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Abstract

The purposes of this research are as follows: 1) Study opinions about the quality of termite
extermination services. 2) Study opinions about the decision-making process for termite
extermination services. 3) Study the service quality that influences the decision-making process
of users of termite extermination services in Phra Nakhon Si Ayutthaya District, Phra Nakhon Si
Ayutthaya Province. A questionnaire can be used as a tool to collect data. The samples are
customers of termite extermination services in Phra Nakhon Si Ayutthaya District, Phra Nakhon Si
Ayutthaya Province, a total of 384 people. Statistics used in data analysis are frequency,
percentage, mean, and standard deviation. In addition, the hypothesis will be tested using
multiple regression analysis statistics. The study found that 1) Termite control service customers
have opinions about the quality of service, which consist of reliability, responsiveness, confidence,
and empathy, which is tangible, overall and all aspects are at the highest level. 2) Termite control
service customers have an opinion about the decision-making process of using the service,
including problem awareness, information seeking, alternative assessment, the decision to
consume the service, and post — service behavior, overall and all processes are at the highest
level. 3) Service quality in terms of reliability There is no influence on the decision-making process
for termite extermination services. Regarding to the response, reassurance, empathy, and tangible
things, which influences the decision-making process of service users to use termite extermination

services.

Keywords: Service quality, Service decision process, Termite extermination service
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1IN 1w dueudeield ifisvinasensrurunsinaulalauinisidataan dau
Frun1sneuaued (B = 0.63, p < 0.05) sunistimutula B = 0.38, p < 0.01) sunisierlald (B =
0.32, p < 0.01) warsudsfiamsasudosld 8 = 0.33, p < 0.01) fisnSnasonszurunisindulaly
U3nsfndauainvesdlauinig Tusunensvunsaiogsen Smianszuasaiegsen dwiunisvageu

ANMUMLNEALYRMEUNNNDYT TANEDR F 1wiNNU 139.42 Lazannni1sRansuiAl R? windu 0.60 f9a1u1se
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