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Abstract

The purpose of this study was to study ways to increase mobile phone sales while opening
new numbers. It is a research based on mixed problems. There is a questionnaire as a tool to
collect data from the population in Bangkok aged 18-60 years because they can request to open
a new number and 385 mobile phone users. The results of the study found that brand image and
marketing mix factors affects the decision to choose a telephone network operator at 0.05 level
of statistical significance. Therefore, the solution to the problem is to create brand awareness of
mobile phone sales and open a new number of ABC Telecom Company Limited (a fictitious
name), which is an alternative approach that uses less budget than issuing promotions by reducing
prices. While using the same amount of time and can create satisfaction for consumers.

Keywords: Increase sales, Mobile phones, Opening new numbers
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Insdniiadoud 91u3u 385 AU asiinan1Tinsendeya fall
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M@ﬂ 319 82.86
2. 914
18-22 1 36 9.4
23-30 U 217 56.4
31-40 U 84 21.8
41-50 U 37 9.6
51 YRl 11 2.9
3. 91UN
UALSYU/UNAN Y 66 17.1
anyninnuuTEnenyu 157 40.8
11519015/ $TIamN9 27 7
3RV A1 135 35.1

MITNN 2 WARIENBUENIIUTEYINTANANTVDINGNAIDE (5iD)

ANTUEAENYUENIUTTYINTANAATVIINGUATDEN U Soway

4. s19lanahou

N3 20,000 U 117 30.4
20,000 - 30,000 U 106 27.5
30,001 - 40,000 U 63 16.4
40,001 vMTuly 99 25.7

5. SLAUNISANEI

NSy a3 105 27.3
Useyes 213 55.3
ganUSyen3 67 17.4

6. dn1UNTWHNTEH

Tan 176 a5.7

du3d 173 44.9

wihe/veni1y/ ueniiuey 36 9.4

156




NIAFIVINTNTTU MIFUNG WaEN15UINT 1 adun 1 TFT(’%
Journal of Aviation, Travel, and Service Volume 1 Issue 1 N

NIT17 2 nuth dnvarUszrnsmaniueanguiogielidnsduveunnauds oy 23 -
30 ¥ o1dngniny/minauuidnenyu fgldreidoudinit 20,000 un fnsAnwseiuuTyani
wazdanunnlan tnvdrulngdanudndiudenisdnduladenygliuinsiesoni slnsdnsiluseauiiu
AEN

HANTIATIZRANAATIUR BN A NwaIn S AUA wuldiulryliauAniunnanvaingdum
Tnsnwsameglussduiiusaomn fidnadewiidy 4.14 (S.D. = 654) lefinrsandusesunuii 4
AnuAnius LR adnvuzvesduAdususulsn fanadowiiiy 4.16 (SD. = .693) sesaunde fu
viruARisonsAud danadowiitu 4.15 (SD. = 664) uaziuuseloviivesdud Tanadowiity 4.11
(S.D. = .798) AaaAu

[ 1 |

HANTIATIERTEAUANNAAYARE LU TEAININIIANAUTNT NUTRBURUUdDUIHEIUlYY
IS LY o o ! 1 a [ (% ISP N -
fsgauanudidgsediulszaunianisnainuinig amsteyluszauuin denadewindu 4.09 (SD. =
595) WeRarsadusieiunuidanudaiusiiunszuiunis Wududuusn danadewiiu 4.14 (S.D.
= .643) sosauAeAUNAnS e Twdewindy 4.12 (SD. = .684) wazausial iudrugading &
ALadgwiiu 4.00 (S.D. = .718)

nan1s3iasiziauAaiudentsdaduladendliusnisiaserrelnsdwi wuda mau
wuvasuawalngfanufadiusensinduladengiuinsiasetisinsdni nmsaueglusgiuunn
ign fAnadewindu 4.28 (S.D. = .615) lnewiuivinudeduladendliuinisinievglnsdniiiiiou
druannsednsfivawlunisldusnisasialy Wududuusn daedawiiiu 4.34 (S.D. = .780) 59383UA0
ugufzuuzihgliusnsaserielnsdniivindldliunyaaadu danadewindu 4.32 (SD. = .777)
wagviusuinenuduAIreInTgelnsdniinisunindmirendeulanuneavlndneuntsindulate
Juadugaving deadewiniu 4.15 (S.D. = .641)

a L3 LY v L3 a Y a 1 U A A Y a A I o I3
Han15Ieszidadenndnualnsduandwadenisdndulaiiendliuinisinsenglnsdw

b4 b4

wu1 Jadunmanualnsndua Munuanuaevesdua MuUsslovivedui wassuriAuaisens)

LYY [

auen dewasianisinduludendliusnisinsevielnsdnd nseduleddgyneada 0.05 (Aew137199 3)

o

a ) o ¢ a v a. ! U a a Y a A o ¢
MIT9N 3: {'J"U'°UfJﬂ'TW@ﬂﬂmmﬁqﬁUQq‘Waﬂwam@ﬂqimﬂa‘hﬂ'ﬂLa@ﬂﬁ;ﬂMUiﬂqiLﬁiaﬂJ']UIVﬁﬂWV]

Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta

(Constant) 1.960 166 11.798 | .000
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AIUAMAN YT YR 148 063 166 2.349 |.019%
AuUselovUYe9EUR 129 .050 168 2.590 |.010%
‘é’mﬁmﬂaoﬁamwauﬁq 284 076 307 3.749 | .000*

R? = .349, F= 67.971,*p<.05

Han15iATIeRdadudulssaunamsnaInusnsndwanensdedulaudenyliusnisasediy
W5ENI WU Y999@ U TeaunIanNISHaIAUSNIS AUNTEUIUNISIUNITINNIS ddnasanisinaulasian

¢ A LY

AliuInsiesetielnsdnd NsrutedAyneada 0.05 (Fnnsei 4)

Q" Y a a ' U o & Y a A o
M99 4: ‘{jﬁlf\]ﬁlﬂ?u‘ﬂigﬁll‘l/l']\‘iﬂ'ﬁﬁla']ﬂUiﬂ'ﬁVlﬁ\maﬁl@ﬂ'ﬁ@ﬂﬁuhlﬁlLﬁ@ﬂﬁm‘lﬁUiﬂ’ﬁLﬂi@ﬂﬂﬂIﬂiﬂWW

Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta

(Constant) 1.414 161 8.763 | .000
AUNARS U .031 .063 .034 486 | 627
‘ﬁ’ﬁﬁ?ﬂﬂ -.013 .059 -.015 -213 | .832
‘é’ﬂuﬁdaqmqmi%’mﬁ’mms -.088 051 -105 -1.717| .087
‘é’mmsdua’%umsma .089 .069 .090 1.292 | 197
Fuynang 079 062 085 1.276 | 203
prudeiiusngdeanen -038 061 -041 -614 | 539
anA
PIUATEUIUAITIUATS 633 .066 662 9.630 | .000%
AANT

R? = .498, F= 53.448 *p<.05

2. Msafamaaandmiunisuilatdynn

A8l NANITIATIEANMNUALLINNG kazase Nagnsvesesdnsiiliauaenndawieluly

U a dv a

AENIUAINUNUAINEHUSLNARDINITIA YDA MU INTANN AR DUNNS DU AvtNeLav vl veauSEn

Y

ABC 1wLanay 3119 (Wuauu@) adg TOWS Matrix 9191l
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