NIATINNTNSTUMIAUMEZNITUTNNT Ui 3 adun 1 TFT (’\3
Journal of Aviation, Travel, and Service Volume 3 Issue 1 -

noANIIUNTSTRRUAN UL LAz AUATISEANYRSLNYID U TIBIv 1IN LaLTY
Tunuin 3wnavialug Janinasvan
The Behavior buying of Local Product and Souvenir of The Malaysian Tourist

in Hatyai District Songkhla Province
sUN W51 Basinsal gaanv’ Susssyl Yaing® wazvinamgy nide”

Tanapon Phatcharavaja !, Eissaraporn Sudsawat 2, Touchchathan Buathip® and Howhan Thaveeseng®

Received 23 December 2023 Revised 24 January 2024  Accepted 13 February 2024

UNANED

o s P

N13ANBIATIHTTNQUILAIALN oA NBINGANTIUNIIT oA UA TN LT 03lasdUAT 52ANV03

9

' (% 1
Y | a

dnvisuierrutadeluiungnnamalng J9InaTaT LazlauakuINIINITHAIUIAUANWILD LAY

'
Y =2

duenfiszandunsidedalsnaleslduuvaeuauiunquinvisaiiesrnuia@enaunanvisaie)
luiundunemalug Fminaswa 91w 400 Ay warliaTeidoyallieads WeAAud Aade
Fogay uazdiudeuuuuInsgIu nan1sfnwImudl dnveuniedlinsdeduanuissasduaiisedn
! & a = |l o =2 [ [y a a A = ] = ! 1
drusnnidumende 91gwadeeg 20-29 U imsfinwegluseiuUSyanivsafieuwi weswindulng
Juiinfinw duieraudaany Iselddeegi 3,000 390n wazdaniuninlan M99ungAnssunIs

Foduddendelimueiwazdomaduveswiy Jundeyadudmiudunesidn Ineddwnsdveuay

AuAgnana Wesnunvieuneddenadeduiuinsly wardur1UsEIANEINIs kLIS HRIUIAUAN

v o

Hudlaawagduansganasiiaud Ay iumsussaduiusiumsianthiulniianudingala s
nAnAuruarusTSuiduabidaun mdunuifgels Wuteanisnisdediminewdsussinvdudnli
Jumnenydaauielidumaudildie uasnisimuaselifianuduaivaus iensuauessie

ANUABINTVRINGANTIUUNVIBATE I AN TEAUATYERlUNUNg tnemavg Jandnasuan

=

ARy UnNYiRuNEIYINNATY NANTIUNITTD FuAIullies AuANsean

2 fnfnwseiuliyes awnivinisianiserainnssunislusazn1suinis ausfalmans univenduasmaiuasuns Ineamalvg
Bachelor’s student, Aviation Industry and Hospitality Management, Faculty of Liberal Arts, Prince of Songkla University, Thailand

919758 03, AMAAUAERS UNINIIRUEIVAIUASUNS INB IR LAGY

Lecturer, Faculty of Liberal Arts, Prince of Songkla University, Thailand, Email: howhan.t@psu.ac.th




NIATINNTNSTUMIAUMEZNITUTNNT Ui 3 adun 1 TFT (’\/3
Journal of Aviation, Travel, and Service Volume 3 Issue 1 -
Abstract

The purpose of this research is to study the purchasing behavior of local products and
souvenirs of Malaysian tourists in Hat Yai District, Songkhla Province and to propose guidelines
for the development of local products and souvenirs through quantitative research using
questionnaires with a group of Malaysian tourists. who came to travel in the area of Hat Yai
District, Songkhla Province, totaling 400 people, and analyzed the statistical data. To find the
frequency Percentage average and standard deviation. The results of the study found that
Tourists buying local products and souvenirs are mostly female. The average age of 20-29
years, having a bachelor's degree or equivalent education. Because most of them are student
being Muslim, having an average income of 3,000 ringgit, and having single status. Most of them
have the habit of buying products for themselves and as sgifts. and searching for product
information via the internet Brands and Halal products are taken in to account. This is because
tourists like to buy general merchandise goods, and food products. Guideline for developing
local products and souvenirs, emphasis should be placed on public relations in arranging
storefronts to be attractive. The product and packaging are developed to have quality products
to increase attractiveness. Distribution channels for dividing products into clear categories so
that products can be easily found and setting the price to be worthwhile for the product to
respond to the needs of Malaysian tourists' behavior and stimulate the economy in Hat Yai

District, Songkhla Province.
Keywords: Malaysian tourist, Buying behavior, Local product, Souvenir
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1.2 AU IVIUN LY 4.42 0.65 AN
1.3 Yandufinsfiudsnndes 4.15 0.93 A
1.4 Aoun 4.54 0.66 AN
1.5 Usuanduendnuaiiiudios 4.35 0.85 AN
1.6 Uszleniliaen 4.53 0.68 AN
1.7 AnuvaInvane 4.46 0.69 AN
2. 591

2.1 9IRS 4.06 0.75 A
2.2 XA 4.48 0.74 AN
2.3 5719N 4.13 0.89 A
2.4 flusludu 4.44 0.97 Fnn

3. Y2INN9NISINIINUNY

3.1 9A9AUAIIAUNIE/de AN 4.25 0.75 AN

3.2 WA daLau 4.42 0.80 AN
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4. nsUssUndUNUS

4.1 JAUAMAADS 4.39 0.69 AuIN
4.2 JU99uo 4.45 0.76 AN
4.3 wiinaunedienusiReaiunandosi 4.35 0.87 AN
4.4 winhsudanuunaula 4.51 0.73 AL

594 4.36 0.79 AN

¥ '
a Y A I = = v 1

1NAN5199 2.2 Jadeniinasan1sanauladedun 1N uilowasdun e anueItnia i gawi?

v o

sageluiiuionemalng Janinasvar wuintdadendnanenisdnduladeduaiiuiloiuazduan
sanvesinvisaigvnadsluiungnemalngy minaaval (Mean=4.26, S.0.=0.94) aglusysiu

AU WBNINTUITIYAUNUIN

[ [y

1. Jaduaundndueiiazussadue anud1Ayiu AsnIn (Mean=4.54, S.0.=0.66) ag/lu

LY

JEAUANTN JosaunAe Uselewinisldaey (Mean=4.53, S.0.=0.68) agluszAumun AnuvaInvaiy

v A

(Mean=4.46, 5.0.=0.69) ag/luseAiufinin AULTIMTIMUNIY (Mean=4.42, S.D.=0.65) agluszaufiann

vavaniivendnual i uides (Mean=4.35, 5.0.=0.85) ag/luszaufiuin n1588nwuUy (Mean=4.27,

v a

S.D.=0.61) aglussivfiunn wazTanluiinsivawindey (Mean=4.15, S.D.=0.93) ag32iuf

[y

2. Uadusnusan anuddgiu Aud (Mean=4.48, S.0.=0.74) aglusyauf sesasnfe
TUsTudu (Mean=4.44, 5.0.=0.97) agflusefuiiunn 5179 (Mean=4.13, 5.0=0.89) agluszsiud waz
51PN (Mean= 4.06,5.0.=0.75) agluszduf

3. JadA1udean1an1sdndiniig IaudAyiu n1suymuiany ¥aau (Mean=4.42,
S.0.=0.80) agluszAuun s09a31A8 nLede (Mean=4.25, S.D.=0.75) aglusgsumuin

4. Yadeiunisuszandusiug anudAgiu wihirudannudiaula (Mean=4.50, S.0.=0.73)
agluszAuiun se3a3unAe dveun (Mean=4.45, S.D.=0.76) aglusysufiunn JduAmaass (Mean=

4.39, 5.0=0.69) oY

1Y

Tusgaufun nennuvedausineaiundndue (Mean=4.35, S.0.=0.87) aglu

SEAUALIN
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A I

Jadsriinananisinauladsduniiuiswasdun1nseanveadnewnensiuasd glunun

gnnemInlug Janinasval wuin Jadendnasonisinduladeduniuiioswazdun19szanves

I [y

dnvisansrrnadeluiuiisnnemalng Janinasvar (Mean=4.36, 5.D.=0.79) ag5zAUANIN LilD

Y

W15 8A1uNUI1 LYaTeaunGnduaiuazussaduel anuddyiyu aunin(Mean=4.54,

o w [y 1% |

5.0.=0.66) aglusgaudiunn 2.Uagesmusa InanudAyiu audual (Mean=4.48, S.0.=0.74) aglu

v 9

LY o w [y 1

seauannn 3. Jaduaudesnianisdndivuie WanudAyiu n1suuamuianydaau (Mean=4.42,

o

€

o

S.0.=0.80) aglusgauduin 4. Yadeaunisusedunus Iianudidgiu niisulanuiiauls

(Mean=4.50, S.D.=0.73) aglusgAuauin

Uadvdrulszauniinisnatnidnasonginssunisdnduladedurinuiiosazduanszanves
Unviesfigrunaisluiiungnemalug Janingswan Tusiedenuin Aunnasngn (Mean=4.54,

S.0.=0.66) agfluszsusun sesasnme Uselevinisldass (Mean=4.53, S.0.=0.68) agluszAudun

wag ihFudaunaula (Mean=4.50, S.0.=0.73) agluseaufann 18azidennIn1sIen 2.3

A1319% 2.3 Yadpdrulszauniinisnainiinasenginssunisindulagedumiuiiosnazduainsean

Yostinvisueradluiunsnemalvg Jmingswal (n=400)

Pasunsinduladodudinudiowazdudiisyan Mean SD.  S¥AUAINABINIT
1. U9umundnsieiiarussasios 4.39 0.74 AN
2. Jademusian 4.28 0.83 ALn
3. J938A U999 In LY 4.34 0.78 fann
4. Ja9umunsuseandunus 4.42 0.77 Oty
374 4.24 0.80 aun

PNMsAEny Mg Anssunvieuef TN diLwInmsianduifiudeuarduaseanly
Aufsnemalng Jaminaswan wiseandu 4 s
npAnssukastadedliulszaunianisnainniuananis¥eduaiiuiilowasdunszanveas

dnvisadwasnuaslunuisnenalng Janinaavan
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