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Abstract

This Article has the objective of the research to examine, how tourism is managed in
Hua Hin District, Prachuap Khiri Khan Province. Reviewing key ideas, theories, and literature on
tourism management and local services in Hua Hin District, Prachuap Khiri Khan Province by
Qualitative Research Methodology. Making in-depth interviews with administrators/community
leaders of tourism and service management about economic, political, social, and cultural
aspects of management principles, using inputs of the resource management includes the 7 M's
consisting of Man, Money, Material, Methods/Management, Machine, Market, and Morale. These
resources will keep growing indefinitely as long as the industrial production system is in place.
Services and distribution are always evolving and improving. According to the study findings,
administrators, and local leaders, Creating the Brand, identity, and tourist destinations
(destination branding) is crucial, according to local government organizations, for the long-term
growth of community ecotourism attractions. However, there were still certain restrictions in the

management procedure, including local people's attitudes and spatial restrictions.
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frunisidles wudt Seliianunsasdiiunisdanisesraduszuy wayldaiunsoutmiiag
arwsuRinveuesnsdmauly feviruaivesnuiesiu Feufiaslaliiluneiuiidsdnadsslaviiudon
fudenuuazTausssy wuii dnsuaniudsunisBoudseninsuvuriesdunarinvieadien
iemsyminluanruayeudRyweiitin Uszindl amsssuviesiu nsildiusiulunsuimsians

WAZNITINFIVDIYLTUNEAIAN TINAUTENBUNITIINAITUIAS (Ngamsaad, 2023)

AUNTRULAZ YRR

wuluduvosyurudslifinsrunguiufieUszneugsia uiindnlngyuvuasinglias
nmsviesiien aonedesfuuuiAnmes 253niua guia (Phunak, 2014) Flifudn Sausdurunseuiin
fansFeuiieiunisdansiunndonnasningnssssuend uazniseuintiaussay uidineug
mnuile wazanudanile Wulieaiunansidees msvienielasyuwuiileyuvulaziieaiu vos
Tancharoen (2016) 5y aqﬁmiéqmugﬂ{]’m&?qaEJ"NL*T;JummWi%qﬁmsé’fmmiLLazmiﬁauiﬁaﬁuuazﬁ’u
aeldandrinlunmsimunues wivianduudsdugusuiiashlugnsiamunidsdu Tnedanain

[

Pufieswlinazussatvayuvaanguluszezen saduladeddgyidmensudlyviiienisiauinis

[ %
[

vieafnarnsuinislususuresssmalnelidaudduiuinntu egndlsiamnsidendsilsmy
Yadrfnususznislunszuiunisuimsdanis liun Hauafvesauriosiu waztedifnguiui
(Ngamsaad, 2023)

AIelaAnwInguf) 7TM’s Useynfiana1wideves Amini and Alinezhad (2019) Usenaumie au
(Man) 1 (Money) ingAu (Material) 1153AN15 (Management) aunsal (Machine) N13»a1a (Market)
waz vigyiddla (Morale) Ysnuszneunisiinszvdeyaiildiuainnsdunival Tnsnsdniiuteya
o810 duszuy wavihuneamuiielinszideyalavaziden danguieya farsananudesles
ATAvTlouLATATIILANGY LazthiauatedunueaUIY ansnsouenyUssavldeeluid

1) Yademafiuau (Man) guims/fiusuy Jamagusy wazosdnisunasosdsieadu sl
fanutaaulunisuimihiluudazaiadiu Weuinminensaniadsaulasuntaswes
anunsaithudiosegnefnnsslanlaglildfumunisisy melddediadunineinsvosmmeu 1aude
firuaRnszuarofunsiaIvenguoyinlisy wasdosiameduiuiinnuaysslosiudou

2) Hademesnunsiiu (Money) msvisssnfsadestuiasssiavessravu Juduanunis
vesfipuluguvulumsiuindoulrsugiavesyuruuazUssmand sz 11eldveanisviediionunain

nsldaneRdulunnaaviaaiien vinlmannisasisunazsielalun1ndiIunneId99 AeuUnISha Sy
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sulssnaaivayulunisdaasunisvieaiiekazn1susnsanriisuiiieItes awdielvinseuiuns
afiunudlenalunisimuiegradugusssumnauy
3) Jadenannuingiu (Material) nqusegslabiainudiunluiianiadediuiu lnegaiy

v

nOAuNIIAIUNITUINISHarn1sieuedlagldladendn “useuau” Jadeses “GuAnaindamig

e

yuwu” Fudnvesdiszdnuiedudmilsiuaniawdadasi (OTOP) WuiiduindeugnaInnssunisg
vieaieuazuinig meldmuanunsuimsiansineniaisuasniaentuysann sty

4) Yase1981u33N15/4n15 (Method/ Management) n15U3115TANIsAISofienas
n13U3NTT sunesiiiu lutagugnivaudidyanniuainaiaisuazionsu lnsn1suimsdanis
\3tnefadiensLTINAULUUY TN uigsmaurun s duuwaen sl ugua
fidaau fednuinagunaresnisduavel mauinisdanisdaiideditaunaussms Téud (1) dedrin
nsduiiud iosandunedfiuduiiuiiesuginvuinlng dwaliununuduaiunisioniios
warn1sffuguannaiiuyinig saudsnstsznouanisuuiiufinausslomitudousudsmansevuse
NSNBINTEIIUIR (2) TiruaRvosauiesiuuanduiiinsruaiedunsimun mszdminniiug

AU lalukAnnsiesisnteuing vilinaialentaniaesygivegndndeniey

[

5) Yaduniesnugunsnl (Machine) lullagduiangunsaldslifinnnuniandmsunisguasne

warnsUITISNwIAnIUNYiouNENLIEIND WY ATUANYTHVBIAUUNUNI AIILALEIAYBILNET

'
=

vioudied RIUANENYIRvesingluanuivieuiiey usessaulugurunfinuddnduditiuiingg

¢

sEaunudIUmLioguainy Ysae wazUiulsailvial esananuivieaiieddausimainnisaiuayu

Y

MieaNeNNIATT

2 %

6) Uademarinun1snain (Market) Argdadnianisnnurinuaivesauuanguluviesduiisenu
nsiaun Fndun1sUanuuuifnnisnainit lmiddmansenusensnyulsureaasugialuiuniy
Faluguassanaununisaiisuusudvieuiieniafiu (Destination Branding) @sluunsiuiidsvinaiiug

AM1L913 19899AN15UNATEIEIUY DI UL D911 IRUAISTURU AR wananssudelunIIn

'
= o

MRuds Astianudedndgasavinisiegiadusssulidioninedieu eshwinmanvaliugsuuinig

Mwnvelas e s eimuannsnanliiausnaiowasinwgugna lilianudsguduly

o w

7) adenisinuuiguazidsla (Morale) fungumuiiuinnisnszAulvidspunosiuaud ey

o

wazaulan1svesgnTuseudseniudduiugugeu iWeliiun1ssuikaranudilaluunuminves

guyuiosdu 1nNseysneimusssugalunuuwnuvesussnygy lnensuansulanand latnvieaien

U o w

lpunseusindda wedunisasisviguaziaslaliiuidiiuldunuelunuewasnsnensifieg

31




TIEATIMINIUMBaUNILazNILINg U9 2 agun 2 ‘ ,F , @
Journal of Aviation, Travel, and Service. Volume 2 Issue 2
NN

Tugnyuiieysznounisbidenadesiuusunnisvesiieawaznsuinisuuusivaie deidunisan

FUNUNISHARTSNTEY Wesndeunsthuduaniudszneunts daludsnsusmamsnensegsqua

2AUTIUHANTITIY

I1NHANTITITEANUNTDUNIAULATEFAD AUNITLlR AudIrLLas TaUsTTY Sspanudainnn
uazdlitsenisudle efuseutsoonlngazudel

fuiasegia 138 msvieudisnduanuniwesauluguvulunisiuindeuinsugiaves
Usememn@ (Tourism Authority of Thailand, 2021) s1eldvesnisvieafisauannistdanetuiunis
Wunmafionisvieudlen viliAensadanuuazseldlunadiuisiifeadosiovmmn Wy solagans
vidoyyugAlilun s sy ewnsieiesiu dufvesdiszan gunsalindeslilunnfuns s
deansuazmaluladililunisuimsdanisiunsviuinsvieniien sufensuinisiiesiuieniny
avannAnuae ftumsduaiumveafieniadudaitennssuazniaontunisysannmssiudu uay
sfiuniseashiane fdusguiaisaisiue ulsnne uargnsmansnsiaLasegha iatmun
fimmauaraisarudedulimemnfdiaduamudisanntu (Maurer, 2016)

Frumaidies Fos Aufinausslowifudouresndunuuasdasesdutmuluuwmasioiion vinld
fsznounsfoauunnszAnd1IAngs daalidinsneaudifuse ausedadunmigeuiuly
Jefsnadutigmiisenisudly fufuniafzlsansesnuinsnismuauifugualudiuidlidaiau e
Aunsesdvidvesuilan uazilonmdnualfiidensviesilersneii

fudsauuazinusisy e nmsuanidsunisieudsenitagurusiosiunazinvieaiien
Taonsyjatiuendnualyaiulusuvesinmsssuriedu wu levand guauvUszas uagiaviayusy
vimanssudnsany TasusuguuuuliinviesiistanansadavieasienddnuiSeudiloadrsUssaunisal

aadada 1

Twiswiuyanaluriesdiueddlndda enszuiinlunnudfnyueiitin auevesinmsssuiesdy (il
AUASUNITINAIVDIUTULALAIANTINAUTENDUNITIINNITUINNS WadatudadnnvaInIsasaLaule
funinensveaguyy Wioldlidmansenuluiudu asnndesfiuiuidoves Tancharoen (2016)
wui nsadunisiidiuinveaniaUsraTy 096013 T wagmhsaunady Tuiuilddunduin
FINUNY TWANTUNS WU AnUsEENSA MG
naNABTBULIANSUTINSINMINSTiefiEIazUINNg ISR ILLIAR wasnquifiiuades
mnfuasiundauainnguisgisyanaseiuuisiidurisinesiiulaeiide dheuimsléd
msnaunulasisasendnualnauAumaviesisagemuneyaten (Destination Branding) fae

WUAINNMTHAUIMTNEINT wWdeioaiieIwarusn193seusneroaguvueg 1ty lnen1snsgaiauly
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fureInsssIfeysnvaadey aglsfimunmsimuimineinsiesdiifieis nansenusuiilewnain
MsWauInINgAaTe ALNBNLaTANAINITAYEYBIRY AUNFENNINAIUNITUTINTIANTS
Amnundenmsiusulszina nnsuilouiAentes uasdesdinsUszidudnenmyssiosfiunumnsgu
‘1'71|ﬂ°1‘v1 yalld (Chaowarakul, Kayanha, Anusornphanich, Ketloy & Wisutthirattabakun, 2021) 1 g

DAUTIGWILLAYN YIUINITIINUANATT TM’s Asil

Y a

1) Yagemieanuau (Man) taud §uinis fugueu gUsenau Iamtagusu wazesdnsunased

Y Y 9

AITHAMUTARUlUNTEUINNITUTINSINNT kaviRuIN1sYolgWiBlumenNIsas1aANIANdIle

ysaunsivauluyusudwulfinnisvieweddnivg Inen1sidun1sasieansidaununea o uien

a L% =

(Destination Branding) is1zagtunsuimsdanisaudadudedrfgds iien1swauiunawionne i

[ a

ausnvveIguvwegdidy FuluwwnfnndAguuifamidunsimuiuvasieniieamdeuiunssased

o

a

diedesfunarannsruadofunisasaivinduiilosiainniswaun waziiiedostudyminis
nsEMunsEszuinsinvieuiieafuauiesiu Menisadeanuianudilenundnvesnisimun
N3NNIy welitensinIsuien1siSeus (Surakitborworn, 2019)

2) Yaden1ad1unisiiu (Money) s1eldapanisvieafisaunainnisidaneluuvasioniion
yliAnnsaianuarseldnguisuluduiuiiiedos wu vinmssummugildlunadiunig
fivin Tsousy Tewawnd $1uevnsiaesin mssmiunedufvesiisydn JamAavuwu gunsalindeslily
MsiAuMg waznsdeasfiltlunisuimsdanis sunsliuinsvieaiisiegsduideainnisasmu
waziinilslunavseneunisegnafugusssy ludminindgaisinisusadunundon uasdnass
sudszanaatuayuifisane Mfwaziuunsinassidanunazlsda deidouveiausuuimadlid
N13AU189AANSIUATNIUUTEUNU @8AARBIAUIUITY Dhebpanya (2018) WUd1 AT¥UIUNIT
f9150U9RATTIUUTEIUYRIEINTIUNTS Serslriaudidaununsensie Inedalidisuuuuidaysanns
fidLau

3) Yadomnsfungiv (Materia) fngfv “ussaruau” WuieIosilonsussnuiddgyly
funsuIMsiaznsvieniien lneiitadelasu “vesin” uag “Aufvosiiszdn” 9niainAayuy
vieiunin Fudmilsiuandawaniae (OTOP) faudfiniinGnfausinsdmiodusuiumn uadslsl

= a % o

Judnanual na1afe duinszdndussydadiliihaulafisane wazvndydnuaindetsnnnuiudine

]
a =

iu nan1sinsmuneIedaluidunuinela Mataua e duaAIsHENeU INTIZNEANNIRaRUT

9

welairenglugusu Fadulsslevdaunisansuyu Jaasannnisadaasulifinisiamuiussydun

NIDUTILUINNNSUTEIFUNUTDE1993979 (Tancharoen, 2016 : Tancharoen, 2018)
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4) Y238n1901135n15/99n15 (Method/ Management) n15u3msdanisludiuvainiasgast
uHusfidaag Usznoude (1) msudmsdanmshusuiazulovisnmsvieadien (2) msuimsianislu
mahusuluuialilanuuleugluynaindiu (3) msvsmsdanisinauuiaginginisufifauly
NNNIAEINU () N15U3MsTAn1sArUANNISIdIUUsTIN Al TulUmuuauwazulavie (5) N15u3ms
fanaedodefsdinvasnaduaraiuvasnaenaulivhaus A ULy TN ugy way
(6) ulsurgmsvieaiisalassnveslsemadeddiiiwnuasugio daudanden wazausiuas ng
IfuuaAnafuayuyes Rocharungsat (2023) findnisaniunisainisivasunasveslanfiddusinla
tnvioaisriunnvieafiondawaunay uaﬂmﬂﬁé’aﬁﬂizLﬁuﬁaaﬂﬂﬁaqﬁm%mmmwLﬁ'mﬁ’u n1g
Uszauanuiiledigsrulsauazaintdnveaiien undsisuiieadaviayaainsiiiaiiugsiiu
AEIeUsEINA SI0fenAsEIuNsUINg AnuvasndouazTioundis Tnsannsiiinussiamlevand
ffsufazfidmiuinnusiainnnunien Fadisensatiuayy uaznismuauiifuguainnnigias
AMAeNIUYTUNNTTiUliiinsguaunnluszauang

5) thdensiugunsal (Machine) masguazaaenyy ufsauluviesiudiossuilorulunns
thgsdnwanuivieadion Wy Anwareln ANNALYIAlveauLMUNIG 91UIuTagluaauiivieadion
felumansundsvioniisrdanntheyssuduiug samdathedydnuvaiinedanudise uasteyald
viuarle vensdmaniidaieu JeeredmaliniugUassalumafumaazauuaendsld Jsaasiam
matu araeukazudludymedegiae wnglanudsisaliunmemhsnuiifedeadysuslae
AU (Udomsilp & Sungrugsa, 2016)

6) Yademasnunisnain (Market) fadefimnuiuvaenndesivasuunduniueiin Ussansuded
lunslianudaudlaFesnisnainidle seuunAnnsiuuudidu fnssuaunsuims wagns

v a a

Jansuuuileandn nsafraesetisnazn1siuyu tneldsunisatuayuainanitun1stdusy Jamia

o«

YUYW WU UL ITRUIATUNINEINTUY NN TY Yadunisinisaiwuulusssy Wullasee

v

dnvioufleaiarilnsuazsnmen sudemstianudAyiugusenaunis wEnFunsIndsamay
iWeassrnudiudaazifiofnwavsusslovivesandnedsniuaryfisssy Tnoiuanuddnluns
yausiufuniady Wevilinasgdlalugsiavesmueu ndouiaimnosdanuiiasuuanvosnuiu
vl 917t lnssmseeudueniani3ngiu Faisnmslifussnouviedamiayumlduaniasurufniiu
wstlulszaunsalsmfuindne anrerasduaziidodny Taeldfusudssanaativayuainsuians
oouAufiomunAuduazUsnmsveswmuesgendnuallu (Re-Branding) Wunszuunmsiauniidniuya

atyiakulAnnN1sA1eg9g98 Y (U-don, 2018)
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7) Yademasnuniuasiiddla (Morale) Ao ww3esioadrsnnuduuddaenszuiunisiidisu
vosauluguy WWun nsvienfierlasliaud Ay fuiitinauiesiu dausdnszuiunisusndu Ae
nsfnw dneniw Mslesest nsviiaudlanues aufininiiaue nszagtuaulugueudesd
unumdugivunewanuaimnsnsvisadfisnenues Inenmsudndugsislenand lriinvieadien
InEeudindin dadunsiesiondaiou meldunaenseaiiendseying ieidunsadsuiy
wagidslalituiiinldiviugaarlunineinsislog Fadeidunisandunuisvilaeg eswnasu
thuniduaniudszneunis sudanssussdnisuinisuagdmiedudsesnidusssy eniox
Feufugundeustisuseiivla uazilensuinsuuuimalivaenadesiuuiunnisieaiioaddln
AINLUIAAYBY Satthathanabhat (2022) nd19371 guvuiliuszaunisaldunuinisidauenn
tvioadlen TigundeulddnuiuasiindsimusssmvemururioduegisUseivle Fsdeilunsadieiy
wazidslaliiuguseneumsluasifiodtu Tunssuiunsaindudunasvieaiiogamanedaienis
(Destination Branding)

nanlagagy snnewnevhiiuiauniesiiagduiiunisdoans ileandedidansimsimaives

[ s

AuvieafuUNNguARefunsiaL iosandwinanudanudilalunnfanisviesiiondeying
AUIVNSAIUNTUNATRY funyuwy wavsunugUsenaunis ddulunisimuaiieanig Iniinslvangg
wagyhauileograuiaisluuumAnnseuiionidlul lnefundnnisaiannaufuvasionie
(Destination Branding) #efmusssufifiandnuaifagn tondnuainisluy sesdy 38830 saufauuie
iswgianeifios duindeusiugnsmanslaglinisvisadion Wuadsadlelunisiauilseinavse
Fuindougnsmans adaneuamnsolumsudstusunmsvioniivessamalvedidnea g vili
i uunveadlienfintusdseiiiesdniau (Tourism Authority of Thailand, 2021) TngUsgwdunus
nseusnunineInssssund uaratvaydliiAnaudoidedunsiiiunueyinsieius st
sutamsssy Weahedndnwallmilusuuuunsvienfiensaieldladaundon fonsimuauloune

'
a

ANUNISVIBITEILALNISUSANT NFBUIATEUUITNISUIUNSNAN8ULEUI8NTALIU LR TUUAINUNS DY
waz U URmulassadanslilaeniasgenalidndudeadiunsiuimuynass wandnduliie
NYININITTENINNATTUALNIAENTU LiTBLTEUTUAIMUITINYE ANEINTD wazAMAINIUAILNIS

yiouigmaznIsUINIsaaly

dalsuaLug
TatausiusBuleuiy Juinis/guiviesduaisidndnnisnszanediunatiiowdluteadinanig

Auiiud esnndunemiiulunuiwsvgiavuialng dwalinisauauiidugualiviags lneaas
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nszae LN gULUUTdaaL Unannadseleviiiudeu nsdnnisliissuunisinaunanis
fufiuau Madiudnassmyaraiiaudengluamesnuiiierdesndmsewiunisegiannga
uazifivane elvinszuiunmsuimsiamadullediediussaninmuasings uazmsdndaulsanady
mMsdaaiunsvieniinazuimsedaTiddiifismesonisdiiunsumsianisluynianssy

TalauakusUUAns asatvanuliyeansluszduuimslaiilonta wWhsunisilneusy
Wananuanuanunsa dadunsliyaansisiFeuiuiansnilmiiiiivanunisaitagiu aeld
fod1invosnsaigivindiufu Weannszuanisdodiunisiauivesngueysnviousionis
Uszanduiusainennuianuirlanisienienidlal ldlanseysndgitygyviesdu faussaulne
wazdanden islimuluyuvulindnsiudsuutas uarsumdstuguasnuifuussanuiivieaiion
Tilauanysaimfesliuinmsdousutinvieuilenegiaue

Foiauauuznszfianiy ndsddludinvainisasuwusudveadiontiiu fie anaiudes
Hudrtuia Wesndmadnvesiisafivdsivadundmuldvesads Snisaieloniavesiiudn
Sneduiitlildaunin viekimmaudsulidusis ndisuitugnéirnlnewas s
iimsfiinsnismushivguaiiuifunmmhsnuiifeados e lilisuuimadonausslond uay
Foanuidn Ssenaviuvmmsaiinuaeluvendeuinnisnszasiiluiaumaizazdimansenuse
maiiulnvenssiasusAvluiiuduaning

Torausuuzdmiumsideluouinn arsdnuiFesnisuinsinnisiondielaznisuinig
Tunandii 81 nénn1snszanediuIaresesAnIsunasesdiusissiiufunisinnisieaiiouazuinig
\leanesAnisunasesdiusiesdiufinunionlunszurunisaniuau WA sULUY uwusy
sulsvan TvdwmareUsyAninmnmsuimsiamavieadisuaziinig adiletnaitesussendlfiu

LU UNISHAILN T UUS NSNS I ulUs UL N A LEI NS e e Az e usa 1

LONEIID9BY

Amini, A. & Alinezhad, A. (2019). Ranking 7Ms Effective Factors in Iranian Production Systems
Using Fuzzy AHP. Journal of Modern Processes in Manufacturing and Production, 8(1),
59-72. Available at:
https://journals.iau.ir/article 588997 30827f13d88eb994e022465b9845bfc7.pdf/.
(accessed 20 October 2023).

Bateman, S. T. & Snell, A. S. (2009). Management: Leading & collaborating in a competitive world
(8 th ed.). Boston, MA: McGraw-Hill.

36




MIENFITININIDUNNTLAUNIILATAITUSANS 9 2 aguf 2 ‘ ’ F , @
Journal of Aviation, Travel, and Service. Volume 2 Issue 2
=

Bowlby, J. (1980). Attachment and loss (Vol. 3rd). New York: Basic Book.

Chalongsri, P. (1996). Toirism Industry. Jornal of Studies in the field of Humanities, Kasetsart
University, 4(1). 23-43.

Chaowarakul, J., Kayanha, A., Anusornphanich, P., Ketloy, T. & Wisutthirattabakun, S. (2021).
Educational Management wunder Decentralization principle of Bangkaeo town
municipality, Bang Phli District, Samutprakan Province. Phranakhon Rajabhat Research
Journal, 16(1), 175-187.

Dhebpanya, P. (2018). The development of pattern in planning and budgeting integration in
order to comply with the government's policy. Veridian E-Journal, Silpakorn University
(Humanities, Socials and Arts), 11(1), 1-15. Available at: https://he02.tci-
thaijo.org/index.php/Veridian-E-Journal/article/view/118371/. (accessed 20 October 2023).
(in Thai).

Ftzel, M. J., Walker, B. J, & Stanton, W. J. (2001). Marketing Management. Boston, MA:

McGraw-Hill.

Heizer, J. H. & Render, B. (1999). Principles of Operations Management. New Jersey: Prentice
Hall.

Imtap, C, P., Wirunsuwan, PK. & Nuengdad, T. (2023). Guidelines for the Management of Buddhist
Educational Institutions. Journal of MCU Haripunchai Review, 7(3), 163-173. Available
at: https://so04.tci-thaijo.org/index.php/JMHR/article/view/al2/. (accessed 18 October
2023). (in Thai).

ltticon.  (2022). What is resource management. Itticon Business. Available at:
https://www.itticon.com/. (accessed 18 October 2023). (in Thai).

Kittipanitchakul, K. (2010). Motivation and Satisfaction of Repeat Tourists: a case study of
Hua-hin destination, Prachuap kiri khan province. Thesis M.A. in Hotel and Tourism
Management, Phitsanulok: Naresuan University.

Koontz, H, D. (1972). Analysis of Managerial Functions. New York: McGraw-Hill.

Kotler, P. (2000). Marketing Management. The Millennium edition, New Jersey: Prentic-Hall.

Lumsdon, L. (1999). Motivation and personality (11th ed.). Bangkok: Expernet Book.

Maurer, M. (2016). Actors’ attitude toward the Administration of gen. Prayuth Chan-o-cha’s
Government: studied in the year B.E. 2559. A study report submitted in partial.

37




TIEATIMINIUMBaUNILazNILINg U9 2 agun 2 ‘ ’F , @
Journal of Aviation, Travel, and Service. Volume 2 Issue 2
=

fulfillment of the requirements for the master degree of political science in political
communication college. Bangkok: Krirk University Press.
Modmontin, S. (2019). The way to sustainability by community tourism. GSB Research. available
at: GR_report_travel detail.pdf (gsbresearch.or.th). (accessed 17 October 2023). (in Thai).
Ngamsaad, B. (2023). Cultural tourism resource management of the mon community to promote
tourism in pathum thani province. Journal of social science and cultural, 7(9), 340-349.
Phunak, W. (2014). Community Potential in Community-Based Tourism Management. Case
Study: Amphawa Floating Market. Nakhon Pathom: Mahidol University, Salaya Campus.
Pompai, J. PM. (2023). Human resource management. Modern Academic Development and
Promotion Journal, 1(1), 66-79.
Praprimuang, W. (2022). THE NEW BUDDHIST WAY OF TOURISM IN NEW NORMAL. Journal of MCU
Ubon Review, 7(3), 395-408.
Rapeepisarn, P. (2007). Human Resource Management. Bangkok: Wijithattakorn Press.
Rocharungsat, P. (2023). The study of human resource capacity in enhancing security and
promoting hybrid tourism experiences in controlled area for new normal way after
covid-19: a case of wing 5 royal thai air force. Journal of Social Science and
Cultural, 7(2), 318-332.
Saenkam, B. (2021). The Behavior of Thai Tourists after COVID 19 Situations. Journal of Liberal
Arts and Service Industry, 4(1), 160-167.
Stone, R. J., Cox, A., & Gavin, M. (2020). Human resource management. John Wiley & Sons.
Storey, J., Ulrich, D. & Patrick, W. M. (2019). Strategic Human Resource Management: A Research
Overview. State of the Art in Business Research. London: Routledge.
Surakitborworn, J. (2019). Human Resource Development and Learning Organization
Development Case study of Government Savings Bank, Regional Office 2. A Study
Report Submitted in Partial Fulfillment of the Requirement for the Master Degree of
Arts, Department of Organizational Administration Faculty of Liberal Arts. Bangkok: Krirk
University Press.
Satthathanabhat, S. (2022). The Cultural Tourism in New Normal Tourism of Bangkok Metro-
politan Floating Market Communities. WIWITWANNASAN, 6(3), 105-118.

38




TIEATIMINIUMBaUNILazNILINg U9 2 agun 2 ‘ ’F , @
Journal of Aviation, Travel, and Service. Volume 2 Issue 2
=

Tancharoen, S. (2016). Loi Krathong festival and Local Wisdom Conservation. Continuation of the
Southeast Asia Interdisciplinary National Academic Conference 25 June 2016, Bangkok.
Bangkok: Southeast Asia University.

Tancharoen, S. (2018). Quality Development Guidelines for OTOP Product of Community
Enterprise in Muang District, Samutsongkhram Province. Lampang Rajabhat University
Journal, 7(2), 155-166.

Tongsalee, C. (2014). The Perception of the Image of Hua Hin, Prachuap Khiri Khan. Veridian E-
Journal, Silpakorn University (Humanities, Social Sciences and arts), 7(3). 1257-1264.
Available at: https://he02.tci-thaijo.org/index.php/Veridian-E-
Journal/article/view/19259/. (accessed 20 October 2023). (in Thai).

Tippanete, N. (2022). Public participation and patterns of participation affecting the local
development of subdistrict municipalities, Nakhon Ratchasima Province. Journal of
MCU Nakhondhat, 9(8), 395-413.

Tourism Authority of Thailand. (2021). 9 Trends in the Future of Tourism. available at:
https://api.tourismthailand.org/upload/live/content article file/20603-15378.pdf
(accessed 17 October 2023). (in Thai).

Udomsilp, M. & Sungrugsa, N. (2016). Safety Management of Travel Tourism in The Western
Region Public Transportation Tourism Strategic Plan Dimension Towards ASEAN
Community. Veridian E-Journal, Silpakorn University (Humanities, Social Sciences and
arts), 9(3), 248-259.

U-don, P. (2018). Thammasat Model: method for sustainable community-business development,
GSB x Thammasat Business School. Bangkok: Thammasat University Press.

World travel and tourism council. (2016). Travel and Tourism investment in ASEAN. available at:
https://www.wttc.org/-/media/files/reports/policy-research/ttinvestment-in-/. (accessed

17 October 2023). (in Thai).

39




