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Abstract

This study's objectives were to: 1) compare the marketing mix factors of The Summer
Coffee Company - Old Town, as categorized by personal factors; and 2) examine the
relationship between personal factors and service behavior of The Summer Coffee Company
- Old Town, in Phra Nakhon Si Ayutthaya. Phra Nakhon Si Ayutthaya. In this research, The
Summer Coffee Company — Old Town customers comprised the population. Using surveys as
research instruments. How to acquire information Included in the descriptive statistics using
are frequency, percentage, mean, and standard deviation. A one-way analysis of variance
(ANOVA) and Chi-Square test the relationship between personal factors and service behavior
at The Summer Coffee Company — Old Town using inferential statistics.

According to the findings of this investigation, the gender of consumers differs.
The marketing formula is the same. for different consumer ages, occupations, and incomes.
The marketing mix of consumers who choose to shop at the establishment The Summer
Coffee Company - Old Town is different. The correlation between personal factors and the
behavior of The Summer Coffee Company — Old Town was statistically significant at the 0.05

level. Effective marketing of coffee establishment ventures.

Keywords: Service Behavior, Coffee Shop, Consumer
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