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Abstract

The purposes of the guidelines for orchid products’ packaging design for airline services
by the Procreate application were to examine and analyse the Procreate application's guidelines
for orchid products' packaging design for airline services on an iPad tablet in order to create the
prototype of a package to contain orchid products for the airline services such as in an airline
lounge and in-flight. The qualitative research approach was used in this study. Purposive sampling
was conducted to select three sample groups: Sri Racha's orchid farmers (5 people), airline
employees (3 people), and a Thai Packaging Centre specialist (1 person), and a semi-structured
interview was carried out to collect data from those key informants with an interview guide that
consisted of open-ended questions in order to do descriptive analysis.

According to the results of the examination and analysis, key informants suggested that
the suitable material to create packages of orchid products was a paper that was capable of water
proofing, light weight, and strong and durable enough to transport through the airline service. The
outer appearance should be designed with transparent plastic to illustrate the orchid products
that could attract airline passengers. The shape of the package must be rectangular for transport

or storage conveniently. It can also be portable and capable of adapting to other purposes. The
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pattern and color of its package were designed to be simple and light in order to show off
outstanding orchid products such as those in the Thai pattern. The informants had also pointed
out that the label of transport caution must be attached to the packed body to notice the
transporter. Furthermore, the dimensions of the orchid package should be approximately 20
centimeters wide and 43 centimeters high.

Keywords: Packaging Design, Orchid Products, Airline Services, Procreate Application
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