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Abstract

The objectives of this study were 1) to measure the marketing effectiveness of the organization
recarding skin care products 2) to study the sales management that affects the marketing
efficiency of the skincare business and 3) to study the customer relationship management that
affects the marketing efficiency of the skincare business. This study is mixed method research.
Data were collected by interviewing with 5 corporate sales representatives, 10 online sales
representatives and 10 store representatives, and questionnaire from 232 sales representatives of
B Company Limited, comprising 128 online sales representatives and 104 store representatives.
The result revealed that the marketing effectiveness with sales representatives for skincare
business is at a high level. For the sales management perspective in terms of training and sales
staff development, it turned out that the sales quota affects the company's marketing efficiency
at a significance level of .05. Lastly, Building a good relationship with customers by understanding
their expectations and creating a specific persona affects the marketing efficiency of the company

at a significance level of .05.
Keywords: sales management, relationship management, marketing efficiency
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HANAUINUIFIA Coefficients Coefficients
B Std. Error Beta
AR (Constant) 2.414 273 8.846 | .000
AIUATIANITOIANTUY .080 .097 .082 .827 .409
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PULAFINITUE -.245 085 -.268 -2.870 | .005*
ﬁmmimmmLLazmﬁJithﬁumamu 134 .093 151 1.447 .149
* QA Neada 05

o
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