1iun M Aa Meetings st szgudnaunsziueddns
WIRANH QUNTEALNgNYARANIAINEIANIRtaT T 19aeAng Tnaazidunisdssguianizia

PTARNITINILNUAUEN | BB Incentives NNIVANITLAUNNLAZNANTIN N aLTus19TaLAnTNaIu

'
A = v

a oA 5 A . a =
Mﬁ'ﬂllﬂﬂ@mﬂgllﬁ]ﬂqulﬂﬁﬂﬁdLﬁ’]ﬁ&l'\ﬁl‘ﬂ'ﬂ\i'ﬂﬂﬂﬂﬁ‘ C Aa Conventions msﬂamummmmmwmm

3

annANATINAaTUFauAnsAeiY Inadaulunjavidunisdndseausvauilssne szauginag 1
AufesziuUILNTR E A8 Exhibitions nMedasuuansdudienguitmnsusiazgnaiunssiuas
gania unsuansdudazuinsauingsfiadaeiu (Business to Business-B2B) sitaiflnlwauiialy
R CIATGTab PN ] (Business to Consumer-B2C)

3. WUIAALNEINUAINNEEIU

1
o

SDGs WIMNIENIREBIANNINTIANEIEUIZALTAN (BWIANTNINN, 2565)

o

SDGs (Sustainable Development Goals) AM a0 11NN 1TA M W N9 UuTe iy
Tan 1A5UN175U79931NAN1TNI89 UN (89AN1941U 20 R) 193 Useind laduh 25 fuane
2015 wazAutuseglunisuAdoymidrusne n1elull 2030 NiFandn Agenda 2030 (3152013

WeNwW1 2030) W7a Global Goals Araulan WL sznauiu 17 48 a1u19049ANgN SDGs AUNa

|3

gnsnamenteaiulu 5 85 (5P) 1aun People nswmunAw N3eadntloyuianeinan panudialug

! k3

LAZAAANNINARNAN IUAIAN Planet A9uanaan NHatun1sUnTaquassnINSNeNNI89I NI R

Q

1 ]
v o

=® a . a dl 1 a v = |dld
39ND9aNINAHBNA Prosperity AT FRARATANININAY NauasnldUszaauiiavniduegin
ADAPRBINLATINTIR Peace AURNINUATANINYATITN NEAUANNTBETINTURENFUR dapnaty
47 wazlduiiauen Partnership A uduiudunnsimun Alasuaausouiieainynniagaulunig

TULARAUINT LN IR U B EIN9sTaEI 1
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ESG nsavuuAnuazgnsAanslunisdundaunIAgsnaat19698u (Wanyin iwasdgqa,
2566) Ing ESG Ao NsauLuIAnNdIn1siiuTnaesgsnanasaniieds 3 faduuanse aiananse
dauanaan ldlasutinteudans LazN1T9ANITEITHINLNA

O E = Environment #1UA4LIAAAN AN NI naInsassuaRas el sz@nsnan
o a % = A o AN Yo

AAAAAUNITINENAIUIAaN $aNTaN s uan nuInRaNR lATURANTENIAINNIS
AUHUgINATIIUN9ALATNINEDH

O S = Social AMudIAN AANNTLENIMINEINTYAAANIY TLLAZUENBIANTBENINTT LN

] = o K K U o o
usssuuazwinman ANTINaNINLIAdaNLargIN NaaIntina ulunisingu T
= wal o = , ]y =2 o o \ \

auiagRdouladiulde wugnAn guau sauledniisunaaaiasldginiu (Supply

Chain)

O G = Governance AUATININLNA ABNITALNUGTNANAN1TDRTAdal laat1ellsela

3

UfLasn199A3m $9NTINNIATLAUANANIINHAMNN uazguanatlszTaTirasnidon

a

1A AT UN12A TN ULAZNANIINUDILFEN At 18993

NSAULUIAAUDINIGIAE

Aaklsadss AaLklsmnu

NAYNSAANAUINT 7Ps

uAans (People)

N53UUNT (Process)

O wWaAndw (Product)

O 3781 (Price) noAnIINveIeIAnIenyuludInia
o tesmensdndming/anuil (Place) |::> nsunmamuastumsiienlduing
O duaiunsnan (Promotion) MICE Tusaesvdaninuasugy
o

o

o

ANYULNNNIEAIN (Physical Evidence)
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= o
28A1LUUNNS (Methods)
dszansfldlunnsdnm Tiun eeAnsenaulungaunnuniuag AU 309,525 1380 (N9
WINUNGINANITAN NIENTWNITE, 2565)
" o , oA = Y 1 e - P
nqusnatenldlunisdnen Tdun sounuasAnsianaulungamnuniuas Inaldgnsans

| o 1

Yamane (1973) fszsuadnnunaziiuaasnanuiianatanaanliinnduls 0.05 lenandqasing

q
v

ATUIU 400 AU LATANAIDENILULNAIETUADY (Multi-stage Random Sampling) Tudunauisn
AINAYE NQNAREILLULTAIAT (Quota Sampling) WATNANFA22E19ULLLA12A9 (Purposive
Sampling) AuaAL Tne

1. gN4URAINILANWILNIULLABLDINAIUIU 8 1ARTN 50 [WATEINFUNNNNILAT

o 1

2. @enngusetinuuLlaei (Quota Sampling) MUBAIITUIULLLABLANKWINALYNLLA
d’} 1

Tuianiiui 8 we wiauwe 50 ganuuAaLN

3. IRANNgNALaLINLLLLANZAs (Purposive Sampling) Iaangusiaatraiiuyaainslu

o

asAnaantunfndulaidanlduznisuuy MICE lizdasm ldiuesAns1e9mnuLes

o cy a A v Ao o o o o A 9

Aunealfuiunuegdnni1snianuianisfindulanszuounisdnnisnoNaIEuA 1
AWIARDNUDIN NN ITIWINLALTADTNANUIU 5 378 WiaNaL IFNTILLAITURINTIZUAUNINUH DL
wazuAnF1eiu TulangamnanIuAsLazBuuya NaanAfasiluuIAn SDGs ANl Planet Lay
ESG #nu Environment lugiluuunisdunisali@san (In-depth Interview)
LATRINAN LT LUN153]8

A ¥ . . [~ 37 1 o 1 = a

wanlduuuaaunin (Questionnaire) lunisifiudayaannngusnating InaAns1aINuuIAm
1BNAT WATNIALUUIANNAANNTIAY et Tudeyalunisasnuuuaaunin TudnsuzaAny
1 %
AdvwurdansTanazuuudanadle wiseanidlu 4 dou fail

] ai v ul/ & o/ :=l|4 o o

doun 1 dayanialilaasessnsenaulungamnnamiuasaiudaulsnAnm Tnadnsuzainiu
ABNADL (Multiple Choice Question) WAZADINL A

doudl 2 dayannfnssunisviesfiactesesAnsenaulungamnuiuag InadnsueAny
@anmau (Multiple Choice Question) wazAaNdanlaualeA1may (Checklist Questions)

d9u7 3 nagNsnaAUINIg 7Ps NiNasantsindulamanlduinag MICE luluzaasy

FandnuastlgnzesesAnsientulunmnuIuag Usznausae

1. WARAD (Product)

2. 71A1 (Price)
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3. deenNnIsAtINe/anuT (Place)
4. @udsunigmana (Promotion)

5. ymanns (People)

6. N9rUIUN1T (Process)

7. ANBENNNILAIWN (Physical Evidence)

o

n13aAg1zilag ldANn NLL LU s UANTEALANNEN AT (Rating Scale) 5 AU ANY

LUIAATDY AbLA

o

-

(Likert, 1979) #a%l

AN
= o [ dl
5 NHIEIDN TZALAMNAIATYNINNGA
4 NUNEDN T2ALIAANANATYNNN
= o o o
3 PN FLAUANNANATYLIUNANY
2 NuNEDY seAumINNANATY At
= o [ v dl
1 NN FEALANNANATYURENE A

A9UT 4 ANDNNLAAIAINAATILEIN1I9 AN T AN E LA A WA BN U N RIT AN DY

Uangila

N1TATIANAUAUNINIRILATRIND

TURAUATLTLNT

1.

2.

3.

NUNIUIRGUszaen wazsouls

AFNULLARLDNANNE N NINLTEY 1BNA1T WazeIWIdE

yinastiudgauflauaziiauei@ungngy 3 ¥ ienaaeuANLNInTeiian,

u

(Content Validity) dnunvnAnaaiauganAdad 10C (Index of Congruency) AALAAN

o

RN1ZANTRANDTNN AN AT mmmmm@@\‘iaﬁmmLu@mﬂmmﬂ?w@mm\mm 0.6 °1|1<L1‘]J

v

1l daudaniian 10C Haandn 0.6 dinndfutlgalimuizanninmAiunziiae

=
GEI0% flal]

222

WIAIA2 N LT BT (Reliability) Tnaldgnsduilsc@nsdann () 209As0ULA
(Cronbach’s Alpha Coefficient) Inginaansuaaa18aW1 (Alpha Coefficient) Wa A9

2L AUANNNAINIBILLLADLDINABINAININNGT 0.70 LAZHAANSAaIN AN INALALNAY

WazHINNdn 0.70 Tyt fu DeazkinwnusinistlssiinAipNT ey
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N5LNLSILTINT YA

ALTIUIINTRYARINAINUBIANTLANTUIUNFUNWNNIUAT IRLUULAALNINAIUIY 400

718 UAN1IFNA LTI sUTa A ANsNNE 1A AR Rl lunsTuaunITANENE AT

a

AawanfanaeinlsusnuAZan AU 5 918
NsAATIERd YA

TupaunIIAiunTIAT vty anINqaLlszasf1eInsAn e

1.1 Bimseiidayalianssouun (Descriptive Statistics) TaaldafifAuanuasnanud
(Frequency) AnFaaias (Percentage) “ANLaAE (Mean) me'qul,ﬁﬂ\‘lmummgm

(Standard Deviation)

1.2 Aprzvidayaimaanuny (Inferential Statistic) NARAUAINNLANANIENINANRAEN
dudaszaaiulagld F-test wuun133tATIziAN KU UT9UN ALY (One-Way
. . d‘ o A I |
Analysis of variance) \iNanadauANLLTl99U 2 fape AN ILsusEndIengs
fuANuLssunialungy

1.3 Aimgziitayaainn1sduni=aldaan (In-depth Interview)

NANTFANH (Results)

dayavalirasasAnsiangulungunwamunas
doyarevdpauuuuaaunINesAnsenaulungaunnunIuag aaulgvineuetluununiie

dnaiFnisgnAuaznisdu (Fesay 8.4) ﬁfoﬁ’qmuwﬁmmﬁwmmm@m‘m‘ﬂﬁ 31-60 AU (Fa8Iaz

19.1) dszinngsfavesasdnseg lunnanuinig (Feuaz 15.9) Inadnwmuznissinaulalunislldn

Aanssu MICE wanan1udl lunistezgquansunusaniuyndiadadula (Feaz 61) uazauau

wiineulaaedenidnsanianssuagf 15-30 A (Fatas 28.6)
TRYANGANTTNNTNAUNLIVDIBIANTLANTUIUNFANNNUIUAST

FrniscasraasasAnsantulunisaanlduinisaasaainiautlszanil (Fauay 33.5)

o

waziiagsna Useau wiadunun (Fasay 24.0) TnuasAnsvianisaesninsmnules (Setaz 35.8)

Auaunisialilunisdnianssuviaaiien Usegu vzadnuuw agh 1-2 Afasel (Feuaz 60.7) Tnald

|
I 1 = %

AnldanesaAun 1,001-3,000 U (Faaaz 41.0) ANAag 3,001-5,000 U9 (Fagas 23.1) 32821940

1
v o ¥ v A a o

N9AW 1 Ju (Faaae 44.8) uazA1eAu 2-3 (Faaaz 33.5) TagldAnudAtyiunisimuniadntenwn

arman (Fasay 29.3) N75uiTayareaiinE1udedumnafas (Fauay 36.4) waziaelddandn

a a

| 1
= ' = o

uaslgn (Feraz 57.5) Wenisvieadas (Fawar 81.9) lunsiinazlddnfanssniininluzaem
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' 2 1
aa A

dandnupsdguninunauialualszunn 20 13 asAnaienaudaulun)delsiuiladnazlyidusnng
(Gauay 45.4) wazliudlaluuuudnianssy (Fasay 40.2) 3NNUAYAIBN AL ANNAZAINTEIHAD
neinduladeanldAetadians (Faaaz 13.5) uiniiuemisalaauiuigis aasdnlugluuy
yYnsl (Fasay 75.1) LLﬂtﬁgﬂLLUU@O’]HﬁIﬂJLﬁ§‘L&I@@"W (Faeiay 47.4)

nagnsRaIALInIs 7Ps Annadanisanaulaidanldudnisuuy MICE luFaasnimin
uasignrasasAnsiantulungunwamuns

NALNSNIIARIALIENIG 7Ps 1AUA AuN@RsiTWaT (Product) AN1sIAT (Price) ANUTEININNNG

J

ARANUUILUTOANIUN (Place) ATUAILETNNIIAAIA (Promotion) AU AAINT (People) AU
N92UWNT (Process) WaZATUANEELZNINILNIN (Physical Evidence) WaZNMWIINAIUNANNY
N17AAA NUKNATZALANNEIATYNIN san1gandulalaanlduinisuuy MICE lusdasnasndn

uAstgnaasesAnsentuludamdnniunnuuas uluuiiaseridesya i @anssniun (Descriptive

¥

Statistics) waneAsa1919% 1 uazludanuuudayaiiasiziidvayuny (Inferential Statistic) Tuszau

|
=

ANNNLTR N UN 95% sxAutad1ATYNI9ET AN 0.05 NUNAYNENITARIAUTNG 7Ps NNFIN

[ o

ANANUsAanissnAulalaanldusnisuuL MICE 1u’?‘m§wﬁwﬁmumﬂgmmmm‘m‘mﬂénuslu

'
o  ar o a

NN LVIWNM’]uﬂ’iLLUUﬁﬁﬂZQ’] AT LAANLAAIANANTINN 2

A15199 1 ANeAY AUlEUUNIATITIUN WAZTTALAINAIATIRINALNTAAIALENIS 7Ps flanTs

wanldisnisuuy MICE lisasfmdsuinuasgs

NAYNIAAIALINIG 7Ps Fiade Ao AL
HMTZ ANNANATY

1. WARAET (Product) 3.73 0.60 1N
1.1, viesdndsegudunun 3.79 0.67 NN
1.2. YIiON9N 3.77 0.66 1N
1.3. F1UBIUNT 3.58 0.71 Xl
14, fuRRanssuLmANg 3.77 0.66 11N
1.5, NNIINTRITNN 3.67 0.68 NN

2. 91A1 (Price) 3.65 0.68 HN
3. daen NI ASINE/ADUT (Place) 3.64 0.69 NN
4. AUATNN1IRANA (Promotion) 3.65 0.64 HN
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NALNEAANALINTG 7Ps Fnade Aol TTAL

HmTF ANNANATY
5. 1man7 (People) 3.81 0.79 HIN
6. NIzUIUNIT (Process) 3.77 0.78 4N
7. ANBUZNNNILAIWN (Physical Evidence) 3.80 0.70 HIN
8. NAYNIN1INAIA 7Ps 3.73 0.63 NN

~ o o o < P S, A ¥
AMNAITINN 1 ‘W‘LI?ZG’T]_Iﬂqqﬂﬁﬁﬂmﬂﬁﬂlunﬂﬂ@ﬂqﬂﬁmﬂﬁWLI‘J‘ﬂ’W? 7Ps Iﬂﬂ‘l’lﬂ’]Lﬂ@ﬂNWﬂ@‘ﬂIﬂ

ANNANATYATUYARINT (People) 71 3.81 INALALNALAIUANHIUENINNIUNIN (Physical Evidence)

I
=

N 380 MINAILAIUNTZUAWNNT (Process) N 3.77 WAL ATWHNARS 9 (Product) i 3.73

! v o

= ¥ a o o 9 v o o nll ¥
912 RL AN TUTBIA TV UN AR DU (Product) @9111844 mﬂ?zﬁmuuuﬂum’mmmymmmmq

A ¥ A a d' % o v A a
ﬂTZﬁN‘WJ‘@ﬂ’]'ﬁﬂﬁ@’]ﬂﬁ@ﬂﬁl‘ﬂ@ﬂ‘ﬁu’]ﬂEL‘MLZ\]'ﬂﬂV]ﬂWL'ﬂZ\IEI 3.94 Waswnd laanuainuanalsznni

A g v oA S A Y o = ~
ANLRAE 3.86 NINALALNALLIIANAMNALAIANALRAL 3.85 LHUNTATIRLALAINAZAIATAIAN A9

AaaY 3.72 aufianssuag IndaninniangunsalanuanpanazaaniiAeds 3.79 uazLInI

1
a

ATUATUlUNINTINTANRAY 3.77 A1UAT (Price) IHANNAIATYNANNNAINUANLITDITEALITIAN
PRIWN WATTRIN T3 RUAZAMNUAINUALNANDAE 3.67 FIUTAININNITAAIN UL WTRADIUDN
(Place) A INANANNUUIUATUALANINAZBNATDITADTNTAIIRAY 3.78 ATUAILATUNITIAAIA

(Promotion) N1suARsdasy AT AR AR TUReRNUATANIUNARNANITNIBIAN TUTATINUAS

Ly

aaulaifiA1afy 3.79 A1UYAAINT (People) N3aNNITeINLazANgN NNTaNN19ia1 1A la Ty

1 '
a

130190 ALRAE 3.86 AMUNTLLIUNNT(Process) anlalupiusaiiaaaanisliisnieeas 3.84

o

LATATUANHUENNNIENIN (Physical Evidence) 801N LIARBNTAL] FaafnAussan1AR LT

a

9INTVANALRAE 3.94
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A19199 2 NAUAAINTTILAILH F-test 10INAYNERAIALTNNG 7Ps Ansandsansizniaiaen |4

1UFNTUL MICE ‘lu?m@’mﬁwd"mumﬂgm

NAYNENIIAAIA 7Ps SS df MS F Sig.
1. WARAD (Product) Between Group 9.394 2 4.697 | 14.018 | 0.000*
Within Group 99.183 296 0.335
Total 108.577 298
2. 71A1 (Price) Between Group 8.548 2 4274 | 9.678 | 0.000*
Within Group 146.169 331 0.442
Total 154.717 333
3. FRININNITIARIUUNE | Between Group 6.522 2 3.261 | 7.049 | 0.001*
u"@faz@muﬁ (Place) Within Group 151.277 327 0.463
Total 157.799 329
4. #NATNNNIRAA Between Group 7.872 2 3.936 | 10.258 | 0.000*
(Promotion) Within Group 123.939 323 0.384
Total 131.811 325
5. 1Aa1n7 (People) Between Group 19.417 2 9.709 | 17.100 | 0.000*
Within Group 187.359 330 0.568
Total 206.776 332
6. N7euUUN1T (Process) | Between Group 13.294 2 6.647 | 11.644 | 0.000*
Within Group 188.944 331 0.571
Total 202.238 333
7. ANBUTNNNILNIN Between Group 13.059 3 6.529 | 14.108 | 0.000*
(Physical Evidence) Within Group 151.802 328 0.463
Total 164.861 330
8. ﬂ@ﬂﬂﬁﬂ’]?ﬁl@ﬁﬂ?Ps Between Group 11.855 2 5.927 | 16.565 | 0.000*
(Service Marketing) Within Group 97.327 272 0.358
Total 109.183 274

WNNEILWER: * Ad p < 0.05
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anA1NNIAATsideyaeynuing 1 F-test wunagnsn1matALsnag 7Ps Tuyn
5N A ANUNARA U (Product) A1131AN (Price) A1UT 0NN AU VR AD WA (Place)
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