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Relations of Image of the Thai National Team Manager on the Popularity of Fans

and the Success of the Thai National Football Team
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Abstract

This study's objectives are: 1) to study the elements of the image of the manager of the
Thai national team that affect the popularity of football fans and the success of the Thai national
football team; and 2) to study the relationship between the image of the manager of the Thai
national team and the popularity of football fans and the success of the Thai national football team.
The population used in the study includes general Thai football fans. A sample size of 400 people
was selected using a non-probability sampling method to select a convenience random sample.
Statistics for analyzing the results used in the research include frequency, percentage, mean,
standard deviation, and Pearson correlation. The results of the research were: 1) To study the
elements of the image of the manager of the Thai national team that affect the popularity of football
fans and the success of the Thai national football team. Overall, it is at a very good level. The
aspect of benefit to society and community is the aspect that has the greatest impact, followed
by the aspect of fame, and 2) the image relationship of the manager of the Thai national team,
which affects the popularity of football fans and the success of football. Thailand National Team:
It was found that the image of the Thai national team manager was not related to the popularity of
football fans or the success of the Thai national football team.

Keywords: image, Thai national tearm manager, popularity, success
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Abstract

The research aimed 1) to study the potential of the elderly to become new entrepreneurs.
This research was a qualitative research and establishing the grounded theory methodology. This
methodology was a part of alternative paradigm. Data were collected by in-depth interviews with
semi structured questions in interview and non-participant observation. There were 3 key
informants: 1) The Elderly entrepreneurs, 2) High-level executives in the company, and 3) Middle-
level executives in the company with totaling 21 key informants. The research result was found
that to Development of the potential of the elderly to new entrepreneurs consists of 1) knowledge
in 5 factors and 2) skills in 12 factors.

Keywords: potential, elderly, new entrepreneurship
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Abstract

The objective of the research is to study tourism factors. Study satisfaction and study the
marketing mix of MICE tourism business management in Nakhon Si Thammarat Province.
Purposive sampling used convenience sampling. Data were analyzed using descriptive statistics.
Frequency breakdown Percentages and standard deviations and inferential statistical analysis.
Tourism factors found that tourism for rewards Travel only with family/relatives Vehicle is a
personal car. Traveling members 1-5 people, duration 2-3 days, cost 9,001 - 12,000 baht. Overall
tourist satisfaction is at a high level ()_c = 4.23) (S.D. = 0.94). It was found that the image,
distinctiveness, location / reputation of the place There is an efficient working system. Complete
facilities There are enough parking places. It is safe. Marketing mix, MICE business management
The overall picture was at the highest level ()_c =4.17) (S.D. = 0.41). It was found that the products
and places were safe. Marketing promotion Effective media is used to reach the target group
thoroughly. Personnel are professional in organizing activities and in physical appearance. There
are staff available to provide service throughout the duration of the activity.

Marketing strategies to promote event marketing and MICE business management of
Nakhon Si Thammarat province tourism under the new society, Social Distancing Economy,
according to the New Normal economic model, that is, knowing the needs of consumers. Improve
service quality Making a difference in service Build identity and pride in your community through
creative thinking. Using online media and marketing communications to create awareness, good
management and communication planning, plans to operate in the same direction and create
awareness.

Keywords: marketing strategy, event marketing, MICE business management, social

distancing, new normal
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Abstract

The study titled "Study of the Impact of 5G Technology on the Use of Educational
Applications for Teaching and Learning among Students at Phanomwan College of Technology"
aims to: 1. Examine personal background information relevant to educational application Use
among students at Phanomwan College of Technology. 2. Investigate factors influencing the Use
of educational applications for teaching and learning. 3. Study the impact of 5G technology on
educational application development. This research utilized a survey methodology. The sample
consisted of 402 students from Phanomwan College of Technology. Data were collected using
questionnaires and analyzed with descriptive and inferential statistics, including percentages,
means, and standard deviations.

Findings showed that most respondents were male (238 individuals, 59.2%), second-year
students (241 individuals, 59.95%), and enrolled primarily in the Faculty of Business
Administration (176 individuals, 43.78%). Smartphones were commonly used by 241 respondents
(59.95%). Factors influencing the development of educational applications showed high overall
agreement (mean =4.09), with strong agreement on improving the learning process (mean =
4.25). The overall impact of 5G technology on educational application development was also
rated highly (mean = 4.10), particularly in the area of improved speed and performance for future
educational software (mean = 4.64).

Keywords: 5G technology, application use, teaching and learning
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Abstract

This research aimed to 1) investigate marketing strategies, identify challenges, and explore
management approaches for local rice marketing, and 2) develop marketing channels for local rice.
Employing a qualitative, participatory action research methodology, this study gathered data from
key informants, including members of a large-scale rice farming community enterprise, local rice
buyers, and network partners. Data collection methods encompassed field surveys, document
analysis, interviews, focus group discussions, problem and potential analysis workshops, and
marketing support activities. The findings indicated that 1) rice sales primarily occurred through three
marketing channels: the seed rice market, the paddy rice market, and the milled rice market. Key
stakeholders in these channels included farmers, local aggregators, rice mills, rice seed centers, and
consumers. 2) In terms of developing local rice marketing channels, the farmers prioritized the milled
rice channel, as it offered the highest value addition to their rice products and aligned with the group's
capabilities and context. The channel development process facilitated collective learning and
collaborative problem-solving through integrated actions. This, in turn, led to the creation of tools,
mechanisms, and processes that tangibly established a network connecting local rice markets.
Consequently, three sales formats and six marketing channels including consignment retail sales,
direct retail sales to consumers, and wholesale sales to hotels, These channels enabled the
distribution of rice products from farmers to local businesses and consumers, thereby contributing to
increased farmer income.
Keywords: participatory action research, the development of local rice marketing channels, local

rice marketing, grassroot economy, large-scale rice farming
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Abstract

This research aims to (1) Study the differences in demographic factors affecting work
performance, (2) Study the differences in work patterns influencing work performance, and (3) Study
the relationship between work health factors and work performance of private company employees
in Bangkok and its vicinity. A sample of 400 employees was selected using convenience sampling,
and data were collected via questionnaires. Descriptive statistics (frequency, percentage, mean, and
standard deviation) and inferential statistics (t-test, One-Way ANOVA, and Multiple Regression
Analysis) were used for analysis.

The result showed that employees' opinions on overall well-being across 8 dimensions and
their work performance were both rated at a high level. Hypothesis testing showed that (1)
demographic factors such as age, occupation, job level, monthly income, and commute time
significantly affected work performance (p < 0.05), (2) different work patterns also significantly
influenced work performance (p < 0.05), and (3) work health factors, including kindness, peace, and
being debt-free, were positively correlated with work performance at a statistically significant level (p
<0.05).

Keywords: working patterns, work health, work efficiency
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Abstract

This research aims to investigate the antecedents and causal factors influencing work
Performance under VUCA conditions, mediated by organization engagement among Generation Y
employees at TIPCO Food Co., Ltd. The population comprised of 552 employees. Data were
collected using questionnaires from sample of 370 employees, was selected using a combination of
probability and convenience sampling methods. Data were analyzed using descriptive statistics and
Inferential statistics via structural equation modeling (SEM).

The result indicated that the SEM model was consistent with the empirical data, with a Chi-
square p-value of 0.057. Additional fit indices were as follows: Chi-square = 148.807, Normed Chi-
square = 1.210, RMR = 0.010, RMSEA = 0.024, GFI = 0.958, AGFI = 0.942, NFI = 0.962, and CFI =
0.993. Work behavior factors had a direct and positive influence on employee work performance in
VUCA conditions, with an effect of 0.90. Moreover, work behavior and work environment factors had
indirect positive influences on work performance under VUCA conditions through organization
engagement with effect sizes of 0.09 and 0.92, respectively. The model demonstrated a predictive
power of 0.83.

Keywords: generation y, VUCA conditions, organization engagement, work performance, Structural

Equation Modeling (SEM)
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ABALUUNIGIRE

nn9AseThiiunnsisedaunn (Quantitative Research) ANTLUAUN1ININIAL L TIE1T99
(Survey Research Method) Tmﬂmﬁ‘lﬁufﬂm@Eoiqml,uumumu (Questionnaire) Wa190uUseang Af
ypaNTALalTu eI Tad S1ia (unaw) Talanuauiaau 552 Ay Nudeyaannngu
ANDEINANUIU 370 AL Lﬁ@ﬂmﬁuﬁq@ﬂ'wLLuumm:Mﬂ (Convenience Sampling) gNFa8eN9KkLL
wanedunay (Multistage Sampling) Tmﬂm@ziuﬁq@ﬂwuuuguqﬁ (Stratified Sampling) ANudAgIUUAY
qﬂmmmummﬁmm Tneutiatlu s %uqﬁ muﬁwmqﬁ%&uﬁi 28-43 1

\Aaailalunns34y Ae LLLGaUNNY (Questionnaire) Wiiaaniily 6 Raw Ae AT 1 fa3a
filiaasfmeunnuaeunny iuuuuaeuniniansda (Close-Ended Question) Miidanaauuang
FaLaan (Multiple Choices) 1A 1) WWA 2) B1¢E) 3) ADIWNIN 4) qm’?m@ﬁﬂm 5) ATLAUGINY 6)
reizinaNIU IR 7) melfiedesaiou neufl 2 yaannmlunisinen BB 1) yeanniwidegn
(Proactive Personality) 2) anana1L@auqn (Autotelic Personality) 3) iAUARLTILAN (Trait Positive
Affect) 4) nnelaRduildnytyz (Conscientiousness) AauR 3 annuandenlunisine tEun 1)
ANLlENeIANS (Organizational Values) 2) Aauana laluanu (Job satisfaction) 3) AdugRsssn
a39ANg (Trust/Justice) 4) UNLMUTNT AL LR ATeL (Roles and responsibilities) AOUT 4 WEFANTTN
Tunnsinen 1Bur 1) Anugrunsalunisinau (Personal Ability Initiative) 2) n9ulugungniaaeq
84AN3 (Organizational Citizenship Behavior) 3) n1stflugiin (Leadership) 4) n1313u6a (Adaptive)

a

dl o 1 I3 v 1 A A o Y o v o
RauR 5 ANKNRURBasANs tHun 1) Aunsziasesu 2) nnsgdidnuliinuey 3) nasliaiiueu

ai o dld a a % 1 <
wazaoui 6 N1INN9UNRLs@nsnan lhun 1) ArunIneaIIY 2) YsNiuuaenu 3) Annugansa lag
LWUUAaUDINAAUN 2 - 5 AnwaizANnINLLULa1aTla (Close Ended Question) szAunisdndiaya

Ugznnaussniadi (Interval Scale)
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n1InAaaLAMNLNeTagiiiann (Content Validity) Iaglduasafldaat1yanuau 3 ¥in1 e

U

o v

AT99GALAYININEIATITRILHENT WAZALATIUATHAIINARAAREY (Index of Item Objective

a

Congruence) (fagn Mgyt wargni audsdiinyan, 2558, 14.159) NANTNARAUNUIN HA1

' =2 A =~ p ° o & v o
U1NNI1 0.6 [IINANLUUADUNTNNAIMNLNENA TS @'u\m?ﬂquLﬂITsLuﬂ’]?LﬂUT@H@VL@

A o

N19INAFALAINN TR (Reliability) Twuudavnd lineanald (try-out) ﬁun@:muﬁmn‘iﬂmz

' o 1 o [

TNALALTUNANFAIDE199 1IN 30 AN ATUIUUIATAINLTRNY (Reliability) AMNATU89 Cronbach

q

(a1 anfaeinyen uazgni anfadiiyen, 2567) fiaelAININN4T 0.70 A9DRIMLLABUAINTAIIN

o

| 1 1
) o a

@il TnauungannINtAIANNEaTUN 0.83
aadyy a ey v aa a Lo Lo ¥ |
@ﬂmwiﬂiuﬂW?QLﬂ?ﬂzuﬂﬂgﬂ Usrnaumag @ﬂMLﬂQW??aHAW(Descnphvesﬁﬂsncs)imuﬂ
AT wazAsasas Tunnsesunetadudnsnizdiuyans Tudiud1ieds uazdaudenuuninggiu
THaFuumnauil 2-5 wazanAdeayuIu (Inferential Statistics) 14afiAn1sTinsziasAlsznouigatiugy
1w yadnnmlunismieu anawusadanlunismnemu wganesnlunieiney anugniiseesdng
o tzlld a a aI/ a v Aa b4 o o
WAENIININUNHUTEANTAIN Ypangiauiuastuaevestzdnidinyed a1dn (uunau) Tnenas
a c o P 1% ° & 14 :// o dy
WUATITTULLAABaNN13TATaA 19 AoeTsunsndidagy dszneusadunaunail 1) As9aaaunIsuan
waifuilng iedanisnszanasanarnisauninsredaya InaiaisananAIAuL (Skewness
Index) wazAAINIsa (Kurtosis Index) TnsiazfiaailAn Skewness Index 11t 3 wazA1 Kurtosis index
134171 10 (Schumacker & Lomax, 2010). 2) N13ATIRE0UAINNANNUEIz I vasAlsznasins 14N

o

Aulsc@nsanduiusinasdu inenaasuilymininzinidunsanygu daiunioczndoulsdased

o o = o a v o o

pNdnuEiugaiull TasundArduilscansanduiusinasduliiiu 0.s0 AsnadnlliAnilyun

a %

N19L3LEURTINY AN (4115 UseANETgAUE, 2551) 3) N1IATIRABLULLLANAIN199A Tneianng

Amviesdlsznauidatiugu TnadinuinesAlsznay azfiaadliAIuInngt 0.5 wanaINtinIIAAaeL
: 4 @ o Y A : . = S e vy ¥ A
ANANLEaNWIINTRdFaL uele fiaallAnanndn 0.7 wazA@AtANLlssunanals FaeiiAn
N1NN91 0.5 (Hair et al., 2010) 4) wLLANA8lATNA319 (Structural Model) TnemaaauanswaTaanin
UBIAYNNYNAUADDIANITRIYAAINTNGH LA ULIUBLITUINELEEMALTINAL Arin (uvnaw) Iaaldananig

AAzhi&unng (Path Analysis) tnaldRan1591AT1Z i aNENAN 1A UATNN9E N

NANI5IAE
nsagtuanisaautieaniiuaasdan 1Hun nanisdimseifiayaialineasngusnatine wazus
n133tAsIziesAlsznau@aiiugdu (Confirmatory Factor Analysis) 16 1A AAANAIWAITRI9Y

ANTNUIAFBNNITNINIY WERANTINANNININ AIHNRUBANTIAL N19UNTRUNNADININT B

q
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Wﬁmmﬂ@jmL@mu@L?sﬁ;mmmmu?ﬁwﬁﬂiﬁvjm' MINKLILANA2941N131A99a579 (Structural Equation
Modeling: SEM)

mam:ﬁLquﬁ%gaﬁﬂﬂmmE’gmmmumummm@u‘ﬁl 1 AMNNGNAIDLE 370 AW WUINHIU
Tnnjiluwende Gaaay 53.2) Hong 32 — 35 1 Ganay 35.1) HezdunisdanuniBoyyes (Gasas 54.6)
anun1ntan (5e882 56.5) ﬁi:ﬂmmmiﬂﬁﬁamu 4 -6 1 Geuaz 41.4) AAuUIIUTZAY
ﬂﬁu"ﬁms (3agaz 53.0) ﬁiqﬂiﬁmﬁmmﬁ@u 15,001 — 30,000 U (588182 45.1)

HANITILATIZHULLANABIANN191AT94519 (Structural Equation Modeling: SEM) Taainag
AU AR LT e s s NN e L LU ARTIEE9T Y

1. N@ﬂ’ﬁ[ﬂﬁ")"]’&@‘]_lﬂ’\?u‘ﬂﬂLL’NV’WQ’WNﬂﬂaﬁlﬂ\‘]gﬁ@H@

A5 1 LAAIATLAAL z@'wﬁmmummgm AN LAZAHNTAIIR9FA L FUAR AN

Aauis ALaAY autLE AN ANNLAY
NIMTFIU

YARNNINNIINNTY

- YARNAWLTNN 3.24 0.43 0.35 0.10
- AFNETILIN 2.93 0.45 0.58 0.63
- FIAWARLTNLAN 3.47 0.47 0.07 -0.22
- neiaRdNLFy oy 3.71 0.49 -1.16 -0.33
ANTWLIARANNIINNY

- ANEINANANg 4.04 0.49 -0.53 -0.06
- Avnuanalaluany 3.92 0.46 -0.03 -0.19
- AN FAEITN IURNANT 3.91 0.45 -0.21 -0.45
- UNUMUTINANNTUR AR L 4.04 0.40 0.06 0.34
NORANIINNNININU

- ANATNIID TN 411 0.63 -0.61 0.65
- nsflugunEniAueesdns 3.98 0.68 -0.45 0.18
- AL WA 4.35 0.62 -0.95 1.16
-n13uusn 4.05 0.50 -0.30 -0.40
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AN519N 1 LAAIALRAE zﬁmﬁmmummgm AN hazANNIAIIR9AaLLTuFAAE AL (Fia)

Aauils ALaAE AauELY Ana  ANLAY
NIATFIU

ANHENWUBIANT

- ANNNITFIATRT 3.93 0.49 -0.49 -0.33

- MagAnU AR LY 3.85 0.48 -0.09 -0.44

- g liianiueu 4.05 0.41 -0.43 -0.04
nsinauitilsyavannluaning VUCA

- ANUAUNINHAIY 413 0.66 -0.64 0.57

- ANULENIINANL 4.09 0.69 -0.51 0.11
ANUAINTIALTY 4.10 0.67 -0.57 0.42

AINAT9N 1 uaasAed daudasuuninsgiu Andidivazaintiaessiaul susas A

1 o uQ// al a a 1 U %3 1 a
WU41 Faudsianuainisuanuatwuulng InaNatsainainAnAuitl (Skewness) 1a9AaLLls WU
AN9EUINN -1.16 D19 0.58 e A1ANLTILaNaLgelaiNY 3.00 wazAIAINTaY (Kurtosis) HAN9E1304 -

0.45 D4 1.16 GsilArAanTasuanauldiiu 10.00 agllfidnsaulsisnnaiinisuanuagiiduiuuilng

2. NNFAATIZILULANARIN39A (Measurement Model)

n1sanIziAdnssAnsanduiusuuiie f4u wudn nsaudsiiaouduiusiued198

L

D

aa

e AN eadANIZAL 0.01 uasliAdulszAndandunus lufAniamaniuszndng 0.079 D4 0.868 a4
g luszaua Dl unans asagulaansulsdsnayndaldifiadymauduiugsendnesoul sfiu vise

N19zINLEURINY (Multicollinearity)

- . 4 o . . d e wy
3. NNTIATZANANHNITANWIINTaIA LU TUEN LazANRALANILLTUTuN AR R 1A
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Chi-square = 136.342 df = 117, Normed Chi-square = 1.165, p-value =.107
RMR = 011, RMSEA = 021, GFl = 962, AGFI = 945, NFIl = 965, CFl = 995

=] a '8 o a A o o o dl dl o o o o dld
AN 1 HANTTILATIEARNAL T NA LTI UEURALNUINT AL LANAAIN12TAF2 LU FUHNN 19N 191 UNE

19288501 luaN17E VUCA vaan13i5uisma

AINAMNN 1 NUINITILATIEFaI A TeNa L E U UA A UN PN URILL LA A aIN19T AR LS
WeNNNINNUN R AN 1Nl uaN19Y VUCA adn1U5uliima nudniAdaanmaadnadnauny

fayaiatlszansd TaadiAn Chi-Square WiniU 136.342 WAZAN p-value Winril 0.107 aeinadltd ATy

' ]
aa o =KX a

NNADANTZAL 0.01 LAZLHANANTUIRNNLNUTI B °] Wud1 A1 Normed Chi-Square NN 1.165 T4

a

ANARAARBIALLINELTINNTIATIAEAL (<2) A1 RMR Windu 0.011 @alAnganadasriuinginisnsiagay
(<0.05) A1 RMSEA HAwinAy 0.021 T4HANRaAARB9AUNUTIN19ATI48Y (<0.05) AN GFI Wiy
0.962 TINARDAARBINLLNUTNINIIAEAL (>0.95) AN AGFI WAL 0.945 TalANE8AAABIALILNDLT
N19R399481 (>0.90) AN NFI Winfiu 0.965 T9HAN4DAARRIALLNLTINNTAI99&aL (>0.90) wasAn CF
Wil 0.995 FeilAnaanAfeaniunusinIanmagay (>0.90) Inssananisnagtlfdiuuusnasinidin
(% o 1 '3 = v A o Y a o g a o o & o

FaulsielaprnuyniufeesAnsiANaanAfasnaNnaui Ul ayamslszany InadA1ANdNN UG

TuwsiazFoulsuaagsndng -0.06 014 0.91
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A19197 2 LARINTATIAAALANNINENAITITATIAE1S

pauils Factor Loading R? CR AVE
YARNNINWNTNNY 0.67 0.22
- YARNANLTAIN 0.52 0.27
- AENENTILIN 0.57 0.32
- IAUARLTILAN 0.44 0.19
- nelaRdNLdy oy 0.32 0.10
ANTWUIARANNITNNU 0.71 0.59
- ATHEINAYANT 0.72 0.52
- Anufanalaluanu 0.82 0.68
- AN ADTIN IWBIANS 0.86 0.75
- UNUMUTINANNTUR ATRL 0.64 0.41
WOANIINNTNNY 0.85 0.62
- ANHNAINNTD TN N 0.86 0.74
- maflugsndniaesadng 0.80 0.64
- AL 0.74 0.55
- nn3UFusn 0.75 0.56
AN NWUBIANT 0.77 0.67
- ANNNTEFIETRTU 0.75 0.56
- nagiAaU AR LY 0.81 0.66
- s liianiLeu 0.90 0.81
nsRnauRTssAnB A wlLgn1az VUCA 0.82 0.81
- ANUAUNINHAIY 0.92 0.85
- AnuTuNuNaeNU 0.94 0.88
- fruANgInE) 0.85 0.73

1 1 v
AINAITINN 2 N19TATIAFALAINNLNEIATLTIIATIa%19 A1 nTnasAlsznay (Factor

g o o

Loading) HAXANNGN 0.5 (8NAUaNALSENaUBAIYARNNINNIINNIUE Aun1slaRdndnyny

[

NN

Y3t

v v
o o

AU AUARLTILANNTI ARATIUEN 0.32 WAL 0.44 ANNATAL) A1AINLTa TN (Composite
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Reliability: CR) 129%14 5 fauilsuel 9l 0.76 wazAeaananulslsunaniald (Average Variance

Extracted: AVE) 189914 5 fauluelalAn 0.58 (Hair et al., 2010)

4. NINATITILLLANAD9TAT94579 (Structural Model)

D
82
B2 '
o 73-D]CT 56

N
=]

PROA
3

AUTO

[N
a

POSI 3

-
(=]

CONS

o
o

VALU

8

2 5 §
>l
o g =

_'

JSAT

JUST <2,

ROLE 33

N
N

-.03
1
<0
* 83
D
ABIL
S

&

o
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1

7

8.
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I
~

OO OO OO

Chi-square = 148.807 ,df = 123, Normed Chi-square = 1.210, p-value =057
RMR = .010, RMSEA = .024, GFI = 958, AGFI = 942, NFI = .962, CFl = .993

DINY 2 LUUAABNIANATNUATHANITIATIEWLLLA1AB9IANAT19ANANNUF TR 1M

v o

AN 2 fadalFawmszii&untg (Path Analysis) lunnsnaaauanswaitsamsmassiounls

a

v 1
o o aal

VIS L T e R F g N T T N oL NIV R T E i K e L U R TG N R TR S T XS B TG I T
planan1sinunidszAnnInenunIeANENRUeIANs nasn1sliulinaiinanaenndasiuiays

\F9tlszdny TnadiAn Chi-Square Winfy 148.807 wazilaNansuIaININusiau ] wud A1 Normed

Chi-Square vinfiu 1.210 GeflAnanandasfuINIin1TATIadaLl (<2) A1 RMR winfiu 0.010 F95A
A9AARRINULNMTN1IATIAEAL (<0.05) AN RMSEA HANMNAY 0.024 failAngenneatuInainig
m79agaL (<0.05) AN GFI Winfiu 0.958 FalAraanadasiuinueinnIRsIAdaL (>0.95) A1 AGFI i
0.942 F4iiAnganARaeiLINTINIATIAE0L (>0.90) A1 NFI Ny 0.962 GailAnaanndatuinot

A13M99948L (>0.90) WAZAN CFl WinAu 0.993 TalANdanAR@aiLINFIN1IATIAEeL (>0.90) wWitlédn

1 o

ANNADAYNANENUINTTNTRTIRdaL

v
o K o

parvAsagtlfdnuuuanaaslassaiepnuduius deaimsaasyniladanianinasananns

9

MnaunidszAnsnindumieaayniuesdng ndanisdiulumaninAtuuztindaiinslulumea vin
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THuuudanaaalanudenndasnannauiudeyadelszanyd Tnadeyananimaaauuaziinsnzy
a kTl

D

aAa ' o

WULA1AD9IATIATINANNANTUS I Ta R Te9ynTaduNNaNEna s Nan 131U scAnBnwik

NNANNENIUBIANINAINITUFLTIAA waneliun919R 3 uazRn9IT 4

1%

A5 3 UAAIKANITNAABLILLLANAR3IATATNANANTUSIT A ey nTade NdEn

a

FNABANNT

undilsz@nsninluaniay VUCA snunnemaueniiessns uaannsliuluma

Aausma AaksaLUR b B S.E. CR.
AN NABIANS YARNAINNITNINY -0.06  -0.03 0.091  -0.640
ANTNWIAABNNITNINY 115 090 0077 14,935
WO ANTINNNTY 007 009 0028  2.382*
nsTeis] YARNNINNITNINNY -0.05 -0.02 0.107  -0.469
sz@nsnnluaniie  aNINLIAAENNNININY 0.13 0.08 0182  0.705
VUCA anﬂﬁ‘ﬁ‘wﬂﬁﬁ‘ﬁ’]\i’}u 0.90 0.92 0.052  17.498***
ANHNWLEIANS 019  -0.15 0143  -1.293

kK S

Tl Ayneadianszsn 0.001

* Sladndyneadanszsu 0.01

3

AINAN919H 3 WLTY ANINUIARBNNITNINIU UATOANTTNNIININIU HENENANIILING 2

=)

ANHKNRUBIANIYAANTRLUaLITUINBas B EN iU TAY Ad AR (mnaw) adinsliledAtyneais
YA 0.001 uaz 0.01 Tnaidrurantenennsnifesas 83.0 uazWAANTINNIANIL HENTNANIILIN

Aan1INNeIundszdnsninluaniae VUCA atnesfidadAynieadanszsu 0.001 lnalaunanis

NeNNTDSREAT 83.0
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AN919N 4 LAASHANITILATIZHANTNAN AT ANTWANIAAN LAZANTNATINUBILLLANABIIATIAT

= a 1

ANHANNUSITIANURA AU NITARENNBNENAABNAN 1IN NN LEANENINRIUN AN NALDIANS

naan1sdsuluaa
Aaulsaniug anana ANKNWY Msvinauisl
AIANS lsz@nsnn

ANTNANNAN -0.03 -0.02

YARNNINNITN Y NENANINEaN - 0.005
ANTNATIN -0.03 -0.015
ANTNANNAN 0.90 0.08

ANTNUIARANNIININNY ansnaniedau - -0.14
ANINATIN 0.90 -0.06
ANTNANNAN 0.09 0.92

NOANITNNNIN MY anananIde - -0.014
ANTNATIN 0.09 0.906
ANTNANNAN - -0.15

ANNNHUBIANS NENANINEaN - -
ANTNATIN - -0.15

aNANIeT 4 BnBwaniemse Bninanisdan WATENENATINVRIUARLAIULTAUG VD
LLuué’mmem’éNmmzﬁ”mﬂ“uﬁ'ﬁqmmmmuwﬂ@%ﬁﬁﬁw%wm@m@m?ﬁqmuﬁﬁﬂa‘ﬁw%mwiu
an"192 VUCA ENUNNAMNENALeIANT uasn1suiuluima wudn

1) YAANNINNITNINY ﬁ%m%wmmmuimﬂmam'@mmgﬂﬁumﬁﬂum:m@ﬁwmﬁﬁ
UszAnBNN WA -0.15 WAL-0.02 ANAIAL WATNUANYARNANNNTINURENENANILanTnafax
m"am@m@ﬁwmﬁﬁﬂi:am“ﬁmwm'mwmmwcﬂﬂv‘fumﬁmwhﬁ“u 0.005 IABIYAANNINNITNITUT
ANINAN1AUIAELTINFADANYNWUBIANT wAZNIIINUREsEAnEnm Wiy -0.03 waz -0.015
NS naaRay AR NsinaliTaalagnsefiva linineuauaesdueiina g N
29Ans witinalnedansenisinauifldsz@ninmluaniag VUCA sesmineuauaaisduang

2) ANTNUIAABNNITNINY ﬁ%m%wamqmnimamqﬁi@mmQﬂﬁumﬁﬂmmnwﬁwmﬁﬁ
Usz@MBNIW WL 0.90 uaz 0.08 ANNAIAL LASWLFIANINWIAGDNN1TNNIURBNENAN 1A LTAY

FaNANANITNIUNHUTLANTAINRIUN AN ULNAUBIANS WIATY -0.14 TAUANINUINEDNNNS

MURENENAN LN IR PINABANNNENRLBIANIWINAL 0.98 UANENENAN1NALTIALINFBNIT1INNY
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a

ffltsz@ninm Wiy -0.06 nanAeaninuaadennisitauiinalaansedivinlfindnauauaniaduy
MeinANNgNWLeIANT waz Sn1einnufifdssdninnluaniaz VUCA

3) WY ANIINNITNINU ﬁ%w%wmmmnimmqm"ammQﬂﬁumﬁmummiﬁwmﬁﬁ
Use@nBnIn WinAl 0.09 uaz 0.92 MNAIAL UATNLIMEANITNNIIN U HEnEnaneaulnadenste
Nam@ﬁqmuﬁﬁﬂizaw'ﬁmwﬁif]umqmmgﬂﬁumﬁm Wity -0.014 TnengAnssunisinau Navana
ynsuanlaBIINARAYNENIUEIANT LazNIiuiiRUsEANEnININTL 0.09 Wag 0.906 ANATRL
ﬂ@'mﬁ@‘wqﬁﬂiiumiﬁﬁmuﬁmimﬂm\‘l‘ﬁ'ﬁﬂﬁwﬁmmmumaL@%mﬁmﬁmmmaﬂﬁumﬁm waz {n1s
finaufiddsz@nininlugnnag VUCA

4) mmgﬂﬁumﬁmﬁ%w%wammuimmq&i@miﬁﬁmuﬁﬁﬂ@zﬁmﬁmw Winiu 0.45 NANAD
panuyniuasAnslaifualneseivinlininauauaaisduaefnnsinnuiifldssdnnan luganng
VUCA

AN 2 UATiayANANIINAABLLAYILAIIZTLLLANAE AT ATI9ANNANR L ITIA 11

1
o a a

allda a 1 o A 1 % &
‘LI@\ﬁ.qIWﬂ@QEW]N@VIﬁWZ\][51@NZ\]ﬂ']?WWQWUWNﬂ?$@WﬁﬂWW1u@ﬂWQ$ VUCA HIUNY AUHNWUBIANT

£2 '
= P |

(AN91971 3 uaTANI1eT 4) annnanagdlfaAsl nasinanunitlsz@nininluaniaz VUCA a83yaang
ﬂ@'m@mu@Lifmwﬁﬁwﬁﬂiﬁﬁm@ 1’ﬁ§u%w“ﬁwaz§qzﬁmfmﬁqLLﬂiwqﬁmmefmu (B =0.92)
PIAINIABANINUIAFBNNINNN (B = 0.08) YUARNNIWNITNNAL (B = -0.02) UAT ANKNWUBIANS
(B =-0.15) ANAIAL TnewLdn WORNIINNITNINNUE LATANINUIARENNNTNINUNENENAN9A 95
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Abstract

This research was aimed 1) To study the behavior of tourists towards purchasing community
products in the tourism area of Wang Nam Khiao District. Nakhon Ratchasima Province 2) To propose
guidelines for developing marketing mix strategies. To connect with community health promotion
tourism. Wang Nam Khiao District Nakhon Ratchasima Province. There is a participatory action
research process. Combining quantitative research and qualitative research Data collection was
carried out by questionnaire of 400 tourists in the area. Interviews with tourism network partners
Community product entrepreneur and representatives of relevant government and private agencies.
Data were analyzed using statistical tools such as mean, percentage, and standard deviation.
Extracting lessons through the knowledge management process and inductive data analysis.

The research results found that. (1) Tourist behavior toward purchasing community products
in the tourism area of Wang Nam Khiao District Nakhon Ratchasima Province. Sometimes they buy,
they don't buy (68.00 percent) They buy for their own consumption (44.00 percent) They like to buy
food (46.34 percent) They buy from shops in tourist attractions (37.12 percent) Spend no more than
500 baht per time (37.50 percent) The factor affecting the purchase decision is price (45.25 percent)
The type of product you want to buy is healthy food or drink (53.28 percent) The most desired product
characteristic is local ingredients Produced and sold by local people (39.75 percent) (2) Guidelines
for developing marketing mix strategies Level of satisfaction with marketing factors for community
products to promote health tourism Wang Nam Khiao District Nakhon Ratchasima Province in 5
aspects: product, price, distribution channel Marketing promotion, personnel, physical presentation
and management. Overall, it was at a high level (} = 3.77) Classified into each aspect, it was found

that the management aspect has the highest mean (} = 3.88) at a high level Considering each item,
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it was found that the products were produced by the community and owned by the community has
the highest mean (} = 3.91) at a high level. The development guidelines for marketing mix strategies
include the product standard development, marketing communication on health issues, expanding
various distribution channels and create a network of resources, tourism partners and local
entrepreneurs to achieve the highest efficiency.

Keywords: community products, community products marketing, health promoting tourism
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How Well Do We Understand Soft Power?
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Abstract

Soft Power is not just the promotion of a culture but it also plays a role encompassing
various dimensions working together as a mechanism. The soft power concept was coined in the
late 1980s and defined as the opposite of the hard power one. A country’s soft power rests
primarily on three resources: its culture, its political values and its foreign policy. Three power
currencies that generate gentle attraction are benignity, brilliance, and beauty. When the three
power currencies have transformed into the soft power, public diplomacy is used as a means of
promoting the country’s soft power. According to the Global Soft Power Index, the countries filled
the top three spots over the past three years were the USA, the UK, and Germany. The lesson
learned from top soft power nations shows that four key success factors are vision and role of the
government, national self-esteem, consistency of creating popularity, and the target government
and public acceptance.

Keywords: understand, soft power, culture, influence
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LATRINDUAR Soft Power
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Ran: 15utlg9ann https://brandfinance.com
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