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Abstract

This qualitative research was conducted as a multi-stakeholder case study. Its objectives
were to 1) study the Peranakan identity and cultural capital in Ranong Province 2) analyze the
environment for the development of creative tourism activities, and 3) propose guidelines for
creating value in creative tourism. Using a multi-stakeholder case study approach, fifteen key
informants were purposively selected and divided into three groups: 1) 4 from the government
sector 2) 6 entrepreneurs, and 3) 5 from the community of cultural inheritors. The research
instruments comprised semi-structured interviews and workshops. Data were analyzed using
content analysis.

The findings revealed that: 1) the Peranakan identity in Ranong possessed distinct cultural
capital in three primary areas: attire and ancient metallic-thread craftsmanship constituting
a tangible identity; a food culture rich with narratives from the tin mining era; and architecture
that formed the city's foundation. 2) Development faced a significant obstacle from internal social
factors, specifically a lack of participation and unity within the local community. This persisted
despite favorable external factors, including the government's policy (Soft Power) and marketing
opportunities via social media. However, challenges remained due to economic conditions and
complex regulations. 3) The primary guideline identified for value creation was the establishment
of an integrated collaborative mechanism among stakeholders. This was proposed as the
foundation for developing three prototype tourism activities, namely: 1) Weaving Threads,
Weaving Hearts at the Peranakan Origin; 2) Tasting “Hae Kuen”: Touching the Wisdom of the

Andaman, and 3) Dressing Peranakan Style: Inheriting Auspiciousness Through Fabric Patterns.
Keywords: Value Creation, Creative Tourism, Peranakan Identity, Stakeholders, Ranong Province
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